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The  Business  Stabilizer 
A  year  or  two  ago  the  manufacturer  was  swamped  with  business. 

Today  his  orders  are  being  canceled,  his  prices  are  dropping,  his  mills — in  many 

cases — shutting  down. 

What  is  the  trouble?  Uncertainty.  Unsteady  markets.  Lack  of  confidence  on  the 

part  of  buyers.  Lack  of  courage  in  the  man  who  sells. 

Business  is  shaky.  But  business  can  be  made  good.  Business  can  always  be  good 

when  it  is  gone  after  in  the  right  way. 

It  needs  courage.  And  Confidence.  And  vision.  It  needs,  above  all  else,  the 

great  business  stabilizer —  ^ 

Advertising. 

Advertising  that  restores  public  confidence.  Advertising  that  creates  demand,  in¬ 
creases  production,  and  keeps  the  wheels  humming.  Advertising  that  steadies  markets. 

Advertising  that  stabilizes. 

For  the  past  few  years  advertising  has  often  been  used  as  a  spectacular  plaything. 

Today  it  is  a  grim  necessity.  The  time  to  splurge  has  passed.  The  time  to  use  it  sanely, 

steadily,  consistently,  has  come. 
% 

Advilrtise.  But  advertise  wisely — ^where  expense  is  minimized;  where  business  can 
be  developed  to  the  highest  point  of  activity. 

Where  can  that  development  be  more  effective  than  in  the  great  Chicago  Market 

where  one  newspaper,  through  its  400,000  circulation,  creates  a  field  for  advertisers  of 

over  1,200,000  possible  buyers? 

THE  DAILY  NEWS 
First  in  Chicago 



Editor  &  Publisher  for  January  15,  1921 

THE  RIGHT  MARKET  IS 

TO  GIVE  INTENSIVE  CULTIVATION  THROUGH  DAILY  NEWSPAPERS 

Merchandise  of  all  kinds  is  in  demand.  Working  people 

are  putting  their  wealth  into  better  clothes,  better  homes,  bet¬ 
ter  furniture. 

Pennsylvania  is  a  largely  urban,  busy  state,  with  8,720,017 

people  who  look  to  their  newspapers  for  their  wants  from 

baby  carriages  to  breakfast  foods. 

Dotted  closely  over  the  state  are  thriving  cities  and  towns 

—  each  one  potentially  a  profitable  distributing  point  for  your 

product — each  a  market  center  for  a  hustling  community,  with 

railroads  and  trollev  lines  “spider  webbing”  in  every  direction. 
Density  of  population  and  diversity  of  needs  makes  Pennsyl- 

1  vania  an  ideal  market  for  the  alert  advertiser. 
} 

I  Mr.  Advertiser,  get  after  this  territory.  It  is  mighty  worth 
while. 
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City 

Population 

1,823,779 

Separate 
Dwellings 

390,000 

Metropolitan  Population:  3,000,000 

National  Advertising 
in 

Philadelphia 
These  three  things  expressed  in  your  advertisements  will  bring  you  sales: 

1

.

 

 
— What  are  you  selling? 

2

.

 

 

— How  much  is  it? 

3

.

 

 — Where  can  it  be  bought? 

One  of  the  beauties  about  advertising  in  the  Philadelphia  Bulletin  is  that 

it  so  thoroughly  meets  the  sales  requirements  of  national  advertisers. 

Dominate  Philadelphia 
You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in 

the  Philadelphia  territory  by  concentrating  your  advertising  in  the  newspaper 

“nearly  everybody  reads” — 

The  Bulletin 
The  paid  average  circulation  for  the  year  1920, 

copies 
a  day 

No  prize,  premium,  voting  coupon  or  other  artificial  methods 

of  stimulating  circulation  have  ever  been  used  by  The  Bulletin. 
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REVOLUTION  IN  AUTO  SALES  METHODS  AT  HAND 
Manufacturers  and  Dealers  Must  Now  Sell  Cars  Competitively — Much  More  Newspaper  Space  Will 

Be  Used,  But  It,  Too,  Must  Be  Sold  on  Merit 

By  JAMES  T.  SULLIVAN 

ICuiTORiAi,  XoTE. — Mr.  Sullii'iin.  idio  is  automobile  editor  of  the  Boston 

Globe,  is  kiiotifn  nationally  in  automobile  circles.  He  was  one  of  the  pio¬ 
neers  in  his  .special  branch  of  newspaper  Work  and  for  years  has  been  in  in¬ 
timate  toueh  zcitli  the  motor  industry  and  closely  associated  with  its  de- 

z’elopment.  His  observations  in  this  article,  written  exclusively  for 

Editor  &  Pi  blisher,  are  based  on  actual  conditions  at  this  week’s  Na¬ 
tional  Automobile  Shoxc  in  Neze  York  City,  which  advertising  managers 

of  automobile  concerns  and  of  nexespapers  look  upon  as  the  key  to  the 
1921  business  situation. 

Newspaper  publishers  who  be¬ lieved  that  the  bottom  had  dropped 

out  of  the  automobile  advertising  for 

1921  will  be  surprised,  and  agreeably  so, 

when  they  figure  up  their  totals  next 
December,  because  the  makers  of  motor 

cars,  trucks  and  accessories  and  the  men 
who  sell  them  have  awakened  to  the  fact 

that  they  must  get  quick  results  from 
now  on.  The  day  of  selling  motor 

products  like  a  postmaster  sold  stamps 
has  passed.  We  are  entering  an  era  of 
salesmanship  and  competitive  selling. 

I  That  means  getting  quick  results.  Quick 
'  results  are  achieved  by  newspaper  ad¬ 

vertising,  and  motor  officials  are  begin¬ 
ning  to  see  it  in  that  light,  so  that  1921 
will  be  a  newspaper  advertising  year, 
and  not  so  much  a  magazine  year  as  in 

the  past. 

Bulk  for  Newspaper* 

.\lso  it  should  be  borne  in  mind  that 

when  some  of  these  advertising  men 

refer  to  magazines  they  include  the  trade 

papers  that  reach  the  dealers.  There¬ 
fore,  to  be  accurate,  the  newspapers  will 
carry  the  bulk  of  the  Advertising  and 

the  trade  paiiers  reaching  the  dealers 

will  carry  more,  while  the  general  mag¬ 
azines,  as  a  class,  will  carry  less. 

If  the  motor  industry  spent  at  least 
$100,000,000  in  1920  for  advertising,  is  it 

going  to  spend  that  much  in  1921  ?  Yes. 

But  instead  of  the  new’spapers  getting, 
say,  perhaps  50  per  cent,  to  put  it  high, 
and  the  magazines  the  rest,  in  1921  it 

looks  now  as  if  the  papers  will  get  the 

larger  share,  according  to  general  opin¬ 
ion  of  men  in  touch  with  the  industry, 

because  the  competitive  salesmanship  era 
has  arrived  and  must  be  emphasized 

through  newspapers,  just  how  much 

greater  the  proportion  will  be  must  de¬ 
pend  upon  the  salesmanship  of  the  motor 

Organizations  from  the  high  executives 
to  the  small  dealer,  for  the  myriad  Alad¬ 
din  lamps  in  the  industry  have  been 
lo.st— extinguished. 

$100,000,000  Last  Year 

Take  the  10  larger  cities — by  that, 

cities  whose  population  according  to  the 
census  a  few  years  ago,  not  the  official 

figures,  passed  500,000.  They  are  Bos¬ 
ton,  Baltimore,  Brooklyn,  Chicago, 
Cleveland.  Detroit,  New  York,  Philadel¬ 

phia,  Los  .\ngeles,  St.  Louis.  If  an  av¬ 

erage  were  struck  on  motor  advertising 
it  would  reach  at  least  $1,000,000  for 
each  city  last  year.  Take  10  more  like 
San  'Francisco,  Milwaukee,  .\tlanta, 
Jacksonville,  Indianapolis,  Minneapolis, 
Washington,  Seattle,  Kansas  City  and 
Portland,  Ore.,  close  to  the  500,000 
mark,  possibly  over  it  now.  There  cer¬ 
tainly  was  50  per  cent  of  the  total  in 
me  first  10  spent  in  the  second  group. 
That  is  a  total  of  $15,000,000. 

There  are  some  150  other  cities  large 
enough  to  be  classed  as  worth  mentiou- 
mg  among  popular  places.  Give  them 

a  minimum  of  $50,000  each  and  the  total 

now  is  $22,750,000.  This  refers  practi¬ 
cally  to  display.  Add  $7,500,000  for  a 
maximum  to  include  classified  and  it  is 

about  $30,000,000.  With  the  big  volume 

in  magazine  and  trade  and  farm  period¬ 
icals  the  $100,000,0(X)  is  not  overdone. 

Therefore,  if  the  papers  got  $30,000,- 
0(X)  last  year  they  are  more  likely  to  get 
at  least  a  SO  per  cent  increase  next  year, 
which  would  be  a  total  of  $45,000,000. 

That  is  a  flat  minimum  when  one  con¬ 
siders  that  increased  rates  will  mean 

more ;  that  they  will  not  have  to  carry 
as  much  lineage  and  p  tblicity ;  therefore 
the  net  results  will  be  much  better.  It 

is  not  imaginative.  Here  is  an  analysis 
of  conditions  as  they  prevailed  last  year, 
and  what  the  future  has  in  store  for 
the  industry. 

In  the  Spring  of  1920  the  people  were 

fed  up  on  the  shortage  of  cars  and  the 
need  of  getting  orders  in  early.  The 
public  believed  it  because  they  read  it 

in  the  newspapers.  And  they  found  thav 

the  newspapers  told  the  truth.  There¬ 
fore  the  dealers  had  to  fight  to  get 

enough  cars,  and  many  buyers  waited  and 
waited  for  their  machines. 

It  did  not  require  much  of  a  selling 
organization.  There  was  time  to  play 

golf  and  go  on  week-end  trips.  This 

continued  throughout  the  Summer.  Then 

there  was  a  let-up  in  the  Fall.  It  was 
somewhat  surprising  to  dealers  and 
manufacturers.  There  was  not  an  ab¬ 
solute  end  to  buying,  but  compared  to 

the  big  volume  of  Spring  and  Summer 
sales  it  was  like  a  drop  in  temperature 

suddenly — not  really  cold  weather,  but  it felt  cold. 

The  makers  continued  producing.  The 

big  distributors  kept  receiving  their  al¬ 
lotments.  Then  the  banks  began  to 

tighten  on  credits.  Beginning  at  the 

bottom  the  small  dealer  in  the  country 

town  who  accepted  a  used  car  in  trade 
from  his  neighbor  and  took  time  pay¬ 

ments,  with  perhaps  a  horse,  or  a  cow 

or  a  piece  of  land  for  security,  found 
himself  in  a  snarl.  His  bank  refused  to 

finance  his  motor  buying.  And  he  had 
to  send  the  cars  back  to  the  distributor. 

The  distributor  had  paid  for  them.  His 

credit  was  good,  but  not  elastic  enough 
to  cover  all  his  dealers.  So  the  makers 

began  to  hear  from  the  distributors. 

The  Only  Answer 

There  was  only  one  answer — curtailed 
production.  The  cars  on  hand  had  to  be 
absorbed.  Prices  began  to  come  down 
in  some  factories.  Some  newspapers, 

who  had  fed  the  dealers  on  publicity 

plentifully,  thought  the  right  thing  to 
do  was  spread  eagle  the  price  cuts,  and 

this  hurt  all  the  dealers  and  the  indus¬ 

try  generally,  as  it  put  the  buyers  "in  a mood  to  hold  off.  Then  the  buyers  went 

shopping  and  they  made  some  trades 
advantageous  to  themselves,  but  not  to 
the  dealers. 

Plans  that  the  advertising  managers 
had  made  last  Fall  for  newspaper  and 

magazine  advertising  for  1921  had  to 

be  revised  because  the  big  chiefs  ordered 

curtailment  all  along  the  line.  Bankers 

who  had  poured  in  their  money  to  mo¬ 
tor  concerns  began  to  do  a  little  inves¬ 

tigating,  asking  questions  about  expendi¬ 
tures,  among  other  things  advertising. 

1920  Was  Biggest  Year 

Dealers  who  were  on  a  50-50  basis  said 

they  would  do  no  more  advertising  for 

the  present.  And  December  began  to 
show  a  falling  off  in  newspapers 

throughout  the  country.  Advertising 

plans  for  1921  are  up  in  the  air  now. 
Yet  1920  was  a  big  advertising  year 

for  the  papers  from  a  motor  standpoint. 
Newspaper  men  from  some  of  the  big 
cities  at  the  New  York  show  say  that 

they  showed  a  gain  that  would  average 
something  like  15  to  30  per  cent  for  a 

general  average  spread  everywhere.  That 

may  not  sound  large  until  it  is  analyzed. 
When  one  realizes  that  there  was  no 

big  Goodyear  schedule  of  some  20  pages 

or  so;  big  lineage  from  Firestone;  some 
other  tire  accessory  makers  who 
planned  or  had  started  campaigns 

stopped  them,  it  left  a  big  hole.  Never¬ 
theless  this  was  made  up  by  a  st*ndy 

NEWSPAPERS  MADE  PINCH-HIT  OF  OPTIMISM 

FOR  AUTOMOBILE  INDUSTRY 

By  STEVE  HANNIGAN 

Advertising  Manager,  Stutz  Motor  Car  Company  of  America,  Inc. 

Newspapers  played  a  areai  part  in  the  wonderful  success  of  the National  Automobile  Show  held  at  Grand  Central  Palace,  New  York,  this 

week.  They  spread  the  optimism  so  essential  to  combat  the  pessimism  that 
has  been  filtering  through  the  automotive  industry  for  sometime. 

Advertising  and  publicity  was  indeed  a  grand  feature  of  the  show  from 
the  standpoint  of  newspaper  men.  For  the  first  time  in  the  history  of  the 
show  real  selling  appeal  was  prominent. 

It  doesn’t  seem  possible  that  there  can  be  today  a  single  person  who 
read  the  newspapers  during  the  show  or  who  attended  the  show  and  read 
any  of  the  numerous  advertisements  who  does  not  feel  that  the  automobile 
is  truly  a  necessity.  There  may  have  been  some  who  swung  their  way  into 
Grand  Central  Palace  at  the  opening  of  the  New  York  automobile  show  who 
expected  to  view  the  last  remains  of  a  much-talked-about  industry.  If  they 
did,  they  were  converted  long  before  the  show  had  even  hit  its  stride. 

Trade  forecasters  and  prophets  waited  patiently  for  the  opening  of  the 
automobile  show.  When  the  sales  slumped  along  with  all  other  commodities, 

there  was  a  whirl  of  pessimism  filtering  through  the  arteries  of  the  automo¬ 
bile  world.  Manufacturers  marked  time  with  a  weather  eye  on  the  future. 

There  were  some  eighty-nine  automobile  manufacturers  displaying  their 
wares  at  the  show  along  with  nearly  two  hundred  accessory  manufacturers. 

The  displays  filled  four  floors  of  the  Grand  Central  Palace.  The  Palace  was 
swarmed  with  anxious  crowds  from  the  opening  of  the  doors  Saturday  after¬ 
noon.  What  seemed  to  impress  the  exhibitors  most  favorably  was  that  the 
crowds  were  really  interested  in  the  cars,  and  this,  according  to  ihe  dealers, 

means  that  the  buying  public  has  again  entered  the  market. 

As  an  advance  agent  of  prosperity  to  the  motor  car  industry,  the  show  is 

fully  proving  its  worth.  Already  the  number  of  prospects  listed  with  dealers 
means  that  there  will  be  few  idle  moments  along  automobile  row  between 

now  and  next  Spring.  Sales  are  made  on  the  floor  with  the  regularity  that 
caused  some  of  the  old-time  salesmen  to  gasp  at  the  absolute  turn  in  con¬ 
ditions. 

Even  the  casual  observer  of  the  show  cannot  help  but  notice  the  reduc¬ 
tion  in  the  number  of  limousines  and  town  cars  as  compared  with  the  dis¬ 
plays  of  other  years.  Newspapers  came  to  bat  in  the  pinch  and  as  usual 
knocked  the  pellet  for  a  home  run.  In  this  instance  the  pellet  was  optimism. 

Newspapers  were  pinch-hitting  for  the  automotive  industry. 
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increase  in  motor  car  and  truck  makers. 
Take  the  New  York  show  issues. 

The  manufacturers  came  to  New  York 

at  a  time  when  their  factories  were 

closed  or  running  on  part  time.  But 
most  of  them  saw  it  was  necessary  to 

ad\ertise.  They  did.  But  not  so  ex¬ 
tensively  as  last  year.  The  New  York 
papers  carried  about  30  per  cent  of  the 
lineage  that  they  did  a  year  ago.  There 
is  this  factor  to  consider,  however.  A 

year  ago  New  York  had  a  National 
Truck  Show.  There  were  some  large 
truck  advertisements.  Therefore,  while 

the  papers  carried  but  some  30  per  cent 

of  last  year’s  total,  eliminating  a  Na¬ 
tional  Truck  Show  this  year,  the  com¬ 
parison  must  be  made  on  the  passenger 

figures,  and  there  were  said  to  be  about 

iiO  per  cent  of  the  1920  totals. 

A  Very  Healthy  Sign 

In  the  face  of  all  the  troubles  of  the 

makers  this  was  very  good ;  in  fact,  a 

real  healthy  sign  for  the  newspapers. 
When  the  show  is  over  the  makers  will 

go  back  and  begin  to  check  up  results. 
Here  is  what  they  will  find.  First,  a 

lot  of  distributors  feeling  very  well  dis¬ 
posed  toward  1921  business  because 

many  sub-dealers  were  here  and  they 

feel  people  will  buy  cars  again.  Ex¬ 
penses  for  the  New  York  Show  were 

very  much  less  than  any  other  year. 
Tlie  factory  organizations  brought  to 
New  York  were  smaller.  There  were 

fewer  big  dinner  parties  running  into  the 
theusands  with  the  factory  paying  all 

the  costs.  There  were  intensive  talks — 
heart-to-heart  talks  between  factory  men 

and  dealers — so  that  all  might  get  the 

real  perspective,  in  fact  more  accom¬ 
plished  at  less  cost  than  before. 

As  a  result  everyone  seems  to  now 
have  his  feet  on  the  ground;  to  have 

dr(  pped  from  the  clouds,  and  to  have 
determined  to  get  down  to  bussiness;  to 

merchandise  motor  cars  and  other  sup¬ 
plies  like  other  commodities.  And  the 
big  men  in  the  industry  are  glad  that 

they  have  reached  such  a  stage,  for  the 
other  was  unhealthy. 

From  this  time  on  it  is  the  newspapers 
that  will  benefit.  The  manufacturers 

have  learned  the  lesson  that  they  must 

get  quick  results.  The  advertising  man¬ 
agers  know  that  the  quick  results  come 
from  the  newspapers.  The  distributors 
know  that  the  people  in  their  home  places 

read  the  papers,  and  the  sub-dealers  have 
known  it  a  long  time.  In  the  newspa¬ 
pers  the  advertising  carries  the  name, 
the  street  number  and  the  telephone 
number  of  the  dealer.  The  readers 

know  where  to  go  to  get  the  facts  about 
the  car.  They  know  their  neighbors  who 
have  cars  and  talk  about  them. 

Must  Get  to  Buyers  Quickly 

The  makers  must  get  to  the  buyers 

quickly  through  their  dealers  to  keep 
eihcir  factories  going.  The  factories  are 

opening  up  and  production  is  beginning 
to  get  under  way,  not  normal  to  be  sure, 

but  producing  something.  It  is  said  by 
some  of  the  men  in  the  industry  that 
there  are  something  like  140,000  cars  in 

warehouses  throughout  the  country  to¬ 
day.  When  Spring  comes  that  number 

will  be  absorbed  quickly,'  even  though  it 

sounds  large.  Then  the*buying  will  take 
care  of  the  production  as  it  comes  along. 

People  are  buying  cars  now.  They 
seem  to  have  reached  the  conclusion  that 

the  end  of  price  cutting  is  here;  that 
one  might  as  well  buy  now  if  they  need 

a  car;  and.it  is  a  well-known  fact  that 
?  motor  car  is  one  of  the  first  things  a 

person  gets  when  he  has  some  money, 

ai'd  the  last  thing  he  disposes  of  when 
he  is  going  broke. 

'Vith  these  facts  in  mind  the  men 

haiidling  the  advertising  of  big  compa¬ 

nies,  in  a  number  of  instances,  say  that' 
in  1921  they  will  curtail  the  total  of 
magazine  advertisements  and  increase 

the  lineage  in  the  newspapers.  With  big 

production  and  plenty  of  contracts  ahead 
to  insure  steady  production  it  was  felt 
that  national  advertising  was  necessary 

to  give  their  product  prestige.  They  felt 
it  carried  the  message  of  the  car  and 

truck  to  many  places  that  led  to  inquiries 
and  sales.  They  do  not  say  that  it  is 
going  to  be  cut  off  entirely.  But  they 

do  say  that  they  must  work  in  closer  co¬ 
operation  with  the  distributor  and  deal¬ 
er,  which  means  carrying  the  message 
home  to  the  man  and  woman  in  the 

same  town  on  the  page  with  the  story 

about  the  big  social  event  the  readers 
attended,  or  something  of  that  sort. 

.^nd  some  of  these  advertising  men 

now  are  considering  that  it  might  be  a 

good  idea  to  sell  the  public  on  trans¬ 
portation  by  having  a  certain  percentage 
of  their  advertisements  deal  with  this 

subject  rather  than  details  about  their 

product.  They  are  figuring  on  how  to 

carry  the  whole  story  home  to  the  peo¬ 
ple,  for  the  general  public  realizes  the 
necessity  of  the  motor  vehicle,  but  there 

is  always  a  big  part  of  the  public  that 
must  be  sold  by  facts  and  figures.  The 
National  Automobile  Chamber  of  Com¬ 
merce  has  spent  some  of  its  money  in 

backing  up  the  industry  by  large  copy  in 
New  York.  It  will  do  it  in  Chicago. 

This  is  the  start  of  what  may  be  devel¬ 
oped  along  the  lines  of  the  National 

Canners’  Association  and  other  such  as¬ 
sociations  that  have  carried  the  message 

to  the  people  through  the  press. 

The  Chicago  show  will  come  in  two 

weeks.  There  will  be  more  advertising 

copy  out  in  the  papers  there  than  was 
used  in  New  York.  More  makers  will 

exhibit.  There  will  be  a  better  feeling, 

.^nd  the  good  work  achieved  here  will 
be  augmented  there.  Then  the  local 

shows  will  benefit  throughout  the  coun¬ 
try  when  the  results  begin  to  come  in 
from  orders. 

NEW  YORK  1920  ADVERTISING  12  PER  CENT 
GREATER  THAN  IN  1919 

IV EW  YORK’S  dailies  printed  160,759,- 
■^^363  agate  lines  of  advertising  during 
1920,  against  145,879,319  lines  in  1919,  a 
gain  of  almost  12  per  cent,  according  to 

the  New  York  Evening  Post  Statistical 
Bureau.  In  the  totals  comparing  1920 

with  1919,  the  former  figure  appears  as 

157,691,383,  as  the  Brooklyn  Times’  line¬ 
age  for  1919  was  not  recorded  and  its 

1920  total  was  not  included  in  the  addi¬ 

tion.  Leading  the  list  in  amount  is  the 
Times,  with  23,447,395  lines,  a  gain  of 
3,913,753  lines  over  the  1919  total.  The 

Morning  and  Sunday  World  printed 
18,152,009  lines,  a  gain  of  332,740  lines 

over  the  previous  year,  while  the  Evening 
World  printed  9,789,770  lines,  a  gain  of 

1,881,886  lines  over  1919.  The  Tribune’s 
gain  was  2,059,240  lines,  its  1920  total 

being  10,197,2^  lines.  The  Brooklyn 

COMPARATIVE  TOTALS  FOR  M2*-U19 
- Pages- 

1920 
1919 

Gain 

Loss 

10,869,294 10,820,642 48,652 
13,403,456 11,445,058 1,958,398 

13,067,986 
3,461,694 2,862,008 

599,686 9,985,090 9,579,660 405,430 

6,441,770 4,824,119 
1,617,651 

5,628,471 4,490,629 1,137,842 
8,958,858 8,421,293 557,565 

7,538,530 9,192,795 1,654,265 

9,789,770 7,907,884 1,881,886 

8,056,835 8,395,112 

338,277 

§614,200 8,734,682 011,421,037 

*•1,335,936 

8,596,922 7,141,268 1,455,654 
§792,854 

6,573,236 
23,447,395 19,533,642 

3,913,753 
10,197,262 8,138,022 

2,059,240 
18,152,009 17,819,269 332,740 

157,691,383 145,879,319 

ll,812jP64 

Net  Gain 

1920 
1919 

10,184 10,616 American  . 

11,446 

§3,912 

11,701 Brooklyn  Eagle  . 

4,298 
3,959 

•Commercial  . 

7,306 7,604 

•Evening  Journal  . 

5,316 5,170 
•Evening  Mail  . 

7,092 
6,323 

•Evening  Post  . 

6,562 6,588 
•Evening  Sun  . . 

7,036 
8,304 

Evening  Telegram . 

7,120 
6,804 

•Evening  World  . 

5,896 6,240 

•Globe  . 

§724 

10,430 tHerald  . 

|9,770 

**4,212 

Herald  . 

7,778 
5,984 

Standard  Union  . 

§886 

9,520 
fSun  . 

15,660 14,302 Times  . 

10,426 10,212 
Tribune  . 

13,252 13,540 World  . 

130,732 
137,297 Totals  . 

*No  Sunday  Edition. 
Brooklyn  Tunes  figures  not  included  in  totals, 

were  not  recorded. 
Although  published  both  years,  1919  figures 

COMPARATIVE  TOTALS  192S-I914 

1920 
-Xmerican  .  10,869,294 
Brooklyn  Eagle  13,403,456 
Brooklyn  Times  13,067,986 
Commercial  . . .  3,461,694 
Evening  Journal  9,985,090 
Evening  Mail..  6,441,770 
Evening  Fost..  5,628,471 
Evening  Sun. . .  8,958,858 
Evening  Televram  7,538,530 
Evening  World.  9,789,770 
Globe .  8,056,835 
tHerald .  §614,200 
Herald  . 1111,421,037 

News  (Tabloid)**l,335,936 Standard  Union  8,596,922 
tSun  .  §792,854 
Times  .  23,447,395 
Tribune  .  10,197,262 
World  .  18,152,009 

1919 

10,820,642 
11,445,058 

t . 
2,862,008 
9,579,660 
4,824,119 
4,490,629 

8,421,293 9,192,795 

7,907,884 
8,395,112 

8,734,682 

1918 
8,954,915 
8,542,714 

i . 

1,841,547 
7,183,506 
4,174,098 
3,783,959 
5,427,009 
7,806,620 4,922.253 

5,267,659 
6,595,075 

1917 

9,300,672 
9,088,947 

t . 
1,861,185 

7,236,696 
4,888,576 
3,847,922 

5,416,317 
7,775,630 
5,318,622 

5,470.140 
7,309,298 

1916 

9,330,895 
9,376,572 

t . t . 7,085,606 4,949,645 
3,790,898 

5,721,399 7,122,720 
4,923,310 

5,921,522 
7,764,405 

1915 

8,679,812 8,987,138 

t . 

t . 
6,937,617 4,516,760 

3,515,064 
4,879,597 
6,941,737 

5,199,102 

5,547,018 7,843,026 

1914 

8,888,782 9,097,925 

7,010,545 4,129,435 

3,411,946 
4,073,470 
6,919,494 
5,655,073 

4,081,723 
9,036,429 

t .  t . 
7,141,268  5,528,955 
6,573.236  3,604,733 

t .  t .  t .  t . 
5.549,711  5,595,997  5,427,867  5,703,046 
4,131,699  4,083,647  3,797,596  3,672,381 

19,533,642  13,497,525  12,509,587  11,552,496  9,682,562  9,164,771 
8,138,022  4,170,812  4.644,931  4,424,553  3,320,453  2,523,878 
17,819,269  14,754,242  13,741,045  12,767,920  10,506,927  10,657,812 

Total . 160,759,363  145,879,319  106,055,622  108,090,978  104,411,585  95,782,276  94,026,710 

t  Sun  and  Herald  combined  into  Sun-Herald,  Feb.  1,  1920.  Name  changed  to  Herald, 
Oct.  1,  1920. 

§  January  1  to  January  31,  inclusive.  BFebruary  1  to  December  31,  inclusive, 
f  March  1  to  December  31,  inclusive.  **May  1  to  December  31,  inclusive, 
i  Figures  not  recorded. 

Eagle  printed  13,403,456  lines,  for  a  gain 
of  1,958,398  lines. 

The  Herald’s  total  from  January  31  to 
December  31,  1920,  was  11,421,037  lines; 
the  old  Sun  during  January,  1920,  printed 

792,854  lines,  and  the  old  Herald  had  a 

January  total  of  614,200  lines.  Added, 
these  figures  give  the  1920  total  of  the 

papers  which  the  Herald  now  stands  for 
of  12,828,091  lines.  In  1919,  the  Sun 
printed  6,573,236  lines  and  the  Herald 

printed  8,734,682  lines,  a  total  of  15,- 
307,918  lines.  In  other  words,  the  new 

Herald’s  total  for  1920  is  a  gain  of  95 

per  cent  over  the  old  Sun’s  1919  showing 
and  a  gain  of  46  per  cent  over  the  old 

Herald’s  figures  for  the  previous  year. 
The  figures  for  the  years  1920  and  1919 

and  comparative  totals  for  each  year  back 
to  1914  follow : 

Here  is  where  some  of  the  increases 
will  come  from: 

In  Editor  &  Publisher  a  month  ago 
there  were  statements  from  motor  ad¬ 
vertising  men  about  what  they  intended 
to  do  for  1921. 

Briscoe  said  25  per  cent  magazine;  75 

per  cent  newspapers  instead  of  something 
like  50-50  before. 

Haynes  last  year  with  60-40  in  favor 
of  magazines  will  make  it  nearer  50-50. 

Franklin,  that  was  doing  little  news¬ 

paper  advertising  until  1920,  is  now  sold 
on  the  idea  and  will  do  more  this  year, 

Jordan,  built  up  by  a  newspaper  man, 
had  it  40-40  between  newspapers  add 
magazines  and  20  for  farm  papers.  He 

will  do  more  newspaper  advertising  this 

year. 

Westcott,  formerly  big  believer  in  bill¬ 

boards,  will  do  more  newspaper  adver¬ 

tising  this  year  and  make  it  about  50-50 
between  papers  and  magazines. 
Cole  is  increasing  its  newspaper 

campaigns  all  the  time,  and  will  do  so 

in  1921. 

New  Advertisers  Develop 

Nash  is  using  more  newspaper  copy 

than  magazines  and  will  follow  this  line in  1921. 

Standard  Eight  did  75  per  cent  more 

newspaper  advertising  than  magazine 

copy  last  year,  and  will  increase  this 

year. 

Peerless  stayed  out  of  newspapers 

pretty  much  in  1920,  leaving  it  to  the 

dealer  to  pay,  but  this  year  it  will 

change  its  policy.  It  was  a  big  news¬ 
paper  user  in  past  years. 
The  above  were  some  of  the  ones 

quoted  a  month  ago.  There  are  others 
who  were  not. 

Stevens  Duryea,  for  example,  is  a 

new  product.  It  came  out  with  page 

copy  at  New  York.  That  means  abso¬ 
lutely  a  new  account. 
Gardner  also  had  page  copy.  And 

Gardner  is  a  new  car. 

Lincoln  has  been  advertising  off  and 

on  for  months.  Now  comes  a  regular 

schedule  on  a  50-50  basis  with  the  dealer. 

That  is  practically  new  revenue. 
LaFayette  had  small  copy  from  time 

to  time  last  year.  It  is  in  production 
now,  and  regular  campaig;ns  will  come 
through.  Also  new. 

There  is  the  Sheridan  that  sprang  up 

recently  with  a  few  pages  announcing  I 
its  arrival.  Now  it  is  going  through. 

There  is  the  Ace,  whose  securities 

were  O’K.’d  by  the  Michigan  authori¬ 
ties,  joining  the  throng. 

There  is  the  Northway  with  a  car  sup¬ 
plementing  a  truck. 

Holmes,  with  an  improved  car,  is  go¬ 

ing  to  tell  the  world  about  it. 

Real  Going  Enterprise* 

Dort  has  some  real  coach  work  em¬ 
bodied  in  its  cars  now,  and  the  dealers 
are  sold  on  it,  so  they  are  willing  to  go 

the  limit  on  advertising,  which  will  be 
larger  in  the  newspapers  than  ever,  and 
smaller  in  the  magazines. 

The  Navarre  car,  made  and  financed 
in  Springfield,  will  be  a  new  account. 

The  Rolls-Royce,  also  there,  cannot 
get  along  without  the  papers. 

The  du  Pont  that  came  through  late 

last  year  is  amply  financed  to  fight  its 

way  through  to  the  top,  and  has  spent 
much  money  already  in  its  short  history. 

Then  there  is  the  Dunlop  tire  with 
millions  behind  it  using  page  copy  re¬ 

cently  even  though  its  factory  is  not 
built. 

All  these  are  new  ventures — real  going 
concerns — that  have  money  enough  to 

put  them  over.  There  are  others,  but 
the  writer  does  not  recall  them  now. 

(Continued  on  page  38) 
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motor  advertisers  must  make 

BUYERS’  MARKET  A  BUYING  MARKET 

Council  of  Leading  Firms’  Sales  and  Advertising  Chiefs  Urges 
National  Publicity  Through  A.  A.  A.  A.  for 

Whole  Industry 

The  importance  of  advertising  and selling  the  automotive  industry  to 

America  as  an  essential  transportation 

industry  was  emphasized  at  a  meeting  of 

the  Advertising  Managers’  Council  of  the 

Motor  and  Accessory  Manufacturers’  As¬ 
sociation  at  the  Hotel  Astor,  January  7. 

Approximately  100  sales  and  advertising 

executives  were  present  at  the  confer¬ 

ence.  A  comprehensive  program  of 

papers  and  discussions  was  built  around 

the  central  theme,  “How  to  Sell  the 

Automotive  Industry  to  America — Mak¬ 

ing  the  Buyers’  Market  a  Buying  Mar¬ 

ket.” The  meeting  was  not  confined  to  tech¬ 
nical  advertising  subjects,  but  took  up 

in  a  broad  way  the  fundamental  facts 

underlying  the  automotive  industry,  par¬ 

ticularly  with  reference  to  sales  advertis¬ 

ing.  The  effects  of  the  present  adjust¬ 
ment  now  in  progress  throughout  the 
automotive  field  were  considered  in  all 

the  papers.  Throughout  the  meeting 
there  was  evidence  of  a  tendency  toward 

more  aggressive  merchandising  and  sales 
effort. 

Supreme  Council  Urged 

The  basic  facts  of  the  present  automo¬ 
tive  situation  were  presented  by  recog¬ 

nized  national  authorities,  including  Al¬ 
fred  Reeves,  general  manager  of  the 

National  Automobile  Chamber  of  Com¬ 

merce,  and  C.  C.  Parlin,  manager,  com¬ 
mercial  research  division,  Curtis  Publish¬ 
ing  Company.  The  keynote  paper  was 
delivered  by  E.  W.  Clark,  advertising 

manager  of  the  Clark  Equipment  Com¬ 
pany,  also  a  member  of  the  executive 
committee  of  the  council 

In  the  absence  of  E.  C.  Tibbitts,  chair¬ 

man  of  the  council  and  advertising  man¬ 

ager  of  the  B.  F.  Goodrich  Rubber  Com¬ 

pany,  Akron,  Ohio,  who  was  unavoid¬ 
ably  detained  in  Akron,  the  meeting  was 

directed  by  S.  E.  Baldwin,  advertising 
manager  of  the  Willard  Storage  Battery 

Company,  Cleveland. 

A  supreme  co-ordinate  council  of  the 
automotive  industry  to  direct  all  national 
efforts  and  to  promote  educational  and 

advertising  activities  on  a  broad  co-op¬ 
erative  basis  was  urged  by  Mr.  Clark  as 

a  prime  necessity  to  meet  the  challenge 
of  present  conditions.  He  said: 

Would  Have  A.  A.  A.  A.  Direct 

“The  automotive  industry  needs  a  rep¬ 
resentative  co-ordinate  council  to  which 

shall  be  delegated  certain  work  and  du¬ 
ties.  The  voice  of  the  automotive  in¬ 
dustry  should  become  articulate  when  its 

rights  are  imperiled.  Tax  the  industry 
justly.  We  are  building  passenger  and 

freight  transportation  vehicles.  If  trans¬ 
portation  is  asked  to  supply  a  part  of 
the  national  revenues  let  the  tax  fall  on 

every  new  freight  car  and  motor  truck 

and  in  equitable  proportion  to  its  carry¬ 
ing  capacity:  let  the  tax  fall  on  every 

locomotive,  passenger  coach,  Pullman 

sleeper  as  well  as  passenger  automobile — 
and  in  just  proportion  to  its  power  or 
capacity. 

“Why  tax  a  replacement  part  on  car 
or  truck  and  not  tax  a  brake,  spring  or 
defective  wheel  on  a  locomotive  or 

freight  car?  If  we  tax  gas,  tax  steam — 
one  is  as  important  as  the  other. 

“This  council  should  advertise. 
Through  the  American  Association  of 

Advertising  Agencies  it  should  formu¬ 

late  and  execute  a  comprehensive  cam¬ 

paign  that  would  multiply  many-fold  the 

efficiency  of  every  individual  campaign  in 
the  industry.  It  would  have  at  its  dis¬ 
posal  the  best  advertising  brains  of  the 
land  and  should  be  able  to  dramatize  on 

new  lines  ‘The  Spirit  of  Transportation.’ 
“Through  this  supreme  council  the 

spirit  of  the  industry  should  function  for 

the  good  of  our  nation.  Who  shall  say 
what  volume  of  wealth  the  development 

of  the  government-aided  transcontinental 
railroads  gave  to  America.  Vast  em¬ 
pires  of  the  Central  Mississippi  Valley, 
the  West,  Northwest,  Southwest,  and 
Pacific  were  brought  within  reach  of  the 

markets  of  the  nation  and  world  by  rail¬ 
road  construction  and  development.  Yet, 

I  say  to  you  that  still  vaster  empires  and 
sources  of  agricultural  wealth  lie  tribu¬ 
tary  to  these  great  steel  arteries  of  travel 
waiting  for  the  motor  car  and  motor 

truck  to  open  them  to  development.” 
The  vital  importance  of  reaching  the 

basic  agricultural  market  of  America 

was  stressed  by  both  Mr.  Parlin  and  A. 
R.  Kroh  of  the  Goodyear  Tire  &  Rubber 

Company  who  addressed  the  meeting 
from  the  .standpoint  of  a  practical  farmer 

and  appealed  to  the  advertising  managers 
to  shape  their  educational  and  publicity 

campaigns  and  copy  to  appeal  logically 

and  simply  to  the  average  American  cit¬ 

izen.  At  the  same  time  he  also  empha¬ 
sized  the  need  for  better  maintenance 

and  repair  service  on  the  part  of  the 
automotive  industry. 

Good  Reasons  for  Optimism 

The  facts  and  figures  marshalled  by 
Mr.  Reeves,  Mr.  Parlin  and  Mr.  Kroh 

gave  substantial  ground  for  a  feeling  of 

sane  and  prudent  optimism  as  to  the  fu¬ 
ture  progress  and  faith  in  the  automotive 

industry.  The  general  consensus  of  opin¬ 
ion  seemed  to  be  that  the  ultimate  future 

of  the  passenger  cars  and  motor  trucks 
would  have  to  be  emphasized  more 

strongly  in  future  advertising  campaigns. 

In  the  open  forum  symposium  on  “My 
Best  Advertising  Bet  for  1921,”  detailed 
suggestions  for  carrying  out  this  general 

principle  were  stressed  by  several  of 

the  executives  present.  "The  necessity 
for  tying  up  direct  mail  copy  with  the 
national  magazine  and  publicity  campaign 

was  pointed  out  by  R.  Leavenworth,  ad¬ 
vertising  manager  of  the  Standard  Parts 
Company. 

The  need  for  representation  of  the  cen¬ 
tral  advertising  departments  at  each  of 
the  local  sales  offices  throughout  the 

15 — Philadelphia  Press  staff  reunion;  Philadel¬ 
phia,  Hotel  Adelphia. 

Washington  State  Press  Association  Insti- 
stute  adjournment.  University  of  Wash¬ 
ington,  Seattle. 

17 — Poor  Richard  Club  annual  dinner;  Phila¬ 

delphia. 
Long  Island  Press  Association  meeting; 

New  York  City. 

Georgia  Press  Association  meeting;  Ma¬ con,  Ga.  ...  .  , 

Benjamin  Franklins  birthday;  national. 
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meetings;  Montreal. 
National  Canners’  Association  convention; Atlantic  City,  N.  J. 
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State  

Associated  
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Hotel 

Ten  Eyck.  Albany. 

19 _ New  York  State  Publishers’  Association 
meeting:  Hotel  Ten  Eyck,  Albany. 

New  England  Association  of  Circulation 
Managers  meeting;  Boston. 

20 — Virginia  Press  Association  meeting;  Lynch¬ burg. 

country  was  featured  by  Eben  Griffiths, 
advertising  manager  of  the  Vacuum  Oil Company. 

W.  E.  Brewster,  advertising  manager 

of  the  U.  S.  Light  &  Heat  Corporation, 

presented  a  paper  on  “How  to  Cash  In 
on  This  Year's  Automobile  Shows.”  He 
stressed  the  need  for  the  alert  and  ag¬ 
gressive  supervision  of  the  exhibitions  at 

the  various  shows  and  a  close  tie-up 
with  the  general  advertising  campaigns 
so  as  to  concentrate  public  attention  on 

the  products  shown. 
Following  the  general  discussion  it  was 

voted  to  appoint  a  committee  to  make 

recommendations  for  enhancing  the  mer¬ 
chandising  and  educational  value  of  the 
automobile  shows  to  the  industry. 

HOWARD  AGAIN  HEADS  CLUB 

New  York  Newspaper  Men  Split  Tickets 
in  Annual  Election 

Edward  Percy  Howard,  editor  of  the 

American  Press,  was  again  elected  presi¬ 
dent  of  the  New  York  Press  Club  at  its 

annual  election  Monday,  receiving  122 

votes  to  87  for  his  opponent,  G.  Selmer 

Fougner.  There  are  some  changes 

among  the  other  officers,  the  “insurgent” 
party,  which  put  a  ticket  in  the  field  last 
week,  electing  their  candidate  for  first 

vice-president,  John  R.  Binns,  of  the 
Tribune,  and  one  man  on  the  board  of trustees. 

Besides  Mr.  Binns  and  Mr.  Howard, 

the  officers  are :  Second  vice-president, 
Martin  Dunn;  third  vice-president,  John 

J.  O’Conndl ;  treasurer,  Channing  A. 
Leidy  (uncontested)  ;  financial  secretary, 
Walter  E.  Warner ;  recording  secretary, 

Peter  A.  Dolan ;  corresponding  secretary, 

Caleb  H.  Redfern  (uncontested)  ;  libra¬ 
rian,  Clarence  E.  Swezey  (uncontested)  ; 
trustees  (three  years),  C.  Fred  Crosby, 
W.  L.  Curtin  and  George  F.  Dobsen,  Jr.; 

(two  years),  A.  A.  McCurdy. 

PhHadelpliia  Trade  Press  Elects 

Philadelphia. — The  Business  Press 

-Association  of  Philadelphia  has  elected 

the  following  officers:  President,  H. 

Walter  Scott,  Boot  &  Shoe  Recorder; 

vice-president,  S.  H.  Steele,  Textile 

World ;  secretary-treasurer,  L.  S.  De 

Lone,  Builders’  Guide ;  executive  com¬ 
mittee,  Frank  Manser,  Dry  Goods  Econ¬ 
omist,  and  S.  B.  Koons,  Shoe  &  Leather 

Reporter. 

Spillmjut  Advertising  Club  Speaker 

Harry  Spillman,  manager  of  the  edu¬ 
cational  department  of  the  Remington 

Typewriter  Company,  will  speak  to  the 

.  Adv'ertising  Club  of  New  York  at  the 

weekly  luncheon,  January  19.  His  sub¬ 

ject  will  be  “Adjusting  Ourselves  to  the 

New’  Business  Era.” 
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Association  

meeting; 

Little  Rock. 
Connecticut  Editorial  Association  meeting; 
New  Haven. 

2<t — A.  A.  C.  W.  executive  committee  meeting; 
Atlanta. 

24-25 — Texas  Associated  Advertising  Clubs; 

Waco. 
28 — Kansas  State  Editorial  Association  meet¬ 

ing;  Lawrence. 
Representatives’  Club  Dinner,  Hotel  Penn¬ 

sylvania,  New  York. 
South  Dakota  Press  Association  meeting. 
Nebraska  Editorial  Association  (Southeast 

district)  meeting;  Falls  City. 

JANUARY  COMING  EVENTS 

DOHERTY  EXPLAINS  THRIFT  ADS 

Says  Dailies  Will  Get  New  Line  of 

Business  if  They  Succeed 

Henry  L.  Doherty,  president  of  Henry 
L.  Doherty  &  Co.,  was  the  speaker  at 
the  weekly  luncheon,  January  12,  of  the 

Advertising  Club  of  New  York.  Speak¬ 

ing  on  “Financial  Advertising,”  Mr. 
Doherty,  who  has  Wen  advertising  thrift 
in  New  York  dailies  over  the  signature 
of  William  C.  Freeman,  said; 

“If  we  succeed  in  putting  over  this 
thrift  campaign,  we  will  bring  to  the 

newspapers  of  the  United  States  a  much 
higher  class  of  advertising  than  they  have 
ever  had  before.  We  have  start^  this 

thrift  campaign  with  the  hope  that  we 
can  make  it  profitable  for  the  people  to 

invest  in  securities — honest  securities;  to 
induce  the  average  man  to  put  aside  a 

portion  of  his  wages  in  this  manner. 
This  has  never  been  done  before.  We 

hope  that  we  can  demonstrate  the  wis¬ 
dom  of  this.  We  want  to  demonstrate 

that  it  can  be  done  with  profit  to  the 

investor.” 

In  conclusion,  Mr.  Doherty  stated  that 

in  the  old  days,  investors  could  only  be 
premised  a  return  of  from  five  to  six 

per  cent  with  safety,  while  today  the  re¬ 
turn  is  from  seven  to  nine  per  cent,  and 

the  chance  of  the  loss  is  negligible. 

Jail  Sentence  for  Editor  Upheld 

Chicago. — The  decision  of  Federal 

Judge  G.  A.  Carpenter,  sentencing  Hector 

Elwell,  city  editor  of  the  Chicago  Eve¬ 
ning  -American,  to  an  indefinite  period  in 

jail  and  a  fine  of  $500  for  failure  to  re-, 
veal  the  source  of  his  information  con¬ 
cerning  proceedings  of  a  Grand  Jury, 

w’as  upheld  today  by  the  United  States 
Circuit  Court  of  .Appeals.  Attorneys  for 
Elwell  said  they  would  petition  for  a 
rehearing  and  carry  the  case  to  the 

United  States  Supreme  Court  if  neces¬ 

sary. 

New  Store  Ad  Association 

-An  advertising  group  has  been  formed 

it)  the  National  Retail  Dry  Goods  As¬ 
sociation  and  members  will  meet  at  the 

time  of  the  association  convention — 

February  9-11.  Frank  .A.  Black,  of 
William  Filene  Sons  Company,  Boston, 
is  chairman  of  the  advertising  group; 

J.  B.  Sheffield,  of  Abraham  &  Straus, 

Brooklyn,  vice-president,  and  Homer  S. 
Curtis,  secretary. 

Pilgrims  Hear  of  Package  Goods 

Boston. — Increasing  demand  of  the 

public  for  package  food  products  was 
the  subject  of  a  talk  before  the  Pilgrim 
Publicity  Association,  January  11,  by 

William  A.  Vollmer,  advertising  man¬ 
ager  of  the  Robert  Gair  Company, 

Brooklyn.  “Proper  display  and  advertis¬ 

ing,  while  essential,”  he  said,  "consti¬ 
tutes  only  one  of  the  many  troubles  of 

the  food  package  trade.” 

Death  of  George  E.  Priest 

Ithaca,  N.  Y. — George  E.  Priest,  who 

died  in  New  York  January  7,  was  a  vet¬ 

eran  publisher  of  this  city  and  was  for¬ 
merly  president  of  the  state  board  of  tax 
commissioners.  In  1877  he  became  part 

owner  and  editor-in-chief  of  the  Ithaca 

Daily  Journal,  and  continued  in  this  ca¬ 

pacity  until  1912. 

Represeatatives*  Dinaer  Jaa.  28 
The  fourteenth  annual  dinner  of  the 

Representatives’  Club,  of  New  York,  will 
be  held  at  the  Hotel  Pennsylvania, 

January  28.  Dr.  C.  A.  Eaton,  editor  of 

Leslie’s  Weekly,  will  speak,  and  Frank 
Crowninshield  of  Vanity  Fair  will  be 
toastmaster. 
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SOUND  BUSINESS  IS  AIM 
OF  WASHINGTONIANS 

Ninth  Annual  Institute  at  Seattle  Sees 

Advertisers  Turning  to  Daily 

Paper  with  Forceful 

Copy  in  1921 

(.By  TeUgrarh  to  Ei^tos  &  Publishes) 

Seattle.  Jan.  13. — ‘‘Xuwspapers  that 
lower  their  advertising  rates  for  1921 
are  headed  for  the  newspaper  cemetery. 

The  tremendous  increase  in  cost  of  ma¬ 

terial  and  operating  expenses  of  news- 
pajjers  in  the  past  four  years  will  not 
permit  rate  reduction. 

“National  advertisers  will  turn  this 

year  from  magazines  to  daily  newspapers 
for  direct -result,  instead  of  former  name 

publicity  campaigns. 

“Advertising  copy  in  1921  is  going  to 
come  down  to  straight-fire  talk. 

“Bulls-eye  copy,  tliat  directed  to  one 
content  and  to  one  class  of  buyer  only — 
will  increase.  Force  is  going  to  be  more 

important  now  than  ever  before,  and 
timeliness — the  element  which  contains 

a  piece  of  news  about  a  product  or  about 
a  market — is  coming  back  strongly  now. 

“.\dvertising  is  never  written  to  get 

something  out  of  the  writer’s  system ; 
it  is  written  to  get  something  into  the 

reader's  system. 

“The  day  of  ‘you’  advertising  is  here. 
“Small  town  papers  should  not  try  to 

compete  with  big  dailies  on  outside  news 
but  should  lieat  them  in  their  own  local 

field.  The  morning  mail  brings  daily- 
papers  from  the  larger  cities  of  the  state. 
What  the  metropolitan  paper  does  not 

tell  is  why  John  Smith  of  Blankvillc 

went  to  Seattle  last  night.  The  local  cit¬ 
izens,  therefore,  look  in  the  local  paper 

to  find  the  reason.  If  there  isnt  any 

news  gathered  from  regular  runs,  why 

not  make  some?  I  don’t  mean  fake  it— 

but  get  human  interest  and  short  fea¬ 

ture  stories,  dealing  with  interesting  lo¬ 
cal  citizens  and  lives. 

.“To  hold  circulation  is  much  more  im¬ 
portant  than  to  gain  new  subscribers. 

Circulation  can  only  be  held  if  pub¬ 

lishers  gain  the  confidence  of  constitu¬ 

ents.’’ The  above  are  some  salient  points  em¬ 
phasized  at  opening  sessions  of  the  ninth 

annual  newspaper  institute  of  the  W  ash- 
ington  State  Press  .Association  at  the 

University  of  Washington.  Nearly  200 

newspaper  men  and  editors  of  class  and 
trade  journals  from  all  parts  of  the  state 
are  in  attendance  at  the  institute.  The 

first  two  days  of  the  institute  have  been 

given  over  to  class  and  trade  journal 
men  for  discussion  of  their  problems. 

This  is  the  first  time  these  journals  have 

taken  •  art  in  the  institute. 

■At  t’le  following  .sessions  the  trade 
journal  representatives  voted  to  affiliate 
with  the  state  press  association.  The 

closing  sessions  of  the  institute,  which 

ends  Saturday  night,  will  be  devoted  en¬ 
tirely  to  newspaper  problems. 

INLAND  MEETING  FEB.  15-16 

Paper,  Costs,  Postage,  and  Canadian 

Tour  Up  for  Discussion 

<Srf<':ol  to  Editor  &  Publisher) 

Chic.vgo. — The  Inland  Daily  Press  -As¬ 
sociation  will  hold  its  annual  meeting  in 

the  Hotel  La  Salle  February  1,‘!-16.  Re¬ 
ports  of  officers  for  the  past  year  will  be 
rendered  and  new  officers  will  he  elected, 

in  addition  to  other  important  discussions 

of  newspaper  problems. 

E.  P.  Adler,  past  president  of  the  In¬ 
land.  has  been  assigned  to  present  a  pa¬ 

per  on  the  print  situation  and  recent  his¬ 
tory  of  the  newsprint  market. 
A.  .T.  Wilhelm.  Huntington  (Ind.) 

Press,  will  discuss  second-class  postage 
and  it  is  understood  that  the  question  of 

one-price  subscription  to  all  subscribers, 
by  mail  or  carrier,  will  be  a  leading  topic. 

Action  is  expected  following  the  report 
of  the  committee  on  the  establishment  of 

a  linotype  school.  The  cost-finding  com¬ 
mittee  has  called  for  reports  from  all 
mumljers  for  the  last  half  of  1920  and 

the  subject  will  receive  considerable  at¬ 
tention. 

In  this  connection,  D.  M.  Conroy,  Ma¬ 

son  City  (la.)  Globe-Gazette,  will  pre¬ 
sent  a  paper  on  ink  costs,  discussing 
whether  customers  should  pay  the  cost  of 
ink  containers  and  the  like. 

l-'inal  acceptance  and  arrangements  for 
the  Inland’s  trip  into  British  -America 
during  the  summer  are  also  scheduled. 

W-  K-  KELLOGG  WINS  NAME  SUIT 

Brother  Restrained  from  Using  Corn 

Flakes  Company  Trade-Mark 

(  Steoial  to  Editor  &  Publisher) 

Lansing,  Mich. — Rights  to  use  in  trade 

the  name  “Kellogg,’’  which  had  been  the 
subject  of  litigation  between  Dr.  John 

II.  Kellogg,  of  the  Battle  Creek  Sani¬ 
tarium,  and  his  brother,  W.  K.  Kellogg, 

of  the  Kellogg  Toasted  Corn  Flake  Com¬ 
pany.  since  1908,  were  finally  settled  by  the 
decision  of  the  Michigan  Supreme  Court. 

The  case  had  been  carried  to  the  highest 

state  court  on  appeals  of  the  Kellogg 

Toasted  Corn  Flake  Company,  upon  the 

following  facts  and  rules  of  law,  which 
the  court  upheld : 

"fart— KelloRK  Toasted  Corn  Flake  (.'onipany 
first  adciiU’d.  advertised  .and  registered  the 

trade-mark  ‘Kellogg’s.* 
"Rule  of  I.QTO — The  trade-mark  or  trade- 

name  is  the  profferty  of  those  who  made  it 
valuable  and  its  use  by  others  than  those  who 

earned  a  reputation  thereunder  would  be  a 
fraud  upon  the  public. 

“Fact — Dr.  Kellogg  participated  in  and 
made  large  prrfits  and  capital  returns  from  the 

adoption,  crminercialization  and  wide  adver¬ 

tising  of  the  trade-mark  ‘Kelb  ggV  by  the 
Kellogg  Toasted  Corn  Flake  Company. 

**Rulc  of  Lazo — One  who  participates  in  and 

profits  bv  the  adoption  of  a  trade-mark  is 
estopped  to  injure  or  appropriate  it. 

”Fact — Kellogg  Toasteed  Corn  Flake  Com* 
nany  never,  at  any  time,  by  the  1911  contract, 
or  otherwise,  transferred  to  Dr.  Kellogg  or 

his  company  any  business  or  any  right  to  use, 
infringe,  or  trail  on  its  registered  trade  mark 

‘KelloggV  and  appellants  db  not  claim  that 
any  such  right  was  ever  granted  to  or  settled 

u|)on  them. 
“Rule  of  A  trade-mark  cannot  exist  as 

an  extrinsic  thing  and  cannot  be  licensed  apart 
from  the  business  in  which  it  is  used.  The 

Kellogg  Toasted  Corn  hlake  Company,  even  if 
it  had  desired  to  do  so  could  not  have  trans¬ 

ferred,  granted,  or  otherwise  alienated  any 
right  of  Dr.  Kellogg  to  defraud  and  deceive 

the  public  by  trailing  spurious  products  on  its 
registered  trade-mark,  and  Dr.  Kellogg  had 
no  such  right  as  an  extrinsic  thing  .and  could 
rant  no  such  right  to  the  Kellogg  Food 
ompany. 

”Fact — Appellants  are  trailing  their  Kel¬ 

logg’s  Bran  and  other  Kellogg’s  products  on 
the  trade-mark,  advertising,  good-will,  trade 
guarantees,  selling  helps,  name  ainl  reputation 

of  the  Kellogg  Toasted  Corn  Flake  Company 
by  deceiving  and  confusing  the  trade  and  the 

public. 

“Rule  of  l.aii — Equity  will  not  permit  a  rival 
manufacturer  to  trail  his  different  products  on 

the  established  trade-mark  and  reputation  of 

.mother.” Clarkson  L.  Farnsworth  Dead 

Clarkson  L.  Farnsworth,  aged  74,  of 

Huntington,  L.  L,  died  January  7.  He 

was  assistant  secretary  of  the  New 

York  .Advertising  Club  and  until  his  ill¬ 
ness  had  been  associated  with  Murray 

Howe  &  Co..  New  A'ork  advertising agency. 

Burnham  as  Canadian  Viceroy 

London. — The  Daily  News  announced 

a  few  days  ago  that  Viscount  Burnham, 

proprietor  of  the  London  Daily  Tele¬ 

graph,  will  he  offered  the  Governor-Gen¬ 
eralship  of  Canada,  in  recognition  of  his 

long  and  valuable  .services  to  the  Gov¬ 
ernment. 

Reunion  for  Camera  Men 

News  photographers  representing  New 

A’ork  dailies,  syndicates  and  motion  pic¬ 
ture  weeklies  will  assemble  at  the  seventh 

annual  dinner  of  the  News  Photogra¬ 

phers’  .Association  of  New  A’ork  at  the 
Cafe  Boulevard,  February  5. 

Macon  News  on  Eight  Columns 

Macon,  Ga. — The  New’s  has  changed 

its  make-up  from  seven  columns,  13  ems, 
to  eight  columns,  12  ems.  The  change 
was  effected  with  the  assistance  of  a  local 

mechanic  and  did  not  interfere  with  the 

regular  publication  of  the  paper. 

TREES  SAVED  BY  OREGONIAN’S  FIGHT 

(Special  to  Editos  &  Publishes) 

pORTL.AND,  Ore. — Somewhat  of  a variation  of  the  campaign  for  the  con¬ 
servation  of  forests  and  the  planting  of 

trees,  which  has  been  conducted  by  Ed¬ 
itor  &  PfBLiSHEK,  is  a  movement  which 

has  been  carried  on  for  several  months 

by  the  Oregonian  with  gratifying  results. 
It  has  to  do  with  the  protection  of  trees 

along  the  scenic  driveways  throughout 
Oregon. 

The  Oregonian  initiated  the  movement 

when  it  was  found  that  logging  com¬ 
panies  had  under  way  operations  that 
would,  if  continued,  ruin  the  beauty  of 

some  of  the  most  picturesque  drives  in 
the  state.  One  particular  road  was  used 
for  an  illustration.  This  is  the  drive 

from  Seaside  to  (Zannon  Beach,  a  wind¬ 

ing  highway,  a  few  miles  inland,  pene¬ 
trating  forests  of  giant  spruce  and  fir 

trees.  During  the  war  the  United  States 

Spruce  Production  Division  began  fell¬ 
ing  the  trees  for  airplane  material.  No 
objection  was  raised,  as  it  was  realized 
that  all  minor  considerations  must  be 

sacrificed  to  speed  in  getting  out  the 

right  kind  of  wood  for  airplanes.  When 
the  war  was  over  and  private  logging 

companies  continued  the  desolation  of 

the  highway,  the  protest  was  made. 
The  Oregonian  took  the  subject  up 

with  especial  prominence  in  its  automo¬ 
bile  section,  using  page  illustrations  to 

show  sections  of  the  road  as  they  ap¬ 

peared  in  their  beauty  wheti  the  trees 
were  still  standing  and  contrasting  them 
with  the  same  locations  after  the  trees 

were  sawed  down  and  only  a  wilderness 
of  stumps  and  underbrush  remained. 
The  need  for  action  appeared  so 

urgent  that  Governor  Olcott  appointed 

a  committee  to  carry  on  the  work  of 

saving  the  trees  bordering  highways.  Al¬ 
ready  many  logging  companies  have 
made  voluntary  pledges  to  quit  cutting 
such  trees),  leaving  an  adequate  strip  of 

forest  bordering  the  roads.  Oregon  has 
a  considerable  proportion  of  the  finest 

timber  in  the  United  States  and  its  for¬ 

est  roads  are  considered  a  valuable  as¬ 
set  in  attracting  tourists.  Large  areas 
are  in  state  and  Federal  reserves  but 

great  tracts  are  also  being  utilized  com¬ 
mercially  as  is  evidenced  by  the  fact 
that  Portland  has  the  largest  lumber 

exports  of  any  city  in  the  world. 

.As  one  phase  of  its  fight  the  Oregon¬ 
ian  called  attention  to  the  fact  that  the 

mountain  side  covered  by  the  “Figure 
Eight,”  one  of  the  most  beautiful 
stretches  of  the  Columbia  River  high¬ 

way,  is  privately  owned  and  that  the 
trees  that  make  it  beautiful  were  men¬ 
aced.  As  a  result  ATultnomah  County 

is  now  negotiating  for  purchase  of  the 

land  that  it  may  be  withheld  perma¬ 

nently  from  desecration  by  the  wood¬ 
man’s  ax  and  saw. 

MORE  CABLES  NEEPQj 
TO  SOUTH  AMERICA 

Press  Association  Heads  Say  Clie^ 

Suffer  When  News  Is  Sidetracked 

for  Commercial  Business — Pier¬ 

son  Now  in  France 

(Special  to  Editos  &  Publisher) 

Washington,  D.  C. — Inadequacy 

cable  and  radio  accommodations 

tween  North  and  South  .America 

the  transmission  of  press  dispatches  r-,] 

stressed  by  Frederick  Roy  Mart;' 
acting  general  manager  of  the  .Vss;. 
eiated  Press,  and  George  T.  Hargreavg 
general  manager  of  the  Universal  Seri( 

ice,  at  a  meeting  of  a  Senate  conimittj 
considering  cable  legislation  this  week 

Mr.  Martin,  in  telling  of  the  cu 

gested  conditions  prevailing  on  cables; 

South  .America,  pointed  out  that  the  .( 
sociated  Press  had  at  times  been  foreJ 
to  route  its  dispatches  via  London,  (M 

spite  the  additional  delay  and  expeiij 

that  policy  involved. Both  he  and  Mr.  Hargreaves  dcclarijj 

that  they  were  seldom  able  to  secure 

large  enough  daily  quota  of  words 
permit  the  transmission  of  a  compj 
hensivc  report  to  their  South  -Americ 
clients  and  that  at  times  they  were  u 

able  to  transmit  any  press  matter  at  i 

over  the  lines  of  the  All-.America  Cabl 

Company,  due  to  the  pressure  of  coi 
mercial  business,  repairs  or  other  causi 
Mr.  Hargreaves  said  that  his  quo 

averaged  about  one-third  of  what  i 
considered  necessary  for  an  adequate  t 

port. 

He  also  stated  that  the  .American  cm 

panics  gave  commercial  business  pretej 

dice  over  press  matter,  because  of 
higher  rate  commanded  by  the  fornnj 

in  contrast  to  the  British  compani 

policy,  which  was  to  transmit  witk 
delay  matter  filed  for  South  .America 
British  press  associations,  realizing 
value  to  Great  Britain  of  having  Brit, 

news  disseminated  in  foreign  countn 

Present  arrangements  with  the  N 

for  transmission  of  press  matter  in 
I'rancc  to  the  United  States  by 
radio  are  not  entirely  satisfactory, 

Hargreaves  .stated,  due  to  their  » 

permanent  character.  He  urged  the 
sage  of  legislation  permitting  the  pi 

associations  to  contract  with  the  Xi 

for  a  period  of  a  year  or  more  for 
use  of  the  radio  equipment,  so  that, 
this  contract  as  a  basis,  they  could  4 

land  lines  from  Paris  to  the  radio 

tion  at  Bordeaux  and  eliminate  the 

Mays  in  France  that  render  the  pte 

.'Service  unsatisfactory’. 

Joseph  Pier.son,  of  the  Chicago  Ti 

line,  who  is  now  in  Europe  on  a 
sion  connected  with  the  .American 

lishers’  interest  in  the  International  0 
munications  Conference,  addressed 

Newspaper  Proprietors’  .Association 
London  on  January  12.  He  has 

cussed  transmission  of  press  matter 
the  United  States  with  the  British  Fj 
Office  authorities,  with  the  purpose 

securing  the  appointment  of  a  daily 
riod  in  which  the  cable  lines  will  s 

press  matter  and  goes  to  France 
week  to  institute  negotiations  with 
I’Yench  authorities. 

New  Paper  for  Dabney  White 

Tyi.f.r,  Tex. — Dabney  White,  who 

ccntly  sold  his  afternoon  paper  in  T) 
and  moved  to  Mineral  Wells  and  tS 

lished  a  morning  paper,  has  launche 

new  publication  here,  the  Tyler  Tnl* 
It  will  he  published  semi-weekly. 

An  advertisement  in  EDITOR 
PUBUSHER  INTERNATIONAL 

BOOK,  to  be  issued  January  22  < 

part  of  a  regular  edition,  will  woii 

you  every  day  in  1921. 
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a1  NEWSPAPER  MEDIUM  OF  DIRECT  SALES 
.  SHOULD  BE  USED  TO  SELL  DEALER 

I  {Newspaper  Advertisements  Are  Retailer’s  Text  Book  on  Local 
Business  Wants  and  Through  Them  He  Can  Be 

Reached  Quickest 

By  CHALMERS  LOWELL  PANCOAST 

{Jl'hat  the  tr toiler  wants  is  less  so-  in  their  city.  Go  out  and  make  an  in- called  co-operation  and  more  newspaper  vestigation  among  the  dealers  of  any 

advertising.  large  city  and  you  will  find  that  the 
.  ,  minute  an  advertisement  of  some  manu- 

A  MONO  advertisers  and  manu  ac-  facturer  appears  in  their  papers,  they -^turers  who  are  selling  through  the  impressed,  but  they  read 
I  Sen|  retailer,  the  most  pronounced  subject  ̂ ^out  it  in  a  way  that  could  not  be 

under  discussion  is  co-operating  with  ^ 
the  retailer.  The  best  brains  in  the 

business  are  being  used  to  devise  plans  -phen  why  all  this  talk  about  circu- 
and  schemes  to  get  the  retailers  goo  brqadsides  and  dealer  help  to 
will  and  in  assisting  them  in  moving  t  e  ̂ nake  the  dealer  appreciate  local  news- 
goods.  Merchandising  experts  are  m-  p^p^^  advertising  which  the  manufac- 

lon,4»,erested  m  working  out  new  ideas  for  turer  should  place. '  the  dealers  and  in  devising  methods  to 

Ikeep  in  closer  touch  with  the  retailer  Many  U«e  Newapapera 

'  ̂whether  it  pleases  him  or  not.  A  great  many  manufacturers  who 
ecurtB  Jq  hear  the  average  merchandising  have  seen  the  light  are  using  the  news- 

flinan  talk  about  dealer  co-operation,  papers  for  the  sole  purpose  of  reaching 

lompiiBjegier  helps,  broadsides,  circulars  and  the  dealer.  Their  idea  is  that  the  quickest 

’’^^'^'‘’■all  the  various  forms  of  propaganda  for  and  most  economical  method  of  getting 

'^"making  the  dealer  do  what  they  want  their  story  before  the  retailer  is  through 

’’  ̂   him  to  do,  you  somehow  get  the  idea  the  daily  newspaper.  Many  of  these 
1  Cal® that  these  merchandising  experts  are  manufacturers  have  nothing  to  sell  di- 

trying  to  make  you  believe  that  the  rect  to  the  consumer  except  through  the 
dealer  never  reads  a  newspaper.  In  retail  trade  and  in  many  instances  their 

fact,  you  will  be  led  to  believe  that  the  message  has  no  appeal  to  the  consumer 

ionly  thing  he  ever  looks  at  is  a  broad-  at  all,  but  is  directed  personally  to  the 
side,  circular  or  something  that  slips  retailer.  They  know  that  they  can 

through  the  mail  to  surprise  him  or  give  reach  a  larger  percentage  of  retail  mer- 
him  a  shock  regarding  some  advertising  chants  through  the  newspapers  than  by 

campaign.  any  other  medium.  Of  course,  there  is 
I  B  »  itfu  ^  Au  A  Ai.  I  •»  bound  to  be  waste  circulation,  but  they 
'  know  that  m  a  city  where  there  are 

The  advertiser  uses  the  newspapers  to  5,000  retailers  of  any  particular  class, 

[sell  to  the  consumer  because  it  is  a  they  are  bound  to  reach  the  largest 

'tupdium  of  closer  contact  and  the  me-  number  of  those  5,000  through  the  daily 

•’ium  of  direct  sales.  newspaper. 
Whoever  originated  the  thought  that  Today  we  are  hearing  a  great  deal 

jthe  dealer  does  not  read  the  news-  about  a  new  idea  expressed  as  “Dealer 
Jpaper?  Can  you  imagine  grocers,  drug-  Acceptance  Campaigns.”  This  means  a 
^ists,  hardware  merchants  or  any  local  preparatory  campaign  to  the  dealer 
dealers  who  do  not  read  newspapers  through  the  newspaper  before  launching 

daily.  As  a  matter  of  fact  the  morn-  the  regular  consumer  campaign, 
ing  newspaper  is  as  much  a  part  of  the  Suppose  that  you  are  a  manufacturer 

merchant’s  life  as  his  breakfast.  If  he  going  into  a  market  with  a  rather  diffi- 
does  not  find  the  paper  at  his  doorstep  cult  proposition  and  find  extreme  com- 
|in  the  morning,  he  is  the  first  to  raise  a  petition  from  all  sides.  You  believe  that 

howl  for  fts  non-delivery.  The  truth  is  before  launching  your  campaign  to  the 
that  the  retail  merchant  depends  upon  consumer,  it  would  be  advisable  to  get 

his  newspaper  more  than  he  does  any  a  story  over  to  the  retailers  so  that  they 

"ther  medium  of  publicity  for  more  will  fully  appreciate  the  consumer  cam- 

reasons  than  we  have  space  here  to  paign  and  co-operate  with  it  when  it 
enumerate.  appears.  The  only  way  in  which  you 

In  the  first  place  he  reads  newspaper  could  hope  to  lead  the  field  against  all 

advertisements  of  all  kinds,  because  the  competition  would  be  through  consider- 
average  merchant  is  an  advertiser  in  able  advanced  advertising  direct  to  the 

some  way  or  other  and  the  daily  news¬ 
paper  advertisements  constitute  his  text 
book. 

dealers  and  follow  this  up  with  a  strong 

newspaper  campaign  to  the  consumer. 

Of  course,  at  the  same  time  your  ad¬ 
vertising  iiiessage  is  going  to  the  dealer 

it  is  also 'going  to  the  consumer,  and 
you  are  merely  adding  force  to  the  reg¬ 
ular  campaign  when  it  comes  through. 
Dealer  Acceptance  Campaigns  are 

planned  along  lines  to  break  down  the 
resistance  of  the  retailers  and  to  fa¬ 
miliarize  them  with  all  the  details  of 

your  proposition  before  your  message 
to  the  consumer  breaks. 

Some  large  advertisers  are  using  this 

method  of  addressing  a  campaign  to  the 

dealers,  with  just  enough  consumer  ap¬ 
peal,  so  that  both  dealers  and  consumers 
are  influenced  and  100  per  cent  results 
are  secured  on  the  advertising. 

If  you  were  a  manufacturer  starting 
an  intensive  consumer  advertising  cam¬ 

paign  in  the  fall,  using  a  dealer  accept¬ 

ance  campaign  would  mean  the  begin¬ 
ning  of  a  dealer  newspaper  campaign 
through  the  summer  months  in  order  to 
familiarize  the  trade  to  some  extent 

with  your  proposition.  The  idea  of  a 
preliminary  campaign  is  this:  It  is  not 

only  to  secure  the  interest  of  new 
dealers,  but  to  arouse  the  interest  and 
enthusiasm  of  dealers  who  are  already 

handling  the  line.  The  proper  kind  of 
dealer  appeal  advertising  should  be 
used  so  that  the  manufacturer  will  be 

able  to  pave  the  way  for  his  regpilar 

campaign  and  when  he  starts  in  com¬ 
petition  with  other  advertising  along  his 

line,  he  will  have  the  advantage  of  being 

the  first  in  the  field.  Through  the  pre¬ 

liminary  campaign  he  will  also  be  in  a 
position  to  dominate  that  particular 
field  during  the  heavy  campaigning  to 

consumers. 

Quick  Respont* 

The  newspaper  represents  the  most 
desirable  form  of  personal  contact  with 
the  dealers.  newspaper  campaign  has 

more  possibilities  of  building  up  their 

confidence  and  getting  their  attention 
than  to  bother  the  dealer  to  death  by 
circular  matter  and  the  offer  of  sales 
ideas  in  which  he  is  not  interested. 

There  will  be  fewer  losses  suffered  by 

national  advertisers  through  lack  of 

dealer  co-operation  if  advertisers  recog¬ 
nized  the  value  of  the  newspaper  in  get¬ 

ting  their  message  before  him.  The 

quickest  way  of  getting  the  good-will  of 
the  dealer  and  to  establish  more  amic¬ 

able  bonds  and  a  spirit  of  closer  co¬ 
operation  i!s  to  show  the  dealer  through 
a  real  newspaper  campaign  that  you  are 

trying  to  make  sales  for  him.  This  will 

get  his  appreciation,  interest  and  co¬ 
operation  quicker  than  anything  else. 
The  idea  of  sending  advertising  men 

:  Hat  Vital  Part  in  Retailing 

nattef  In  every  line  of  retailing,  the  local 
tish  f  newspaper  is  the  vital  part  of  the  daily 

irpo«  business  of  the  merchant.  And  besides  'T'UGENE,  Ore.— Tests  to  determine  the 
*’*'*|8  essential  in  business,  it  is  also  -^kind  and  frequency  of  optical  illusions 

will '  an  important  factor  in  his  social  life.  In  which  affect  proof-readers,  have  been 
nice  ’  the  small  town  the  retailer  has  no  other  prepared  by  Dr.  H.  R.  Crosland  of  the with  medium  that  is  closer  to  him  than  his  department  of  psychology  of  the  Uni¬ 

local  newspaper  and  the  advertising  of  versity  of  Oregon.  Dr.  Crosland  takes 
the  manufacturers  in  that  paper  has  a  the  position  that  errors  in  proof-reading 

hit*  tremendous  influence  on  the  dealer,  are  due  to  such  illusions  quite  as  much 
who  When  he  sees  the  advertisement  of  a  as  to  carelessness, 

in  If  manufacturer  of  some  line  of  goods  “Errors  by  careful  and  experienced 
nd  that  he  is  carrying,  it  has  a  greater  in-  proof-readers  are  due  to  one  or  another 

iincb  fluence  on  him  than  the  stacks  of  broad-  of  several  optical  illusions,”  said  Dr. 
Tri.  sides  and  circulars  that  eventually  fill  Crosland.  “A  proof-reader,  for  instance, 
y.  his  waste  basket.  may  think  he  sees  letters  where  nothing 

In  the  large  city  the  merchants  in  the  but  white  space  exists ;  or  he  may  fail 

*7^  districts  read  the  large  city  to  see  transposed  letters  in  a  word;  or 

22  •  ̂^’^'spapers  to  see  what  the  big  down-  he  may  fail  to  observe  an  incorrect  let- 
are  doing  in  the  way  of  offering  ter  substituted  for  the  correct  one.” 

*  and  also  to  see  what  the  manufacturers  The  subject  matter  for  the  tests  will 
of  their  line  are  offering  to  the  people  contain  certain  typographical  errors. 

and  promotion  men  and  merchandising 
men  out  in  the  field  to  get  acquainted 
with  the  dealers  does  not  mean  anything 
to  the  dealer.  He  has  calls  from  10  to 

20  salesmen  every  day  and  his  business 

is  selling  merchandise  and  not  entertain¬ 
ing  visitors.  When  he  picks  up  his 

morning,  evening  or  Sunday  paper  and 

there  flashes  before  his  eyes  a  very  con¬ 
spicuous  ad  of  the  manufacturer  selling 
the  goods  which  he  has  on  his  shelf,  he 
is  immediately  aroused,  displaying  more 

interest,  appreciation,  good-will,  etc., 
than  all  the  personal  calls  that  ever 

could  be  made.  Getting  acquainted  with 

the  dealer  is  all  right,  but  you  will  find 

that  if  you  happen  to  strike  him  on  a 

busy  day — and  every  day  is  a  busy  day 

with  the  average  retailer — you  will  lose 
through  annoying  him  and  the  visit  you 
have  counted  on  so  much  to  gain  his 

good  will  is  absolutely  wasted. 

The  most  important  problem  facing 

the  manufacturer  today  is  how  to 

properly  merchandise  the  advertising  to 
the  retailer  in  advance  of  the  campaign 

to  the  consumer.  This  is  a  subject  on 

which  a  great  many  theories  have  been 

advanced,  but  there  is  only  one  condi¬ 
tion  to  be  met  and  there  is  only  one 
solution. 

Practically  every  advertiser  and  ad¬ 
vertising  agency  has  different  ideas  on 

the  proper  way  to  merchandise  a  cam¬ 
paign.  This  subject  will  be  discussed  at 
length  in  another  article. 

RUMOR  HEARST  “P-I”  OWNER 

Seattle  Times  Prints  Report — Denied 

by  Nettleton (B.v  Telegraph  to  Editok  &  Publishes) 

Seattle,  Wash.,  Jan.  13. — The  Seattle 
Times  prints  the  following  article: 

“It  is  persistently  rumored  that  Wil¬ 
liam  R.  Hearst,  famous  as  owner  and 

editor  of  many  newspapers,  has  pur¬ 

chased  the  Post-Intelligencer.  In  all 
probability  negotiations  looking  to  that 
end  will  be  terminated  in  a  few  days,  but 

it  is  certain  that  no  person  connected 

with  the  Post-Intelligencer’s  ownership 
or  management  is  yet  in  position  to  say 
whether  or  not  the  sale  will  occur.  It  is 

understood  that  an  agreement  has  been 
reached  with  the  owners  of  the  common 

stock  and  that  the  deal  hangs  on  the  dis¬ 

posal  of  Mrs.  John  L.  Wilson’s  pre¬ 

ferred  stock.” 
Mrs.  Wilson  is  the  widow  of  the  late 

Senator  Wilson,  former  principal  owner 

of  the  paper.  Clarke  Nettleton,  pub¬ 
lisher,  reiterates  his  denial  to  Editor  & 
Publisher  that  any  negotiations  for  the 

sale  of  the  Post-Intelligencer  are  under 

way. 

placed  in  certain  positions  on  the  page. 

The  first  test  will  be  set  in  9-point ;  later 

8,  10  and  12-point  type  will  be  used. 
The  width  of  the  columns  will  be  varied 

from  13  ems,  the  approximate  width  of 
a  newspaper  column,  to  17  and  25  ems. 
•At  one  time  the  groups  of  people  who 
take  the  tests  will  be  instructed  to  work 

slowly  and  carefully ;  again  they  will 
be  told  to  work  as  rapidly  as  possible 
and  the  time  of  each  person  will  be 

taken  with  stop  watch;  the  third  va¬ 
riation  will  be  to  allow  a  limited  time 

to  the  group,  all  stopping  at  the  signal 
whether  the  work  is  completed  or  not. 

The  tests  are  to  be  given  to  four 
groups  of  five  persons  each,  the  groups 

consisting  of  teachers  and  students  of 
journalism,  students  of  psychology  and 
actual  newspaper  employes. 

North  Brookfield  Journal  Quit* 

N(*th  Brookfield,  Mass. — The  Jour¬ 
nal  has  supended  publication,  in  order 
that  the  editor  and  publisher,  Horace  J. 

Lawrence,  may  devote  his  whole  time  to 

the  job  printing  department.  Mr.  Law¬ 
rence  has  been  an  editor  and  publisher 

for  just  50  years.  41  of  which  were 
passed  in  North  Brookfield. 

New  Maine  Printing  Plant 

Sanford,  Me. — The  Kennebunk  Enter¬ 
prise  Publishing  Company,  owned  by 

Annie  J.  Crediford  of  Kennebunk,  has 
moved  to  Sanford,  where  it  has  located 

in  quarters  in  K.  of  P.  Hall  building. 

The  name  of  the  paper,  Kennebunk  En¬ 
terprise,  was  not  changed. 

An  advertisement  in  EDITOR  A 

PUBLISHER  INTERNA-nONAL  YEAR 
BOOK,  to  be  issued  January  X2  as  a 
part  of  a  regular  edition,  will  work  for 

you  every  day  in  1921. 
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ALBANY  ARGUS  ENDS 

CAREER  OF  108  YEARS 

Sold  to  Knickerbocker  Press  end 

Merged  With  Jan.  14  Issue — Argus 

*  Staff  Dropped  on  Two  Days’ 
Notice 

iBs  TflegrapU  to  Eoitos  &  PuBinSBEs) 

Ai-ba.w  ,  X.  Y.,  Jan.  12. — -Announce¬ 
ment  wa'  made  t'xlay  of  the  sale  of  the 

-Arnus  to  the  Press  Company,  but  the 
consideration  has  not  lieen  made  public. 

The  last  issue  of  the  .\rgus  will  appear 

Friday.  The  .Argus  editorial  staff  will 

not  join  the  Knickerbocker  Press  and 

were  given  two  days’  notice  that  their 
services  were  no  longer  required. 

Tlic  -Argus  Company  will  retain  its 

entire  printing  plant  for  increased  job 
and  book  printing. 

The  -Argus  was  founded  by  Jesse  Buel 

in  1813,  a  judge  of  Ctimnion  Pleas  of 
Ulster  County.  He  was  backed  by 

ninety  citizens,  who  styled  themselves 

“Godfathers”  of  the  paper.  It  was  issued 
twice  a  week  until  1824,  when  it  became 

a  daily  and  its  name  was  changed  to 

the  Argus  and  Daily  Gazette. 
Calvert  Comstock  became  publisher 

in  1855  and  made  it  a  Democratic  organ 

of  national  fame  and  a  supporter  by- 
Martin  Van  Buren,  William  L.  Marcy, 

Silas  Wright,  John  Dix  and  other 

party  leaders. 

Cleveland’s  Sturdy  Supporter 

The  Atlas,  edited  by  William  Cassidy 
in  the  interest  of  another  faction  of 

Democrats,  was  merged  with  the  Argus 

in  1856  through  the  influence  of  Horatio 

Seymour,  and  began  the  occupation  of 
the  present  Argus  Building  at  Broadway 

and  Beaver  street.  Cassidy  became  edi¬ 
tor,  with  the  retirement  of  Comstock,  and 
restored  the  name  of  the  Argus. 

During  his  regime  the  paper  reached 

its  greatest  political  influence  and  Cas¬ 

sidy’s  editorials  were  literary  classics. 
At  his  death  control  passed  to  Daniel 

Manning,  Secretary  of  the  Treasury  in 

Cleveland’s  first  cabinet;  T.  C.  Callicot 

and  J.  Wesley  Smith.  Manning’s  polit¬ 
ical  influence,  largely  exercised  through 
the  Argus,  was  an  imiiortant  factor  in 
making  Cleveland  president. 

His  son,  James  H.  Manning,  succeeded 
his  father  and  later  was  elected  Mayor 

of  Albany.  Daniel  S.  Lamont  Itegan  his 

reportorial  work  on  the  .Argus  and  was 
associate  editor  when  he  was  named 

secretary  to  Governor  Cleveland,  went 
with  him  to  Washington  as  secretary  in 

his  first  term  and  in  the  cabinet  the  sec¬ 

ond.  Charles  Emory  Smith,  of  Phila¬ 
delphia,  and  St.  Clair  McKclway,  of  the 

Brooklyn  Eagle,  were  also  editors  of  the 

Argus  for  many  years. 

Knickerbocker  Press  History 

Edward  Murphy,  of  Troy,  former 

,  U.  S.  Senator,  became  its  owner  about 

25  years  ago.  Then  the  late  .Anthony 

N.  Brady  acquired  an  interest  -After 
the  death  of  each,  Joseph  J.  Murphy, 
Democratic  leader  of  Troy,  and  the 

Brady  estate  continued  control  until  sev¬ 
eral  years  ago,  when  the  Brady  estate 
became  sole  owner. 

The  Knickerbocker  was  started  by- 
Hugh  Hastings  in  1842.  who  was  a 

protege  of  Thurlow  Weed,  and  was  iden¬ 

tified  in  politics  w-ith  the  old  Whig  party. 
In  1879  the  Knickerbocker  was  bought  by 
the  Press  and  the  name  was  changed  to 

Press  and  Knickerbocker.  The  Express 
was  later  absorbed  and  the  name  was 

Press  Knickerbocker  Express  until  1910, 

when  Judge  Lynn  J.  Arnold,  representing 

the  Clark  interests  of  Cooperstown,  pur¬ 

chased  the  paper  ̂ from  John  .A.  Mc¬ 
Carthy  and  changed  its  name  to  the 
Knickerbocker  Press. 

Branch  offices  and  separate  editions 

are  maintained  for  Troy  and  Schen¬ ectady. 

It  has  maintained  an  independent  atti¬ 
tude  in  politics,  while  the  Argus  has  been 

a  Democratic  party  organ  for  the  greater 

part  of  the  century  of  its  existence. 

Trade  Paper  Sold 

Chic.ago.  —  The  International  Trade 

Press,  Inc.,  has  purchased  the  American 
Machine  &  Tbol  Record,  which  has  been 

published  for  ten  years  at  Cincinnati  by 
H.  Hillman  Smith,  who  will  continue  as 
editor-in-chief.  Publication  offices  will 

be  in  this  city,  but  the  Cincinnati  head¬ 

quarters  w-ill  be  maintained.  Robert  E. 
Pow-ell,  1-^a.stern  manager  of  the  paper, 
has  joined  the  staff  of  the  International 
Trade  Press  and  will  be  located  in  its 

New  York  office. 

Mather-Thompson  Wedding 

The  marriage  of  Frederick  Gregory 

Mathcr  and  Miss  Lillian  Thompson,  both 

<’f  Stamford,  Conn.,  was  solemnized  at 
the  Cathedral  of  St.  John  the  Divine,  in 

X'cw  York,  January  12.  Mr.  Mather 
is  widely  known  for  his  historical  writ¬ 
ings.  He  was  at  one  time  editor  in 

chief  of  the  Binghamton  (N.  Y.)  Re¬ 
publican.  This  was  his  third  marriage. 

Illinois  Weekly  Raises  Rate 

Neoga,  III. — The  News,  published 
weekly,  has  increased  its  rates  from  $2 

to  $2.50  a  year. 

State  Bulletin  for  New  York 

•Albanv,  N.  Y. — The  .New  York  State 

-Association  has  issued  its  first  “State 

Bulletin.”  In  addition  to  legislative  rec¬ 

ommendations,  it  contains  an  analysis  of 

the  Sage  amendments  relative  to  state 

reorganization,  a  list  of  the  members  of 
the  Senate  and  Assembly  and  officers  of 

,the  association  recently  organized.  The 
publication  office  is  at  41  Eagle  street, 

-Albany,  with  C.  V.  Howard  as  editor. 

Monotype  Office  in  Birmingham 

Bir\/ingham,  Ala.  —  The  Lanston 
Monotype  Company  has  opened  a  new 
district  office  at  Birmingham,  in  charge 

of  G.  Walter  Lieb,  whose  offices  are  in 
the  Chamber  of  Commerce  Building. 
Howard  S.  Stetler,  of  the  Monotype 

Company’s  export  department  will  be 
assistant  manager  under  Mr.  Lieb,  who 

has  represented  the  company  in  the 
South  for  12  years. 

Killam  Plan*  Morning  Paper 

Merced,  Cal. — Walter  H.  Killam,  for 

the  past  fifteen  years  managing  editor  of 
the  Modesto  Morning  Herald,  has  taken 

over  the  Merced  Weekly  Star.  He 

plans  to  turn  the  paper  to  the  morning 
field,  with  Associated  Press  Service. 

F.  E.  Beber,  for  several  years  advertis¬ 
ing  manager  of  the  Modesto  Herald,  is 
associated  with  him  in  Merced. 

To  Represent  London  Paper 

Roy  Barnhill.  Inc.,  publishers’  repre¬ 
sentative,  X’ew  York,  has  been  appointed 
-American  representative  of  the  Adver¬ 
tiser’s  Weekly,  London. 

Fire  on  LeRoy  Gazette 

Buffalo. — Fire  caused  by  an  over¬ 
heated  metal  kettle  in  the  plant  of  the 

LeRoy  (N.  Y.)  Gazette  caused  slight damage. 

A  NEWSPAPER  FOR  FACTORY  WORKERS 

OOCHESTER,  N.  Y.— Erwin  J.  W. 
Huber,  of  the  Huber  Publishing 

Company  and  managing  editor  of  the 

Pictureplay  News,  has  brought  out  the 
Industrian.  which  he  described  at  the 

head  of  its  edi¬ 
torial  column  as 

“a  weekly  news¬ 

paper,  devoted  to 
sports,  recreation, 
amusements  and 

the  social  activi¬ 
ties  of  Roches¬ 
ter’s  industrial 

army.” 

Mr.  Huber, 
who  is  managing 

editor,  was  for 

many  years  night 
E.  J.  \V.  Hl-ber  superintendent  of 

the  Roch  ester 

Herald’s  art  department  and  nine 
years  ago  he  and  other  newspa¬ 
per  men  launched  the  Pictureplay  News. 

Stephen  J.  Fitzgerald  is  editor  of 
both  papers.  He  was  formerly  police 

reporter-  of  the  Rochester  Herald  and 
has  worked  on  newspapers  in  Detroit  and 

Dayton,  Ohio.  While  serving  with  the 
naval  aviation  forces  in  France,  he 

founded  the  Pauillac  Pilot. 

Ernest  J.  Ingraham,  formerly  automo¬ 
bile  editor  of  the  Rochester  Post- 

Express,  is  director  of  the  .Adcraft  Serv¬ 
ice  Bureau  for  both  the  Huber  publica¬ 
tions.  George  J.  Barnes,  formerly  of 

the  Rochester  Post-Express  staff  and 
editor  of  the  Legionaire,  the  official  jour¬ 
nal  of  the  Rochester  .American  legion 

Post,  is  on  the  staff  of  both  publications. 
George  .Allan  McDonald,  formerly  of 
the  Rochester  Democrat  &  Chronicle 

and  of  several  Buffalo  and  Syracuse 
newspapers,  is  with  the  Huber  service 

department. 
Willis  G.  Broadbrooks,  for  eight  years 

on  the  Rochester  Herald  staff,  is  foreign 

advertising  representative  and  manager 

of  the  publicity-exploitation  department. 
Lloyd  W.  Culver,  formerly  on  the 

Rochester  Post-Express  advertising 

staff,  is  advertising  manager  of  the  In- 
du.strian  and  James  J.  Dadd,  formerly 
with  the  Rochester  Herald  and  for  a  time 

with  the  j’ames  J.  Dadd  Advertising 
.Agency,  is  on  the  advertising  staffs  of 
both  papers.  James  H.  Thompson,  for 
a  number  of  years  Sunday  editor  of  the 

Rochester  Herald,  is  now  a  special  fea¬ 
ture  writer  for  the  Pictureplay  News. 

.Among  the  manufacturing  firms, 

many  of  which  are  national  advertisers, 

in  and  near  Rochester,  which  are  repre¬ 

sented  in  the  Indu.strian’s  Newswriters’ 
('lub,  which  furnishes  the  news  from 
their  respective  organizations,  are: 

■American  Laundry  Machinery  Com¬ 

pany,  American  Wood  Working  Ma¬ 
chinery  Company,  Bastian  Brothers  Com¬ 
pany,  General  Railway  Signal  Company, 
Gleason  Works,  Henry  Likly  &  Co., 

Northeast  Eleetric  Company,  Ritter 

Dental  Manufacturing  Company,  Roches¬ 
ter  Motors  Company,  Inc.,  Seldon  Motor 

Truck  Corporation,  Sherwood  Shoe 

Company,  Stromherg-Carlson  Company, 
Taylor  Instrument  Company,  Todd  Pro- 

tectograph  Company,  Vacuum  Oil  Com¬ 
pany,  Wilmot  Castle  Company,  Karle 
Lithograph  Company,  T.  H.  Symington 
Company,  Wollensak  Optical  Company, 
.Art-in-Buttons  Corporation,  Davis  Ma¬ 
chine  Tool  Company,  Ingle  Machine 

Company,  Rochester  Folding  Box  Com¬ 

pany,  Rochester  Gas  &  Electric  Com¬ 
pany,  Rochester  Stamping  Company,  Utz 

&  Dunn  Company,  Yawman  &  Erbe 

Company,  Samuel  Parry,  Inc.,  National 
Brass  Manufacturing  Company,  Alder- 
man-Fairchild  Company,  James  Cunning¬ 
ham  Son  &  Co.,  United  Shoe  Machinery 

Corporation. 

TWO  P.  M.  NEWSPAPERS 

FOR  BIRMINGHAM 

Advance,  Now  Weekly,  Becomes  Daily 

Jan.  24 — Scripps-McRae  League 

Will  Start  the  Post 

March  30 

{Special  to  Editor  &  Publisher) 

Bir.mincham,  Ala. — Birmingham  wit 
have  two  additional  daily  afternooi 
newspapers  within  the  next  sixty  days, 

according  to  definite  announcements 
made  here  w-ithin  the  past  few  days  by 
representatives  of  the  new  properties 

Both  will  enter  the  afternoon,  six-day-a- 
week  field  w-ithout  Sunday  editions  anti 

both  will  carry  full  leased  wire  reports 

of  foreign  news  and  will  maintain  ample 
staffs  to  cover  the  local  field  thoroughly. 

The  first  of  the  new  dailies  to  enter 

the  local  field  will  be  the  Birmingham 

.\dvance,  which  will  change  from  a 
weekly  publication  to  a  daily  on  January 

24.  Formal  announcement  of  the  change 

was  carried  in  both  daily  papers  hen 

several  days  ago.  The  paper  has  been 

operating  as  a  weekly  for  several  years 
and  has  been  the  official  organ  of  the 

membership  of  the  American  Federation 
of  Labor  in  the  Birmingham  district 

which  position  it  is  expected  to  continue 
to  occupy  when  turned  into  a  daily.  Phil 
Painter,  who  has  been  editor  of  the 

weekly  paper,  will  continue  in  that  ca- 
yiacity  with  the  daily  edition  and  it  is 
understood  that  L.  B.  Musgrove, 

wealthy  coal  operator,  who  was  labor's candidate  for  United  States  Senator  last 

year  against  Senator  Oscar  Underwood 

is  financially  interested  in  the  new  publi¬ 
cation.  A  plant  for  the  daily  has  been 
.secured  on  Fifth  avenue  and  additional 

machinery  installed  to  care  for  the  daily  | 
issue  of  the  paper. 

The  second  daily,  w-hich  will  begin  pub¬ 
lication  not  later  than  March  30,  accord¬ 

ing  to  announcements  of  those  interested 

and  possibly  earlier,  will  be  the  Birming¬ 
ham  Post,  which  will  be  published  by  the 

Scripps-McRae  League  as  an  additional 
link  in  their  chain  of  newspaper  prop¬ 

erties.  B.  I.  Susong  and  R.  B.  Chandler 

are  at  present  in  the  city  from  the  Cin¬ 
cinnati  headquarters  of  the  league  to  in¬ 

stall  the  new  plant  as  soon  as  the  ma-  d 
chincry  which  is  en  route  arrives  and 
publication  of  the  new  daily  i^ill  begin 

shortly  after  its  arrival. 

Mr.  Susong,  who  has  been  connected 
for  some  time  with  the  Cincinnati  Post, 

one  of  the  Scripps  papers,  was  formerly 

managing  editor  of  the  Montgomery 

CAla.)  Journal.  3 

The  new  paper  will  begin  as  an  eight-  j, 

page,  six-day-a-week  daily  in  the  after- 
noon  field  and  will  be  served  by  the  ̂ 

United  Press  and  the  Newspaper  Enter¬ 
prise  -Association,  both  owned  by  the 

Scripps-McRae  interests. 

Since  absorption  of  the  Birmingham  i. 

Ledger  by  the  Birmingham  New's  w ; 

April,  1920,  the  Birmingham  daily  news-  ' paper  field  has  been  exclusively  in  the  ̂ 

hands  of  the  Age-Herald  in  the  morning  t 
field  and  the  News  in  the  afternoon.  The  f 

two  new  papers  will  give  Birmingham  | 

four  daily  papers,  of  which  three  will 
be  in  the  afternoon  field,  with  the  News 

also  continuing  in  the  Sunday  morning field. 

Three  Newspapers  Bankrupt 

Martinsburg,  W.  Va. — The  World 
Publishing  Company,  publisher  of  the 
Martinsburg  World  and  two  weekly 

newspapers,  was  declared  bankrupt  Jan¬ 
uary  4  by  Circuit  Court  Judge  Woods. 

Ten  thoussuid  every-day  question*  d 

the  newspaper  and  advertising  businsM 
will  be  answered  in  EDITOR  A 

USHER  INTERNA'nONAL  YEA« BOOK — out  January  22. 
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AIRMEN’S  LETTERS  MAY  CAUSE  NAVY 
TO  CENSOR  OFFICERS’  WRITINGS 

Unenforced  Rule  Puts  Approval  of  Articles  for  Publication  in 

Hands  of  Intelligence  Division — Court 
Will  Investigate 

(Bi'  Telegraph  to  Editoe  &  Publisher) 

WASHINGTON,  D.  C.,  Jan.  12. — En-  journey  to  make  exclusive  contracts  for forcement  of  a  slumbering  naval  reg-  their  stories  Mr.  Daniels  in  this  case 
ulation  under  which  members  of  the  naval  sent  a  message  to  the  three  balloonists 

establishment  can  be  prevented  from  that  after  they  had  filed  their  official  re¬ 

writing  for  publication  without  first  sub-  port  they  would  be  at  liberty  to  sell 
mitting  the  articles  to  the  Division  of  their  stories  to  whom  they  pleased. 

Naval  Intelligence,  is  likely  to  result  as  The  result  was  that  the  navy  depart- 
a  sequel  of  the  incidents  at  Mattice  when  ment  received  what  was  probably  the 

the  lost  naval  aeronauts  reached  civiliza-  briefest  report  on  record,  which  just 
tion.  barely  covered  the  incidents  of  the  flight. 

Specific  direction  will  be  given  to  the  Before  the  flyers  reached  Mattice  and 

naval  court  of  inquiry,  which  has  been  the  wires  to  the  outside  world,  how- 
ordered,  Josephus  Daniels,  secretary  of  ever,  a  report  reached  Mr.  Daniels  that 

the  navy  has  said,  to  ascertain  if  the  the  representative  of  one  association  had 

airmen  sought  to  profit  by  their  experi-  met  the  aviators  on  the  trail  and  “sewed 
ence  through  the  publication  of  their  them  up’’  for  exclusive  rights  to  what 
stories.  The  secretary  also  has  an-  they  might  write.  As  a  result  a  mes- 
nounced  that  the  court  would  be  em-  sage  was  sent  on  Tuesday  night  instruct- 
powered  to  investigate  the  rumor  that  ing  them  to  talk  without  discrimination 
the  Hinton  and  Kloor  letters  reached  to  any  newspaper  men  that  might  care 

the  public  through  the  action  of  a  fel-  to  interview  them. 
low  officer  of  the  two  balloonists  and  Mr.  Daniels  was  attacked  during  the 

that  the  whole  question  of  how  the  war  for  enforcing  the  regulation  forbid- 

graphic  stories  of  the  two  airmen,  con-  ding  men  to  write  for  publication  and 
tained  in  their  letters,  gained  publicity,  this  also  was  made  one  of  the  points  in 

would  be  inquired  into  by  the  court.  the  charges  brought  by  Rear  Admiral 

“I  shall  direct  that  the  naval  court  go  William  S.  Sims.  There  has  
been  some 

fully  into  the  matter  of  publication  of  criticism  of  the  policy  
which  Mr.  Daniels 

the  stories  of  the  airmen  or  any  con-  followed  this  time  
when  it  bwame 

tracts  they  may  have  made  with  the  Icnown  that  he  had  
authorized  the  officers 

press.  Commercialism  and  naval  busi-  to  auction  off  their  stories  
to  the  highest 

ness  do  not  go  well  together,  and  I  oiddcr.  ,  ,  ,  .  , 
shall  order  the  board  to  ascertain  the  stated  at  the  department  before 

full  particulars  on  this  point,”  Secretary  men  came  out 
 of  the  wildernws  that 

Daniels  said  in  his  press  conference  on  was  ready  to  offer  the 

Wednesday  ^lo.OOO  for  exclusive  rights. 

What  may  have  been  one  of  the  in- 
direct  causes  for  the  trouble  at  Mattice  Flynt  Heads  Maine  Dailies 

between  Lieut.  Steve  Farrell  and  Lieut.  Augu.st.a,  Me. — The  Maine  Daily 

Walter  Hinton  is  the  policy  which  the  Newspaper  Publishers’  Association  held 
navy  department  followed  in  regard  to  its  annual  meeting  here  on  January  5. 

publication  of  the  officers’  own  stories  Matters  of  business  interest  were  dis- 
of  their  flights.  cussed  and  officers  were  elected,  as 

Following  the  precedent  set  up  in  the  follows ;  President,  Charles  F.  'Flynt, 

case  of  the  NC-4  flight  when  the  navy  business  manager,  Augusta  Kennebec 
allowed  the  men  on  the  trans- Atlantic  Journal;  vice-president,  Arthur  G. 

Staples,  managing  editor,  Lewiston  Jour-  PILGRIMS  GIVE  AD  COURSES 
nal ;  secretary,  William  H.  Dow,  business  - 
manager,  Portland  Express-Advertiser ;  Advanced  and  Elementary  Subject*  in 
treasurer,  Walter  B.  Reed,  business  man-  Lecture  Clatses 

ager,  Bangor  Daily  News. 
_  (Special  to  Editor  &  Publisher) 

Pennsylvania  Meeting*  Feb.  9-10  Boston. — A  series  of  seven  advanced 

Harrisburg,  Pa. — Annual  meetings  of  conferences  on  “Advertising  and  Scll- 

the  Pennsylvania  State  Editorial  Associ-  'hg,”  together  with  seven  elementary 

ation.  Associated  Dailies  of  Pennsyl-  on  “Advertising  Preparation,”  will vania  and  the  Associated  Weeklies  will  ̂   conducted  from  January  4  to  April 
be  held  at  the  Penn-Harris  Hotel  here  5,  by  the  Pilgrim  Publicity  Association. 
February  9  and  10.  The  three  associa-  Under  the  supervision  of  Henry 

tions  will  meet  jointly  on  February  9,  Kuhns,  vice-president  of  the  association, 
the  speakers  scheduled  being  Gov.  Wil-  the  advanced  series  will  consist  of  the 

Ham  Sproul,  T.  R.  Williams,  president  following  subjects:  “Product  Analysis,” 
of  the  American  Newspaper  Publishers  with  Harry  Tipper,  business  manager  of 

Association,  and  Don  C.  Seitz,  business  Automotive  Industries,  in  charge;  “Mar- 

manager  of  the  New  York  World,  ket  Analysis  and  Sales  Quotas,”  Wal.cr 
Other  speakers  at  various  sessions  in-  F.  Wyman,  sales  and  export  manager, 

elude  Rowe  Stewart,  business  manager  Carter  Ink  Company;  “Developing  the 

of  the  Philadelphia  Record  and  president  Advertising  Plan,”  A.  E.  Greenlcaf. 

of  the  Associated  Advertising  Clubs  of  president,  Greenleaf  Company;  “Selling 

the  World,  and  Maj.  j’.  C.  Shumberger,  the  Sales  and  Advertising  Plan,”  George 
of  -Allentown,  an  expert  accountant,  who  C.  Frolich,  manager  drug  and  chemi-al 
will  discuss  Federal  taxes  as  related  to  department.  United  Drug  Company, 

newspapers.  president  Pilgrim  Publicity  Associatii  n ; 

-  "Correspondence  Department,”  Robert 
New  lIluBtrating  Firm  E.  Ramsay,  director  of  publicity,  sa'es 

Detroit.— The  Craftsman  Studios  have  promotion  and  advertising,  American 

been  formed  here  to  supply  commercial  Writing  Paper  Company,  and  “Handling 
illustrations.  The  organizers  are  John  the  Results  of  Advertising,”  Walter  R. 
J.  Hammer,  Fred  Mannero  and  Carl  Snow,  Walter  B.  Snow  &  Staff. 
Goodwin,  late  with  the  Illustration  The  elementary  talks  will  be  directed 

Studios,  Chicago.  by  Professor  Daniel  Starch  of  Harvard 

- University.  They  are:  “How  Adver- 
Firo  in  Konown,  Okla.  tising  Is  Prepared,”  S.  A.  Conover,  pres- 

Konowa,  Okla. — Fire  destroyed  the  ident,  S.  A.  Conover  Company ;  “The 
plant  of  the  Konowa  Chief-Leader,  caus-  Text,”  John  J.  Morgan,  John  J.  Morgan 

ing  loss  of  approximately  $5,000,  which  .Advertising  Agency;  “The  Layout,”  C. 
was  partly  covered  by  insurance.  The  W.  North,  art  director,  Walter  B.  Snow 

plant  will  be  rebuilt  and  publication  of  &  Staff;  “The  Picture,”  Barnard  J. 
the  paper  continued.  Lewis,  treasurer  and  general  manager, 

-  .Stetson  Press;  “The  Size  and  Use  of 

Iowa  Pre**  Meeting  Feb,  17-19  Space,”  William  H.  McLeod,  advertising 

Des  Moines,  la.— The  sixth  annual  manager,  William  Filene’s  Sons  Corn- 
convention  of  the  Iowa  Press  Associa-  pany ;  “The  Selection  of  Mediums,”  Car- 
tion  will  be  held  in  Des  Moines,  Febru-  roll  J.  Swan,  magazine  and  newspaper 

ary  17,  18,  19.  Session  will  be  held  at  representative,  and  “Truth  in  Advertis- 
the  Hotel  Savery.  .  ing.”  Charles  B.  Marble,  secretary,  the -  Priscilla  Company. 

Connecticut  Meeting  Jan.  22  The  course  was  planned  by  an  educa- 

New  H.uen,  Conn. — The  annual  meet-  tional  committee  headed  by  L.  F.  Ham- 
ing  and  banquet  of  the  Connecticut  Edi-  ilton,  manager  of  the  sales  promotion 
torial  -Association  will  be  held  at  the  department  of  the  Walworth  Manufac- 

Hotcl  Garde  here  January  22.  turing  Company.  ’ 

Lci>yngkt  International  Films 

Nobody — generally  apeaking — ever  heard  of  Mattice  until  1921.  Now  look  at  it — ^ju*t  over  the  bead*  of  the  newapaper  reporter*  and  phntngraphar*  who gathered  there  to  welcome  back  the  American  Navy  ballooniata,  Lieutenant*  Kloor,  Farrell  and  Hinton.  Any  amall  boy  can  now  find  it  on  the  map  and 

here  i*  the  group  that  put  it  there — via  the  firat  page*  of  the  newapaper*  of  the  world.  Thi*  i*  not  all  of  them — aome  had  donned  their  anow-ahoee  aeJ  were 

out  on  the  trail*  when  thia  waa  taken — but  even  then  they  numbw'  t^ee  time*  the  population  of  the  towm.  What  a  life:  no  taxi*,  no  grapefruit,  no  egg*,  but 
they  did  live  in  a  Pullman.  The  native*  laughed  at  their  outfit*  and  they  laughed,  too,  for  nobody  knew  Volatead  and  a  photographer  had  brought  a  pair  of 

bone*.  The  veniaon  waa  real,  but  goah,  it  wa*  cold.  And  if  you  want  to  know  all  about  the  wild*  of  Canada  talk  to  aome  reporter  who**  been  to  Mattice. 

IF  YOU  THINK  IT  WAS  A  PICNIC  AT  MATTICE  TAKE  A  LOOK  AT  THE  TOWN ! 
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BACKUS  STARTS  KENORA 
PAPER  MILL 

Final  Agreement  Signed  at  Ottawa  for 

Timber — To  Inyett  $10,000,000 

in  Ten  Years — Fort  Frances 

Policy  Announced 

(Sreiial  to  Kditor  &  I“ii:lisher) 

Toronto. — Final  agreement  between 
the  Ontario  Provincial  Government  and 

K.  \V.  Backus  for  the  Knglish  River 
timber  limit  has  lieen  signed.  Mr. 
Backus  denied  an  editorial  comment  of 

a  Toronto  daily  to  the  effect  that  the 
lT)rt  Frances  Pulp  &  Paper  Company 
had  reversed  its  position  toward  the 

supply  of  newsprint  to  Canadian  daily 
newspapers. 

“In  1919,”  he  .said,  “we  offered  con¬ 
tracts  for  1920  to  all  Canadian  papers 

with  whom  we  had  dealt.  They  declined 
on  the  ground  that  they  thought  they 
could  secure  paper  supplies  through  the 
Government  control.  Last  summer  we 

notified  them  again  that  we  would  con¬ 
sider  contracts,  and  all  but  two  of  them 

were  accepted.” 
Mr.  Backus  also  stated  that  his  mills 

are  selling  paper  at  $130  a  ton. 
The  work  on  the  Kenora  plant,  which 

is  included  in  the  Emglish  River  contract, 

has  been  started,  he  said,  and  pulp  will 
be  manufactured  there  before  the  end  of 

the  year.  Before  three  years  are  out, 

paper  will  form  part  of  the  company’s 
production. 

MTien  asked  what  the  company's  invest¬ 
ment  Would  be  in  the  plant,  Mr.  Backus 

replied:  “If  we  get  out  with  an  ex¬ 
penditure  of  ten  millions  in  ten  years 

at  Kenora  we  will  be  lucky.” 

Labor  Weekly  for  Brantford 

Toronto. — In  the  course  of  a  speech 

before  the  members  of  the  Independent 

Labor  Party,  Brantford,  January  7,  ex- 
Mayor  McBride  announced  that  he  had 

purchased  a  press  and  a  supply  of  paper, 
and  that  work  on  a  new  local  labor 

weekly  would  Itegin  immediately.  He 

made  a  call  for  subscriptions  and  an¬ 
nounced  the  formation  of  a  committee  to 

organize  the  business  affairs  of  the  ven¬ 
ture.  The  project  follows  the  defeat  of 
numerous  labor  candidates  in  the  recent 

municipal  elections.  Mr.  McBride  is  at 

present  a  member  of  the  labor  wing  of 
the  Ontario  Provincial  Government,  which 

is  a  coalition  of  agricultural  and  labor 
members. 

Jack  Canuck  Editor  Fined 

Toronto.— On  a  charge  of  publishing 

advertisements  tending  to  solicit  liquor 

orders  in  Ontario,  a  breach  of  the  On¬ 
tario  temperance  act.  Mrs.  Louisa  Rogers, 

publisher  of  Jack  Canuck,  Toronto,  was 
fined  $200  and  costs  on  December  30. 

Counsel  for  the  defense  pointed  out  that 

the  disputed  advertisements  had  been  ap¬ 

proved  by  the  Ontario  license  board 
before  publication ;  that  they  were 
couched  in  very  vague  and  general  terms 

and  that  they  contained  no  price  quota¬ 

tions.  The  case  will  probably  lie  ap¬ 

pealed. 

Wayagamack  Closed  for  Repairs 

Toronto. — The  Wayagamack  Pulp  & 
Paper  Company,  one  of  the  biggest  pulp 
industries  in  Canada,  will  close  down  on 

January  15  for  one  month.  .According 

to  a  statement  made  by  Hugh  MacKay, 
a  director  of  the  company,  there  is  a 

certain  amomit  of  repair  and  renewal 
work  which  must  receive  attention,  but 

this  cannot  be  done  so  long  as  the  mills 

are  in  operation.  Xew  machinery  is  now 
on  the  ground  awaiting  installation. 

Mr.  MacKay  says  that  a  shoft  shut¬ 
down  is  customary  at  this  time  of  year. 
It  is  rumored  that  the  wage  scale  will 
show  a  decline  when  work  is  resumed. 

“Merry  Xmas’’  on  Bogus  Checks 

Toro.nto. — During  the  Christmas  sea¬ 
son  several  local  merchants  were  vic¬ 

timized  by  a  bogus  check  swindler,  pur¬ 
porting  to  be  a  newspaper  m^n.  The 
checks  were  unusually  well  devised  to 

delude  the  unsuspecting  merchant,  hav¬ 
ing  specially  printed  on  protective  paper 

the  greeting,  "Wishing  you  a  Merry 
Christmas  and  Happy  Xcw  Year.”  Up 
to  the  present  there  has  been  no  arrest. 

Brompton  to  Remodel  Plant? 

Toro.vto. — Persistent  rumors  are  afloat 

to  the  Tffect  that  the  Brompton  Pulp  & 

Paper  Company  is  contemplating  the  re¬ 
construction  of  some  of  its  machinery  to 

manufacture  more  newsprint,  which  the 

present  demand  and  future  prospects 
would  seem  to  make  the  most  profitable 

of  products. 

One  of  Eight  Editors  Elected 

Toronto. — Of  eight  newspapermen 
who  ran  for  civic  honors  in  the  recent 

municipal  elections  here,  only  one  was 

successful,  and  he  was  Major  Bert 

Wemp,  D.  F.  C.,  of  the  Evening  Tele¬ 
gram  staff,  who  was  elected  to  the  Board 

of  Education.  He  headed  the  poll  for 
his  ward,  defeating  one  of  the  oldest 
members  of  the  Board. 

THREE  MILLS  FOR  PORT  ARTHUR 

Paper  and  Pulp  Enterprises  Planned — 
New  Wood  Grant  in  Nipigon 

(Special  to  Editor  &  ruBi.isBER) 

Toronto. — A  pulp  wood  limit  of  L~0 

.square  miles  in  the  Nipigon  district  has 
been  secured  by  the  Provincial  Paper 

Mills.  Ltd.  The  directors,  it  is  under¬ 
stood.  will  go  ahead  at  once  with  the 

construction  of  a  paper  mill  and  an  ad¬ 
dition  to  its  pulp  mill,  which  has  now 

a  capacity  of  fifty  tons  a  day.  .\  bond 

issue  of  $3,000,000  has  Ir'cii  authorized 
to  finance  the  new  work. 

According  to  a  report  from  the  direct¬ 
ors  of  the  Kaministiqua  Pulp  &  Paper 

Company,  a  bond  issue  is  being  arranged 

to  provide  for  an  increase  in  the  ca¬ 

pacity  of  its  plant  from  twenty-five  to  a hundred  tons  a  day. 

The  John  Stirrett  Company,  which 
took  over  the  big  plant  of  the  Port 

Arthur  Wagon  Company  recently,  an¬ 
nounces  that  Chicago  capitalists  have 

financed  a  pulp  mill  of  one  hundred  tons 

a  day  capacity,  and  that  the  establish¬ 
ment  of  this  industry  will  be  commenced 

without  delay.  These  three  enterprises 
will  make  Port  .\rthur  one  of  the  largest 

pulp  and  paper  centres  in  the  Dominion. 

Wider  Field  for  Chemical  Paper 

Toronto. — The  name  of  the  Canadian 

Chemical  j'ournal  has  been  changed  to 
Canadian  Chemistry  and  Metallurgy  and 

its  field  correspondingly  extended.  Its 

publishers,  the  Westman  Press,  Ltd.,  To- 

BRITISH  COLONIAL  TRADE  NOTES 

'C'  IGHTY  recently  visiting  delegates 
•*~*met  New  South  VV’ales  experts  in  a 
convention  for  the  purpose  of  discussing 

all  phases  of  advertising.  Governor 

Sir  Walter  Davidson  declared  the  con¬ 
vention  open.  The  keynote  of  the  con¬ 

ference  was:  “Truth  in  .Advertising.” 

New  Zealand  dailies  are  now  2d.  in¬ 
stead  of  lyid. 

The  price  of  the  Sydney  Referee  is 
increased  from  4d.  to  6d. 

The  Ad.  Oub  of  Victoria  is  now  the 

Victorian  Institute  of  Advertising  Men. 

No  appreciable  relief  in  the  paper 

shortage  is  anticipated  for  some  time  to 
come. 

At  the  annual  meeting  of  the  New 
South  Wales  Institute  of  Journalists,  the 

president,  T.  W.  Heney,  was  re-elected. 

An  arbitration  decision  was  arrived  at 

that  the  six  years’  experience  required 
of  a  fully-paid  reader  did  not  include  his 
time  as  a  junior. 

Journalists  accompanying  the  Prince 
of  Wales  in  Australia  were  assessed 

Income  Tax  by  the  Commonwealth  on 

what  they  earned  while  there. 

T.  D.  Wanless,  editor  of  the  Thistle,  a 

Scottish  national  newspaper  published  in 

Victoria,  is  the  oldest  working  journalist 
in  the  Commonwealth. 

It  is  understood  that  the  Common¬ 

wealth  Government  has  under  considera¬ 
tion  a  new  scheme  for  the  payment  of 

bounties  on  paper  pulp  produced  in  Aus¬ tralia. 

T.  M.  Rose  (“Hotspur”),  of  the  Syd¬ 
ney  Sportsman,  has  resigned  the  editor¬ 
ship  of  that  paper,  with  which  he  had 
been  identified  for  twenty  years. 

The  Commonwealth  Ministry  has  en¬ 
deavored  to  arrange  with  the  Canadian 

Paper  Mills  for  the  supply  of  newsprint 

paper  required  by  the  Australian  provin¬ 
cial  Press. 

The  Australian  Provincial  Press  Asso¬ 
ciation  has  proposed  that  the  import  duty 
on  newsprint  should  be  charged  at  a  flat 

rate  of  SOs.  per  ton,  or  on  the  home 

consumption  price  in  the  country  of origin. 

Australian  Paper  Mills  Co.,  Ltd.,  and 

Sydney  Paper  Mills  Co.,  Ltd.,  were  to 
be  taken  over  by  a  new  company  called 
the  Australian  Paper  &  Pulp  Co..  Ltd., 

with  a  nominal  capital  of  £950,000  in 
£  1  shares. 

motion  has  been  made  for  a  Royal 

Commission  to  report  concerning  the  use 

of  Commonwealth  and  State  instrumen¬ 
talities  by  or  on  behalf  of  the  owners 

of  daily  newspapers  published  in  the  capi¬ 
tal  cities  of  Australia. 

An  appeal  in  case  of  the  Perth  (West¬ 
ern  Australia)  Daily  News,  Ltd.,  vs.  the 

-Australian  Journalists’  Association 
against  a  fine  imposed  for  having  failed 
to  furnish  to  the  general  secretary  of  the 

-A.  J.  A.  certain  entries  in  pursuance  of 
an  award,  was  upheld. 

-A  new  daily  paper,  the  Eastern  Mail, 

is  advertised  for  Delhi,  India’s  new  capi- 
tol.  The  Indian  Printing  and  Publishing 

Company,  Ltd.,  are  the  proprietors  and 
a  building  had  been  acquired  in  the  civil 
lines  at  Delhi. 

The  Burma  Government  contemplates 

establishing  a  Government  newspaper  "in 
which  it  can  expound  its  policy  and  con¬ 
front  attacks  on  it,  which  are  made  with 

the  object  of  undermining  its  authority.” The  estimated  cost  of  this  new  paper  is 

put  down  at  something  under  Rs.40,()00 

per  annum.  Many  people  think  the  paper 

unnecessary,  as  there  is  already  an  official 
Gazette  published  weekly  in  Rangoon,  in 

which  government  news  could  be  printed, 

whilst  communiques  are  constantly  sent 

to  all  newspapers  and  are  published  free 
of  cost  to  the  government. 

ronto,  have  established  the  Canadian  Dy{ 
and  Color  User,  devoted  to  color  inter¬ 
ests  in  the  textile,  paint,  ink,  rubber  and 

paper  fields. 
NEW  UFE  IN  PERIODICAL  BODY 

Dominion  Magazine  Heads  Meet  Under 

New  Manager  at  Toronto 

(Special  til  Editor  &  PuBLisnER) 

Toronto. — Following  the  appointment 

of  M.  J.  Hutchinson  as  numager  of  the 

Canadian  National  Newspaper  &  Period¬ 
icals  Association,  new  life  has  been  put 

into  that  organization.  To  revive  inter¬ 

est  a  meeting  of  the  Business  and  Tech¬ 
nical  Sections  was  held  at  the  National 

Club  here  January  6,  with  practically  a 

100  per  cent  representation  of  members. 
The  chair  was  occupied  by  T.  S.  Young, 

general  manager,  Hugh  C.  Maclean,  Ltd., 

and  the  president  of  the  association,  Ac¬ 
ton  Burrows,  was  also  present. 

-A  verbal  report  on  the  work  of  the 

Postal  and  Parliamentao'  Committee  was 

presented  by  H.  T.  Hunter,  vice-presi¬ 
dent,  Maclean  Publishing  Company. 

Following  Mr.  Hunter,  Mr.  Burrows 
told  of  the  steps  that  had  been  taken  by 

the  committee  to  prevent  the  govern¬ 

ment  from  levying  a  sales  tax  on  adver¬ 
tising  matter  inserted  in  trade  newspapers 

and  other  periodicals.  This  he  regarded 

as  one  of  the  most  important  achieve¬ 
ments  of  the  association. 

PRINT  COMMITTEE  SUSPENDED 

Eighty-Nine  Paper*  Relieved,  Chair¬ 
man  TufFord  Report* 

(Special  to  Editor  &  Publisrer; 

St.  Paul. — Wil  V.  Tufford  of  Clinton, 

la.,  chairman  of  the  National  Committee 

on  Newsprint  Supply,  has  made  the  final 
report  of  that  committee,  which  went 
out  of  existence  on  Jan.  1.  Mr.  Tufford 
has  been  the  active  force  in  handling  the 

work  of  this  committee,  the  other  mem¬ 
bers  being  Charles  1.  Stewart,  chairman 

Newsprint  Committee,  Southern  News¬ 
paper  Publishers’  Association;  H.  C.  , 
Hotaling,  executive  secretary  National 
Editorial  .Association ;  Wallace  Odell,  \ 

New  York  Associated  Dailies,  and  E.  J. 

Hancock,  president  Indiana  Press  .As¬ 
sociation. 

In  all  89  papers  were  relieved,  one  each 
in  .Arkansas,  Oklahoma,  South  Carolina, 

Texas,  West  Virginia  and  Iowa;  two  in 
.Alabama,  two  in  North  Carolina  and  ^ 

two  in  Illinois ;  three  in  Florida,  five  in 

Indiana,  39  in  Kansas  and  30  in  Mis¬ 
souri.  The  paper  distributed  was  do¬ 
nated  by  the  larger  newspapers,  the 

greater  portion  of  it  coming  from  Victor 
I^wson  of  the  Chicago  Daily  News.  In 

referring  to  it  the  chairman  says  that  he 

lielieves  "all  of  the  paper  was  honestly 
distributed  and  that,  while  it  is  quite 

probable  that  some  were  not  allocated 

papers  who  really  deserved  it,  so  strict 
were  the  rules  and  so  small  the  amount 

of  tonnage  for  so  wide  a  territory,  that 

the  strictest  of  rules  were  found  neces¬ 

sary.” 

Vancouver  Job  Printer*  Strike 

Vancouver,  B.  C. — On  January  5,  the 

printing  shops  of  Vancouver  shut  down 

as  a  result  of  the  job  printers’  strike  for 
higher  wages.  The  men  are  asking  for 

$60  and  a  42-hour  week.  The  master 
printers  offered  them  the  existing  scale 
of  $40.50  for  1921,  but  this  was  refused 

Live*ay  Undergoe*  Operation 

Toronto,  Out. — J.  F.  B.  Livesay,  gen¬ 

eral  manager  of  the  Canadian  Press, 

Limited,  has  just  undergone  an  opera¬ 
tion  for  appendicitis  and  kindred  trou¬ bles. 
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time  for  big  advertising  is  when 
BUSINESS  STARTS  UPHILL 

Wright  of  A.  N.  A.  Tells  Six-Point  League  Sales  Can’t  Be 
Made  on  Eve  of  Trade  Slump — Newspapers  Got 

$250,000,000  in  1920,  Thomson  Estimates 

Mr.  Thomson  urged’  the  members  of 
the  league  to  give  national  advertisers 
every  possible  aid  by  making  careful 
analyses  of  the  marketing  conditions 

prevailing  in  the  fields  they  represent. 

Preceding  the  luncheon,  in  their  con¬ 
versations  with  each  other  the  adver¬ 
tising  specials,  of  whom  there  were  over 
one  hundred  present,  expressed  their 

confidence  in  the  business  outlook.  Au¬ 
tomobile  advertising  was  about  the  only 
class  of  advertising  that  showed  a 

SURPRISES  PROMISED  AT 

FRANKUN  DINNER 

iCarl  Blooining<lale  and  Poor  Richard 

Committee  Expect  1,000  Guest* 

and  Keep  Secret  Plans  of 
Entertainment 

Mont  H.  W  right,  of  John  B.  Stet-  which  is  enjoying  real,  sound  prosperity. 
son  Companv.  Philadelphia,  the  new  “If  I  wanted  to  make  a  reputation  as 

prc.sident  of  the 'Association  of  National  a  marvelous  copy  writer  and  a  masterly  ;;;;Ld"‘falling  ‘  off  in  volume,  but  the Advertisers,  made  his  hrst  appearance  as  judge  of  mediums.  I  would  do  the  bes  ;  prevailed  that  as  soon  as 
a  speaker  since  his  election  to  office,  at  I  could  with  these  important  detai  s,  but  conditions  pick  up  a 
the  January  luncheon  of  _the  S.x-Point  my  big  work  would  be  to  follow^^f^^^^^^^^ 

within  a  few  weeks,  most  of  the 

manufacturers  would  increase  their  ad¬ 

vertising  to  a  large  volume.  The  indi- 
troauction  ne  saia  tnai  in  ms  »uuiu..  i  n  jruu  ..uuiu .  me  muucy  v.uiu«  cations  are  the v  assert  that  manv  auto 

the  present  method  of  basing  the  easy  •when  the  goos^e  hangs  high.’  That,  advertisers  wil’l  ̂.se  maLzine advertising  appropriation  upon  the  re-  ni  my  opinion,  is,  the  great  law  ot  pub- 

suits  obtained  the  previous  year,  was  Heity  and  the  real  answer  to  the  question 

of  when  and  where  to  advertise.” 
In  closing,  Mr.  Wright  told  his  hear¬ 

ers  to  take  advantage  of  the  present  op¬ 
portunity.  It  was  their  duty  to  restore 

entirely  wrong.  The  basis  for  the  ap¬ 
propriation,  he  contended,  ought  not  to 
be  based  upon  past  history,  which  is 

dead  and  gone,  but  upon  present  condi- 

mobile  advertisers  will  use  magazines 

very  sparingly  and  devote  the  money 
they  do  spend  to  ne.vspaper  publicity. 

In  other  words,  the  advertiser  business  confidence,  which  they  so  largely tioiis. 

should  first  decide  upon  the  funda¬ 
mental  position  and  trend  of  general 

business. 

He  argued  that  “it  is  just  as  fatal  to 
launch  a  big  advertising  campaign  on 
the  eve  of  a  business  decline  as  it  is  to 

buy  a  big  line  of  stock  at  the  peak  of 

a  falling  market.  The  time  to  adver¬ 
tise  heavily  is  when  business  is  gathering 

strength  for  a  period  of  industrial,  coni- 

niercial  and  financial  prosperity.” 

Make  Advertising  the  “Governor” 
Mr.  Wright  believed  that,  handled  in 

this  way.  advertising  would  act  as  a 

“governor”  on  business  and  help  to  keep 
our  industrial  growth  normal,  instead  of 

plunging  up  and  down,  as  it  now  does, 
with  more  violent  fluctuations  than  in 

any  other  commercial  nation  in  the 
world.  He  blamed  the  advertising  men 

for  our  nervous  panics  and  depressions 

which  are  hastened  by  enormous  adver¬ 
tising  placed  at  the  wrong  time,  namely, 

at  the  top  of  the  hill  instead  of  near  the 
bottom.  Continuing,  he  said : 

“If  you  place  an  advertisement  pre¬ 
pared  in  harmony  with  the  soundest 

principles  known  in  a  territory  that  is 

flat  on  its  back,  you  won’t  get  satisfac¬ 
tory  results  and  the  advertiser  will  say 

that  it  is  ‘a  gamble,  anyway.’ 

helped  to  destroy,  through  editorials, 

news  articles  and  solicitation.  By  so  do¬ 
ing.  business  in  general,  and  newspaper 

advertising  in  particular,  and  most  im¬ 
portant  of  all  the  public,  would  be  bene¬ fited. 

1920  Newspaper  Advertising 

W.  A.  Thomson,  director  of  the  Bu¬ 
reau  of  -\dvertising  of  the  N.  P.  .X., 

the  second  speaker,  said  that  the  object 
of  national  advertising  is  to  sell  goods 

to  the  consumer  and  at  the  lowest  pos¬ 
sible  price. 

Between  $200,000,000  and  $250,(K)0.000 
was  invested  in  newspaper  advertising 

Reorganise  Southwest  Trade  Body 

Dodge  City,  Kan. — A  complete  reor¬ 

ganization  of  the  Great  Southwest  As¬ 
sociation  will  be  effected  shortly  to  have 
each  town  represented  on  the  directorate, 

instead  of  each  one  county,  as  at  present. 

The  association  is  conducting  a  large  ad¬ 

vertising  campaign  in  many  of  the  east¬ 
ern  newspapers  and  magazines,  seeking 

to  attract  settlers  to  southwestern  Kan¬ 

sas.  northwestern  Oklahoma  and  south¬ 
eastern  Colorado.  Another  plan  contem¬ 

plated  a  three-year  program  of  advertis¬ 
ing  for  the  association. 

(Special  to  Editor  &  Publisher) 

Philadei.phi.a. — The  sixteenth  annual 

dinner  of  the  Poor  Richard  Club  will  be 
held  next  Monday  evening,  January  17, 

in  the  ballroom  of  the  Bellevue-Straford. 

And  like  all  these  Franklin  birthday  an¬ 
niversary  dinners  of  this  famous  club 
of  advertising  men,  this  coming  event 

will  be  a  hummer — as  a  dinner  and  as 
a  vehicle  for  introducing  novelty  stunts, 
decorations,  etc. 

From  the  moment  the  1,000  guests  en¬ 

ter  the  lobby  outside  the  ballroom  until 

the  wee  snia’  hours  of  the  morning  after, 
they  are  due  for  a  succession  of  sur¬ 
prises.  Karl  Bloomingdale,  the  presi¬ 
dent  of  Poor  Richard,  is  not  only  a 

successful  advertising  man  but  is  known 
as  an  entertainer  of  rare  ability.  He 

will  be  the  director  general  of  the  entire 

affair,  ably  assisted  by  a  competent  com¬ 
mittee,  all  of  the  members  of  which 
have  been  working  for  a  full  year  on 

next  Monday  evening’s  celebration. 

SALMON  PACKERS  ADVERTISE 

Buys  Oklahoma  Farm  Paper 

Tulsa,  Okla. — Richard  Elam  has  pur¬ 
chased  the  Interstate  Farmer  from  M. 

during  1920.  Estimating  that  the  amount  Harper,  of  Muskogee,  and  has  moved 

of  white  paper  cottsumed  by  the  news-  paper  here  from  Muskogee, papers  during  1920  was  approximately 
1,900.000  tons,  and  that  6  cents  a  pound 
was  the  average  amount  paid,  the  total 

cost  was  $230,000,000,  which  about  equals 
the  amount  paid  for  advertising.  In  1910 
the  amount  paid  for  advertising  was 

$40,000,000. 

Free  Pres*  Xmas  Fund  $5,005 

DETROtT. — The  Christmas  fund  of  the 

Free  Press,  which  has  been  conducted 

for  a  great  many  years,  this  year  set  a 
new  record,  $5,005  being  raised  for 
charitable  purposes. 

(By  Telegraph  to  Editor  &  Publisher) 

“Of  course  it’s  a’ gamble,  and  always  y since  its  purchase  and  steps  will  be 

will  be  so  long  as  we  devote  all  our  ^  
meeting  of  the  Associ- 

attention  to  preparing  the  advertisement 
and  none  to  placing  it.  A  rifle  is  no 

better  than  a  popgun  if  you  are  going 
to  whirl  it  around  three  times  and  fire 

with  your  eyes  shut.  The  strongest  copy 
ever  written  on  the  best-finished  product 

ever  made  won’t  sell  goods  in  a  desert. 

The  Controlling  Fnctors 

“.Advertising  men  have  sometimes 
complained  that  it  seems  well-nigh  hope¬ 
less  to  attempt  making  advertising  more 

by  the  Oklahoma  Press  .Association,  it 

was  decided  at  the  closing  session  of  the 

quarterly  meeting  of  the  association  Sat¬ 
urday.  .A  legislative  committee  was  ap¬ 
pointed  to  draw  up  a  bill  to  be  presented 
to  the  present  session  of  the  legislature, 
revising  the  law  governing  newspaper 

libel,  which  they  declared  to  be  so  vague 
and  indefinite  as  to  leave  the  construc¬ 

tion  of  it  up  to  the  jury  in  each  indi¬ 
vidual  case. 

The  committee  will  consist  of  Richard 

scientific,  because  their  recorded  results  Elam,  president  of  the  association;  E.  S. 
are  so  inconsistent  and  contradictory,  Bronson  of  El  Reno,  secretary;  H.  G. 

the  reason  being  that  they  have  neglected  Spaulding  of  Shawnee ;  Harry  Gildstrap  three  days’  session. 

meeting 

ation  in  May  to  determine  the  use  to 
which  the  clubhouse  will  be  put.  .An 
endowment  for  its  upkeep  probably  will 

be  voted,  it  was  suggested  at  the  meet¬ 

ing. 

It  was  also  agreed  that  in  future  con¬ 

ventions  the  first  day’s  session  will  be 
divided  into  a  series  of  round  table  meet¬ 

ings  of  members  whose  interests  are 

most  closely  allied.  The  plan  would  in¬ 
clude  separate  meetings  for  proprietors 

of  weekly  papers,  proprietors  of  dailies 
and  proprietors  of  job  printing  plants. 
The  next  meeting  in  El  Reno  will  be  a 

Newspapers  and  Magazine  Campaign 

to  Sell  1919  and  1920  Stocks 

(Special  to  Editor  &  Publisher) 

Seattle. — An  aggressive  advertising 

campaign  is  to  be  launched  shortly 

throughout  the  United  States  in  news¬ 

papers  and  magazines  by  the  Associa¬ 
tion  of  Pacific  Fisheries.  Decision  to 

invoke  the  printed  word  to  rescue  the 

salmon  industry  from  the  serious  situa¬ 
tion  it  now  finds  itself  in  was  reached 

at  a  meeting  of  salmon  packers  repre¬ 
senting  all  .sections  of  the  Pacific  Coast 
held  in  Seattle. 

More  than  2,500,000  cases  of  salmon 

packed  in  1919  and  1920  still  remain 

stored;  pink  and  chum  salmon  is  selling 
at  from  50  to  75  per  cent  of  what  it  cost 

to  produce  it ;  60  per  cent  of  the  packers 

are  on  the  verge  of  “going  broke,”  and 
the  market  is  at  a  standstill — these  were 
some  of  the  salient  points  brought  out  at the  meeting. 

.After  discussing  all  angles  of  the 

status  of  the  salmon  industry — an  in¬ 
dustry'  having  $150,000,000  invested  on 
the  Pacific  Coast  with  Seattle  as  head¬ 

quarters — it  was  determined  to  enlist 
the  support  of  all  packers  in  a  spirited 
campaign  of  exploitation,  particularly 

for  the  cheaper  grades  of  salmon.  It 

is  planned  to  inaugurate  the  advertising 

campaign  before  Lent  with  an  initial 
fund  of  $100,000. 

to  take  into  account  the  greatest  factor  of  Chandler;  and  W.  R.  Martineau  of 

of  all,  namely,  fundamental  conditions.  Oklahoma  City. 

I  have  tried  the  experiment  time  and  The  legislative  committee  was  also  in- 
again ;  I  have  taken  identically  the  same  structed  to  draw  up  a  bill  requiring  city 

advertising  and  sent  it  into  areas  of  commissioners  and  city  councils  to  pub- 
prosperity  and  areas  of  depression;  I  lish  all  of  their  proceedings,  so  that  the 

have  taken  identically  the  same  locality  public  may  lie  fully  informed  of  all 
and  have  advertised  there  in  identically  transactions  made  by  city  governments, 

the  same  way  at  one  time  when  condi-  Other  legislation  which  will  be  asked  by 
tions  were  right,  and  again,  at  another  the  association  is  a  revision  of  rates 
time,  when  conditions  were  wrong,  and  governing  legal  advertising,  such  as  the 

I  know;  on  the  basis  of  actual  experi-  publication  of  initiative  and  referendum 

ence  covering  years  of  practical  adver-  petitions,  resale  descriptions,  and  other 
tising,  that  the  controlling  factor  which  forms  of  legal  advertising.  The  present 
determines  results  is  not  the  advertising  rates,  which  average  about  IS  cents  an 

itself,  but  the  time  when  it  appears  and  inch,  were  declared  too  low.  The  As- 
the  situation  which  it  encounters.  sociation  voted  to  continue  its  club 

“Moreover,  when  you  come  to  buy  house,  pr  editors’  home,  at  Medicine 
space,  place  your  money  in  territory  Park.  The  home  has  scarcely  been  in 

The  establishment  of  a  central  organ¬ 
ization  with  a  representative  to  keep  all 

newspaper  publishers  in  the  State  in 
touch  daily  with  the  spot  print  paper 

quotations  in  New  York  was  advocated 
at  the  Friday  session.  George  W. 
Marble,  editor  of  the  Fort  Scott  (Kan.) 

Monitor,  and  secretary  of  the  Publish¬ 

ers’  Buying  Association,  stated  that  cer¬ 
tain  paper  jobbing  concerns  made  1(X) 
per  cent  profits  during  the  past  year. 

With  publishers  in  Oklahoma  now  pay¬ 
ing  $6.50  a  hundred  for  paper,  he  said  it 
has  been  shown  conclusively  that  $3.50 

a  hundred  is  an  ample  price. 

About  75  publishers  attended  the 
meeting.  A  visit  to  the  department  of 
journalism  at  the  State  University  at 
Norman  was  made  Friday. 

Boston  Herald  Making  Improvements 

Boston. — Alterations  and  an  addition 

are  being  made  to  the  Boston  Herald 

printing  building  at  Avery  street.  Bos¬ 
ton.  The  contract  has  been  awarded  to 

E.  .A.  Abbott  Company.  The  architect 

is  Henry  Bailey  .Alden  of  15  Exchange 

street,  Boston. 

Frolic  for  Providence  Journal 

Providence,  R.  I. — The  Providence 

Journal  family  will  hold  its  first  annual 

winter  frolic  and  banquet  at  Elks’  .Au¬ 
ditorium  January  24.  In  connection  with 
the  frolic  the  staff  is  getting  out  a  comic 

edition. 

An  advertisement  in  EDITOR  dk 

PUBLISHER  INTERNATIONAL  YEAR 

BOOK,  to  be  issued  Januarr  22  as  a 

part  of  a  regular  editiou,  will  work  for 

you  every  day  in  IMt. 

t 
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SHAKE  UP  OF  DESK  MEN 

IN  WORCESTER 

Purchaae  of  Gazotto  hj  Telegram 

CauMS  Realignmaat  of  Editorial 

Staff* — Gaxett*  Staff  Dinner 

Host  to  G.  F.  Booth 

(Sptcial  to  Editob  &  Puilisbbr) 

Worcester,  Mass. — While  the  pur¬ 
chase  by  the  Telegram  of  the  Evening 
Gazette  has  brought  no  change  in  the 
number  of  employes  on  the  two  papers, 
there  have  been  several  shifts  in  editorial 

assignments  on  the  Telegram  during  the 
past  week.  E.  S.  Irwin,  who  has  been 
associated  with  the  Telegram  in  various 

capacities  for  more  than  20  years,  has 

become  managing  editor,  succeeding  R. 
R.  Johnson,  who  has  taken  charge  of  the 

copy  desk.  Mr.  Irwin  for  the  past  sev¬ 
eral  years  has  been  county  editor.  Mr. 
Johnson,  who  began  his  career  on  the 

paper,  left  several  years  ago  to  go  on 
the  copy  desk  of  the  Boston  Globe, 
returned  a  year  ago  as  city  editor  of 
the  Telegram. 

Daniel  N.  Pickering,  a  former  county 
editor,  who  has  been  helping  out  on  the 

copy  desk  for  the  past  few  years,  re¬ 
turns  to  his  old  position  and  Francis 

P.  Murphy  continues  as  assistant  county 
editor.  James  F.  Estes,  who  has  been 

head  of  the  copy  desk  for  years,  con¬ 
tinues  on  the  desk  with  Mr.  Johnson. 

Victor  N.  Friar,  who  left  the  finan¬ 

cial  editorship  several  months  ago  to 
become  associated  with  a  bond  agency, 

has  returned  to  his  old  position  and 

Roland  L.  Finley,  who  has  been  holding 

down  the  financial  desk  during  his  ab¬ 
sence,  goes  back  to  his  old  assignment 
on  industrial  and  commercial  news. 

Gus  Corbin,  who  has  been  substitute 

night  city  editor,  has  been  transferred  to 

the  Sunday  department  and  George  J. 
Lemmer,  who  has  the  city  hall  beat, 
takes  his  place 
a  s  substitute 

on  the  night 

desk.  E.  Clif¬ 
ton  Moore, 
who  has  been 

staff  c  o  r  r  e  - 
spondent  i n 
Holden,  has 

come  in  on  the 

sporting  staff. 

H.  M.  Saw¬ 

yer,  who  was 
city  editor  for 
20  years,  has 
been  placed  in 
full  charge  of 
the  morgue 

and  library  which  is  being  prepared  fir 

Capt.  R.  F.  Anoibk'S 

the  piper. 
Clinton  P.  Rowe,  day  city  editor ; 

James  H.  Guilfoyle,  night  city  editor; 
Nason  H.  Arnold,  Sunday  editor,  and 

Peter  F.  Ehiggan,  sports  editor,  continue 
in  their  present  capacities  under  Mr. 

Irwin.  Roland  F.  Andrews  is  editor- 
in-chief  of  both  the  Gazette  anl  Tele¬ 

gram. 

Worcester. — Employes  of  the  Evening 

Gazette  gave  a  testimonial  banquet  to 

George  F.  Booth,  retiring  publisher  and 

editor,  January  6  at  the  Hotel  Mack- 

Hale.  Five  repetitions  of  “The  Gang’s 
All  Here’’  were  necessary  to  give  vent 
to  the  team  spirit  and  punctuate  the 

good  words  for  the  boss  before  the  120 

diners  reluctantly  parted  with  “Auld 

Lang  Syne.” 
City  Editor  Nicholas  J.  Skerrett  was 

master  of  ceremonies  for  the  stunts  and 

variety  features  and  his  colleagues  on 
the  committee  of  arrangements  were  R. 

Stanley  Woodward  and  John  O’Brien. 
Robert  J*.  Smith  led  the  singing.  There 
was  music  by  the  hotel  orchestra. 

The  biggest  hit  was  a  scene  in  the 

publisher’s  private  office  in  which  Mr. 
Skerrett  impersonated  Mr.  Booth  and 

Stanley  Woodward  in  a  variety  of  cos¬ 
tumes  appeared  as  the  reporters  and 
<  ther  members  of  the  editorial  staff  sum¬ 

moned  In  turn  to  the  sanctum.  Mr.  Sker¬ 

rett  turned  the  program  over  to  Manag¬ 
ing  Editor  Joseph  C.  DeWolfe  for  the 
serious  business  of  the  occasion. 

William  J.  Larkin,  the  oldest  member 
of  the  editorial  staff  in  point  of  service, 

presented  Mr.  Booth  with  a  silver  lov¬ 

ing  cup  suitably  inscribed,  a  gift  from 
every  employe  of  the  paper. 

Mr.  Booth,  remarking  that  the  mem¬ 
bers  of  the  Gazette  staff  had  put  some¬ 
thing  over  on  him  at  last,  paid  a  tribute 

by  name  to several  of  his 

oldest  em¬ 

ployes.  Refer¬ ring  to  the 

many  changes 
in  the  city  in 

his  21  years  as 

publisher  o  f 
the  Gazette,  he 

said ; 
“My  passing 

from  the  con¬ 

trol  of  the  Ga¬ zette  in  a  way 

marks  an  ep¬ 

och  in  Worces¬ ter.  The  Spy 

is  gone.  Mr.  Nutt  is  gone  and  Mr. 

Moriarty.  A.  P.  Cristy  has  retired. 

The  editors  and  directors  of  the  news¬ 
papers  of  this  town  for  20  years  past 

have  all  passed  out  of  active  control. 

It  is  a  new  day — perhaps  a  better  day. 
“Mr.  Carnegie  said  that  the  secret  of 

his  success  as  a  steel  master  was  his 

ability  to  surround  himself  with  men 
smarter  than  he.  I  possess  no  special 

brand  of  leadership  except  one ;  That  I 
have  been  smart  enough  to  associate 
with  me  this  wonderful  staff.  It  is  you 

people  who  have  made  the  Gazette  what 
it  is  and  given  me  what  reputation  I 

“You  have  built  up  a  great  newspaper. 
For  my  reputation,  for  your  reputation 
and  for  the  reputation  of  the  Gazette  I 

want  you  to  give  your  new  employer 
the  same  kind  of  loyalty  you  have 

given  me.” 
Decatur  Review  Rewards  Student* 

Decatur,  Ill. — The  Daily  Review  re¬ 
cently  awarded  prizes  and  honorable 
mention  to  the  students  of  Decatur  High 

School  who  took  part  in  its  annual  story 

contest,  which  is  in  its  twenty-fifth  year. 
The  prizes  totalled  $20  and  interest  in 
the  contest  was  keener  than  in  any  year 
since  its  establishment  in  1896. 

Hardy  Sell*  Texas  Paper 

Snyder,  Tex. — J.  S.  Hardy,  who  has 
been  editor  and  publisher  of  the  Snyder 
Signal  for  the  last  ten  years,  has  sold 
his  interests  to  W.  R.  Bell,  who  has  taken 

charge  as  editor  and  publisher. 

PORTLAND  WOOD  SEASON  CLOSES 

Skip*  Landed  8B|000  Cords  and  Tkii 

Year  1*  Expected  to  Top  Mark 

(.Special  to  Editor  &  Publishb*) 
Portland,  Me. — The  arrival  here  t 

few  days  ago  of  the  steamship  Lake 
Gatun  from  Dalhousie,  N.  B.,  marked 

the  close  of  the  importation  of  pulp, 
wood  to  this  port  from  Canada  for  the 
season  and  brought  the  total  pulpwood  f 

importations  up  to  85,000  cords,  the  g 
largest  amount  imported  at  Portland  W 
since  1914,  when  the  ships  brought  about  k 

100,000  cords  here. 
Importation  of  pulpwood  commenced 

May  24,  and  since  that  date  seventy-four 
ships  landed  at  Portland  from  Canadian 

ports  with  pulpwood.  The  severe  win¬ 
ter  weather  and  ice  conditions  in  the 
Canadian  harbors  at  present  make  it 

impossible  to  continue  shipping.  Vast 

quantities  of  pulpwood  were  brought  to 
Portland  by  American  ships  making 
their  maiden  voyages,  as  ships  built  on 
the  Great  Lakes  have  stopped  at  New 

Brunswick,  loaded  cargo  and  proceeded 
to  Portland.  All  the  pulpwood  brought 

there  has  been  consigned  to  the  Inter¬ 
national  Paper  Company  and  the  Ox¬ 
ford  Paper  Company. 

Officials  of  the  Portland  Wood  Han- 

dl  ng  Company  say  that  the  outlook  for 
heavy  shipments  of  pulpwood  to  this 

port  this  year  is  very  bright  and  that 
the  high  mark  of  1920  may  be  exceeded. 

FORTY  LBS.  PER  HEAD  PER  YEAR 

WHO  SHALL  CONTROL  THE  PRESS? 

A  NN  ARBOR,  Mich. — Lowell  J.  Carr, 

^former  state  editor  of  the  Detroit  Free 

Press,  stirred  up  an  animated  discussion 

at  the  convention  of  Michigan  journal¬ 
ists.  held  at  the  University  of  Michigan 

here  by  his  paper  on  “Who  Shall  Con¬ 
trol  the  Press,”  in  which  he  alleged  that 
the  business  office  controls  the  editorial 

policy  of  the  modern  newspaper,  de¬ claring  : 

“All  reform  influences  from  within  the 
newspaper  business  can  function  only 
within  the  limits  of  toleration  imposed 

by  the  business  community.  Revolts  of 
subscribers,  endowment  of  newspapers, 
cstablishrtient  of  university  newspapers, 

signing  of  articles  and  licensing  of  news¬ 
paper  men  seem  to  me  futile  to  bring  the 

press  as  a-  whole  to  a  more  social-minded 
performance  of  its  obligation  to  the  com¬ 
munity  at  large. 

“What  would  be  effective,  however, 
would  be  an  increased  sense  of  social 

•’■’igaticn  cv  part  of  all  groups  of 
society,  the  business  community  among 
the  rest.  This  might  express  itself  by 

extending  the  concept  of  common  carrier 
to  the  newspaper  business. 

“Why  not  lay  down  conditions  on 
which  all  socially  important  news  can 

find  access  to  public  opinion?  We  might 

require  new'spapers  to  accept  and  publish 
advertisements  from  any  one  who  offers 
them  with  the  cost  of  publication,  or 

we  might  permit  a  court  to  declare  a 

given  subject  a  matter  of  social  contro¬ 
versy  and  require  all  papers  within  a 

certain  radius  to  devote  a  certain  pro¬ 
portion  of  their  space  in  every  issue  for 
a  certain  time  to  a  fair  presentation  of 

both  sides  of  the  subject  at  issue.  Any 

such  plan  would,  of  course,  require 
drastic  revision  of  our  libel  laws  to  free 

the  involuntary  publisher  from  the  con¬ 

sequences  of  the  publication.” 
Lee  White,  of  the  Detroit  New's,  took 

exception  to  practically  every  point  made 

by  Mr.  Carr,  and  especially  to  the  idea 
that  the  business  office  controlled  the  edi¬ 

torial  policy  of  the  paper.  He  said  he 

believed  any  attempt  to  correct  the  weak¬ 

nesses  of  the  press  through  legislation 
would  be  unfortunate,  and  contended 

that,  instead  of  the  paper  being  depend¬ 
ent  upon  the  advertiser,  the  advertiser 
was  dependent  upon  the  paper. 

A.  W.  Stace,  editor  of  the  Grand 

Rapids  Press,  backed  Mr.  White’s  criti¬ 
cism  of  Mr.  Carr’s  paper,  disagreeing 
with  the  latter  in  regard  to  the  depend¬ 
ence  of  the  paper  on  advertisers.  He 
said  that  in  his  paper,  when  it  became 
necessary  to  reduce  the  number  of  pages, 

and  it  w’as  a  question  of  cutting  either 
news  or  advertising  to  fit  the  reduced 

amount  of  column  space,  it  was  the  ad¬ 
vertising  which  was  curtailed. 

Another  paper  which  stirred  up  con¬ 
siderable  discussion  was  read  by  Alfred 

Lloyd,  dean  of  the  graduate  school  of 
the  University  of  Michigan.  He  took  as 

his  subject  “Newspaper  Conscience.” 
The  dean  said  that,  thanks  to  the  war 
and  the  recent  political  campaign,  there 

was  an  unsettled  condition  in  all  depart- 
mruis  uf  life  and  not  much  sign  of  any¬ 
thing  which  could  be  called  conscience 
in  the  press. 

.\fter  those  present  had  adopted  a  con¬ 
stitution  and  by-laws  Friday  afternoon, 

James  Ottaway,  editor  of  the  Port  Hu¬ 
ron  Times-Herald,  was  elected  first  presi¬ 
dent  of  the  club.  Other  officers  elected 

were  Stuart  H.  Perry,  of  the  Adrian  Tel¬ 
egram,  vice-president;  Prof.  J.  L. 
Brumm  of  the  University  of  Michigan, 

secretary;  and  Harlan  H.  Johnson,  man¬ 

aging  editor  of  the  .Ann  .Arbor  Times- 
News,  treasurer. 

Professor  F.  N.  Scott  told  of  an  Uto¬ 

pian  dream  of  his  of  a  day  when  an  edi¬ 
tor-in-chief  or  newspaper  owner  would 
be  trained  in  special  schools  in  the  same 

way  in  which  reporters,  copy-readers  and 
editorial  writers  are  now  trained  in 

schools  of  journalism.  The  two  things 
which  Professor  Scott  would  impress 

upon  his  pupils  in  this  Utopian  institu¬ 
tion  would  be  that  a  newspaper  is  not 

private  property,  but  a  social  institution, 
and  that  journalism  is  a  profession,  and 

never  a  trade. 

Kellogg  Tell*  Hou*e  Committee  Year’s 
Paper  Totsded  13,000,000  Mile* 

(f*v  Telegraph  to  Editor  &  PuBt-iSHiR) 

Washington,  Jan.  7. — The  average 
American  now  uses  40  pounds  of  news¬ 
print  annually,  it  was  said  here  today 

by  R.  S.  Kellogg  of  New  York,  who  ap¬ 
peared  at  the  hearings  on  the  national 

forestry  program  before  a  sub-committee on  appropriations.  , 

“The  people  of  the  United  States  are 
the  greatest  readers  of  newspapers  in  the 

world,”  said  Kellogg.  “From  using 
three  pounds  of  newsprint  per  capita  per 

year  about  forty  years  ago  the  American 
people  now  use  close  to  forty  pounds  per 

capita  per  year.  If  the  newsprint  used 
in  a  year  could  be  put  in  one  roll  of 
the  regulation  width  for  newspapers  and 
unrolled  it  would  reach  13,000,000  miles. 

Astounding  figures  you  will  say,  but  it 
shows  how  the  American  people  are 

reading  newspapers.” 

Change*  in  Sherman  New*paper* 

Sherman,  Tex. — J.  M.  Harris,  for  a 

long  time  editor  of  the  Sherman  Courier, 
but  a  resident  of  Texarkana  for  the 

last  two  years,  will  return  to  Sherman 
shortly  to  accept  again  his  position  on 

the  paper  to  which  he  was  recently  elec¬ 
ted  by  the  management.  Since  coming 

to  Texarkana,  Mr.  Harris  has  been  con¬ 
nected  with  local  newspapers.  P.  S. 
Hunter  of  this  city  who  recently  bought 

the  Whitesboro  News-Record  has  moved 

with  his  family  to  that  city.  He  was 
a  resident  of  Sherman  for  nearly  forty 

years. 
Cate*  Goe*  to  Mar*hfield 

Marshfield,  Ore. — L.  A.  Cates,  for¬ 
mer  owner  of  the  Coquille  Sentinel,  has 

been  appointed  editor  and  business  man¬ 
ager  of  the  Daily  News,  formerly  the 

Evening  Record.  The  plant,  which  is 

owned  by  a  syndicate  of  business  men, 

will  be  enlarged  and  moved  into  a  fire¬ 
proof  building. 

The  name*  of  the  adTerti*ing  man¬ 
ager*  of  all  daily  new*paper*  in  th* 
United  State*  will  appear  in  EDITOR  A 

PUBUSHER  INTERNA'nONAL  YEAR 
BOOK-^ut  January  22. 
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r\  I  TTIWIlirP  PIRM  MAK'PC;  Nrw  QAI  VC:  Lloyd  service  was  carefully  analyzed  count  a  week  a
s  very  satisfactory  prog- 

OL<L/  HJIVlDlLIx  nivlVl  0/\LiC«0  studied  from  every  possible  angle,  ress.  Ouring  the  past  year,  new  ac- 

by  newspaper  advertising 

Service  and  On-Tiitie  Deliveries  Emphasized  in  Lloyd  Cam¬ 

paign  Which  Will  Run  Indefinitely  in  Philadelphia 

After  Year’s  Success 

By  EDWARD  MUSCHAMP 

In  this  way  points  were  selected  and  ar-  counts  have  been  coming  in  much  more 
ranged  in  the  proper  order  for  presenta-  rapidly,  until  now  the  company  wonders 
tion.  what  is  the  matter  when  one  new  account 

After  the  campaign  got  under  way,  does  not  come  in  every  day. 

new  service  points  developed  from  time  The  Lloyd  salesmen  have  been  having 

to  time,  and  these  were  taken  up  in  the  some  very  interesting  experiences  since 

advertisements  and  talked  about  in  a  the  advertising  campaign  has  been  run- 

brief,  human-interest  way.  Occasionally  ning.  In  a  number  of  instances  pros- 
one  of  the  ads  explained  some  peculiar  pects  that,  for  reasons  which  the  sales- 

condition  arising  in  the  trade  and  af-  men  were  never  able  to  fatljom,  had  re- 

PHIL.\DELPH1A. — A  newspaper  ad-  put,  and  at  the  lowest  market  price,  but  fecting,  to  some  extent,  the  company’s  mained  impervious  to  their  best  selling vertising  campaign  that  can  be  studied  that,  granting  that  he  got  all  of  this,  he  service,  which  naturally  the  company  talk  for  years,  have  within  recent  months 

with  profit  by  every  newspaper  publisher  could,  within  human  limitations,  bank  felt  should  be  made  known  and  made  become  Lloyd  customers.  Probably  it 
and  advertising  manager  throughout  the  on  receiving  his  lumber  in  quantities  as  clear  to  its  customers.  Once  in  a  while  would  be  impossible  to  point  to  any  one 

country,  is  that  of  the  William  M.  he  wanted  it,  and  on  scheduled  time —  a  touch  of  humor  was  injected  into  the  or  three  or  four  of  the  ads  and  say 

Lloyd  Company  of  this  city.  For  more  two  elements  that  are  of  the  utmost  im-  copy  to  emphasize  some  point  or  other  “this  one,”  or  “these  three  advertise- 
than  a  year  this  concern  has  been  con-  portance,  particularly  to  contractors.  that  by  its  nature  lent  itself  to  such  ments,”  made  a  customer  out  of  any  par- 
ducting  a  campaign  in  the  Philadelphia  Sq  it  was  decided  to  tell  the  public,  treatment.  ticular  prospect.  But  one  cannot  escape So  it  was  decided  to  tell  the  public,  treatment, 

ticular  prospect.  But  one  cannot  escape 

newspapers  that  has  been  both  unique  through  the  Philadelphia  newspapers.  This  lumber  advertising  has  been  run-  the  conclusion  that  in  such  cases  the 

and  profitable.  just  what  the  Lloyd  service  was,  how  it  "'"g  "ow  for  a  year.  By  so  arranging  repetition  of  Lloyd  advertising,  day  in 

In  a  word,  the  Lloyd  Company,  which  had  been  developed  and  what  it  meant  the  schedule  of  insertions,  a  brief  mes-  and  day  out,  week  in  and  week  out,  has 

is  one  of  the  largest  retail  lumber  con-  to  the  builder  and  the  retail  dealer,  and  sage  of  Lloyd  Service  has  been  reaching  had  its  effect— has  made  retail  dealers 

cerns  in  the  East,  has,  through  its  news-  through  them,  to  the  public  at  large.  the  public  practically  every  business  day  and  builders  better  acquainted  with  th» 

paper  advertising,  been  selling  Lloyd  obviously  such  a  goal  could  not  be  fifty-two  weeks.  The  Lloyd  organization  and  all  that  it  stands 

Service,  and,  in  turn,  through  this  serv-  achieved  through  the  occasional  use  of  company  plans  to  continue  the  advertis-  for,  and  has  made  it  possible  for  the 
ing  indefinitely. 

Analysis  of  Results 
ice  advertising  campaign,  the  Lloyd  ^  ing  indefinitely.  salesmen  to  get  the  accounts, 

salesmen  have  been  mcreasmg  the  sales  ̂   Analysis  of  ResulU  .every  city  and  community,  and  in 

of  Lloyd  lumber.  be  followed  only  from  time  to  time  As  to  the  results  obtained,  they  have  f/ w  t  ™  Jon'din^'In Basis  of  Advertising  by  other  rockets  equally  short-lived,  been  of  a  varied  and  very  practical  na-  character  and  standing  with  the  T  ̂vd The  William  M.  Lloyd  Company  had  What  the  Lloyd  Company  was  seeking  ture.  References  to  the  advertising  are  i  ..mher  rnmnanv  nf  Philadpliih;^  And 
been  in  business  fifty-one  years  when  it  to  do  could  be  accomplished  only  by  constantly  coming  into  the  Lloyd  Com-  fU.  t  i..„j  Pnmnanv  ha  tL^n  dning 
began  this  newspaper  campaign  a  little  practically  continuous  advertising,  week  pany  from  its  trade,  through  corre-  Thro  hi  trvT/ 
over  a  year  ago.  Up  to  that  time  the  in  and  week  out;  with  a  typographical  spondence,  through  phone  messages,  and  pbiiadelnhia  npu.snanprs  at  Uaet 
company,  like  practically  all  luniber  con-  layout  sufficiently  standardized  to  iden-  through  conversations  between  the  sales-  enneem  p:th<>r  'n  inmho 
cems,  had  looked  upon  advertising,  out-  tify  each  piece  of  copy;  but,  withal,  a  men  and  their  customers.  The  general  another  line _ can  do  in'  ite  loralitv  Lith 
side  of  the  trade  papers,  as  something  newness  and  freshness  about  each  piece  tenor  of  this  comment  has  been  of  a  ̂ oual  success  ^ 
that  was  all  very  well  for  manufacturers  of  text  sufficient  to  compel  the  reader’s  veiry  complimentary  nature.  And  the 

of  soups  and  talking-machines  and  auto-  attention  and  to  command  his  interest,  significance  of  this  is,  of  course,  much  “ 
mobiles,  but  of  little  or  no  importance  The  space  decided  on  was  two  columns  deeper  than  the  foregoing  statement  Prew  Club  Dines  Benedict 

in  the  business  of  selling  lumber.  wide  by  100  lines  deep.  A  simple  but  might  indicate.  In  reality  it  means  that  Pittsburgh. — Press  Club  members 

As  a  basis  for  the  advertising,  various  definite  border  was  approved.  The  the  Lloyd  Company  is  daily  getting  held  a  dinner  on  January  8  at  their 
points  were  suggested  and  eliminated.  Lloyd  trademark  was  given  a  fixed  place  closer  to  its  customers  and  growing  in  rooms  in  the  Nixon  building,  in  honor 

The  question  of  prices  was  given  care-  in  every  piece  of  copy,  and  a  size  and  their  confidence.  of  Percy  Warwick,  the  club’s  most  re- 

PrcM  Club  Dines  Benedict 

Pittsburgh. — Press  Club  members 

ful  consideration  and  as  a  keynote  laid  style  of  type  decided  upon. In  the  matter  of  new  business,  the  re-  cent  benedict.  J.  E.  McKirdy,  president 

aside.  The  matter  of  the  quality  of  the  The  adoption  of  these  standardized  suits  of  the  advertising  have  been  of  a  of  the  club,  was  toastmaster  and  on  be- 

lumber  was  given  equal  consideration  forms  not  only  served  the  purpose  of  a  most  practical  and  concrete  character,  half  of  the  guests  presented  Mr.  War- 

and  it,  too,  was.  as  a  keynote,  laid  aside,  cumulative  effect,  but  simplified  very  de-  One  of  the  officials  of  the  company  said  wick  with  a  case  of  silver.  Mr.  Me¬ 

lt  was  decided  that  there  was  not  suffi-  cidedly  the  preparation  of  each  adver-  that  before  the  advertising  campaign  Kirdy  later  in  the  evening  presented  to 
cient  price  and  quality  advantage  to  the  tisement.  Before  any  copy  was  written,  was  started,  they  regarded  one  new  ac-  the  club  autographed  photographs  sent 
retail  dealer  and  builder  to  make  either  i—  '  .-..n  ,  to  the  club  of  President-elect  Warren 

of  these  subjects  the  basis  of  an  adver-  G.  Harding  and  Sir  Percival  Phillips, 

tising  campaign  designed  to  do  what  the  PHILADELPHIA  PRESS  ALUMNI  RE-UNION  I  the  war  correspondent,  both  of  whom 
Lloyd  campaign  was  aiming  to  accom-  are  life  members  of  the  club.  Mr.  Phil- 

plish.  It  was  true  that  at  times  retail  - - - — — — - - -  Ups  sent  the  picture  from  .Athens, 

dealers  and  builders  found  price  and  -pHIL.XDELPHIA. — There  will  proba-  ford  Merrill,  general  manager  of  the  Greece,  where  he  was  sent  to  cover  the 
quality  advantages  in  buying  Lloyd  i  My  lie  150  former  members  of  the  staff  Hearst  newspapers;  Henry  L.  Stoddard,  return  of  King  Constantine  to  the  capi- 
lumber.  But  on  the  whole,  the  Lloyd  qJ  Philadelphia  Press  at  the  re-  publi.sher  and  editor  of  the  New  York  tal. 

officials,  taking  a  broad  and  liberal  view  union  dinner  to  be  held  in  the  Gold  Evening  Mail ;  Oswald  Garrison  Vil-  - 

of  their  competitors,  realized  that  there  Room  of  the  Adelphia  Hotel,  January  lard,  editor  and  publisher  of  the'Nation  Heacock  Gets  $900  Verdict 
were  many  other  dealers  in  their  field  ]5  ̂ ^^d  in  this  notable  gathering  will  and  the  Nautical  Gazette  and  for  many  Buffalo   \  verdict  for  SOflO  was 

PHILADELPHIA  PRESS  ALUMNI  RE-UNION 

lard,  editor  and  publisher  of  the’Nation  Heacock  Gets  $900  Verdict and  the  Nautical  Gazette  and  for  many  Buffalo.— A  verdict  for  $900  was 
years  publisher  of  the  New  York  Eve-  awarded  Lee  F.  Heacock,  Buffalo  news- who  were  also  selling  lumber  of  a  very  he  representatives  of  every  “administra-  years  publisher  of  the  New  York  Eve-  awarded  Lee  F  Heacock  Buffalo  news- 

similar  quality,  at  prices  that  were  very  tion”  since  the  days  of  the  Civil  War.  ning  Post;  Cyrus  H.  K.  Curtis,  owner  paper  man,  in  his  suit  for  $5,000  brought fair  and  advantageous  to  the  retail  deal-  There  will  be  old  men  who  started  their  and  publisher  of  the  Philadelphia  against  the  New  Age  Publishing  Cora- ers  and  builders.  careers  as  journalists  under  the  late  Col.  Ledgers  and  head  of  the  Curtis  Pub-  pany  for  alleged  breach  of  contract  Mr 
Decided  to  Tell  the  Public  John  W.  Forney,  and  there  will  be  cubs  lishing  Company;  Gov.  William  C.  Heacock  claimed  the  New  Age  a  So^ 

But  there  was  one  very  distinctive  and  who  were  breaking  into  the  game  when  Sproul,  of  Pennsylvania;  James  O.  C.  cialist  publication,  violated  its  contract 

decided  phase  of  the  Lloyd  Company  of  the  paper  was  absorbed  by  the  Public  Duffy,  for  many  years  dramatic  critic  with  him  by  refusing  to  renew  an  agree- 
which  the  officials  were  justly  proud.  Ledger  this  past  October.  of  the  Press  and  known  to  newspaper  ment  under  whiich  he  obtained  commis- 

This  phase  of  the  business  comprised  There  will  be  ex-Press  men  gathered  men,  theatrical  people  and  literary  folks  sion  on  advertising. 

all  those  elements  which,  when  com-  ’round  the  festive  board  who  have  risen  throughout  the  country:  Prof.  John  _ 
bined  in  any  business,  make  for  efficiency  to  positions  of  eminence  in  journalism  Dennis  Mahoney,  of  the  West  Philadel-  Cr«Ut  Manuer  Or 

in  organization,  which,  in  turn,  makes  —and  who  are  still  in  the  harness;  men  phia  Boys’  High  School;  William  W.  yt,  a  •  ••  ̂   r- 
possible  the  maintenance  of  on-time  de-  who  are  directing  the  affairs  of  our  Long,  former  city  editor  and  sporting  ̂   Association  of  New  York  City 
in  organization,  which,  in  turn,  makes 

possible  the  maintenance  of  on-time  de- 

Credit  Manager*  Organiaa 

The  Association  of  New  York  City 

liveries  that  are  so  essential  in  any  states  and  municipalities,  successful  and  editor,  now  member  of  the  Pennsylvania  , .  spapers  ureait ,  ana  .'\ajustment 

line.  In  a  word,  the  Lloyd  Company  widely  read  novelists,  prominent  dra-  Legislature;  Karl  Bloomingdale,  presi-  has  been  organiz^  with  twelve 

believed  that  it  was  service  over  and  matists,  and  noted  and  successful  profes-  dent  of  the  Poor  Richard  Club;  Alden  Sanchez,  of 

above  everything  else,  that  their  com-  sional  and  business  men.  - ,  —  ..... - — _.  ......  1.  •  .  ,  , 

pany  felt  that  it  was  rendering  to  its  This  dinner  will,  in  all  probability,  be  York  Times;  Dean  Hoffman,  editor  of  chairman  
to  serve  until  a  regular  elec- 

customers,  which  was  the  corner-stone  the  most  remarkable  gathering  of  its  the  Harrisburg  Patriot -and  the  News;  officers. 

March,  of  the  editorial  staff  of  the  New  the  New  York  Times,  has  been  elected tion  of  officers. 

Ben  Gordon,  veteran  city  editor  and 

of  the  company^  success.  the  history  of  American  journal-  Ben  Gordon,  veteran  city  editor  and  ,  „  '  | - 

For  fifty  years  the  company  had  been  ism.  For  the  Philadelphia  Press,  par-  probably  the  most  popular  man  that  ever  M*»ter»on’»  Father  Dead 

adding  to  and  perfecting  Lloyd  Service,  ticularly  in  its  heydey,  was  a  veritable  worked  on  the  Press:  George  G.  Pierie,  Wichita,  Kan— -Thomas  Masterson, 

By  studying  their  organization  in  all  its  training  school  for  newspaper  men  and  now  a  city  official  but  a  reporter  on  the  years  old,  an  Indian  fighter  and  father 

many  departments,  by  eliminating  waste  its  graduates  into  the  world  of  journal-  paper  more  than  fifty  years  ago;  Dr.  “Bat”  Masterson,  writer  for  the  New and  lost  motion  here  and  there,  and  sub-  ism  have  achieved  success  and  promi-  Talcott  Williams,  director-emeritus  of  York  Morning  Telegraph,  died  Jano- 

stituting  efficiency,  they  had  developed  nence  in  practically  every  big  city  in  the  the  School  of  Journalism  of  Columbia  “'"y  12. 
an  organization  which  had  enabled  them  country.  University;  Thomas  Richter,  the  last  - - — 

not  only  to  assure,  but  to  guarantee  to  Col.  George  Nox  McCain,  now  a  spe-  city  editor  and  now  director  of  publicity  Seaman  Ho»t  to  Baron  Roaon 

customers  that  an  order  placed  with  cial  writer  on  the  staff  of  the  Evening  of  the  Chamber  of  Commerce;  Ralph  Baron  Rosen,  formerly  Russian  Am- 

them  not  only  meant  that  the  customer  Public  Ledger  but  for  many  years  one  Paine,  the  novelist,  and  Charles  M.  Lin-  bassador  to  this  coimtry,  was  the  guest 

would  get  the  best  quality  of  material  of  the  Press’  star  men,  will  be  the  toast-  coin,  the  publisher  of  the  New  York  at  a  dinner  given  by  Frank  Seaman  at 
for  the  purpose  to  which  it  was  to  be  master.  The  speakers  will  include  Brad-  Herald.  the  Lotos  Club,  January  13. 

“Bat”  Ma*ter*on’s  Father  Daad 

Wichita,  Kan. — Thomas  Masterson, 

Seaman  Host  to  Baron  Rosen 

Baron  Rosen,  formerly  Russian  Am- 

the  Lotos  Club,  January  13. 
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SPECIAL  I.  D.  P.  A.  CARS 
FOR  SOUTHERN  TRIP 

Plan*  Being  Worked  Out  with  N.  E.  A. 

for  Solid  Inter- Association  Train 

on  Florida-Georgia-AIabama 

Tour  in  March 

{.Stccial  to  Kditiir  \  I’i  blishef) 

Chicago. — Willard  E.  Carpenter,  chair¬ 

man  of  the  Inland  Daily  Press  Asso¬ 
ciation  l)oard  of ,  directors,  is  handling 

the  details- for  the  1.  D.  P.  A.  members’ 
March  visil  to  the  South  in  co-operation 
with  II.  1..  Williamson,  secretary  of  the 

Illinois  Press  .-Xssociation,  and  H.  C. 
Bailey,  of  the  executive  committee  of  the 
National  Editorial  .\ssociation.  Mr. 

Carpenter  says ; 

“Our  committee  favors  going  over  the 
Louisville  &  Xashville  Railroad,  instead 
of  the  Illinois  Central.  Mr.  Williamson 

advises  me  that  he  has  written  to  Secre¬ 
tary  Schlosscr.  of  the  X.  E.  to  join  up 

with  us  over  the  ‘L.  &  X.’  in  a  solid  I.  D. 
P.  .X.— X.  E.  .\.  train.  1  have  arranged 

with  the  Pullman  Company  for  two  sleep¬ 
ers  for  the  Inlanders  exclusively.  This 

insures  everyone  the  privacy  of  his  own 

room,  which  may  he  retained  from  start 
to  return.  The  cost  will  he  approximately 

$2  per  day  per  person,  which  is  less  than 
hotel  rooms.  1  should  like  to  hear  from 
Inland  mcmhers  with  regard  to  their 

views  on  the  proposed  trip. 

“The  following  letter  received  from 
F.  J.  Cramton,  inihlisher  of  the  Odd 

Fellow  proprietor  of  the  Cramton  Lum¬ 
ber  Company,  rtf  Montgomery.  .\la.,  and 
a  iirominent  memlier  of  the  .X.  If.  A., 

gives  an  idea  of  what  a  welcome  is  in 
store  for  the  edhorial  party  in  .\lahama. 

Mr.  Cramton  says: 

“  ‘The  Chamber  of  Commerce  advises  me 

that  the  Inlatnl  Itailv  Press  .Xs-ociatioii  ex- 
lects  to  join  the  X.  E.  A.  in  their  trip  to 

•'lorida,  and  Mrs.  Cramton  joins  in  our  in¬ 
vitation  to  tlie  Inland  Haily  Press  .Vssociation 
to  visit  us  in  our  own  home  town,  where  we 

will  do  our  Itest  to  make  the  members  have  a 

pleasant  visit.  \Ve  will  l)e  joined  by  the 

ChamlK-r  of  Commerce  of  Montgomery  and  tlic 
manaKement  of  the  great  Booker  T.  Washing 

ton  school  at  Tuskegee.  Knowing  the  great 

rush  that  newspaper  editors  are  usually  in.  1 

presume  the  i>arty  would  want  to  visit  Itoth 
laees  in  the  same  day,  which  can  I)e  done  by 

aviiig  the  entertainment  at  the  school  in  the 

evening,  the  inspection  of  the  school  in  the 
afternoon,  Montgomery  to  Ije  visited  in  the 

forenoon,  with  breakfast  and  luncheon  here, 
and  dinner  at  the  school.  I  was  at  the  schodl 

Thanksgiving,  attending  the  religious  .service, 
heard  the  choir  of  150  voices,  and  saw  the 

student  Ijndy  of  3.000;  later  witnessed  the 

Students  in  their  great  dining  hall,  and  I 
assure  you  that  it  is  a  wonderful  sight  and 
one  never  to  be  forgotten.  Hr.  Moton,  the 

principal,  is  very  enthusiastic  alumt  your  visit 

and  will  have  the  school  give  a  great  enter¬ 
tainment  for  the  visitors. 

“  ‘For  Montgomery.  I  can  only  say  that  we 
will  do  as  other  cities  do,  dine  you  and  show 

you  our  best.  The  party  will  have  a  different 
idea  of  the  South  than  many  of  them  have  now, 
and  a  different  itlea  of  the  South  from  what 

they  will  have  if  they  see  nothing  but  Florida, 

with  all  due  respect  to  Florida.  .Mrs.  t  ram- 
ton  and  1  want  to  assure  you  and  the  .\ssocia 

tion  that  our  latch  hangs  on  the  outs' te  at  all 

times  to  all  the  members  of  the  association.’ 

“\V.  F.  Black,  general  secretary  of  the 
Montgomery  Chamber  of  Commerce,  in 
another  letter  hacks  up  Mr.  and  Mrs. 

Cramton  in  everything  they  say  alxiut 

Alabama’s  desire  to  entertain  the  Inland 
Association. 

“Florida’s  and  Georgia’s  invitation  to 
the  Inland  .\ssociation  comes  from 

George  E.  Hosmer,  secretary  of  the 

l-'lorida  Press  .Association,  and  is  as 
follows ; 

“  ‘I  take  pleasure  in  extending  to  the  o.  .cers 
and  members  of  the  Inland  Haily  Press  .\sso 

ciation  an  invitation  to  visit  Florida  at  the 
time  of  the  National  Editorial  .Association  con 

vention,  to  be  held  during  the  early  part  of 
March  at  St.  .Augustine.  After  the  session  the 
Florida  Press  .Association  expects  to  take  the 

visiting  publishers  and  their  families  as  its 

guests  on  the  trip  through  Florida.  All  of  the 
route  is  historic  and  scenic.  The  ocean  and 

river  V  rws,  fine  vej'ctable  and  fruit  farms  as 
we'l  as  the  historic  incidents  will  be  of  special 
inte'est  to  the  editorial  party.  I  thinx  the 

ideal  wav.  as  you  suggest,  Mr.  Carpenter,  is  to 

go  in  our  own  chartered  Pullman  sleepers. 

You  will  have  considerable  entertainment  ex¬ 
tended  to  you  on  the  way  down  by  the  various 
cities  through  which  you  pass.  The  (leorgia 

Press  Association  is  especially  anxious  to  en- 

teitain  you.  From  the  reports  1  have  from 

you  and  others  in  that  terriio  y.  I  expect  Il¬ 
linois  to  have  one  hun.lred  memlwrs  at  the 

l-'lorida  meeting.  We  hope  that  you  will  all 
come,  as  we  can  assure  you  that  you  will  have 

the  time  of  your  live  if  you  do.’ 

"It  is  very  gratifying  to  members  of 
the  Inland  to  tealize  that  our  association 

has  become  of  international  importance, 

that  a  representative  of  the  Canadian 

government,  J.  Bruce  Walker,  attended 

our  last  meeting,  and  invited  the  mem¬ 
bers  to  be  the  guests  of  Canada  next 

summer,  preferably  the  last  of  June,  as 

everything  shows  up  at  its  best  at  that 
time. 

“Mr.  Walker  stated  that  he  expects 
the  Dominion  Government  will  make  an 

appropriation  for  a  special  train  to  take 
the  Inland  Press  Association  members 

and  their  families  from  Winnipeg  to 

\'ancouver  and  N'ictoria  via  one  route 

and  returning  over  another.’’ 

N.  E.  A.  Convention  Speaker* 

St.  Paul. — The  following  have  noti- 
tied  H.  C.  Hotaling,  executive  secretary 
of  the  National  Editorial  association,  of 

their  acceptance  of  invitations  to  attend 

and  address  the  March  meeting  in  Flor¬ 
ida  :  Walter  Williams,  dean  of  the  Mis¬ 
souri  school  of  journalism  and  president 

of  the  World’s  Press  congress;  William 
G.  Sutlive.  managing  editor  of  the  Sa¬ 
vannah  ((ia.)  Press,  and  C.  J.  P. 

.Mooney,  editor  of  the  Memphis  (Tenn.j 

Commercial  .■\ppeal. 

Paper  Price*  Lower  in  We*t 

St.  Paul.  Minn. — .According  to  H.  C. 

Hotaling,  executive  secretary  of  the  Xa- 
tional  Editorial  association,  the  last  sixty 

days  have  witnessed  a  wonderful  change 

in  the  print  paper  situation,  esiiecially  in 

the  Middle  West.  Prices  have  depreci¬ 
ated  very  materially.  Where  13  and  14 

cents  was  being  asked,  paper  is  now- 
available  from  jobbers  for  $8.70  in  sheets 

and  $8.30  in  rolls.  Dailies  having  con¬ 

tracts  are  securing  supplies  around  6‘li 
cents. 

Fire  on  Pejep*cot  Pulp  Dock 

Bki.fast,  Me. — The  pulpwood  discharg¬ 

ing  plant  here  of  the  Pejepscot  Paper 

Company,  at  which  cargoes  of  pulpwood 

from  Canada  are  discharged  from  steam¬ 
ers  and  barges  for  transportation  to  the 

company’s  paper  mills  at  Pejepscot,  was 
put  out  of  commission  by  fire  on  Jan¬ 

uary  6.  The  damage  was  estimated  at 
$100,000.  Besides  the  damage  to  the 

plartf.  which  included  three  big  motor 
plants  and  was  considered  a  model  of 
its  kind,  3.800  cords  of  pulpwood  were 
damaged. 

JANESVILLE  GAZETTE  IS  HOST 

Staff  End*  Year  -with  Banquet — Build¬ 

ing  I*  Being  Modernized 

(.Special  to  Editor  &  Fuilisher) 

Janesville,  Wis.— Using  a  newspaper 

matrix  as  a  novel  form  of  menu  place 

cards,  the  56  members  of  the  Janesville 
(iazette  family  were  entertained  by  the 

imblisher,  Harry  H.  Bliss,  at  a  banquet 

December  30  in  the  Grand  Hotel.  Ste¬ 

phen  Bolles,  managing  editor,  was  toast¬ 
master.  Those  who  responded  to  the 

toasts  were  H.  H.  Bliss,  publisher; 

Thomas  G.  Murphy,  advertising  mana¬ 

ger;  James  F.  McCue,  classified  adver¬ 
tising  manager ;  Roger  C.  West,  circula¬ 
tion  manager;  O.  C.  Hoinberger,  business 

manager ;  Fred  Myhr,  foreman  of  the 
composing  room ;  Edmund  P.  Ehrlinger, 

iiH'chanical  supervisor;  .\.  A.  Hagerman, 

.•\ssociated  Press  representative ;  and 
Harriette  Wheaton,  telegraph  editor. 
Improvements  of  the  building  are  being 

completed  .to  make  the  paper  thoroughly 

modern.  The  editorial  staff  and  com¬ 

posing  rooms  will  occupy  the  entire  sec¬ 
ond  story  of  the  Gazette  building.  The 
editorial  staff  will  occupy  offices  until 

recently  used  by  officers  of  the  Parker Pen  Company. 

Burnet  Record  Plant  Burns 

Burnet,  Tex. — Fire  recently  de¬ 

stroyed  the  building  and  plant  of  the 

Burnet  Bulletin.  Publication  of  the  pa¬ 
per  will  be  interrupted  for  several  weeks 
until  new  equipment  can  be  purchased 
and  installed. 

To  Issue  Less  Frequently 

The  .-Xrts,  a  magazine  recently  started 
by  Hamilton  Easter  Field  in  Xew  York, 

has  been  changed  from  a  tri-weekly  to 
a  monthly,  effective  today. 

Son  in  Partnership  with  Stone 

Haw'arden,  la. — D.  O.  Stone,  publisher 

of  the  Independent,  has  taken  into  part¬ 
nership  his  son.  Merle  R.  Stone. 

ST.  LOUIS  MAY  DOUBLE  ADVERTISING  FUND 

(Special  to  Editor  &  Pcplisiier) 

Cr.  LOUIS'. — A  report  of  the  St.  Louis 
‘’^Municipal  .-Xdvertising  Campaign  for 

1920,  in  which  a  fund  of  $50,000  was  ex¬ 
pended,  recommends  that  $100,000  be 
spent  in  1921.  The  definite  purpose  of 

the  campaign  was  for  "the  development 
of  needed  industries  in  St.  Louis  and  to 

more  fully  round  out  the  city  as  a 

well-balanced  industrial  center,’’  and  the 
“advertisements  were  placed  in  a  select¬ 
ed  list  of  newspapers,  national  magazines 

and  trade  journals  in  localities  where  it 

w-as  believed  they  would  present  their 

appeal  more  strongly  to  business  execu¬ 
tives  and  stockholders  of  definite  types 

of  industries.”  * Tcn^  national  magazines,  eleven  trade 
journals  were  used.  The  report  says: 

Four  New  York  daily  new'spapers — New 

York  World.  New  York  Times,  New*  York 
Post  and  New  York  Tribune — were  used  for 
three  issues  in  successive  weeks.  The  pur¬ 

pose  of  these  New  York  advertisements  was 
to  announce  the  St.  Louis  camt>ai{;n  to  the 

bnancial  powers  which  probably  would  be 
called  into  conference  before  a  decision  was 

reached  to  establish  new  Mid-West  plants  in 

St.  I.ouis. 

Thirty-eight  daily  newspapers  ccix’ering  the 
entire  New  England  and  South  Atlantic  states 

and  portions  of  the  Central  Eastern  states, 
were  used  for  three  insertions  each.  It  is  in 

these  sections  that  plants  of  the  type  sought  by 

St.  l^niis  are  located. 

Fourteen  daily  newspapers  in  South  America, 

Cuba  and  Mexico  were  used  in  the  Latin-Amcri- 

can  campaign  of  11  weeks,  running  on  a  care¬ 
fully  planned  schedule  fn  m  Oct.  18  to  Dec.  17. 

These  i>apers,  published  in  eight  cities  in  eight 

different  countries,  are  leaders  in  their  re¬ 

spective  sections. 

Of  results,  the  report  says : 

As  a  direct  result  of  the  campaign,  three 

manufacturing  plants  have  debnitely  announced 

they  will  remove  to  St.  Louis.  A  large  shoe- 
products  manufacturing  concern  has  purchased 

buildings  on  North  Ninth  street  for  its  plant. 

.\n  old  and  established  hardware  manufacturing 

company  of  Massachusetts  has  commissioned 

the  New  Industries  Bureau,  established  in  con¬ 
nection  with  the  campaign,  to  close  a  lease  on 

property  to  be  occupied  by  its  plant.  A  large 
concern  making  shoe  findings  is  now  negotiating 

for  property  for  its  factory. 
Negotiations  are  also  in  progress,  with  every 

indication  of  success,  for  the  erection  in  St. 

Louis  of  a  large  cotton  spinning  mill  and  a 

shoe-lace  factory.  Negotiations  with  several 

other  large  plants  have  reached  a  stage  which 

give  premise  of  success. 

It  is  recommended  that: 

The  advertising  campaign  in  1921  should  be 

expanded  to  take  in  many  points  which  have 
not  been  touched,  looking  toward  the  ultimate 

recognition  of  St.  Louis  as  the  country’s  big¬ gest  central  market  and  distributing  point. 

The  report  is  signed  by  W.  F.  Carter, 

president  of  the  St.  Louis  Chamber  of 
Commerce,  and  M.  P.  Linn,  chairman 

Advisory  Committee,  Municipal  Adver¬ 
tising  Campaign.  The  whole  campaign 

was  handled  by  the  John  .Ring,  Jr.,  Ad¬ 
vertising  Company, 

NOTES  OF  THE  AD  AGENTS 

TNDIANAPOLIS.— Fred  Millis,  f^. 
-■-merly  assistant  manager  of  the  Indian¬ 

apolis  Xews,  and  recently  head  of  tht 
promotion  department  of  the  Indianapolis 
dianapolis  Chamber  of  Commerce,  has 
entered  the  advertising  agency  fidi 

His  agency  will  be  known  as  Fred  Milljs, 

Inc.,  Advertising  and  General  Salts 
Counsel.  “My  advertising  agency  will 
not  affect  in  any  way  my  connectioc 

with  the  Indianapolis  Xews  nor  tht 

X.  .A.  X'.  E.  It  is  merely  a  concentration 
under  one  head  of  the  number  of  activi¬ 
ties  which  I  have  carried  on  during  tht 

past  two  years,”  said  Mr.  Millis  to  En- 
iTOR  &  Publisher. 

Miss  Florence  G.  Kramer,  who  has 

been  advertising  manager  of  the  Dubbl^ 

hilt  Boys  Clothes,  Inc.,  and  assistant  ad¬ 
vertising  manager  of  the  Bauman  Cloth¬ 

ing  Corporation,  both  of  New  York,  has 
established  an  advertising  service  in  Ne* 
York. 

S.  R.  M.  Hove,  formerly  of  the  Xew 
^■ork  office  of  Hoyts’  Service,  Inc.,  hat 
lieen  transferred  to  the  Boston  office. 

Montreal.— Chester  F.  Craigie  has 

signed  as  general  sales  man,-iger  of 
.\nies,  Holden,  McUrcady,  Ltd.,  shoe 

nianufacturer  of  Montreal,  and  has  en¬ 

tered  into  partner.ship  with  Ross  0 

Stcven.son,  president  of  Dominion  .Ad¬ 

vertisers,  Ltd.,  as  vice-president  in  charge 
of  sales  and  promotion  work. 

William  I.  Tracy,  formerly  of  the  ad¬ 

vertising  staff,  and  .Arthur  .S.  Garra- 
hrants.  of  the  service  department  of  the 

I-'airchild  Publications,  New  A'ork,  have 
established  an  advertising  agency,  to 

specialize  in  textile  manufactures,  at  31 

I’nion  Square.  New  A'ork. 
C  Hic.vco. — H.  W.  Dudley  has  beet; 

made  director  of  research  di  V’anderhooi 
&  Co.,  advertising  agency.  He  formerly  j 

was  advertising  manager  of  the  .Atlas 

Portland  Cement  Company,  of  X’e* 
York.  .Another  addition  to  the  Vander- 

hoof  agency  is  Harry  Burdick,  formerly 
of  Henri.  ITurst  &  McDonald.  He  will 
have  charge  of  the  copy  department. 

Charle.ston.  W.  Va.— The  name  oi 

the  Jesse  H.  AA'^hitelcy  Advertising 
.Xgency  has  been  changed  to  the  .Allied  i 
Crafts  Service.  The  new  organization 

will  engage  in  advertising,  art,  photog¬ 

raphy,  motion  pictures  and  engraving 

Its  officers  are  Jesse  H.  Whiteley,  presi¬ 
dent,  and  Robert  L.  Hance,  treasurer. 
J.  William  Hazelton,  A.  A.  Barnes  and 

Barry  L.  Thompson  are  also  associated with  the  new  company. 

Paul  Wilder,  formerly  advertising 
manager  of  Halsey,  Stuart  &  Co.,  and 
later  a  manufacturer  of  toilet  articles, 

is  now  with  the  Chicago  office  of  Albeit 
Frank  &  Co. 

G.  Brent  Neale,  who  was  for  many 

years  manager  of  the  Robert  M.  Mc¬ 
Mullen  Company,  of  New  York,  and 
who  was  later  with  the  San  Francisco 
office  of  the  H.  K.  McCann  Company, 
is  now  with  the  United  Advertising 

Corporation,  outdoor  advertising,  as 
account  executive  at  New  York. 

Detroit. — Jonathan  J*  Buzzell,  forinw 

advertising  manager  of  the  motor  equip¬ 
ment  divisions  of  the  General  Moton 

Corporation,  has  opened  an  advertising 
service  agency  in  Detroit. 

Philadelphia.— The  P.  M.  Allen  Ad¬ 

vertising  Service  has  been  esitablishtd 
here  by  Philip  M.  Allen,  formerly  cof! 

service  chief  of  Clark-Whitcraft  Cone 

pany,  Inc.  Prior  to  that  connection,  Mr 
•Allen  was  for  five  years  with  the  Phte 

delphia  Public  Ledger. 
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COLLEAGUES  HONOR  JAMES  G.  SCRIPPS 
DEAD  IN  THIRTY-FOURTH  YEAR 

Tributes  Come  From  Friends  and  Associates  Throughout 

Nation — Succeeded  Father  as  Head  of  21  Dailies 

and  Allied  Industries  12  Years  Ago 

(By  Telegraph  to  Editoi  &  PuBLiSBxn) 

SAN  DIEGO,  Cal.,  Jan.  11. — The  death of  James  G.  Scripps  at  his  country 

home  near  San  Diego,  noted  in  Editor  & 

Publisher  of  Jan.  8,  ended  one  of  the 

most  remarkable  careers  in  the  history 

of  American  newspaper  work.  He  had 

and  responsible  head  of  the  great 

Scripps  newspaper  organization  for 

twelve  years,  conducting  its  affairs  with 

conspicuous  success,  yet  he  was  only  34 

years  of  age  when  he  died.  Twenty-one 

important  daily  newspapers,  published  in 

as  many  different  cities,  with  several  al¬ 
lied  newspaper  industries,  make  up  the 

Scripps  organization. 

Tributes  of  respect  and  genuine  ad¬ 

miration  and  friendship  were  paid  by 

executive  and  employes  of  every  grade 

in  each  of  these  establishments  when  the 

kindly  young  publisher  was  laid  to  rest 

in  Greenwood  cemetery,  Monday. 

"Jim”  Scripps,  as  he  was  known  by 

every  man,  woman  and  boy  in  the  organ¬ 
ization,  was  the  eldest  son  of  E.  W. 

Scripps,  the  founder  of  the  Scripps  or¬ 

ganization.  With  his  brother,  John,  he 

was  trained  from  early  boyhood  to  take 

up  the  heavy  responsibilities  of  news¬ 
paper  management.  While  he  was  still 

in  short  trousers  he  and  his  brother  at¬ 

tended  all  business  conferences  at  his 

father’s  home,  read  all  business  letters 
and  papers,  and  studied  the  principles 
under  which  business  is  conducted. 

Inherited  Father's  Genius 

In  speaking  of  James  G.  Scripps,  Mil- 

ton  A.  McRae,  the  life-time  associate  of 

his  father,  E.  W.  Scripps,  said : 

"In  the  history  of  .American  news¬ 
papers,  no  young  man  of  James  G. 

Scripps’  age  ever  held  the  managerial 
responsibilities  and  authority  that  he 

held  for  a  period  of  years.  At  one  time 

he  directed  more  daily  newspapers  pub¬ 
lished  in  cities  of  the  United  States 

than  any  other  man  in  .-America.  He  in¬ 
herited  from  his  father  a  genius  that 

few  men  possess. 

“He  cared  little  for  world  praise  or 
attention.  His  modesty  and  retiring 

manner  were  a  marked  characteristic. 

“The  death  of  James  G.  Scripps  at 

such  an  early  age  is  a  great  loss  to  this 

country.” 
At  the  age  of  21,  with  the  cordial  sup¬ 

port  and  approval  of  his  father’s  associ¬ 
ates,  the  young  Scripps  stepped  into 

control  of  the  vast  industry  which  his 

father  had  created.  The  elder  Scripps 

was  in  frail  health  and  he  passed  the 

reins  of  active  management  over  to  his 

son  as  soon  as  the  latter  came  of  age. 

His  work  was  shared  in  part  by  his 

younger  brother,  but  in  1914  John 

Scripps  died. 

Had  Keen  Knowledfe  of  Men 

For  several  years  “Jim”  Scripps  di¬ 
rected  both  the  editorial  and  business 

ends  of  the  Scripps  newspapers.  In  1917, 

Robert  P.  Scripps,  the  youngest  and  to¬ 

day  the  only  surviving  of  three  brothers, 

was  made  editorial  director  of  the  news¬ 

papers,  a  position  which  he  still  holds. 

The  newspapers  directed  by  Mr. 

Scripps  includ^  the  Cleveland  Press, 

Toledo  News-Bee,  Cincinnati  Post,  Ak¬ 

ron  Press,  Columbus  Gtizen,  Evansville 

Press,  Terre  Haute  Post,  Des,  Moines 

News,  Oklahoma  City  News,  Dallas 

Dispatch,  Houston  Press,  Denver  Ex¬ 

press,  Spokane  Press,  Seattle  Star, 

Tacoma  Times,  Portland  News,  Sacra- 

roento  Star,  San  Francisco  Daily  News, 

Los  -Angeles  Record,  San  Diego  Sun  and 

Memphis  Press. 

With  a  keen  knowledge  of  men,  a  deep 

insight  into  character  and  an  uncanny 

business  foresight,  James  G.  Scripps 

compelled  the  fullest  and  most  enthus¬ 

iastic  support  of  his  associates. 

It  was  his  habit,  after  choosing  an  ex¬ 

ecutive,  to  repose  in  that  man  the  most 

complete  authority_  in  his  particular 

field,  himself  refusing  to  touch  upon  de¬ 
tails.  The  success  of  his  method  is 

shown  by  the  tremendous  multiplication 

in  value  and  prestige  which  has  attended 

the  operations  of  the  Scripps  concern. 

Personally,  he  was  of  the  simplest  pos¬ 
sible  tastes.  At  his  ranch  at  Miramar, 

near  San  Diego,  and  at  his  summer  home 

by  the  Pacific  at  Del  Mar,  he  played 

with  his  children,  received  his  associates, 

did  his  daily  work,  always  dressed  in 

the  soft  shirt,  khaki  trousers  and  leather 

puttees  of  the  ranchman. 

Held  “Society”  in  Contempt 

He  held  an  amused  contempt  for  what 

is  commonly  called  “society,”  and  re¬ 
fused  to  have  anything  to  do  with  it. 

His  leisure  hours  were  largely  spent  with 

his  chum  of  sixteen  years,  R.  L.  Meri- 

gold,  with  whom  he  fished  and  hunted 

and  went  for  an  occasional  tour  of  the 

United  States  by  motor. 

In  1907  Mr.  Scripps  married  Josephine 

Stedem,  of  Cincinnati.  By  this  marriage 

he  was  the  father  of  four  children — Ed¬ 

ward  W.,  now  aged  12 ;  Joseph,  aged  10 ; 

James,  Jr.,  aged  8,  and  Ellen  Browning, 

aged  7.  His  wife  and  children,  his  father 

and  mother,  his  brother  Robert  P. 

Scripps,  and  two  sisters  survive  him. 

.At  his  funeral,  eight  of  his  close 

friends  and  business  associates  were  the 

pall-bearers. 

They  were  R.  L.  Merigold,  his  confi¬ 
dential  assistant  and  old  friend ;  E.  B. 

Twelker,  his  private  secretary;  E.  F. 

Chase,  formerly  business  manager  of 

several  of  the  Scripps  newspapers ;  B.  H. 

Canfield,  managing  director  of  the 

Scripps  northwest  papers  and  of  the 

Los  Angeles  Record;  Curtis  Hillyer, 

counsel  for  the  Scripps  concern ;  Thomas 

H.  Scripps,  a  cousin ;  E.  H.  Bagby, 

formerly  with  the  Scripps  concern  and 

also  a  cousin  of  Mr.  Scripps,  and  Eugene 

MacLean,  publisher  of  the  San  Fran¬ 
cisco  News  and  Sacramento  Star. 

-Attending  the  services  also  were  Col. 

M.  A.  McRae  of  Detroit,  for  years  part¬ 

ner  of  E.  W.  Scripps ;  A.  O.  Andersson 

of  Cleveland,  formerly  president  of  the 

Scripps  southern  papers  and  of  the 
Newspaper  Enterprise  .Association;  Roy 

VV.  Howard,  business  director  of  the 

Scripps  newspapers;  J.  C.  Harper,  for 

many  years  general  counsel  for  the 

Scripps  concern;  'F.  W.  Kellogg,  pub¬ 
lisher  of  the  Los  Angeles  Express;  W. 

H.  Porterfield,  publisher  of  the  San 

Diego  Sun,  and  E.  E.  McDowell,  the 

cartoonist. 

Telegrams  of  sympathy  were  received 

from  practically  every  newspaper  pub¬ 
lisher  of  importance  in  the  United  States. 

Except  those  who  chanced  to  be  already 

en  route  to  the  Pacific  Coast.  Mr. 

Scripps’  Elastern  associates  were  unable 
to  attend  on  account  of  the  time  neces¬ 

sary  to  make  the  trip  after  receipt  of 
word  of  his  death. 

The  concluding  words  of  the  service 

at  the  grave,  read  by  Rev.  E>r.  Howard 

B
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Bard,  were  the  lines  engraved  on  the 

tomb  

of  
Mrs.  

Clemens  

by  
the  

late  
Mark Twain; “Warm  Summer  sun,  shine  brightly  here; 

Warm  Summer  wind,  blow  softly  here; 

Green  sod  above,  lie  light,  lie  light - 

Good-night,  dear  hetart,  good-night,  good-night.” 

Michael  Connolly  Dead  in  Memphis 

Memphis,  Tenn. — Michael  Connolly, 

f^r  many  years  active  in  Southern  Jour¬ 
nalism,  died  here  January  9,  aged  68 

years.  Born  in  Canada,  he  entered 

newspaper  work  as  a  telegraph  operator 

and  shifted  to  the  editorial  end  with  the 

Houston  Post  and  later  the  Elallas 

News.  Going  to  Memphis  as  a  reporter 

for  the  Avalanche,  he  worked  his  way 

through  the  editorial  desks  on  the  vari¬ 

ous  papers,  with  brief  interludes  in  the 

service  of  the  Associated  Press  and  Chi¬ 

cago  Inter-Ocean,  and  became  an  ed¬ 
itorial  writer  on  the  Commercial  Appeal 

in  1896.  For  the  past  15  years  he  had 

been  managing  editor  and  editorial 

writer  on  the  News-Scimitar  and  was 

active  until  a  few  months  ago. 

New  York  Ad  Agent  Dead 

ChaYles  J.  Johnson,  well  known  in  the 
financial  district  for  many  years,  died  in 

-New  York,  January  11.  At  the  time  of 

his  death  Mr.  Johnson  was  treasurer  of 

Rudloph  Guenther-Russell  Law,  Inc. 

C
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Utica,  N.  Y. — ^^Charles  R.  DuNoyer, 
advertising  manager  of  the  Utica  Press, 

died  suddenly  last  week.  He  had  been 

on  the  Press  for  many  years,  starting  as 

a  subscription  collector  and  becoming 

head  of  the  advertising  department  about 

12  years  ago. 

BENTON  M.  HOLMAN  DEAD 

For  25  Year*  with  Lord  dk  Thoma* — 

Two  Son*  in  Coast  Adyertisement 

San  pRANCisa). — Benton  M.  Holman, 

aged  70,  Chicago  advertising  man,  died 

here  Jan.  3.  He  was  connected  with  the 

advertising  firm 
o  f  Lord  & 

Thomas  for  more 

than  25  years. 

Mr.  Holman  edit¬ 
ed  the  Johnson 

County  Democrat 
at  the  age  of  21, 
went  to  Chicago 

in  1887  and  en¬ 

gaged  in  adver¬ 
tising  work  un¬ til  5  years  ago, 

when  he  came  to 

California.  H  e 

was  a  32d  degree 

Mason,  a  Knight  Templar  and  a  mem¬ 
ber  of  the  Shrine.  Two  sons  survive 

him,  Merritt  C.  and  Everett  A.  Holman, 

both  of  San  Francisco  and  both  in  the 

advertising  business.  The  latter  is  Pa¬ 
cific  Coast  representative  of  the  E.  Katz 
Special  Agency. 

Cl^bituary 

D
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C.  McCaleb,  aged  45,  one  of  the 

best  
known  

newspaper  

men  
in  

Texas  

and 
a  

veteran  

of  
the  

Spanish-American  

and World  

Wars,  

died  

at  
Wichita  

Falls, Tex.,  

last  

week.  

Mr.  

McCaleb  

was  

in 
charge  

of  
the  

publicity  

work  

of  
the 

Wichita  

Motors  

Company.  

He  
was  

one 
of  

the  
founders  

of  
the  

Fort  

Worth  

Star 
and  

at  
one  

time  

was  
managing  

editor  

of 
the  

Fort  

Worth  

Star.  

Mr.  
McCaleb  

had 
also  

been  

editor  

of  
papers  

in  
.Austin  

and Houston  

and  

published  

a  
paper  

for  
a 

time  

in  
San  

.Antonio. D.  P.  R.  Strong,  aged  80.  once  one  of 

the  most  prominent  newspaper  men  of 

the  Northwest,  died  January  7  at  the 

Minnesota  Soldiers’  Home.  He  was 
formerly  editor  of  the  .Atwater  (Minn.) 

Press  and  Grand  Forks  (N.  D.)  Herald. 

-Arthur  W.  Nayu  r,  aged  66,  died  in 

Pittsburgh  January  9  after  a  brief  ill¬ 
ness.  For  the  past  30  years  he  had  been 

identified  with  newspaper  work  in  vari¬ 

ous  capacities,  most  of  the  time  with  the 
Pittsburgh  Press. 

James  C.  Bown,  aged  73,  publisher  of 
the  Columbia  County  (Pa.)  Republican 

for  the  past  25  years,  died  at  Mountain 

Grove,  Pa.,  on  January  8. 

William  L.  Dewart,  Sr.,  aged  62, 

one  of  the  publishers  of  the  Sunbury 

(Pa.)  Daily  and  the  Northumberland 
County  Democrat,  died  in  Sunbury  on 

J’anuary  8. 

J.  A.  Palmer,  for  several  years  ed¬ 
itor  and  publisher  of  the  Huntsville 

(Tex.)  Post-Item,  died  recently  in 

Houston,  Tex.,  and  was  buried  at  Hunts¬ 
ville. 

Frank  Patterson  Currie,  president 
of  the  Dominion  Paper  Company,  Ltd., 

and  of  the  W.  &  F.  P.  Currie  Company, 

Ltd.,  Montreal,  died  January  6  after  an 
illness  of  eighteen  months,  aged  81. 

W.  Frank  Kennedy,  aged  72,  man¬ 

aging  editor  of  the  Fall  River  (Miass.) 

Globe  for  27  years  until  his  retirement 

three  years  ago,  died  January  6. 

Edward  W.  Colby,  for  a  quarter  of 

a  century  telegraph  operator  for  the 

Associated  Press,  died  recently  at  Man¬ 

chester,  N.  H.  Mr.  Colby  was  the  firat 

man  in  New  Hampriiire  to  take  press 

matter  on  the  typewriter. 

Hans*  Ernst  Kurt  Mortimrr  voir 

Kessel,  aged  77,  vetenm  Milwatdcae 
(Conimued  on  page  S2) 



18 Editor  &  Publisher  for  January  15,  1921 

MUST  MAKE  NEWSPAPER  COPY  THE  as  newspapers  have  just  become  to  be 
recognized  as  the  true  national  adver- 

NATION’S  BUSINESS  STABILIZER  tising  medium. With  the  quickening  of  the  retail 

merchants’  methods  there  should  be  a 

Following  the  Civil  war,  prices  to  hold  their  own  in  1921  in  comparison  K^owth  in  the  space  used  by  the  retail followed  the  declining  lines  shown  in  with  1920.  
advertisers, 

the  chart  to  the  side.  This  chart  will  This  is  the  wrong  psychological  atti-  By  March  the  automobile  business 

be  very  similar  to  the  one  that  could  tude  to  have  toward  business.  News-  should  be  on  a  “selling”  basis.  Copy 
be  made  up  for  15  or  20  years  follow-  paper  advertising  has  just  come  into  its  perhaps  will  not  be  as  large  as  last  year, 
ing  the  Napoleonic  War.  own.  Naturally  advertising  should  grow  but  this  loss  can  easily  be  overcome  by 

Commodity  prices  over  the  country  in  _ _ 
the  next  decade  or  two  will  follow  very 

largely  thi^s  line,  if  what  has  hap-  FIRST  PLACE  AS  RETAILER  PUBLICATION pened  in  the  past  may  be  taken  as  an 
index  of  what  will  happen  now.  The  - 

rises  and  falls  may  not  be  Mentical.  ^  ̂ 
But  a  conclusion  may  safely  be  drawn  I  M  i 

that  for  several  years  to  come  in  sue-  .  . — -1/  ̂   CT  ''[^S  {fT^  j —  'i*" 
cessive  downward  and  upward  move- 

ments,  the  downward  movements  will  h’.VTtfllti 

‘“N.'C’KrfofTh'e  “»lr°yTh"«i<i  i-i-  __LSJ  -A  DWEfTs^nEBCMNDinNO  IDM?  r 
in  getting  this  true  state  of  affairs  “over”  '  ̂   »)  Sew  York.  September.  1920  ̂   '  No.  9  ' with  both  the  manufacturer  and  the  re-  — ^  , 

eve,  before  wiu  ouick  .urn-  PRESENT  BUSINESS  CONDITIO
NS  AND  THE  WAY  OUT 

over  be  the  key  to  merchandising  sue-  Read  What  a  Big  Man  in  Business  Says  About  the  Causes  of  Business  Depression 
cess.  and  the  Only  Way  to  Avoid  Hard  Times.  Every  One  Must  Return  to  the  Ideal 

r  .ap=i.  I J  DI(jEST5^nECC^NDlS-|N0  IDBg  f  1  _ 
VoL2.  “^■)  New  York*  September.  1920  No.  9 

PRESENT  BUSINESS  CONDITIONS  AND  THE  WAY  OUT 

Read  What  a  Big  Man  in  Business  Says  About  the  Causes  of  Business  Depression 

and  the  Only  Way  to  Avoid  Hard  Times.  Every  One  Must  Return  to  the  Ideal 

of  Real  Service  and  Produce  More  if  High  Wages  Are.to  Be  Maintained. The  local  newspaper  representatives  ffg^i  Sgrvice  and  Produce  More  if  High  Wages  Are.to  Be  Maintained. 
should  urge  the  retailers  to  clean  out  - -  • '  . . . -  ■ — 

fh|.ir  •  nrpspnt  ctork  hv  tisiniz  dominant  /nr  ,  noa-).*,.,.,  ttor  fOirrolf.  Uli. /art  u  ri»n,/ie»n<  njm  ,on.i*n»j  i,»a( ineir  present  stock  oy  using  UOIIimaiU  IfK-  '»!«>"»>  wie-l  W  pna.  unt  ronUnnrJ  fa«fi  m.,. 
SBIcS  copy  and  to  start  in  immediately  lo  6f«0l« 

f  u  J*  •  V.  U’  U  nuhoffr  and  thm  ̂ ame  the  kmul  of  a  large  und  taeeessful  hardware  bunneu  of  kUevm.  Sinayeart  aga  he  told  Ihu^tuineissto  hit  rmployeaa 
on  a  system  OI  mercnanQlSing  Dy  wnicn  g.^l  fftirti,  upending  -the  nat  few  year*  in  Europe.  Later  he  wat  deeled  r/l*innAi^  of  the  t*ohi  af  MtEetton  &  Kabhtnt.  Jne. 

thpv  hliv  advertised  ffoods  and  sell  in  ,  r*M  tof,  u  nn  pnrnn/lm- m  rmnpj.mmi  e>^SWU.6ii<  l.  .W  «.<  *.:U  m  I»  toKW  »*«<  ir  ,J  Ui/inj 
iney  DU>  aavcriiscu  goous  aiiu  sen  o»on<.  in/ »ut™,ia.nvm«lrni.  <*r  "J.  W .;wnr«  on,/ 
quick  rotation.  p™«»l  ̂   unpnnbn*  r»Hrp«. 
rwm.  «  IJ  U  4.  .1.  Mr.  NorteU  aayt  that  commodity  pr, at  can  W  emte  Ike  Joaort  efeait  tdag-up.  Merchantt  bee  well  supplied  mtk 
ine  same  snoum  oe  true  oi  manuiac-  tuatpurehaudheforetherecestion  inw  contsdtred  and  they  xrilk  hold  them  unfU  <«n«v«nerf  need  themmd  wiU  pay  pricet  (hat  tcili  j/tM  thenwr-  I 

flir^^rc  OllirV  sn  9^  not  to  be  dutruaprofu.  fhe  wp'lo-datcineTehani  ti  a  memlnr  an  arioeiatton  and  the  aetocsationt  ham  eteebed  a  wonderful  in/luenaa  feneard  Tfuiking 
^  1  1  itl.  better  wwrtitantt  of  dhein;  taught  them  better  method*  of  accounting  and  itoei  kerptng  and  trmnad  Uwm  to  make  a  profit.-^  The  Bdttor. 

caught  in  the  falling  market  should  be  - - - — - — - - — 

the  key  note  of  the  selling  organization.  Th..~Mi«uni««i».ii.«i.  r~  ««  bM  b.m..,* 

That  eminent  apostle  of  business  pa- 
per  advertising,  Jesse  H.  Neal,  of  New 

York  City,  is  quoted  recently  as  saying  *^1."  **. 

before  an  advertising  class  in  Columbia  n.  >..  » 

University  that  the  year  1921  will  show  .'?r. 
the  manufacturers  chopping  off  media 

that  do  not  produce  actual  results  and  rpHp;  New  York  World  was  awarded  Cleveland  News,  sixth  place  to  the  San 
concentrating  advertising  appropriations  X  symposium  of  retail  .\ntonio  Express,  seventh  place  to  the 
in  those  kinds  of  media  that  will  pro-  publications  made  by  a  secret  commit-  New  Orleans  Item  and  eighth  place  to 
duce  results.  .  tee  of  the  National  Association  of  News-  the  Batavia  (N.  Y.)  News. 
Dominant  newspaper  advertising  is  paper  Executives.  A  number  of  newspapers  which  pub- 

the  most  efficient  form  of  advertising  -phe  awarding  of  the  first  place  was  lish  retail  publications  did  not  enter  into 
that  ̂   be  used  today.  ^  matter  of  some  contention  on  the  part  the  contest,  included  among  which  was 

This  is  the  only  kind  of  advertising  j2  different  newspaper  advertising  the  very  excellent  publication  of  the 
that  can  always  be  depended  upon  to  living  in  three  widely  separated  Hiiladclphia  Public  Ledger,  which  no 
bring  in  immediate  and  profitable  results,  gjjjgg^  jban  in  any  other  place.  There  doubt  wotild  have  ranged  very  high  in 
Without  saying  a  word  against  the  ̂ as  a  good  deal  of  question  as  between  the  symposium, 

backing  up  by  billboards,  sharpshooting  ii,e  merits  of  the  Co-operator,  published  None  of  the  judg«»^in  the  symposium 

by  direct  mail,  retail  prestige  copy  in  by  the  Chicago  Tribune,  which  was  liave  any  connection  'with  the  papers 

magazines,  the  electric  signs,  street  car,  awarded  second  place,  and  the  World’s  upon  whose  publications  judgment  was 
elevated  cards,  yet  the  fact  still  remains  Retailer.  The  World’s  Retailer  was  passed. 
that  now  is  the  golden  opportunity  for  given  first  place  over  the  Co-operator  It  is  hoped  by  the  directors  of  the 

the  newspapers  to  cement  even  more  in  principally  because  the  members  of  the  National  Association  of  Newspaper  Ex- 
the  minds  of  the  business  men  of  the  secret  committee  felt  that  there  was  ceutives  that  this  Symposium  will  lead 

country  the  fact  that  the  newspapers  are  sounder  business  principles  enunciated  in  other  papers  to  issue  publications  of  this 

the  one  logical  advertising  medium  to  be  the  editorial  policy  of  the  publication  kind. 

used.  of  the  New  York  paper  than  of  the  Chi-  Newspaper  advertising  can  be  built 
Never  was  there  a  time  when  news-  cago  paper.  by  such  methods.,  Foolish  practices  of 

paper  advertising  men  should  be  tight-  It  is  a  fact,  however,  the  Chicago  actually  giving  away  printing,  space, 
ening  up  their  sales  staff  as  now.  Back  Tribune  publication  is  a  much  cleaner  stamps,  etc.,  follower!  by  some  of  the 

they  should  go  to  the  old  pre-war  basis  looking  and  better  appearing  paper.  The  papers,  Ian  be  eliminated  by  the  pub- 

and  go  out  and  fight  for  every  possible  World’s  Retailer  is  published  on  cheap  lish'ing  of  a  house  organ  such  as  this, 
line  of  business.  newsprint,  while  the  Co-operator  comes  which  at  the  same  time  will  go  forward 

An  investigation  made  recently  by  the  out  on  supercalendered  stock.  building  up.  There  is  only  one  advertii- 

newspaper  department  by  sending  out  Other  places  awarded  by  the  commit-  ing  medium  that  wiH  really  move  the 

questionnaires  to  about  50  different  tee  was  third  place  to  the  New  York  goods  from  the  shelves  of  the  retailer  to 

newspapers  of  the  country  shows  that  American,  fourth  place  to  the  Chicago  the  house  of  the  cemsumer  and  that  is 

advertising  managers  are  merely  hoping  Herald-Examiner,  fifth  place  to  the  the  newspaper. 

the  increase  in  real  estate  and  building 
material  advertising. 

The  classified  manager  who  is  sitting 
down  sadly  reflecting  on  his  great  loss 

is  making  the  mistake  of  his  life.  Pro¬ 
gressive  classified  advertising  maflagers 

are  building  up  their  miscellaneous  for 
sale  columns  and  their  machinery  col¬ 

umns  and  a  thousand  and  one  other 

classifications  that  have  to  do  with  mis¬ 
cellaneous  selling. 

With  the  slackening  up  in  housing 

conditions  over  the  country  there  should 
be  an  increase  in  houses  for  rent  and 

real  estate  for  sale.  But  the  whole 

proposition  is  a  selling  proposition.  The 
advertising  manager  will  have  to  take 

the  bull  by  the  horns  and  put  selling 

pep  in  the  organization  and  go  to  it. 
♦  ♦  * 

SALADA  USES  NEWSPAPERS  ONLY 

'^HE  value  of  the  daily  newspaper  as 
an  advertising  medium  is  recognized 

by  the  Salada  Tea  Company,  which 
makes  use  of  no  other  medium  in  tell¬ 

ing  the  public  of  its  wares.  At  present 
the  company  places  its  advertising  in 
215  daily  newspapers  which  take  in 

every  important  center  from  Bangor 
to  Los  Angeles,  and  south  as  far  as 

Tampa,  and  this  list  does  not  include 
publications  in  Canada  in  which  Salada 
advertising  appears. 

William  H.  Walsh,  advertising  man¬ 

ager  for  the  company,  is  now  in  Boston 
on  his  annual  tour  of  the  United  States, 

making  stops  in  all  places  where  Salada 
advertising  matter  is  printed.  To  the 

newspaper  men  of  New  York  and  Bos¬ 

ton  particularly,  “Billy”  Walsh  is  a  fa¬ 
miliar  figure,  for  he  worked  on  the 

papers  in  those  cities  and  has  a  host  of 
newspaper  friends.  In  recent  years  he 

has  been  in  touch  with  the  advertising 
end  niore  than  the  reporting  field,  al¬ 

though  he  was  for  years  political  editor 
of  the  Boston  Herald  and  Globe,  as  well 

as  associated  with  the  editorial  depart¬ 
ment  of  the  New  York  World. 

*  *  « 

NAME  NOT  GETTING  OVER 

Jj’VIDENCE  that  the  recent  change  is name  of  the  Newspaper  Department 

to  the  National  Association  of  News¬ 

paper  Executives  has  not  gotten  over 
with  all  the  publishers  in  the  country, 
is  shown  in  a  letter  received  last  week 

from  Lafayette  Young,  of  the  Des Moines  Capital. 

I-afayette  writes,  “What  is  this  new 

organization?” 
I^fayette  was  president  of  the  news¬ 

paper  department  at  the  time  of  the  St 
Louis  convention,  but  for  some  reason 
or  other  has  not  taken  an  active  interest 
in  the  organization  since  that  time. 

*  *  * 

WEBB  WILL  BE  THERE 

‘p’R-\NK  WEBB,  advertising  manager 
and  assistant  general  manager  of  the 

Baltimore  News,  is  scheduled  to  attend 

the  meeting  of  the  National  Commission 
of  the  A.  A.  C.  of  W.  at  St.  Louis, 

January  21,,  as  one  of  the  representatives 
of  the  Newspaper  Department. 

Word  has  not  yet  been  received  as  to 
whether  or  not  Frank  I.  Carruthers,  of 

the  Denver  Post,  will  be  able  to  make 

the  trip  east  to  St.  Louis  at  that  time, 

though  it  is  hoped  that  the  organization 
will  present  a  solid  front  at  the  meeting 
of  the  National  Commission. 



LINOTYPE HAKK  • 

TRADC 

Mergenthaler  Linotype 
Company 

THE  SIGNIFICANCE  OF  THE  SLUG-III 

On  the  Press 

In  the  hvtiOTrPZ-equipped  shop,  changes  on  the  press  are  made  with  the  same 

ease  and  quickness  that  mark  the  economical  advantage  of  the  Linotype  slug 

throughout  all  the  other  departments.  The  press  is  halted  only  for  the  moments 

necessary  to  change  the  slug.  Before  the  one-type-at-a-time  man’s  tweezers  can 

manipulate  an  individual  character,  the  Linotype  man’s  fingers  place  the  whole 

*  line,  working  with  the  swiftness  due  to  the  fact  that  the  slug  insures 

the  job  against  “pi”  and  other  accident. 



20 Editor  &  Publisher  for  January  15,  1921 

UNDER  THE  JACKET 

This  departnit'nt  of  EDITOR  &  PUBLISHER  will  be  devoted  to  calling  attention 
front  time  to  time  to  new  bocks  and  othen  forms  of  literature  and  information  of 
special  interest  to  the  journalism  and  advertising  fraternities.  Suggestions  as  to 
material  of  this  kind  will  be  heartily  welcomed. 

MELVILLE  STONE’S  NEW  BOOK 

f  r  is  not  generally  known  that  Melville 

E.  Stone,  general  manager  of  the  As¬ 
sociated  Press,  is  directing  much  of  his 

leisure  time  to  writing  his  reminiscences 

which  are  to  be  published  in  book  form 

next  spring  by  Doubleday,  Page  &  Co. 

Some  months  ago  Collier’s  engaged  him 
to  prepare  a  series  of  articles  for  the 
we^y  in  which  should  be  embodied 
some  of  the  notable  events  of  his  career. 

Nine  of  those  articles  have  already  ap¬ 
peared,  and  six  more  will  follow.  While 

some  of  this  material  will  doubtless  ap¬ 
pear  in  the  forthcoming  book,  the  most  of 

it  will  be  entirely  new  matter. 
Few  men  of  our  time  have  had  so  much 

to  do  with  journalism  in  all  its  varied 

aspects  as  Mr.  Stone,  first  as  a  news¬ 
paper  editor  and  publisher,  and  later  as 

the  executive  head  of  one  of  the  world’s 
largest  and  most  important  news  gather¬ 
ing  and  distributing  organizations.  Henry 
Watterson,  who  is  regarded  as  one  of  the 

foremost  journalists  of  our  time,  but  who 
has  retired  from  active  service,  has  not 

been  prominently  identified  with  any 

newspaper  except  the  Louisville  Cour¬ 

ier-Journal,  which,  although  published 
in  a  comparatively  small  city,  has  ex¬ 
erted  a  national  influence  because  of  his 
connection  with  it. 

Mr.  Stone,  on  the  other  hand,  as  the 
executive  head  of  the  A.  P.,  has  been  in 

daily  contact  with  a  thousand  newspapers 

through  the  news  service  of  that  organi¬ 
zation.  Nothing  of  importance  could 

happen  in  any  part  of  the  globe  that  he 

did  not  know  about  it  before  anybody 
else  outside  his  own  office.  His  duies 

brought  him  in  constant  touch  with  the 

most  prominent  men  of  our  day.  He 
has  spent  considerable  time  abroad  and 

knows  personally  the  leading  statesmen, 
scientists,  writers,  and  men  of  affairs  of 

Europe.  He  has  l)een  acquainted  with 

Clemenceau  for  forty  years. 

It  can  readily  l)e  seen  that  a  journal¬ 
ist  who  has  such  an  intimate  knowledge 
of  men  and  events  as  Mr.  Stone,  is  in 
a  position  to  contribute  to  the  literature 

of  journalism  some  exceedingly  interest¬ 
ing  and  valuable  reminiscences.  He 

has  a  wonderfully  retentive  memory. 
Nothing  of  imporance  in  his  eventful 

life  seems  to  have  been  forgotten.  He 

has  kept  files  of  his  correspondence  with 
distinguished  men  which  will  furnish 
valuable  material  for  his  book.  He  has 

scrap-books  filled  with  records  of  news 
events  that  have  occupied  the  attention 

of  the  public  during  the  past  fifty  years 

that  will  be  of  service  to  him  in  its  prep¬ 
aration. 

Mr.  Stone  has  lived  such  an  active, 

busy  life,  that  some  of  the  things  he  has 
done  that  have  exerted  a  considerable 

influence  upon  business  have  been  for¬ 

gotten  by  many  old  timers  and  are  un¬ 
known  to  the  younger  generation. 

For  instance,  it  was  Mr.  Stone  who 

was  instrumental  in  bringing  about  the 
establishment  of  the  first  fast  mail  train 

service  for  the  delivery  of  morning  news¬ 
papers  to  distant  points.  He  conceived 
the  idea  and  made  a  trip  from  Chicago, 
where  he  then  resided,  to  Washington 

to  present  his  views  on  the  subject  to  the 
Postmaster-General  and  other  Govern¬ 

ment  oflFxials.  Through  their  co-opera¬ 

tion  and  the  co-operation  of  the  enter¬ 
prising  management  of  the  Chicago, 

Burlington  &  Quincy  Railroad,  an  ex¬ 
perimental  fast  mail  train  was  put  on  by 

the  latter  company  which  proved  such  a 

decided  success  that  within  a  year  or  two 

all  of  the  principal  railroads  running  out 

of  the  city  followed  the  lead  of  the 
Burlington.  This  killed  the  monopoly 

of  the  express  companies  in  the  out-of- 
town  distribution  of  morning  newspapers. 

No  wonder  the  publishers  rejoiced  at 

their  escape  from  the  dutches  of  the  ex¬ 
press  companies,  for  instead  of  paying 

10  cents,  as  formerly,  for  the  delivery  of 
two  or  three  newspapers  to  a  country 

dealer,  under  the  fast  mail  arrangement 

they  paid  only  one  cent. 
It  was  Mr.  Stone  who  introduced  the 

use  of  pennies  in  Chicago  soon  after  he 
had  founded  the  Daily  News,  the  first 
one  cent  newspaper  in  the  Middle  West, 

in  1875,  by  persuading  the  owners  of  the 

big  department  stores  to  sell  dollar 
goods  at  99  cents  and  50  cent  goods  at 

forty-nine  cents.  As  the  nickel  was  the 
smallest  coin  in  circulation  in  the  city, 

and  as  the  prices  of  all  articles  were 
multiples  of  5  cents,  there  was  no  way 

a  person  could  spend  the  penny  received 

in  change  when  a*purchase  was  made, 
except  to  buy  a  copy  of  the  Chicago 

Daily  News  with  it.  Mr.  Stone  started 
the  ball  rolling  by  distributing  among 
the  stores  a  barrel  of  cents  which  he 

had  secured  from  the  United  States  Mint 

in  Washington. 

It  was  Mr.  Stone  who  organized  the 
Mcrganthaler  Linotype  Company,  which 

has  since  become  the  largest  manufac¬ 
turer  of  typesetting  machines  in  the 
world  and  has  revolutionized  the  printing 

industry.  The  man  who  gave  the  lino¬ 
type  its  name  was  W.  H.  Rand,  one  of 

Mr.  Stone’s  associates  in  the  enterprise. 

Next  to  the  organization  of  the  Mer- 

genthaler  Linotype  Company  Mr.  Stone’s 
most  important  contribution  to  journal¬ 
ism  was  the  work  he  did  in  securing  the 

establishment  of  the  principle  in  law  of 

the  right  of  property  in  news.  He  ad¬ 
vocated  this  principle  for  nearly  half  a 
century.  He  believed  that  an  individual 

newspaper  or  an  association  of  news¬ 
papers  that,  through  enterprise  and  the 
expenditure  of  considerable  money,  had 

secured  exclusive  news  reports,  should 
be  protected  in  their  ownership  of  those 
reports  for  a  reasonable  lengith  of  time 

Yoor  High-CUM  Reader*  Will  Watch  for 

THE  YOUHG  LADY 
ACROSS  TOE  WAY 

THE  YOUNG  LADY  ACROSS  TME  WAY. 

The  youn^  lady  ftcnm  the  way  uys  her 
fitber  and  mother  have  bad  the  same  family 

doctor  ever  since  they  were  married  and  he's  |et- 
tin{  to  be  quite  a  veterinarian  in  the  senrice. 

A  DaUy  Two  by  Six 
FOR 

Those  to  Whom  die  Avenge 
Comic  Does  Not  Appeal 

1W  HeCUnE  NEWSPAPER  STNMCATE, 
m  Fm*  a..,  Hnr  r«fc  Otr. 

after  they  had  been  printed.  He  con¬ 
tended  that  no  news  bureau  or  individual 

should  be  allowed  to  appropriate  to  its 
own  use  news  so  gather^. 

In  the  suit  of  the  .'Associated  Press  vs. 
the  International  News  Service  the 

United  States  Court  of  Appeals  by  in¬ 
junction  forbade  the  latter  organization 

from  approaching  and  purveying,  in  com¬ 
petition  with  the  Associated  Press,  news 

or  dispatches  from  either  the  bulletin 
boards  or  the  early  editions  of  papers 

receiving  the  reports  of  the  Associated 
Press.  This  order  was  later  confirmed 

by  the  Supreme  Court  of  the  United States. 

These  are  some  of  the  subjects  that 
Mr.  Stone  will  write  about  in  his  new 

book.  That  newspaper  men  everywhere 

will  want  to  read  it  is  a  foregone  con¬ 
clusion. — Frank  Le  Roy  Blanchard. 

Jailed  for  Stealing  Paper* 

San  Antonio,  Tex. — An  indeterminate 
sentence  of  two  to  five  years  in  the 

State  Training  School  for  Juveniles  at 
Gatesville,  was  imposed  on  Charles 

Givens,  12-year  old  negro  boy,  for  steal¬ 
ing  25  copies  of  the  San  Antonio  Express 

of  last  Sunday’s  edition.  The  boy  en¬ 
tered  a  plea  of  guilty  before  Judge  Mc- 
Closkey  of  the  Juvenile  Court  and  it 
was  shown  that  this  was  the  third  time 

the  boy  had  been  before  the  court  on  a 
charge  of  stealing  newspapers. 

NEW  BROOKLYN  AD  CLUB 

Harry  H,  Clarke  Elected  President — 7(1 

Members  Enrolled 

.\dvertising  men  of  Brooklyn,  to  the 

number  of  seventy,  on  Wednesday 

evening,  completed  the  organization 
of  the  Brooklyn  Advertising  Club, 

affiliated  with  the  Brooklyn  Chamber 

of  Commerce,  by  electing  the  follow¬ 

ing  officers; 
President,  Harry  II.  Clarke,  adver¬ 

tising  manager  of  C.  Kenyon  Com¬ 

pany;  vice-president,  Clifford  M.  Bish¬ 
op,  of  Bishop,  McCormick  &  Bishop; 
secretary.  Grant  E.  Scott,  the  secretary 

of  the  Brooklyn  Chamber  of  Commerce. 

Executive  committee:  Rev.  Robert 

W.  Anthony,  of  the  church  extension 
committee  of  the  Presbyterian  Board 
of  Brooklyn;  Bert  Edward  Barnes, 

advertising  manager  of  the  Morse  Dry 

Dock  &  Repair  Company;  P.  B.  Tol- 
lison,  of  Tollison  &  Klingman; 
Thomas  D.  Gould,  of  Oppenheim, 

Collins  &  Co.;  W.  H.  Horner,  of  the 

Brooklyn  Eagle,  and  William  Wool- 
ford,  of  the  Bank  of  America.  John 

D.  Ballou,  Jr.,  advertising  manager  of 

Frederick  Loeser  &  Co.,  acted  as  tem¬ 

porary  chairman  at  the  organization 
meeting. 

William  E.  Hersey,  of  Roliert  H.  In- 
gersoll  &  Brother,  gave  an  excellent 

address  on  “Selling  Goods  by  Mail.’’ 

CHURCH  G.  TODD.  Jr. 

Church  G.  Todd,  Jr.,  al¬ 
though  one  of  the 
younger  members  of  our 
Organization,  has  had 
considerable  advertising 

experience.  He  was  Ad¬ vertising  Manager,  as 
well  as  Editor,  of  the 

school  paper  at  his  Mili¬ 
tary  Academy.  Then, 
while  at  college,  he  also 
did  the  same  sort  of 
work.  During  the  war 
he  was  with  the  Navy 

and  after  being  dis¬ 

charged,  joined  the  Chi¬ cago  Tribune  and  later, 
the  Chicago  News. 

His  experience  and  fine 
training  has  been  proved 

by  the  fine  cooperation 
he  has  given  in  our  Chi¬ 
cago  office. 

Scranton 

Republican 
The  more  thoroughly 

an  advertiser  will  inves¬ 
tigate  the  local  situation in  Scranton,  the  more 
certain  he  is  to  use  the 
Scranton  Republican. 

In  all  the  better  homes 

in  Scranton  and  its  im¬ 
mediate  suburbs,  the  Re¬ 

publican  is  delivered  di¬ 
rect  by  its  own  carriers 
and  agents  every  morn¬ 
ing.  It  has  practically 
no  street  sale. 

Its  readers  have  confi¬ 
dence  in  the  paper  and 

as  they  constitute  the better  class  they  have 

the  purchasing  power  to 
make  the  paper  profitable 
to  advertisers.  No  well 
informed  space  buyer 
would  attempt  to  cover 
Scranton  without  the 

Republican. 

Serial  Adv.  Na.  25 
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—do  you  concede 

that  the  daily  Newspaper  is  the 

most  adaptable  and  powerful  of 
all  mediums? 

The  Newspaper,  available  at  a 

moment’s  notice,  subject  to 

timely  messages,  reaches  the 

greatest  number  of  people  in 

any  desired  territory  and  with 

any  frequency — and  at  the  low¬ 
est  cost, 

•  These  obvious  and  exclusive 

advantages  indicate  that  only 

through  the  assistance  of  News¬ 

paper  advertising  can  sales 
reach  their  peak. 

?•» 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 
Established  1888 

Publishers’  Representatives 
Chicago 

Kansas  City New  York 
Atlanta 

San  Francisco 

Of  a  Series,  Number  51  | 

Specific,  Unusual  Service  | 

The  representatives  of  the  Katz  organization  | 
from  all  oMcez  gathered  in  New  York  during  | 

the  week-  of  December  27th  for  their  sixth  an-  I nual  sales  conference.  | 

It  has  proved  that  this  annual  practice  of  re-  | 
z/iewing  the  year's  -work  and  laying  plans  for  m 
the  future,  though  obviously  expensive,  is  a  | 
splendid  investment.  i 

The  staff  now  totals  36  people,  of  whom  15  | 

are  salesmen — offices  in  5  cities — one  of  the  | 
largest  forces  in  the  special  agency  business.  | 

1920  closed  the  biggest  year  in  the  history  of  I 
the  E.  Katz  Special  Advertising  Agency.  1 
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FOR  THE  CIRCULATION  MANAGER 

TbU  department  U  a  regular  weeklj  feature  of  Editor  ft  Pnbliaher.  Suggeetioni 

or  contributions  should  be  sent  to  Fenton  Dowling,  Editor  ft  Publisher,  lllS  World 

Building,  New  York. 

BEST  RESULTS  FROM  STRAIGHT 
CANVASS 

44  have  tried  many  methods  for 

”  circulation  building,  a  straight 
canvass  with  competent  solicitors  (un¬ 
fortunately  all  good  canvassers  are  not 

good  newspaper  salesmen)  and  a  clean 

cut  newspaper,  sold  strictly  on  its  mer¬ 
its,  are  unquestionably  the  sanest  and 
most  satisfactory  methods  of  increasing 

bone-hde  subscription  lists.  Six  months 
after  the  campaign  closes  will  show  a 

greater  increase  of  staple  new  subscrip¬ 
tions  than  any  other  means  we  can  name 

and  at  a  minimum  of  expense,"  writes 
W.  B.  Sutherland  of  the  Auburn  (N.  Y.) 

Advertiser-Journal. 

As  to  returns — Our  experience  has 
taught  that  newsrooms  generally  handle 

newspapers  in  connection  with  other 
lines,  principally  cigars,  and  their  desire 
to  supply  the  wants  of  their  customers 
for  articles,  tends  to  make  them  order 

papers  above,  rather  than  below  their 
actual  sales.  We  have  found  only  a 

slight  falling  off  in  our  newsroom  sales 

on  the  no-return  basis. 
As  for  street  sales,  in  small  towns,  these 

are  confined  almost  entirely  to  the  cen¬ 
tre  of  the  city  and  the  carriers  are  never 
far  from  their  base  of  supplies  and  can 

therefore  replace  their  stocks  with  prac¬ 
tically  no  delay.  For  this  reason  we 

have  found  the  no-return  a  great  bless¬ 
ing.  The  street  sale  can  be  very  closely 
estimated,  in  our  own  city  of  35,000 

within  30  copies  daily  and  we  are  able 

to  make  our  press  run  very  close  to  the 
actual  distribution. 

*  *  « 

NEWS  AND  NOTES  OF  THE 
CIRCULATION  FIELD 

T.  P.\UL. — The  Sunday  Pioneer  Press 

promises  prizes  to  youngsters  furnish¬ 
ing  the  best  suggestions  for  Christmas 

tree  ornaments.  The  St  Paul  Daily 

News  holds  out  a  cash  prize  as  an  in¬ 
ducement  for  boys  and  girls  to  try  their 
hands  at  Christmas  stories. 

Wichita,  Kan. — Wichita  newsboys  are 
a  frugal  sort,  according  to  reports  made 
to  the  annual  meeting  of  the  Wichita 

Newsboys  and  Overseas  Association. 

Forty-seven  out  of  the  104  boys  present 
had  bank  accounts.  The  annual  report 

showed  receipts  of  $332.45  and  disburse¬ 

ments  of  $268.08.  Included  in  these  ex¬ 
penditures  were  sick  benefits,  flowers, 

etc. 

St.  Paul. — A.  D.  Darge,  manager  of 

the  R>-an  Hotel,  St.  Paul,  has  invited 
100  newsboys  of  that  city  to  be  his 

g^uests  at  a  Christmas  dinner.  Mr. 

Darge’s  act  was  entirely  on  his  own  mo¬ 
tion  and  due  to  his  friendly  interest  in 

boys  generally.  Those  invited  are  little 

fellows  who  would  not  have  a  Christ¬ 
mas  dinner  otherwise. 

Boston. — The  next  meeting  of  the 
New  England  Association  of  Circulation 

Managers  will  be  held  in  Boston,  Janu¬ 
ary  19.  The  business  manager  of  every 
newspaper  represented  in  the  association 
has  been  requested  to  submit  a  topic  or 

problem  for  discussion. 

Columbia,  Mo. — “A  carrier  is  the  con¬ 
necting  link  between  newspaper  and 

reader;  if  that  link  fails,  the  pape-  is 

worthless,”  says  one  of  the  “Peppers," 
little  paragraphs  in  the  Missourian 

Pepster,  which  is  distributed  to  the  car¬ 
riers  of  the  Columbia  Evening  Mis¬ 
sourian.  To  show  its  appreciation  of 

INTERDEPARTMENTAL 
CO-OPERATION 

64lVi^ANY  a  circulation  building 
-L'A  opportunity  is  lost  by  sim¬ 

ply  neglect  on  the  part  of  some¬ 
one  who  did  not  appreciate  the 

selling  value  of  a  news  item.  Co¬ 
operation  will  help  wonderfully 

and  I  might  even  suggest  a  ‘run¬ 
ner  up,’  or  fellow  who  could  keep 
in  touch  with  both  departments, 
a  live  wire  who  knows  news  and 

knows  also  the  selling  value  of 

it,”  says  Daniel  W.  Tanner,  cir¬ 
culation  manager  of  the  Utica  (N. 

Y.)  Herald-Dispatch  and  Sunday 
Tribune. 

“Just  as  soon  as  some  live  item 
breaks  there  should  be  some  sys¬ 
tem  of  communication  between 

the  news  and  circulation  depart¬ 
ments,  giving  those  in  the  latter 

department  the  opportunity  of  ar¬ 
ranging  for  the  proper  care  of  the 
newspaper  clients.  Even  though 

the  happening  may  not  be  of  gen¬ 
eral  interest  but  still  important 

and  of  good  news  value  to  a  cer¬ 
tain  section  served  by  the  news¬ 

paper,  if  the  circulation  depart¬ 
ment  knows  that  the  item  referred 

to  is  to  be  published  then  the  mat¬ 
ter  of  enlarging  the  orders  in 

that  section  may  be  judiciously  ac¬ 
complished. 

“The  time  to  do  this  is  when 
the  item  is  live  news  and  not 

hours  after  it  becomes  stale.  ‘Do 
it  now,’  is  a  mighty  good  slogan 

for  every  department  of  a  news¬ 

paper.” 

these  links,  the  Missourian  gave  a  great 

feed-together  with  a  free  movie  De¬ 
cember  11.  The  Missourian  Pepster  is 

printed  for  the  carriers,  and  the  first 

issue  contains  a  story  of  how  one  car¬ 
rier  built  up  a  route  from  1  to  140  in 
a  few  weeks;  another  front  page  story 

tells  of  the  feed-together  and  the  free 

movie.  A  “Who’s  Who  and  Where”  lists 
the  carriers  and  their  territory,  and  the 

rest  of  the  page  is  filled  with  Peppers. 

St.  Paul,  Minn. — C.  J.  Kutill,  for¬ 
merly  superintendent  of  circulation  of  the 

Daily  News,  is  back  on  the  paper  tem¬ 
porarily  in  an  advisory  capacity. 

NEWSPRINT 
Best  References  among 

Publishers 

Maine  Pulp  &  Paper  Co. 

Skowhegan,  Maine 

Sole  Selliiif  Agents 

INVINCIBLE  PAPER  &  PULP 

CORPORATION 

135  Broadway,  New  York  City 
PlM»e  Rector  MS7-8-t 

Tc«onto. — During  the  production  of 

the  play,  “It  Pays  to  Advertise,”  in 
Owen  Sound,  Ont.,  recently,  the  Sun- 
Times  gave  a  theatre  party  to  eighty 

local  merchants  with  their  families  and 
friends. 

Houston,  Tex. — The  Post  circulation 
department,  from  Circulation  Manager 
R.  B.  Kinard  down  to  the  most  junior 

carrier,  was  remembered  by  Santa  Claus 

on  Christmas  Eve  at  a  get-together  cele¬ 
bration.  Addresses  were  made  by  Roy 

G.  Watson,  president  and  publisher;  A. 

E.  Clarkson,  secretary-treasurer,  and  L. 
A.  Hoskins,  managing  editor.  Irvin 
Ellis,  for  sixteen  years  a  Post  carrier, 

acted  as  Santa  Claus,  and  after  present¬ 
ing  Mr.  Kinard  with  a  platinum  and 

diamond  solitaire  pin,  the  gift  of  the  de¬ 
partment,  handed  out  boxes  of  candy  to 

the  ladies  and  characteristic  paper¬ 
weights  to  the  men.  1.  L.  Burton,  city 
circulation  manager,  received  a  gold  pen 

and  pencil  set,  and  A.  L.  Forbes,  coun¬ 
try  circulation  manager,  a  desk-writing 
set.  Mr.  Watson  received  a  paperknife 

and  paperweight. 

Philadelphia. — The  Evening  Public 

Ledger  has  started  a  circulation  and  gen¬ 
eral  promotion  campaign  in  the  form  of 
a  limerick  contest,  which  started  a  week 

ago  and  will  continue  indefinitely.  Each 

day  the  Evening  Public  Ledger  prints 
four  lines  of  an  original  limerick. 

Readers  of  the  paper  are  invited  to  sub¬ 
mit  their  ideas  of  the  best  last  line  for 

each  day’s  limerick.  A  prize  of  $100  # 
awarded  each  day  to  the  person  lub- 

mitting  the  last  line  that  in  the  opinkM 

of  three  judges  is  the  best. 

Scranton,  Pa. — The  Republican 
sued  to  its  readers,  through  the  carrfct 

force.  New  Year’s  greetings  in  the  form 
of  a  calendar,  illustrated  with  picture 

of  the  methods  and  processes  of  taking 
coal  from  Scranton  mines  and  making  it 

ready  for  shipment. 
St.  Paul. — The  Daily  News  offered  a 

contest  for  girls  of  12  years  and  under, 

with  a  prize  for  the  most  interesting  1«. 
ter  describing  the  doll  received  as  a 
Christmas  gift.  The  Sunday  Pioneo 
Press  offered  cash  prizes  for  the  best 

reasons  for  making  or  not  making  Net 

Year  resolutions. 

Des  Moines,  la. — Charles  Kenneth 

Jefferson,  who  is  with  the  circulation  de¬ 
partment  of  the  Register  and  Tribune 
and  Miss  Lulu  Faye  Tuttle  were  mar¬ 

ried  December  11. 

Brockton,  Mass. — Edward  J.  Wal¬ 

dron,  of  Auburn,  N.  Y.,  has  become  di- 
culator  of  the  Times.  Mr.  Waldron  hat 

been  engaged  in  promotion  work  in  New 
York  State  and  New  England. 

An  advertisement  in  EDITOR  4 
PUBLISHER  INTERNATIONAL  YEAR 
BOOK,  to  be  issued  January  22  at  a 
part  of  a  regular  edition,  will  woik  ht 
you  every  day  in  1921. 

During  1920 

The  St.  Louis  Star 

Published  MORE 

Department  Store 
Advertising  than 

any  other  St.  Louis 

daily  newspaper 

THE  ST.  LOUIS  STAR 

National  Advertising  Representative 

STORY,  BROOKS  &  FINLEY 
Chicago  Philadelphia  New  York 

Don^t  Say  ‘‘Paper^^ — Say  “Star*^ Trade  Mark  Registered 



Editor  &  Publisher  for  January  15,  1921 

Boston  Globe 
FIRST 

Total  12,982,585  Lines 

Boston  Globe  Breaks  All  Records  During  the  Year  ig20^ 

Printing  Lines  of  Advertising,,  and  Leading 

All  of  the  Other  Boston  Newspapers 

1  2,982,585  was  the  largest  number  of  lines  of  advertising  ever  printed  in  the  Bos¬ 
ton  Globe  or  in  any  other  Boston  paper  in  any  one  year  and  was  more  lines  than  were 

printed  in  any  other  Boston  paper,  during  the  year  1  920. 

In  considering  the  great  volume  of  the  Globe’s  advertising  business,  1  2,982,585 
lines  of , all  kinds  of  advertising  printed  during  1 920,  advertisers  will  please  note  that 

many  thousands  of  lines  of  various  lands  of  advertising  not  acceptable  to  the  publish¬ 

ers  of  the  Globe  were  refused  publication. 

The  positive  proof  that  the  Boston  Globe  gives  its  advertisers  the  best  results,  as  it 

has  given  them  for  over  30  years,  lies  in  the  fact  that  it  has  more  individual  advertis¬ 

ers,  display  and  classified,  than  all  of  the  other  Boston  newspapers  (having  daily  and 

Sunday  editions)  added  together. 

The  Globe  averages  over  7,500  individual  advertisers  a  week  during  the  year, 

and  in  addition  to  the  many  thousands  of  advertisers  who  get  their  replies  by  mail,  at 

their  stores,  offices  or  homes,  the  Globe  handles  more  than  300,000  letters  a  year 

through  the  Globe  Counting  Room. 

The  classified  advertiser,  who  usually  pays  cash  and  knows  where  he  gets  his  re¬ 

sults,  uses  more  space  in  the  Globe  than  in  all  of  the  other  Boston  newspapers  com¬ 
bined. 

During  the  year  1920  the  Globe  printed  626,073  Want  and  Classified  advts. — the 

largest  number  ever  printed  in  a  Boston  newspaper  in  any  one  year  and  534,388  more 

than  were  printed  in  the  second  Boston  newspaper. 

In  the  Globe’s  classified  columns,  hundreds  of  business  men  have  built  up  and  are 
carrying  on  their  business  by  advertising  in  the  Globe  regularly  throughout  the  year. 

To  reach  the  home-going  and  result-producing  clientele  in  New  England,  advertis¬ 

ers  during  1 92 1  should  use  liberal  space  in  the  Boston  Daily  and  Sunday  Globe.  It 

is  the  best  advertising  medium  in  New  England. 
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MAKING  CLASSIHED  PAGES  PAY 

A  WMkljr  festur*  of  Editor  A  Piibliohar  oonducted  bjr  C.  L.  Poridno.  oiucutivo 

■  PC  rotary  of  dia  Aooociotioa  ol  Naoropopor  OaMifiad  AdvortUinc  Managers.  You 

ara  invitad  to  briag  jrour  claidfiad  proUana  to  thia  dapartment  for  diacuaaion. 

CARD  SUGGESTIONS 

JA.  CURRIER,  classified  advertis- •  ing  manager  of  the  Boston  Even¬ 
ing  Transcript,  writes: 

“We  have  found  the  use  of  the  en¬ 
closed  cards  helpful  in  our  classified 

advertising  department  and  thought 

others  might  also.” 

.\NY  TIME  ANY  WHEKE  ANY  H-ACE 

Whenever,  Wherever,  Whatever 
You  Think  of  Advertising 

Always  Remember  The 
Boston  Evening  Transcript 

and 

Jack  Currier 

RULES 

in  use  for  years  by  the 

Boston  Evening  Transcript 

The  “Golden” and 

The  “Agate” 
324  Washington  Street 

at  Milk  Street 

Phone  Main  6950 

J.  A.  C. 
DO  as  others  DO 

and  GET  YOURS— 

by  advertising  in  it 

iMississipprs 
“AlluTial  Empire’’  shines 

The  Mississippi  Sun 
RadiatioR  over  the  richest  aRiicaltnral 

raRion  in  the  sooth.  Its  people  read 

THE  MlSSISSIPn  SUN 

(Chariaotaa,  MIsa.) 

Paper 

Cash 

Conmiissicas  Discount 

Kansas  City  Star . 

15% 

2% 

Indianapolis  Xews.^ . 

15% 2% 

Des  Moines  Rezister . 

15% 
2% 

Houston  Chronicle . 

15% 
2% 

t^lakland  Tribune . 

12}4% 

3% 

Wichita  Eagle . 

15% 

3% 

St,  Louis  Globe  Democrat. 

15% 

2% 

A  CORRECTION 

following  letter  has  been  received 

from  L.  J.  Boughner,  classified  ad¬ 
vertising  manager  of  the  Chicago  Daily 

News,  correcting  an  error  which  ap¬ 
peared  in  the  classified  statistics  for 

November: — “The  figures  as  to  classified 
advertising  for  November,  published  in 

Editor  &  Publisher,  appear  in  succes¬ 
sive  columns,  the  second  column  in  each 

classification  showing  the  gain  or  loss 

over  November,  1919.  By  a  clerical 

error  the  figures  for  Chicago  which 

were  made  up  in  my  office  from  the 
official  reports  of  the  Advertising  Record 

Co.  gave  in  the  second  column  the  ab¬ 
solute  figures  for  November,  1919.  Thus, 

it  appears  that  Chicago  newspapers 

printed  902,098  lines  of  classified  adver¬ 
tising,  a  loss  of  1,516,829.  The  latter 

figure  actually  represents  the  lines  pub¬ 
lished  in  1919,  the  loss  therefore  being 

614,631." 

AGENCY  COMMISSIONS 

"D  ECENTLY  a  number  of  inquiries 
•“■'■have  reached  this  office  concerning 
the  rate  of  commission  paid  to  agencies 

forwarding  classified  advertising.  To 

answer  this  question  for  others  the  fol¬ 
lowing  is  given. 

It  ̂ eems  to  be  the  general  rule  to 
allow  agencies  15  per  cent  with  a  2  per 

cent  cash  discount.  While  it  is  not  al¬ 
ways  true,  it  is  usually  the  papers  with 
a  small  volume  of  classified  that  pay 

more  than  this. 

The  advisability  of  charging  a  higher 

rate  for  foreign  than  local  classified  ad¬ 
vertising  is  often  asked.  To  aid  in 

answering  this,  the  following  informa¬ 
tion  has  been  compiled: 

Paper  Foreign  Rate 

Kansas  City  Star . Same  as  local 
Spokane  Spokesman 
Review  . 25%  higher  rate  on 

business  from  outside 

of  Washington,  Ida¬ 

ho,  Oregon  and  Mon¬ tana 
St.  Paul  Dispatch . Same  as  local 
Oes  Moines  Register  & 
Tribune  . Same  as  local 

Houston  Chrcniclc. . . .  Same  as  local 
Milwaukee  journal. ..  .Higher 
Wichita  Eagle . Higher 

Chicago  Daily  New's...l0c.  |>er  line  higher 

In  discussing  this  subject,  L.  J. 

Boughner  of  the  Chicago  Daily  News 

said:  “There  is  more  risk  and  more 
expense  in  foreign  advertising  than  in 

local,  which  justifies  the  higher  rate  even 
when  no  commission  is  paid  out  for  it, 

and  our  object  was  to  make  the  net  re¬ 
turn  to  the  paper  the  same  for  all  kinds 

of  classified  business.’’ John  L.  Irvin,  classified  manager  of 
the  Des  Moines  Register  and  Tribune, 

has  been  verj-  successful  in  developing 
classified  in  the  foreign  field  and  writes : 

“I  cannot  see  any  justification  whatever 
in  charging  the  out-of-town  man  a 
higher  rate  than  is  paid  by  the  local  ad- 
.vertiser.  I  realize  that  foreign  classi¬ 
fied  is  expensive,  but  city  business  also 
costs  something.  I  believe  the  theory 

of  charging  out-of-town  classified  adver¬ 
tisers  a  higher  rate  was  instigated  by  one 

of  the  advertising  agencies  who  was  un¬ 
usually  zealous  to  establish  himself 

The  Atlanta  Joarnal 
ATLANTA,  GA. Daily 

5c 

Sunday 

10c 

Associated  Press 

UNITED  PRESS 

Lecued  Wire  Cable  and 

Financial  Newt 

An  outstanding 

newspaper 

Advertising  in  The 
Journal  Sells  the  Goods 

TELEPHONE  MANNERS 

The  telephoner  is  your  bread  and 
butter  producer — speak  plainly  and 

kindly  to  him. 
The  telephoner  is  a  human  being 
— be  courteous  always. 

The  telephoner  visualizes  the  Bos¬ 
ton  Evening  Transcript  and  by 

YOUR  voice — ^be  pleasant. 

The  telephoner  is  alive — you  must 
be — your  voice  must  show  it. 

When  your  ’phone  rings  there  is 
a  customer  waiting  —  GET  his order. 

Courtesy  is  a  big  asset — ^particu¬ 
larly  to  the  telephoner. 

Gentleness  is  invariaby  recipro¬ 
cated  by  the  telephoner. 

You  appreciate  immediate  atten¬ 
tion — so  does  the  telephoner. 

Speak  to  the  telephoner  as  you 
would  to  YOUR  BEST  FRIEND. 

The  one  problem  in  this  connectioi. 

seems  to  be  the  drawing  of  the  line  be¬ 

tween  foreign  and  local  classified.  If 

only  that  business  originating  within  the 
limits  of  a  city  is  called  local,  all  urbai 
and  suburban  business  becomes  foreigii. 
This  is  not  considered  fair  since  that 

type  of  advertising  is  handled  in  exactly 
the  same  manner  as  city  copy.  Some  pa¬ 

pers  have  solved  the  problem  by  calling 

any  copy  originating  in  the  state  or  even 
surrounding  states  local. 

MEISER  WITH  THE  DETROIT 

FREE  PRESS 

more  strongly  with  the  newspapers  and 

thereby  secure  additional  commission.” 
Whether  it  is  practical  or  not,  the  con¬ 

sensus  of  opinion  among  classified  man¬ 
agers  seems  to  be  that  foreign  classified 
should  have  a  higher  rate  than  local,  so 

that  after  paying  commissions,  the  net 
rate  will  be  the  same.  Those  papers  that 

have  adopted  this  policy  have  found  no 

opposition  from  agencies  or  advertisers.” 

MOTOR  City  product  is  Fred  H, 

Meiser,  the  new  classified  adver¬ tising  manager  of 
the  Detroit  Free 
Press.  Born  m 
Detroit  in  1885  it 

has  always  been 
home  to  him.  On 

leaving  the  Uni¬ 
versity  of  Michi¬ gan  he  became  t 

salesman  in  the 

classified  depart¬ ment  of  the  Free 

Press.  That  wa» 

18  years  ago,  and 

with  the  excep¬ tion  of  last  year, 

when  on  the  Detroit  News,  he  has  been 

on  the  same  pavroll. 

Fred  H.  Meiser 

Ten  years  ago.  Dr. 
Harvey  W.  Wiley 
called  The  Journal 

"the  Northwest’s 

greatest  newspaper,” for  the  same  reason 
that  Minneapolis 
housewives  today 

rely  on  its  advertising 
as  a  guide  to  pure 
foods  for  the  home 

THE  , 

MINNEAPOLIS 
JOURNAL 

ttefraemted  iu  Nem  York  and  Chkafo  by  O’Mera  &  Ormsbtt 



25 
Editor  &  Publisher  for  January  15,  1921 

About  1V2%  of  the  people  of 

the  United  States  live  in  the  New 

England  States. 

These  states  as  a  group  LEAD 

the  country  in  many  lines  and  a 

wise  national  advertiser  or  manu¬ 

facturer  will  advertise  a  path  to 

their  door. 

The  people  of  New  England  are, 

as  a  whole,  educated  and  discrim¬ 

inating  buyers.  A  product  of  real 

worth,  adequately  advertised, 

never  fails  to  win  its  place  here. 

New  England  people,  accus¬ 

tomed  to  buying  advertised  com¬ 

modities  which  appeal  to  them 

cannot  be  reached  except  through 

newspaper  advertising.  The  news¬ 

papers  listed  here  afford  the  neces¬ 

sary  means  of  communication  with 

them. 

These  papers  will  introduce 
you  to  the  right  people 

KASSACHVBETTS— PapuUUon,  •,60(,622. 

Cirou- 

2,500 

10,000 

lation 

lines 
Uiue 

*Attlaboro  Sun  . 
....(E) 

4,805 

.0275 
.0178 

Boaton  Bandar  AdvartUar. . .  (S) 897,414 

.55 

.58 

Boiton  Amarioan  . 

....(E) 

801,525 

.50 

.50 

Baitan  Oloba  . 
(XAE) 

285,189 

.40 

.40 

Bolton  Oloba  . 
....(8) 

849,008 

.45 .45 

Boston  Post  . 

...(X) 

428,681 

.60 

.60 

Boston  Post  . 

....(S) 
880,461 

.55 .55 

*Boston  Transcript  _ 
....(E) 

88,211 

.20 

.20 

•Fall  Birar  Harald  .... 

....(E) 

10,888 .085 
.085 Fitchburg  Sentlnal  . 

....(E) 

8,817 

.05 

.085 •HararhiU  Oasatta  .... 
....(E) 

14,587 

.055 .04 

Ljnn  Itam  . 

....(E) 
15,196 

.056 

.04 

•Lynn  Talaoram  News 
(E&S) 

18,088 

.05 

.05 

Lowall  Couriar-Oitisan  . . .(XAE) 
17,858 

.045 

.045 

Mew  Bedford  Standard  Xeroury 

(XAE) 
28,988 

.07 

.07 

Salem  News  . 
....(E) 

19,687 

.09 

.07 
Worcester  Oasette  . 

....(E) 

81,651 

eia 

.09 
*Woroester  Televmm  . . . 

....(X) 

85,511 

.18 

.10 

*Worcetter  Telegram  . . 

....(8) 

40,081 

.15 

.18 

KAIME— Popnlation,  762,787. 

Bangor  Dally  Conuneroial. . .  (E) 14,395 

.04258 

.085 

•Portland  Daily  Press  .. 

.(Xl^ 

15,629 .04 .04 
*Portland  Express  . ....(E) 24,053 .09 

.07 

•Portland  Telegram  .... 

....(S) 

82,136 

.09 

.07 
MEW  HAHFSHIBE— Population,  600,510. 

Keene  Sentinel  . 

....(E) 

8,181 

.08 

.08 

•Xanchester  Dnion-Leader.  (X&E) 

85,564 

.088 

.06 

Portsmouth  Times  . 

....(E) 

4,065 .02 .018 RHODE  IBLAMD— Population, 
658,885. 

Mewport  Daily  Mews . . . 

....(E) 

6,155 

.03857 
.02988 

•Fawtuoket  Times  . ....(E) 

28,308 

.06 

.08 

ItFawtuxet  Valley  Daily  Times 
(Arctic)  . 

....(E) 

8,180 

.021429 .081489 •Providence  Bulletin . . . . 

....(E) 

66,416 

.185 
.188 *Providence  Journal  . . . 

....(X) 81,885 
.08 

.08 

•Providence  Journal  . . . 

. (8) 

48,824 

.12 

.18 

•Providanoe  Tribune  . . . 

....(E) 

84,688 

.10 

.09 

Westerly  Sun  . 
....(E) 

4,529 
.085 

.085 Woonsocket  Call  . 

. (E) 

18,201 

.04 

.04 

TERXOMT— Population,  861,205. 

•Barra  Timea  . 

,....(E) 

6,980 

.085 

.08 

Brattleboro  Daily  Reformer.  (E) 
2,802 

.08 

.015 

Burlington  Daily  Mews. 

....(E) 

7,010 

.04 

.08 

•Bnrlington  Free  Press.... (X) 10,828 .05 

.05 

St,  Johnsbury  Claledonian  and 
Newport  Record  a .  •  • . 

. (E) 

2,790 

.018 

.018 
1 j S 8 

1,188,086. 
•Bridgeport  Post-Telegram  (EAX) 

51,688 .146 

.14 

•Bridgeport  Post  . 

....(8) 

19.858 

.085 

.08 

••Hartford  Conrant  .... ..(XftS) 89,898 

.07-.098 

.07-.09 •Hartford  Timas  . 88,064 

.14 

.14 

Mew  Haven  Register. . 

..(E*8) 

29,861 

.09 

.99 

Maw  London  Day . . . (E) 
10,468 

.09 

.OM 
Morwich  Bulletin  . 

....(X) 

10,755 

.07 

.09 

l^orwalk  Hour  . . (E) 

8,426 .025 

.088 

•Stamford  Advocate  .... 

....(E) 

7,705 .0878 

.98 

•Waterbary  Republican  ‘ 

■....(>6 

12,158 
.08 

.04 

•Waterbary  Republican 

....(8) 

12,801 

.08 .04 OoTcrnment  Butements,  Ooteber  lit,  1220. 

*A.  B.  0.  FnbUihar’i  Statemant,  Ootobar  lit,  1220. 

tBata  on  0,000  llnaa. 

**A.  B.  0.  Publiihar’s  Statamaat,  April  lit,  1020, 

ttOarammaDt  Statamants,  April  lit,  1220, 
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EQUALITY  BEFORE  LAW 

The  leaders  of  the  various  labor  unions  regard the  decision  of  the  United  States  Supreme  Court 

in  the  action  of  the  Duplex  Printing  Press  Com¬ 

pany  against  the  International  Machinists’  Associa¬ 
tion  as  the  severest  blow  that  organized  labor  has 

sustained  at  the  hands  of  the  courts,  as  it  nullifies,  so 

they  claim,  the  protective  sections  written  into  the 

Clayton  Amendment  to  the  anti-trust  law. 

The  court  holds  that  Section  6  of  that  act,  which 

sets  forth  that  “the  labor  of  a  human  being  is  not 

an  article  of  commerce,”  does  not  exempt  a  labor 

organization  from  accountability,  “if  it  or  they  de¬ 
part  from  its  legitimate  objects  and  engage  in  an 

actual  combination  in  restraint  of  trade.” 
Under  this  decision  labor  organizations  cannot 

declare  a  boycott,  or  by  persuasion  or  threats  bring 

about  strikes  or  a  cessation  from  work  on  the  part 

of  the  employees  of  a  firm’s  customer  or  prospective 
customers  for  the  purpose  of  forcing  such  customers 

to  withdraw  their  patronage. 

In  other  words,  the  court  makes  plain  the  prin¬ 

ciple  that  labor  is  just  as  much  subject  to  the  anti¬ 

trust  law  as  capital.  Any  law  that  is  one-sided  is 

unjust  and  therefore  untenable.  Every  man  has  the 

individual  right  to  work  or  not,  just  as  he  pleases, 

but  no  combination  of  men,  such  as  a  labor  union, 

has  the  right  to  force  him  to  work  or  quit  work.  The 

Sherman  anti-trust  act  was  the  result  of  deep-seated 

and  well-founded  belief  that  the  public  was  at  the 

mercy  of  various  combinations  of  capital  that  aimed 

to  monopolize  trade  and  force  up  prices  by  throttling 

competition. 

The  purpose  of  the  Clayton  act  was  to  exempt  the 

labor  organizations  from  the  provisions  of  the  anti¬ 

trust  law.  Section  6  placed  in  the  hands  of  the 

unions  a  weapon  that  was  bound  to  be  used  for  selfish 

purposes.  The  United  States  Supreme  Court  points 

out  the  injustice  of  the  act. 

What  recourse  has  labor  to  obtain  its  rights  and 

secure  protection?  Obviously  there  is  but  one  answer 

— the  courts,  the  very  purpose  of  which  from  time 

immemorial  has  been  to  secure  justice  between  man 

and  man.  The  Industrial  Court  of  Kansas  is  a  step 

in  the  right  direction.  Other  courts  will  undoubtedly 

be  established  to  deal  exclusively  with  labor  disputes. 

It  should  no  longer  be  possible  for  any  labor  organi¬ 

zation  or  association  of  manufacturers  to  whip  into 

line  through  the  use  of  strikes  or  boycotts,  lockouts 

or  blacklists  those  who  oppose  its  wishes. 

INTERNATIONAUZE  THE  CABLES  r 

Rapid  transmission  of  the  news  of  importait events  is  as  essential  to  the  successful  operation 

of  the  daily  newspaper  of  today  as  modern  nl^ 

chanical  equipment  is  desirable. 

It  is  essential  also  that  such  communication  shouM 

be  unhampered  and  uncontrolled  by  either  corpor*. 

tions,  individuals,  or  governments.  Moreover,  abso¬ 

lute  privacy  and  secrecy  is  necessary. 

This  condition  does  not  exist  today,  according  to 

President  Carlton,  of  the  Western  Union,  who  testi¬ 

fied  this  week  before  a  Senate  committee. 

It  comes  as  a  disagreeable  surprise  that  even  gov¬ 

ernment  messages  by  cable  are  subject  to  foreign 

government  surveillance.  Action  should  be  taken 

at  once  to  correct  this  condition,  for  it  is  a  very 

real  menace  to  peace,  fraught  with  very  grave  danger. 

“Disturbed  conditions,”  the  excuse  of  the  British 
Secret  Service  for  the  examination  of  all  American 

cables,  according  to  President  Carlton,  certainly  will 

satisfy  no  one,  nor  does  the  fact  that  the  control  is 

more  complete  in  other  European  countries  lessen  the 
evil. 

Newspapers  can  render  full  public  service  only 

when  there  is  no  interference  with  the  even,  free 

flow  of  intelligence  as  between  nations  and  peoples. 

There  can  be  no  exception  to  this  rule.  For  this 

reason,  it  seems  altogether  desirable  that  a  Depart¬ 
ment  of  Communications  should  be  set  up  as  soon  as 

possible,  as  provided  by  the  treaty  of  Versailles  and 
the  League  of  Nations,  or  that  some  suggestion  as 

that  proposed  by  the  New  York  World  for  the  inter¬ 
nationalization  of  cables  along  the  lines  of  the  Inter¬ 

national  Postal  Union  be  immediately  perfected. 

International  good  will  can  be  established  only 

upon  complete  understanding.  Complete  understand¬ 

ing  may  only  be  arrived  at  by  an  even,  steady,  flow 

of  truthful  news  and  interpretation  by  the  newspapers 

of  all  of  the  great  powers. 

IVc  rejoice.  Oh  God  of  Hosts,  that 

amidst  the  world’s  turmoil  and  unrest 

thy  Hand  holds  Earth’s  Pilot  IV heel. 
Cool  our  fretful  fevers  concerning  to¬ 

morrow’s  troubles.  Steady  us  amidst 

the  storming  regrets  over  yesterday’s 
failures.  Check  our  assaults  on  others’ 
faults  by  visions  of  admitted  virtues. 

Change  poisoning  jealousy  into  pur¬ 
poseful  seal.  Purge  out  envy,  smother 
spite,  train  high  temper  into  control  and 
set  us  to  tasks  worthy  of  thy  sons.  Tune 

our  spirits  into  glad  harmony  soith  thy 

unit — for  Hutnanity’s  .sake,  .4  men. — Christian  F.  Reisner. 

WHAT  ARE  YOU  DOING  FOR  FORESTRY? 

OUR  FIRST  GREAT  JOURNALIST 

Next  week  the  nation  will  celebrate  the  anni¬ versary  of  the  birth  of  America’s  first  great 
journalist,  Benjamin  Franklin.  Incidentally,  this 

year  marks  the  200th  anniversary  of  his  entrance 

into  newspaper  work  as  a  contributor  to  his  brother’s 
newspaper.  The  New  England  Courant.  It  is  en¬ 
tirely  fitting  that  the  entire  week  should  be  set  aside 
for  the  advancement  of  national  thrift,  which  he 

both  preached  and  practiced  in  private  and  govern¬ 

ment  affairs. 
Franklin  was  the  first  of  our  great  journalists,  and 

although  it  is  a  long  journey  from  the  New  England 

Courant  of  1721  to  the  Philadelphia  North  American 

and  Saturday  Evening  Post  of  today,  both  of  which 

were  at  one  time  under  his  guidance,  it  was  the  seed 

that  he  planted  as  journalist  and  teacher,  ambassador, 

inventor,  but  first  of  all  patriot,  that  made  possiWe 

the  enlightenment  and  success  of  the  American  ideals 

that  are  the  breath  of  life  to  bigger  journalism. 

While  it  is  not  generally  known,  Franklin  was  one 

of  the  earliest  teachers  of  journalism.  The  men  who 

worked  in  his  first  Philadelphia  shop  scattered  to 

other  cities  and,  setting  up  shops  of  their  own,  l)^ 

came  the  great  editors  and  leaders  in  public  thought of  that  day. 

America  never  needed  the  teachings  of  Franklin, 

the  journalist,  more  than  today;  just  a  century  and 

a  half  ago  “Poor  Richard”  began  his  autobiography! 
a  book  that  should  be  better  known  among  Americans 

of  today  and  tomorrow. 

JAMES  G.  SCRIPPS 

The  news  of  the  death  of  James  G!  Scripps,  for a  dozen  years  the  head  of  the  E.  W.  Scripps 

organization,  will  come  to  his  many  friends, 

throughout  the  country,  as  a  great  shock.  He  was 

in  his  35th  year. 

Few  men  achieve  the  power,  or  wield  the  influence, 

that  belonged  to  him  for  over  a  dozen  years  and  yet, 

withal,  he  was  modest  and  retiring. 

During  that  period  he  was  actual  head  of  one  of 

the  greatest  lists  of  daily  newspapers — in  fact,  the 

greatest  list  of  daily  newspapers  from  the  standpoint 

of  numbers  and  controlled  by  one  owner — in  this 

country.  He  consolidated  his  gains,  gave  his  prop¬ 
erties  better  homes  and  advanced  the  interest  of  his 

public  in  many  ways. 

The  heartfelt  condolences  of  every  member  of  the 

staff  of  Editor  &  Publisher  are  extended  to  his 

family  and  his  father  in  this  sad  hour  of  trial. 

Amtrican  Forestry  Association  Photo 

The  turns  in  our  rivers  are  marked  here  and there  by  lone  trees  that  rise  proudly  above  the 

scrub  growth  that  is  the  only  other  reminder  of 

a  once  great  forest  wealth.  Moist,  rich  earth  from 
Canada  to  North  Carolina  is  the  natural  home  of 

the  yellow  birch.  Its  wood  is  heavy  and  strong  and 

very  valuable  in  manufacturing.  A  thousand  places 

where  it  should  be  growing  in  abundance  are  now 

an  idle  waste. 

Twenty-five  years  ago  Wisconsin  was  the  largest 

lumber  producing  state  in  the  Union.  Now  her  great 

forests  are  gone  and  great  areas  are  desert  wastes, 

not  even  seed  trees  remain  within  reach  of  them. 

The  Milwaukee  Journal  has  taken  stock  of  the 

state’s  forests  and  has  now  launched  a  great  cam¬ 

paign  to  make  idle  acres  work — to  supply  the  state 

with  pulpwood  for  paper  making;  to  give  a  perma¬ 

nent  basis  to  Wisconsin’s  wood-using  industries;  to 
add  to  the  joy  of  the  people  by  increasing  the  supply 

of  fish  and  game,  and  to  enhance  the  beauty  of  the 
native  landscape. 

A  PROnTABLE  CHURCH  SECnON 

t^HE  Oakland  Tribune  for  Christmas  Eve  carried 
a  ten-page  church  section  which  was  entirely 

devoted  to  church  news,  programs  and  display  adver¬ 

tising.  In  almost  every  instance,  the  paid  display 

advertisements  of  the  churches,  representing  fifteen 

separate  denominations,  were  embellished  with  holly 

borders,  Christmas  bells,  etc. 

“The  announcements,  strange  to  relate,  included 
paid  display  copy  for  about  a  dozen  Catholic  churches, 

all  of  the  Protestant  denominations,  the  Y.  M.  C.  A., 

Y.  W.  C.  A.,  Salvation  Army,  etc.,  and  totaled  about 

six  pages  of  paid  display.  Here  is  a  fine  example  for 

other  newspapers. 

TV  O  better  indication  that  .^merica  is  back  to  normil 

'  could  be  found  than  the  manner  in  which  the 

newspapers  went  about  the  great  task  of  securinj 

first  news  of  the  three  lost  Navy  balloonists  and  the 

interest  shown  in  the  adventure  by  the  reading  poh- 

lie.  In  journalism  it  proved  that  we  are  again  bade 

to  the  point  where  “the  story  is  the  thing”  and  no 
obstacle  is  too  great  for  the  true  newspaper  man  to 
attempt  to  overcome  to  get  it. 

TT  was  Samuels  Bowles  who  said  “Journalism  has 

already  come  to  be  the  first  power  61  the  land." 
That  power  is  within  the  keeping  of  every  worker  a 

journalism.  Power,  if  the  rewards  from  it  are  to  he 

great,  is  a  master  tliat  demands  fairness,  charity  and 

truth. 

AUTOMOBILE  manufacturers  have  reached  the 

point  where  they  must  stimulate  business  and, 

being  wise,  they  are  turning  to  newspaper  space. 

of  1 

:  gran 

weel 

W 

'  of  tl 

New 

and 
.  Fi 

Jami 

Com 

the  1 

miss 

a 

lishe 

view 

daug 

versi 

appei 

Ch 

edito 

*  after 

i  Mr.: 

i  in  thi 

Fron 

.  edito 

'  Gaze 

;  H.  B 

0. 

i  the  S 

‘  decte 

i  W. 

ston 
recto; 

Qub 

week, 

Job 

Belo 

‘  Galve 

preset 

;  by  thi 

of  est 

Wa 

years 

Star, 

‘  at  th( 

:  purch 

'  Frank 

;  man, 

:  Baltin 
casual 

I  Cha 

of  ad 

ligenc 

lisher. 

'  Alfi 

propri 

1  Messe 

>  wood 

;  Globe 

:  compl 

at  the 
memo 
his  CO 

'  rated 

•B.  
] 

Salam 

j  has  ji 

newsp 

Rob 
theT( 

seated 
last  w 



Editor  &  Publisher  for  J  anuary  15,  1921 

27 

PERSONAL 

tames  SCHERMERHORN,  editor 
J  of  the  Detroit  Times,  addressed  the 
annual  banquet  of  the  National  Auto¬ 
mobile  Chamber  of  Commerce  in  New 

York  this  week. 

A.  L.  Shuman,  advertising  manager 

of  the  Fort  Worth  (Tex.)  Star-Tele¬ 
gram,  was  a  vistior  to  New  York  this 

week. 
Willis  A.  G.  Lape,  business  manager 

of  the  Johnstown  (Pa.)  Tribune,  was  in 
New  York  on  a  business  trip  this  week 
and  attended  the  automobile  show. 

Frederick  P.  Hall,  president  of  the 

Jamestown  (N.  Y.)  Journal  Printing 
Company,  has  been  elected  president  of 

the  board  of  park  and  city  planning  com¬ 
missioners  of  Jamestown. 

Chandler  C.  Harvey,  editor  and  pub¬ 

lisher  of  the  Fort  Fairfield  (Me.)  Re¬ 
view,  was  called  to  Bangor  where  his 

daughter.  Miss  Helen,  a  student  at  Uni¬ 
versity  of  Maine,  was  operated  upon  for 

appendicitis. 
Charles  S.  Marchant  has  retired  as 

editor  of  the  Vineyard  (Mass.)  Gazette 
after  32  consecutive  years  of  service. 

Mr.  Marchant  learned  the  printer’s  trade 
in  the  office  of  the  Winchendon  Journal. 
From  1888  to  1920  Mr.  Marchant  was 

editor  and  publisher  of  the  Vineyard 

Gazette,  being  succeeded  by  E.  B.  and 

H.  B.  Hough. 

0.  R.  Church,  editor  and  publisher  of 

the  Streetsville  (Ont.)  Review,  4ias  been 
elected  reeve  of  that  village. 

W.  R.  Givens,  publisher  of  the  King¬ 

ston  (Ont.)  Standard,  was  elected  a  di¬ 
rector  of  the  local  branch  of  the  Kiwanis 

Gub  at  an  organization  meeting  last 
week. 

John  F.  Lubben,  treasurer  of  A.  H. 

Belo  &  Co.,  and  general  manager  of  the 

Galveston  (Tex.)  Daily  News,  was 
presented  with  a  beautiful  silver  service 

by  the  employes  of  the  News  as  a  mark 
of  esteem. 

Walter  R.  Hough,  associated  for  25 

years  with  the  Baltimore  American  and 

Star,  and  managing  editor  of  the  Star 
at  the  time  of  its  suspension  following 

purchase  by  Frank  A.  Munsey,  has,  with 
Frank  W.  Lawdon,  former  newspaper 
man,  purchased  from  R.  B.  Caverly  the 

Baltimore  Underwriter,  insurance  and 

casualty  company  magazine. 

Charles  E.  Fisher,  recently  director 

of  advertising  of  the  Seattle  Post-Intel¬ 

ligencer,  has  been  made  assistant  pub¬ 
lisher. 

Alfred  Noyes  Ambrose,  founder  and 

proprietor  of  the  Norwood  (Mass.) 

Messenger,  and  for  many  years  Nor¬ 
wood  correspondent  of  the  Boston 

Globe,  was  honored  January  6  by  a 

complimentary  banquet  tendered  to  him 

at  the  Parker  House,  Boston,  in  com¬ 
memoration  of  the  25th  anniversary  of 

Us  coming  to  Norwood.  He  was  pres- 
mted  with  a  watcdi  and  fob. 

*B.  B.  Weber,  senior  publisher  of  the 
Salamanca  (N.  Y.)  Republican  Press, 
has  just  rounded  out  a  half  century  of 

newspaper  editing. 

Robert  Munn,  the  oldest  employe  of 

fte  Toronto  Mail  and  Empire,  was  pre¬ 
sented  by  the  members  of  the  chapel 

last  week  with  a  purse  of  money.  Mr. 
Munn  had  been  continuously  cormected 
with  the  paper  from  its  first  issue  in 

1872  until  his  retirement  on  pension 
•liout  six  months  ago. 

THE  EDITORIAL  ROOMS 

William  G.  Gavin,  who  has  for  some 

^  been  a  member  of  the  editorial  staff 
P‘  the  Boston  Traveller  and  who  since 

January  1  has  represented  that  paper  in 

Washington,  has  announced  his  engage¬ 
ment  to  Miss  Nellie  A.  Dwyer. 

George  Wood,  political  writer  on  the 
staff  of  the  New  York  Globe,  has  been 

appointed  assistant  city  editor.  He  has 

previously  been  on  the  Philadelphia 
Record,  Buffalo  Courier  and  New  York 

Sun  and  served  in  the  army  in  France. 

Herbert  A.  Slayton,  formerly  on  the 

telegraph  desk  of  the  Providence  Jour¬ 
nal,  has  been  made  night  city  editor. 

A.  Howard  Crowell,  managing  editor 
of  the  Woonsocket  (R.  I.)  Call,  was 

called  to  Lewiston,  Me.,  where  he  for¬ 
merly  was  on  the  staff  of  the  Lewiston 

Sun,  by  the  serious  illness  of  his  father. 

Capt.  Harry  L.  Wells,  formerly  an 
editorial  writer  on  the  St.  Louis  Star 

and  more  recently  assistant  editor  of  the 

Globe-Democrat’s  editorial  page,  has  left 
for  Atascadero,  Cal.,  where  he  will  be¬ 

come  editor  of  a  daily  paper  in  the  col¬ 
ony  of  E.  G.  Lewis. 

Claude  C.  Manly,  of  the  Milwaukee 
Journal  staff,  was  married  recently  to 

Miss  Margaret  Buege.  Mr.  Manly  served 

in  Frarice  as  a  captain  in  the  12()th  ma¬ 
chine  gun  battalion. 

William  Hamilton  Wright,  who  has 

been  publicity  manager  of  the  West 
Texas  Chamber  of  Commerce  for  the 

last  year,  has  resigned  to  become  staff 

correspondent  for  the  Fort  Worth  Rec¬ 
ord  in  West  Texas. 

Luther  Heller,  city  editor  of  the  Des 

Moines  (la.)  News,  was  severely  hurt 
and  his  wife  suffered  internal  injuries 

when  they  were  struck  by  an  automobile 
at  Council  Bluffs  recently. 

Peter  B.  Murphy,  former  editor  and 
manager  of  the  Marlboro  Mirror,  which 

ceased  publication  several  years  ago,  has 

been  reelected  city  clerk  of  Marlboro, 

Mass.,  a  position  he  has  held  continu¬ 
ously  for  39  years. 

Pierce  Cummings,  recently  of  the 

Philadelphia  Public  Ledger,  has  been 
added  to  the  news  staff  of  the  Portland 

Oregonian. 

John  Tagan,  police  reporter  on  the 
Worcester  Telegram,  was  badly  beaten 

by  two  men  one  morning  last  week, 

while  on  his  way  home  from  work.  The 

police  are  looking  for  the  men,  who 

threatened  to  get  Tagan  because  he  re¬ 
fused  to  keep  out  of  the  paper  a  story 
about  their  arrest. 

Mrs.  Irene  Landers,  wife  of  John  J. 

Landers,  of  Keene,  N.  H.,  is  to  become 

the  editor  of  the  women’s  department  of 
Farm  and  Home,  the  New  England 

Homestead,  and  the  American  Agricul¬ 
turist. 

Francis  Hackett,  one  of  the  editors  of 
the  New  Republic,  and  S.  K.  Ratcliffe, 
of  the  editorial  staff  of  the  Manchester 

Guardian,  spoke  here  January  10,  before 

the  Contemporary,  on  the  subject  of 

“Ireland.”  Mrs.  Emmeline  Pankhurst 
also  spoke.  Despite  general  expectations 

the  meeting  was  decidedly  “orderly.” 
W.  F.  Payne,  for  39  years  a  member 

of  the  staff  of  the  Winnipeg  Free  Press, 

has  sailed  for  Scotland  with  the  Can¬ 
adian  curling  team.  Mr.  Payne  has  been 
news  editor  of  the  Free  Press  for  twenty 

years.  His  fellow  workers  presented 
him  with  a  steamer  ward-robe  trunk  and 
old  employees  of  the  Free  Press  handed 

him  a  purse  containing  $150  in  pound 
notes. 

Johnnie  Cobb,  formerly  of  Paducah 
and  brother  of  Irvin,  who  has  been  on 
the  staff  of  the  Cincinnati  Commercial 

Tribune  for  upward  of  a  year,  left  that 

paper  this  week. 

Everett  Boyd,  recently  with  the  De¬ 
troit  Free  Press  and  the  Chicago  Tri¬ 
bune,  is  now  telegraph  editor  of  the  Cin¬ 
cinnati  Enquirer.  Boyd  was  formerly 

W.  M.  H&u. 

'^HERE  are  only  two  newspapers  In Ontario  Province  whidi  can  make 

the  boast  that  in  fifty  years  they  have 
changed  neither  _ _ 

name,  policy, 

proprietors,  edi¬ tor  or  home.  One 

of  these  is  the 

Orillia  Packet, 

whose  founder 
and  editor,  W. 
M.  Hale,  has  just 

celebrated  the 

fiftieth  anniver¬ 

sary  of  its  es¬ tablishment.  Mr. 

Hale  is  a  na¬ 
tive  of  Ontario, 

whose  early  years  were  spent  in  the  drug 
business.  His  first  newspaper  experience 

was  gained  in  Beaverton,  where  he  be¬ 
came  editor  of  the  Expositor  when  that 
paper  was  founded  by  Peter  Murray,  one 

of  the  proprietors  of  the  Orillia  North¬ 
ern  Light.  In  1870  Murray,  to  forestall 

possible  opposition  in  Orillia,  conceived 
the  idea  of  issuing  a  second  paper  from 

the  Northern  Light  office.  After  much 

persuasion  he  induced  Mr.  Hale  to  come 
to  Orillia  to  conduct  both  papers. 

Thus  the  Packet  was  born.  The  ar¬ 

rangement,  however,  was  impossible. 
Mr.  Hale  took  the  politics  of  the  Packet 

seriously  and  attacked  the  Northern 

Light  vigorously — so  much  so  that  he 
was  forced  to  get  out.  He  did  not  give 

in,  however,  but  raised  some  money  and, 
with  a  small  staff,  started  an  ofi^e  of 
his  own.  In  1872,  he  was  joined  by  his 

brother,  George  H.  Hale,  who  died  three 

years  ago. 

“second  in  command”  on  the  Enquirer 
desk. 

A.  H.  Burgess,  formerly  sports  writer 
on  the  Fitchburg  (MasS.)  Daily  News, 

is  now  city  editor  of  the  Brockton 

(Mass.)  Times. 
John  L.  Powers  has  transferred  from 

the  copy  desk  of  the  Worcester  (Mass.) 

Telegram  to  the  desk  of  the  Worcester 
Evening  Post. 

John  W.  Love,  for  several  years  with 
the  local  staff  of  the  Cleveland  Plain 

Dealer,  has  joined  the  Cleveland  Foun¬ 
dation  headed  by  Fred  H.  Goff,  president 

of  the  Cleveland  Trust  Company.  Mr. 

Love  is  also  the  new  representative  of 

the  Philadelphia  Public  Ledger  in  this section. 

Stanley  Kniesly,  who  left  the  position 

of  day  city  editor  of  the  Cleveland  Plain 
Dealer  several  months  ago  to  become 

one  of  the  special  writers  for  Finance  & 

Industry,  a  financial  weekly  owned  by 

Charles  A.  Otis,  has  returned  to  the 
P.  D. 

Miss  Beatrice  Sullivan  has  assunned 

the  editorship  of  the  “On  Dit”  depart¬ ment  of  the  Toronto  Mail  &  Empire. 

Peter  Donovan,  who  for  many  years 

was  library  reviewer  and  humorous 
writer  on  the  staff  of  the  Toronto  Sat¬ 

urday  Night,  and  who  left  here  last 
September  for  London,  England,  to  take 
a  similar  position  on  the  Daily  Express, 

has  left  that  journal  to  join  the  pub¬ 

licity  department  of  the  Anglo-Persian 
Oil  Company  of  London.  His  recent 

book  “Imperfectly  Proper,”  compiled 
from  his  sketches  to  Saturday  Night 

over  the  signature  “P.  0.  D.,”  has  been 
favorably  received. 

R.  A.  Biggers,  former  city  editor  of 
the  Galveston  (Tex.)  Daily  News,  is 

now  on  the  local  staff  of  the  Dallas News. 

E.  G.  Albright,  for  some  time  on  the 

staff  of  the  Oklahoma  City  Daily  Okla¬ 

homan,  has  resigned  to  become  secre¬ 
tary  of  the  Brownwood  (Tex.)  Chamber 
of  Commerce. 

H.  C.  McCoy  has  become  sports  editor 
of  the  Dallas  (Tex.)  Evening  Journal. 

T.  O.  Batemen,  for  several  years  Sun¬ 
day  and  feature  editor  of  the  Dallas 

(Tex.)  Morning  News,  who  resigned 
several  years  ago  to  accept  a  position 

with  the  Southwestern-Bell  Telephone 

Company,  has  returned  to  newspaper 
work,  and  will  be  editor  of  the  new 

magazine  which  the  Belo  publications 
have  announced  as  a  new  feature  of  the 

Dallas  News  and  the  Galveston  News. 

K.  L.  Lewis,  well  known  Dallas  news¬ 
paperman,  has  become  filing  editor  for 
the  .Associated  Press  at  Dallas. 

Christopher  Morley,  who  conducts 

the  New  York  Evening  Post’s  column, 
"The  Bowling  Green,”  and  former  col¬ 
umnist  of  the  Philadelphia  Evening  Pub¬ 

lic  Ledger,  spoke  January  14  on  “'n\e 
Sunny  Side  of  Grubb  Street”  before  the members  of  the  Houston  Club  of  the 

University  of  Pennsylvania. 
(Conttmied  on  page  34) 

It  is  a  fact  that  nowadays  newspapers  carry  so 

much  advertising  that  their  informative  value 

to  the  public  has  been  greatly  impaired. 

THE 

H ASKIN 
Information  Service 

is  a  device,  calling  for  only  a  few  inches  of  space, 

which  offers  them  service  of  (he  highest  possible 

character — service  in  that  it  parries  a  constant 

preachment  for  increased  health,  economy  and 
efficiency. 
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TIPS  FOR  AD  MANAGERS 

Dillard  Jacobs  Agency,  Candler  Hldg.,  At¬ 
lanta.  Making  contracts  with  newspapers  for 

i*iedmont  Plant  Company. 

Nelson  Chesman  Sc  Co.,  Inc.,  1127  Pine 

street,  St.  Louis.  Sending  out  50-line  con¬ 
tracts  to  run  26  times  to  a  selected  list  of 

papers  for  'Plapao  (Joodform.” 
N.  W.  Ayer  Sc  Son,  300  Chestnut  street, 

Philadelphia.  Sending  out  24-inch  orders  to 
run  4  times  and  5-inch  orders  to  run  8 

times  in  Southern  newspapers  for  Vanola  Com¬ 
pany,  cough  drops. 

Calkins  &  Holden,  Inc.,  250  5th  avenue, 

Xew  York.  Making  10,000-line  contracts  for 
Pierce-Arrow  Motor  Car  Company. 

Philip  Kobbe,  Inc.,  208  5th  avenue.  New 
York,  Making  contracts  for  Willard  Pen 
Company. 

Matos  Ad  Company,  Inc.,  bulletin  Bldg., 

Philadelphia.  Making  contracts  for  Guthrie 
&  McGovern,  and  for  Eckman  Mfg.  Co. 

George  G.  Povkrning,  600  State  street,  New 

Haven,  Conn.  Making  3,000-line  contracts 
with  newspapers  generally  for  Kotalko. 

Peck  Advertising  Agency,  347  5th  avenue. 

New  York.  Making  10,000'-line  contracts  with 
newspaper-:  for  Englander  Spring  Bed  Com¬ 

pany. 

Dorland  Agency,  Inc.,  9  East  40th  str^'t, 
New  York.  Making  7.500-line  contracts  with 
newspapers  tor  Ligiitolier  Company. 

E.  T.  Howard  Compauiy,  Inc.,  117  East  46th 
street.  New  York.  Making  contracts  for  Chain 
Shirt  Shops. 

American  Tobacco  Company,  111  5th  ave¬ 
nue,  New  York.  Renewing  contracts  direct. 

James  Ad  Agency,  Inc.,  450  Fourth  avenue. 
New  York.  Renewing  contracts  for  V\ .  K. 
\\  arner. 

George  Batten  Company,  Inc.,  Fourth  Ave¬ 
nue  Bldg.,  New  York.  Making  contracts  for 
(  olumbia  Graphophone  Company. 

Elliott  Ad  Service.  Inc.,  262  East  avenue, 

Rochester,  N.  Renewing  contracts  for 

’Shinola.” 

Charles  H.  Fuller  Co..  Inc.,  623  S.  Wabash 

avenue,  Chicago.  Making  contracts  for  Brooks 

Rupture  .-\ppliancc  Company. 

Otto  J.  Koch  Agency.  Inc.,  University  Bldg., 
Milwaukee.  Making  conliacts  for  Parker  Pen 
Company. 

Scott  &  Bowne,  Bloomfield,  N.  J.  Renew¬ 
ing  contracts  direct. 

Tracy-Parry  Company,  Inc.,  LaFayette 

Bldg.,  Phil.^delphia.  Making  contracts  for 
International  Proprietaries,  Inc.,  (Tanlac). 

Newell-Emmett  Company,  Inc.,  120  West 

32d  street,  Chicago,  Making  contracts  for 

l.iggett  &  Myers  Tobacco  Company. 

Cowen  Company,  Inc.,  50  I'^nioii  square. New  York.  Making  contracts  for  P.  Eorillard 
t'ompany. 

Gardner  Ad  Company,  Inc.,  1627  Locust 

street,  St.  Louis.  >faking  3(M)-!nch  contracts 

generally  for  Certain-teed  Pnnlucts  Corpora¬ tion. 

Theo  F.  MacManus.  Inc.,  E.  Hancock  ave¬ 

nue.  Detroit.  Making  .^.OOO-line  contracts  for 
Dodge  automobiles. 

Snitaler-Warner  Company,  58  East  Wash¬ 
ington  street.  Chicago.  Making  contracts  for 

R.  L.  W'atkins  Company. 

C.  C.  Winningham.  Book  Bldg.,  Detroit. 

Making  20,000-line  contracts  for  Hudson  Mo¬ 
tors  and  Essex  Motors. 

Charles  H.  Puller  Co.,  Inc.,  623  S.  Wabash 

avenue,  Chicago.  Making  contracts  for  Brooks 

Rupture  Appliance  Company ;  Handling  ad¬ 
vertising  for  Arzola  Laboratories.  Making 

5,000-line  contracts  for  Channell  Chemical 
t'ompany. 

Sehl  Ad  Agency,  City  Hall  Square  Bldg.. 

Chicago.  Making  2,800-line  contracts  for  Mar- 
inello  Company. 

Murray  Howe  Sc  Co.,  30  East  42d  street, 

New  York.  Sending  out  additional  copy  to 

various  papers  for  American  Everready  Works. 

J.  Walter  Thompson  Co..  Inc.,  242  Madison 

avenue,  New  York.  ^laking  contracts  with 

rotogravure  newspapers  ft>r  Fleischraann 
Yeast. 

Federal  Advertising  Agency,  6  East  39th 

street.  New  York.  Making  yearly  contracts 

with  newspapers  for  Consolidated  Cigar  Com¬ 

pany. 

W.  H.  Rankin  Company,  Inc.,  104  S.  Mich¬ 
igan  avenue,  Chicago.  Making  contracts  with 

newspapers  for  J.  Hungerford  Smith  (grape 
juice). 

D*Arcy  Ad  Co.,  Inc.,  Int'l.  Life  Bldg..  St. 
Louis.  Making  contracts  with  newspapers  for 

Magnolia  Provision  Company. 

International  Harvester  Company,  Chicago. 

Renewing  contracts  direct  with  farm  papers. 

Blum's  Ad  Agency,  733  Market  street,  San 
Francisco.  Making  contracts  with  newspapers 
for  T.  F.  Glass  Inhalent  Company. 

Chambers  Agency,  Inc.,  Maison  Blanche 

Bldg.,  New  Orleans.  Preparing  a  series  of 

informative  institutional  copy  for  the  Louis¬ 

ville  &  Nashville  Railroad  and  placing  the  ad¬ 

vertising  in  daily  and  w’eekly  newspapers  of 
the  extreme  South. 

Scott  Sc  Scott,  Inc.,  220  W.  42d  street.  New 

^’ork.  Placing  orders  in  weekly  and  month- 
l>-  periodicals  for  Davis-Warner  Arms  Com¬ 
pany,  New  London.  Conn. 

Barton,  Durstine  &  Osborn.  25  West  45th 

street.  New  York.  Placi^  orders  with  news¬ 
papers  for  Union  Trust  Company,  Cleveland; 

again  placing  orders  for  Earl  &  Wilson,  E  & 

W  Collars  and  Shirts,  Troy,  N.  Y. ;  and  plac¬ 
ing  orders  with  newspasers  in  list  of  twenty 

cities  for  General  Baking  Company,  ‘  Bond 
Bread,"  45  East  17th  street.  New  York. 

George  Batten  Company,  Fourth  Avenue 

Bldg.,  New  York.  Placing  orders  with  East¬ 

ern  newspapers  for  Utica  Investment  Com¬ 

pany,  sto^  of  “Selznick  Corporation,"  Utica, 
N.  Y.,  and  placing  orders  for  Rainbow  Waist 
Shop,  115  West  30th  street,  New  York. 

Botsford,  Constantine  &  Tyler,  Henry  Bldg., 

Seattle.  Placing  orders  with  newspapers  for 

Pacific  Steamship  Company,  ‘.Vdmiral  Line,” .Seattle. 

Campbell- Ewald  Company,  18  West  34th 

street.  New  York.  R^orted  handling  the  ad¬ 
vertising  for  Elliott-risher  Company,  book¬ 
keeping  machine,  Harrisburg,  Pa. 

Dorland  Advertising  Agency,  London,  Eng¬ 
land.  Placing  orders  with  newspapers  for 
Louvre  Department  Store,  Paris,  France. 

Dorland  Advertising  Agency,  9  East  40th 

street.  New'  York.  Hamfling  the  advertising 
for  Connorized  Music  Company,  music  rolls, 

817  E.  144th  street.  New’  York. 

A.  R.  Elliott  Agency,  66  West  Broadway, 

New  York.  Placing  orders  with  new’spapers 

for  Thomas  Canning  Company.  “Thomas 
Blackberries,"  Grand  Rapids.  Mich. 

Charles  H.  Fuller  Company,  623  South 

Wabash  avenue,  Chicago.  Placing  orders  with 

newspapers  for  -Vzola  Laboratory  Company. 

Arthur  Knight  Company.  Lomlon,  England. 

Placing  orders  with  newspapers  tor  Curzon 
Bros.,  Ltd.,  clothing,  City  Road,  London,  E. 

England. 

H.  E.  Lesan  Agency,  440  4th  avenue.  New' 
N  ork.  Again  placing  orders  with  newspapers 

for  U.  S.  Light  &  Heat  Corporation,  batteries 
aiul  starters,  Niagara  Falls,  X.  Y. 

Massengale  Advertising  Agency.  Candler 

Bldg.,  Atlanta.  Reported  will  make  up  list 

of  newspapers  during  next  thirty  days  foi 

Stonecyper  Drug  &  Chemical  Company,  West¬ 
minster,  S.  C. 

Metropolitan  Advertising  Company,  120  Lib¬ 
erty  street,  New  York.  Placing  orders  with 
some  New  York  City  newspapers  for  Steel 

Equipment  C'orpoi  atioii  “Security  Stcid"  office 
furniture,  .\venel.  N.  J.,  and  25  West  45th 
street,  New  York. 

Peck  Advertising  Agency,  347  Fifth  avenue. 

New  York.  Again  placing  orders  with  news¬ 
papers  for  D.  Auerbach  &  Sons,  candy,  638 

lltli  avenue,  New'  York,  and  Englander  Spring 
i»cd  Company,  100  West  32d  street,  New  York. 

Harry  Porter  Company,  15  West  44th  street, 

New  York.  Again  }>lacing  orders  with  news- 

napers  for  Parish  Maiuifacturing  C'orporation, acto  frames,  Reading,  Pa. 

William  H.  Rankin  Company.  104  S.  Mich¬ 

igan  avenue,  Chicago,  llatidling  the  advertis¬ 
ing  for  Skiniur  Company.  foo<i  products, 
Omaha,  Neb. 

Philip  Ritter  Company,  185  Madison  ave¬ 
nue,  New’  York.  Placing  orders  with  new’S- 
papers  for  Furness  S,  S.  Line,  34  Whitehall 
street,  New  York. 

Ruthrauff  &  Ryan,  404  4th  avenue.  New 

^’ork.  Placing  orders  with  some  Southern 
newspapers  for  Steroline  Company,  127 
Auburn  avenue,  Atlanta,  Ga. 

Sehl  Agency,  130  North  Clark  street,  Chi¬ 
cago.  Again  making  some  newspaper  contracts 

for  (alumet  Bakinit  Powder  Company,  4100 
Fillmore  avenue,  Chicago. 

J.  Walter  Thompson  Company,  242  Mad¬ 

ison  avenue,  New  ^'ork.  Again  placing  orders 

with  newspapers  for  llorlick's  Malted  Milk 
Company,  Racine,  Wis. 

Vanderhoof  &  Co.,  167  East  Ontario  street, 

Chicago.  Secured  the  accounts  of  Central 
Trust  Company  and  Chicago  Morris  Plan 

Bank,  Chicago.  111.  Newspapers  will  be  used. 

CALEXICO 
on  the  border  between  Meodcall. 

Mexico,  and  U.  S.  It  le  tha  cato- 
way  to  acres  in  Imperial 

Valley  in  Mexico  as  well  as  hav* 

inr  tributary  a  larca  sac  Won  In 
the  U.  S. 

The  cambined  populaWon  of  Calax- 
icx>  and  Mexicali  is  over  tMjnt. 

Importa  of  tl2,4H,IM  ^renter  than 
ail  southam  California  ports  com- 

bhmd.  Leads  anWre  Valloy  in  bank 

resources  and  voliune  of  businsaa. 

Its  only  newspaper  is  tbs 

CHRONICLE 
eveninr  daily  wiWi  Associated  Press 

and  N.  E.  A,  service,  is  a  casb-in- 

advanca  paper  and  convletdy  cav¬ 

ers  Wm  richaat  field  in  Imperiri Valley. 

W.  S.  Walker  Company,  Park  Building, 

Pittsburgh.  Handling  the  advertiaing  for 

Motor  Car  Company  and  Kssex  Motors,  De- 

Kaydex  Company,  “Classless  Lens,”  Bracken- ridge,  Pa. 

C.  C.  Winningham,  Book  Bldg.,  Detroit. 

Placing  orders  with  newspapers  for  Hudson troit. 

World  Wide  Advertising  Corporation,  1  West 

34th  street,  New  York.  Handling  the  adver¬ 
tising  for  Cirola  Phonograph  Corporation,  1 
West  34th  street.  New  York.  Will  place 

newspaper  advertising  during  1921  for  £. 
Payson  Hatch,  real  estate,  Greenwich,  Conn. 

Williams  &  Cunnyngham,  111  5th  avenue, 

New  York.  Again  placing  orders  with  news¬ 
papers  for  American  Tobacco  Company, 

"Lucky  Strike”  Cigarettes  and  Smoking  To¬ 
baccos,  111  5th  avenue,  New  York. 

Shingle  Ad  Campaign  Will  Continue 

Seattle. — The  shingle  branch  of  the 

West  Coast  Lumbermen’s  Association,  in 
annual  convention  here,  voted  to  continue 

the  extensive  national  advertising  cam¬ 

paign  in  1921  to  exploit  the  Northwest 
shingle  in  all  parts  of  the  country. 

Washington,  Oregon  and  British  Co¬ 
lumbia  shingle  mills  manufacturing  the 

"Rite-Grade”  brand  of  shingles  will  af- 
tiliate  in  this  nation-wide  advertising 

campaign.  The  meeting  was  very  en¬ 
thusiastic  over  the  results  obtained  from 
the  national  advertising  this  year. 

Kuryer  Polski  Sued 

Milwaukee. — The  Kuryer  Polski  has 

Ijcen  sued  by  Rol)ert  Buech,  sheriff  of 

-Milwaukee  county,  for  $50,000  for  al¬ 
leged  libel.  Mr.  Buech  was  a  candidate 

for  Congre.ss  and  the  article  objected  to 
was  printed  during  the  campaign. 

Merger  in  Llano,  Tex. 

Li..\xo.  Tex. — M.  C.  Wilkes,  editor  and 
publisher  of  the  News,  has  purchased 
the  Llano  Searchlight,  published  by 
II.  Willbern  for  the  last  four  years,  and 
consolidated  them  as  one  paper. 

WOUU>  END  STATE  PRINTING 

Coi 

Assemblyman  Betts,  Lyons  Edito^ 

Urges  Reform  in  New  York 

(.Steciat  to  Editos  &  Publismbs) 

.\lbany,  N.  Y. — Assemblyman  Chark 
H.  Betts,  editor  of  the  Lyons  Republicai 
has  introduced  a  bill  in  the  Assembly  t 

abolish  the  annual  publication  of  the  ses 
sion  laws  and  concurrent  resolutions 
which  was  recommended  by  Govema 

Miller  in  his  first  message.  A  simib 

bill  was  introduced  by  Assetnblyna 

Betts  last  year,  which  failed  to  pass.  T 
cost  to  the  state  is  about  $200,00^^ 

and  the  printing  is  an  importafltsourd 
of  revenue  to  many  country  daily  a 

weekly  newspapers. 
Governor  Miller  also  recommended 

the  legislature  the  abolishing  of  thJ 

state  printing  board,  comprising  thj 
Comptroller,  Attorney  General  and  Set' 

retary  of  State,  and  giving  its  powers 

a  proposed  board  of  estimate  and  control 
to  comprise  the  Governor,  or  his  repre¬ 
sentative,  the  chairmen  of  the  ways 
means  committee  of  the  .Assembly  and 

finance  committee  of  the  Senate  and  the 

Comptroller,  which  would  also  have  the 
preparation  of  a  state  budget  and  othei! 

duties. 

To  Issue  Prattsburg  Advertiser 

Buffalo. — Prattsburg,  X.  Y.,  is  s 
to  have  a  new  weekly  to  succeed  thel 

Prattsburg  Xews,  which  recently 

pended  publication.  The  new  publicatiot 
will  be  the  Prattsburg  .Advertiser  ani 
will  be  edited  and  published  by  Mia 

Leona  Bancroft. 

Plan  City  Journal  for  Buffalo 

Buffaui. — A  bill  to  provide  a  munia- 

pal  journal  for  Buffalo  will  be  introduc«d|hai 
in  the  -Assembly  at  Albany  this  sessiorJ 
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Because  they  alone  cover  the 

territory 

The  newspapers  of  the  South  are  the  only  mediums 
generally  read  in  this  section. 

Through  no  other  class  of  medium  may  the  Southern 
territory  be  covered  thoroughly  and  in  manner  giving 
assurance  of  results. 

The  daily  newspapers  of  the  South  circulate  in  city 
and  country  alike  and  are  read  in  the  homes  of  ninety 

per  cent  of  the  worth-while  people. 

Perhaps  because  so  few  of  the  articles  they  publish 
are  of  real  interest  to  Southern  folks,  the  circulation 
of  magazines  in  the  South  is  limited. 

The  rich  and  responsive  Southern  market  is  awaiting 
cultivation  by  your  business.  Whatever  you  produce, 

if  useful  to  mankind,  you  may  “Sell  It  South”  through newspapers. 

Southern  Newspaper  Publishers  Assn. 
Chattanooga,  Tenn. 
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AFnUATlON  MEETING 
SEPTEMBER  30 

Conflict  with  A.  A.  C.  W.  Date  Causes 

Spring  Convention  in  Hamilton, 

Ont.,  to  Be  Postponed  Until 

Autumn 

(Bv  Telegraph  to  Editor  &  Publisher) 

Rochester,  N.  Y.,  Jan.  12.— The  an¬ 

nual  meeting  of  the  advertising  affilia¬ 
tion,  scheduled  for  Hamilton,  Ont.,  this 

spring,  was  postponed  until  Sept.  30  and 

Oct.  1,  at  a  meeting  of  directors  in  the 

Canadian  city  Jan.  10,  announced  Theo¬ 

dore  Pevear  of  the  Rochester  .-\d  Club, 
president  of  the  affiliation,  on  his  return 

here  today.  ̂ Ir.  Pevear  was  accom¬ 

panied  by  President  Ernest  Paviour, 
M.  S.  Hutchins  and  John  W.  Karle  of 

local  club.  In  addition  to  Rochester, 

the  .^d  Clubs  of  Cleveland,  Buffalo  and 
Canton,  Ohio,  were  also  represented  by 

directors  at  the  meeting. 
The  visitors  were  entertained  by  the 

Hamilton  Ad  Club  at  a  dinner  in  the 

Royal  Connaught  Hotel,  at  which  Presi¬ 
dent  Pevear  gave  an  interesting  address 

“Retail  Advertising.”  Applications 
for  membership  in  the  affiliation  were  re¬ 
ceived  from  clubs  in  Toronto,  London, 

Ont.,  and  a  few  Ohio  cities. 
Conflicting  convention  dates  led  to  the 

postponement  of  the  affiliation’s  annual 
meeting,  especially  the  A.  A.  C.  W. 
Convention  at  Atlanta,  June  6.  The 

change  from  fall  to  spring  took  place 

two  years  ago,  prompted  by  the  “Flu” 
epidemic  then  raging,  and  it  is  intended 

now  to  return  permanently  to  the  previ¬ 
ous  policy  of  fall  meetings.  L.  V. 
Greene,  advertising  manager  of  the 
Tuckett  Tobacco  Company  of  Canada, 
has  been  appointed  general  chairman  of 
the  .Arrangements  Committee  for  the 

1*)21  meeting,  at  which  some  important 
matters  in  the  general  advertising  field 
will  come  up.  He  will  be  assisted  by  the 
executive  committee  of  the  Hamilton 

•Ad  Club,  and  by  an  advisory  board,  con- 
.sisting  of  one  member  from  the  Execu¬ 
tive  Committees  of  the  respective  clubs 
in  the  association. 

Draft  Dodgers’  Names  Withheld 

\V.\SHiN'GTON. — Secretary-  Baker  said, 
January  6,  that  he  had  declined  to  accede 
to  the  demands  of  the  .American  Legion 

that  the  names  of  draft  dodgers  be  pub¬ 
lished.  He  stated  that  the  list  will  be 

made  public  just  as  soon  as  the  Adjutant- 

General’s  Department  could  satisfy  it¬ 
self  that  no  names  were  put  on  this  list 
through  error. 

Ad  Manager  a  Fire  Hero 

•Aberdeen,  Wash. — Joseph  Ruffner,  Jr., 

advertising  manager  of  the  Grays  Har¬ 
bor  Daily  Washingtonian,  rescued  three 
people  from  a  blazing  apartment  here  a 

few  days  ago.  He  discovered  the  blaze, 
turned  in  an  alarm  and  awoke  the  ten¬ 

ants,  finding  two  children  and  a  man 
unconscious  in  the  halls. 

Detroit  Times  Buys  Building 

Detroit,  Jan.  11. — The  Detroit  Times 
Company,  publishers  of  the  Detroit 

Daily  Times,  today  announced  the  pur¬ 
chase  of  the  five-story  building  on 
Bagley  Ave.,  which  it  has  occupied  for 
five  years.  .All  of  the  36,000  square 
feet  of  floor  space  will  soon  be  needed 

by  the  paper,  the  publishers  say. 

Shawnee  News  Eight  Columns  Wide 

Sh.vwnee,  Okla. — The  Shawnee  Morn¬ 

ing  News,  published  by  H.  G.  Spaulding, 

this  -week  changed  from  seven  to  eight 
columns  to  the  page. 

NEWSPRINT 
‘  Made  in  Finland 

ON  SPOT  New  York 
ROLLS  ONLY 

ssyb"  341/8"  sey/;  491/2" 
55"  eeyy;  67"  73" 

PRICES  ON  APPLICATION 

The  Agros  Corporation 
IMPORTERS  FINNISH  PAPER 

27  William  St. New  York 

YOUR  INDIANA 

MARKET 
is  276  miles  long  and  140  miles  wide. 

2,930,390  (1920  census)  people  live 

there.  There  are  654,891  homes — plus 
those  that  have  been  erected  since  1910. 

For  the  most  part  these  homes  are  of  the 
American  Kind,  each  one  a  market  for 

American  goods — each  one  reached  by 
newspaper  advertising. 

The  approximate  total  area  of  Indiana 
is  23,068,800  acres.  Of  this  21,299,823 
acres  are  in  farm  lands  and  16,938,252 
acres  are  classed  as  improved. 

Land  values  in  Indiana  range  from 
ten  or  fifteen  dollars  per  acre  to  a  hun¬ 
dred  and  twenty-five  or  more. 

Get  Indiana  people  interested  in  your 
product  and  one  market  problem  will  be 
solved. 

Use  this  list  of  Indiana  Daily  News¬ 
papers.  They  can  help  you. 

^Crawfordsville  Review  . 

Circu¬ 

lation 
....(H)  4.003 

Rate  for 

5,000  lines 

.02 

Decatur  Democrat . . . . .  (E)  3,044 .02 *Elkhart  Truth . ....(E)  9311 .04 
Evansville  Courier  . ...(M)  22371 

i)5 

Evansville  Courier  . 

'....(S)  20,571 .05 

•Fort  Wa3me  Journal-Gazette . ...(M)  28,460 

.07 

•Fort  Wayne  Journal-Gazette . . 
....(S)  . 

.07 

tFort  Wa)me  News  and  Sentinel.. ....(B)  33,313 .08 
•Gary  Evening  Post . ....(E)  6,095 

.035 

Goshen  News-Times . ....(E)  3,073 
.015 

•Huntington  Press  . . ....(M)  3,650 .025 
•Huntington  Press . 

. (S)  3,828 

.025 

tfLafayette  Journal-Courier  . (MAE)  18,402 .05 LaPorte  Herald  . 325 
Richmond  Palladium  . ....(E)  11330 

.05 
South  Bend  News-Times  . 
South  Bend  News-Times  . 

..(Ml 

..(E) 

103641  ,6.94 

6,630 1 

.05 

South  Bend  Tribune  . ....(E)  16361 

.05 

Government  Sutements.  October  1st,  1920. 

•A.  B.  C.  Publishers’  Statement,  October  lat,  1920. 

tPublishers’  Statement 

tfGovemment  Statements,  April  1st  1920. 

••A.  B.  C.  Publishers’  Statement  April  1st  1920. 
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THE  AMERICAN  JOURNALISTS’  FORUM 
A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board— Richard  L.  Stokes,  507  Commercial  Building,  St.  Louis,  Mo.,  representing  the  American  Journalists’ 
.\ssociation:  Paul  Y.  Anderson,  editorial  department,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis  Asso¬ 
ciation  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pittsburgh  News- 
writers’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri,  Columbia,  Mo.,  repre¬ 
senting  the  schools  of  journalism. 

THE  ADVENTURES  OF  ONE 

By  EDGAR  MELS 

AL  THOR’S  XOTH. — Tltis  is  the  finale  of  a  recital  of  the  writer’s 
adventures  as  iiewsl'al'cr  man,  extending  over  a  period  of  many  years. 

Every  news  taper  man  has  had  similar  experiences,  but  rarely  do  the 
stories  behind  the  stories  get  into  type.  This  is  not  written  in  a  spirit 

of  self-exploitation,  but  in  the  hope  that  the  /noral  contained  there  may 
help  some  youngster — some  ambitious  boy  on  his  path — that  he  may 
avoid  mistakes — that  he  may  profit  by  the  hard  knocks  to  which  the 
zuriter  has  been  subjected  at  times.  If,  then,  this  yarn  has  helped 
some  cub  and  lighted  the  path  however  dimly,  the  writer  will  feel  well 

repaid  for  hazing  set  down  in  black  and  white  some  of  his — well,  let 
us  say — misadventures.  And  here  be  it  said  that  these  tales  are  truth¬ 
ful,  actual  happenings,  to  wit: 

SOME  OTHER  PRESIDENTS 

MET  two  other  men,  who  subse¬ 

quently  became  heads  of  their  re¬ 
spective  lands.  The  first  1  met  in  Lon¬ 
don.  I  acted  as  dramaticand  musical  edi¬ 

tor  of  a  certain  paper.  Ignace  Paderew¬ 
ski  had  just  jumped  into  face  as  a  pianist. 

The  day  he  gave  a  concert  in  St.  James’ 
Hall,  a  Russian  general  named  Pad- 
lewski  had  been  assassinated  in  Paris. 

In  writing  the  review,  I  erred  and  sub¬ 
stituted  Padlewski  for  Paderewski. 

The  next  day  a  red-headed  (in  more 

senses  than  one)  man  entered  the  edi¬ 
torial  rooms ;  1  was  alone. 

“Where  iss  the  gentilman  who  wrote 

ris?"  asked  the  visitor — fury  blazing  in 
his  eyes.  He  held  out  the  offending 

criticism.  “I  will  see  him  at  once,  yes?” 
Napoleon  and  Foch  combined  never 

thought  one-half  so  fast  as  I  did  then. 

“The  man  who  wrote  that,”  I  said 

benignly,  “has  been  discharged  for  his 

stupid  blunder.” And  Paderewski,  satisfied,  left. 

The  other  President  was  Thomas  Ma- 

zaryk,  head  of  the  Czecho-Slovak  Repub¬ 

lic,  whom  I  met  in  Washington.  -Six 
feet  tall,  sparse  of  build,  a  gentleman — 
a  dreamer  of  materialized  dreams — Ma- 

zaryk  impressed  me  by  his  evident  will — 
his  evident  strength  of  purpose.  He 

looks  fifty,  but  admitted  to  68  years  of 

age. 
Third,  and  least,  1  met  a  man  who 

wanted  to  be  President  of  the  United 

States,  and  did  his  darndest,  but  that 

is  another  story  entirely.  This  yarn  re¬ 
lates  to  the  time  just  prior  to  our  dis¬ 

orderly  conduct  with  Spain,  when  Gen¬ 
eral  Weyler  was  nearly  lynched — in  the 
newspaper  office  of  the  presidential 
aspirant  Weyler  did  not  know  of  his 

danger  (?),  and  never  knew. 
In  those  days  the  yellow  newspapers 

were  out-chroming  each  other,  regard¬ 
less  of  financial  wounds.  The  yellow¬ 
est  of  all  had  conceived  the  idea  that 

it  would  be  a  bully  thing  if  it  could  de¬ 
liver  Weyler  into  the  hands  of  the 

Cuban  insurgents,  obtain  his  last  state¬ 
ment,  have  him  lynched,  with  a  staff 

photographer  on  the  spot — quite  by  ac¬ 
cident,  of  course. 

Tentative  arrangements  for  the  kid¬ 

napping  had  been  made,  when  the  Presi¬ 
dential  aspirant  backed  water  and  de¬ 
clined  to  see  the  enterprise  through. 

Pressed  for  an  explanation,  he  gave 

voice  to  his  cryptic  utterance: 

“I  don’t  mind  being  yellow,  but  I’ll 
be  dashed  if  I  want  the  world  to  think 

that  I’m  purple!” 
Still  one  other  tale  of  the  head  of  a 

nation.  It  was  in  .\pril,  1917.  Royal 

sion.  Russell  had  been  my  news  editor  At  three  the  next  morning  all  hani 

in  other  days,  and  was  more  than  will-  awoke  to  the  fact  that  the  confessioi 
ing  to  give  me  the  material  for  a  story,  had  not  been  confirmed.  The  jail  sa 

“But,”  he  said,  “the  story  I’ll  give  called  up  on  the  ’phone,  in  fear  ay 
you  will  not  be  printed.  No  paper  in  trembling.  No  reply  came.  The  oi( 

the  country  will  print  it,  because  they  utes  went  by — the  papers  were  on  tl> 

are  afraid  of  the  truth.”  street — it  was  too  late.  At  daybrai 

“Anything  1  write  will  be  printed,”  1  ’phone  communication  was  obtained,  aa 
boasted.  And  then  Russell  told  me  that  — the  reporter  had  never  been  near  tb 

the  counter  revolutionary  movement  to  prison,  in  the  first  place,  and  had  nj 

the  Kerensky  government  came  from  the  seen  the  condemned  man  1 

renegade  English,  who  had  lived  in  BUT — just  before  his  execution  tj 
Fetrograd  for  years — spending  the  man  had  confessed  along  the  lines  i 
bounty  of  the  Czar  and  his  court.  Rus-  the  fake  story,  and  the  paper  was  sand 
sell  furthermore  declared  that  Kerensky  Thus  did  a  lie  turn  into  truth, 
was  a  weakling  and  did  not  represent  Newspapers  are  not  all  so  lucky,  hot 

the  people — the  real  rulers.  ever.  Stuart  Cumberland,  whom  i 

I  wired  the  story  to  the  Evening  Tele-  previous  generation  knew  as  a  mia Hall,  Philadelphia,  was  crowded  with 
friends  of  recently  liberated  Russia.  On 
the  platform  stood  a  dark  man,  the  lower 
half  of  his  face  covered  with  a  beard. 

“To  hell  with  the  Russian  provisional 

government  (Kerensky’s),”  he  shouted, 
and  the  audience  hissed  in  reprisal.  Un¬ 
daunted,  the  speaker  continued  his 
tirade,  until  finally  he  was  forced  to  stop 

by  the  noise. 
The  speaker  was  Leber  Braunstein,  bet¬ 

ter  known  as  Leon  Trotzky — arch  an¬ 
archist  and  Bolshevik. 

V  *  * 

TRUTH  IS  MIGHTY???? 

T  \V.\S  writing  feature  specials  for  the 

Philadelphia  Evening  Telegraph  when 

Charles  Edward  Russell,  loyal  American, 

though  a  Socialist,  returned  from  Rus¬ 
sia,  where  he  had  been  sent  by  the 

President  as  a  member  of  a  commis- 

graph — about  a  column  all  told.  It  got 

into  type  and  the  proof  went  to  the  then 
editor.  He  killed  the  entire  story  on 

the  ground  that  it  would  offend  the 

British  government,  and — Russell  was 
right ! 

Sometimes  a  lie  becomes  the  truth — 
but  seldom.  One  instance  was  when  I 

was  reading  copy  on  a  Boston  paper. 
It  was  Sunday  evening,  the  last  night 

on  earth  for  a  condemned  slayer  to  be 

hanged  at  Charlestown  prison  at  next 

sunrise.  A  reporter,  who  shall  be  name¬ 
less  for  the  sake  of  his  profession,  was 

■  sent  to  obtain  a  last  statement  from  the 

condemned  man.  At  eight  that  night 

he  returned,  overflowing  with  enthusiasm 

— the  man  had  confessed  to  him,  and 
the  story  was  exclusive.  Page  by  page 

I  read  the  copy — three  columns.  'Then 
the  paper  went  to  press,  and — 

EASY  TALK— By  PhUip  R.  DUIon 

Letters  to  the  Editor. — Taking  the 
viewpoint  of  an  outsider,  one  who  lives 
and  works  away  from  the  machinery  of 
the  editorial  rooms  and  business  offices, 

I  freely  express  my  pleasure  at  the 

steadily  rising  quality  of  the  letters  to 
the  editor,  printed  each  day  in  most  of 

the  daily  newspapers.  I  am  led  to  be¬ 
lieve  that  these  voluntary  contributions 
have  come  to  be  one  of  the  most  desir¬ 
able  features  of  the  large  city  dailies, 

as  well  as  the  country  weeklies  which 

have  carried  this  custom  of  printing  let¬ 

ters  from  correspondents  from  the  earli¬ 
est  days  of  journalism. 

The  British  dailies  developed  this  fea¬ 
ture  of  journalism  to  a  high  degree  long 

ago.  It  was,  and  is,  a  fine  thing  to  read, 

in  a  newspaper  like  the  London  Times, 
a  letter  to  the  editor  signed  by  a  doctor, 

lawyer,  educator,  clergyman,  army  offi¬ 
cer,  engineer,  or  business  man  in  almost 
any  line  of  trade,  written  with  force, 
clearness  and  elegance;  written  as  well, 

in  fact,  as  a  professional  writer  could 

do  it,  and  often  better  than  the  average 

professional  writer.  The  talent  for  lan¬ 
guage  expression  is  widespread  among 
all  cultural  classes  outside  of  the  strictly 

literary  class,  in  Britain  and  her  colo¬ 
nies.  The  average  British  professional 
man  unlike  the  American  business  man 

does  not  drop  his  habit  of  good  writing 

and  speaking  after  he  leaves  the  uni¬ 
versity  or  secondary  school.  We  are 

evidently  growing  conscious  of  what  I 
call  our  national  shiftlessness  in  lan¬ 

guage  expression.  The  finer  quality 

of  the  daily  letters  to  the  editor  is  an¬ 
other  strong  piece  of  evidence  going  to 

prove  the  growth  of  culture  in  America. 
There  is  a  curious  tradition  among 

American  newspaper  men  that  it  is  bad 
form  for  a  professional  journalist,  or 

other  newspaper  writer  who  does  not 
call  himself  a  journalist,  to  write  a  letter 

to  the  editor  of  a  daily.  I  hazard  the 

opinion  that  this  taboo  originates  in  the 
code  of  business  ethics  of  the  newspaper 

profession.  A  man  who  earns  his  living 
by  writing  instinctively  counteracts  the 

temptation  to  write  a  “voluntary  contri¬ 
bution.”  It  is  an  open  question  whether 
he  gains  by  always  resisting  the  intel¬ 
lectual  urge  to  give  out  the  light  within 

him  when  there  is  no  way  to  do  it  ex¬ 

cept  by  writing  to  the  editor. 

1  regret  that  so  many  editors  and  pub¬ 
lishers  seem  to  frown  upon  letters  from 

members  of  their  staffs — letters  for  pub¬ 
lication.  There  are  exceptions.  The 

New  York  World,  for  instance,  encour¬ 

ages  members  of  its  staff  to  write  let¬ 
ters  to  the  editor,  even  letters  in  answer 
to  some  editorial  of  the  paper  and  in 

opposition  to  it.  When  a  World  man 
writes  such  a  letter  and  it  is  printed,  he 

is  paid  regular  space  rates.  Doubtless 
there  are  other  great  dailies  that  have 

adopted  this  policy.  Unquestionably, 
letters  to  the  editor  by  trained  journalists 
tend  to  raise  the  standard  of  all  letters 

to  the  editor,  and  help  to  establish  in  the 
public  mind  the  right  of  the  publication 
to  insist  on  a  certain  standard  for  all 

letters  that  aim  to  attain  publication. 

reader,  retired  from  that  profession 
publish  a  weekly  financial  paper  in  L®] 

don,  the  writer  being  its  editor 
brief  and  inglorious  time.  In  due  coimJ 
a  famous  financial  libel  suit  was  tn| 

and  the  jury  went  out  the  morning 
publication  day.  So  Cumberland  bl 
printed  two  editions,  one  reading:  JUE! 

FINDS  FOR  PLAINTIFF ;  the  otbs] 

JURY  FINDS  FOR  DEFENDANT 
After  ten  hours  of  wrangling  the  jj 

disagreed,  and  both  editions  were  x 
for  waste  paper. 

*  ♦  ♦ 

A  BENNETT  ADVENTURE 

TUST  one  more  tale,  this  time  ahi 

"James  Gordon  Bennett.  The  writer n 
on  the  London  edition  of  the  Herd 
One  afternoon  there  came  word  fiv 
Paris  that  Mr.  Bennett  wanted  the 

ure  of  casting  eyes  upon  me.  At  ti| 
in  the  morning  the  writer  arrived 
the  office  of  the  Herald  in  the  Rue 

rOpera,  and  eventually  was  ushered  i 

the  editor’s  presence.  Mr.  Bennett  ej 
the  writer  from  head  to  foot,  and  t 
versa. 

“I  only  wanted  to  see  how  you  loohl 

Good  night,”  he  said,  and  the  writer 
turned  to  London  a  few  hours  later. 

But  six  months  later  Mr.  Bennett,  »i| 

iting  London,  was  kind  enough  to  trait 
fer  me  to  New  York,  with  all  expeU 

paid,  and  a  more  or  less  position 
the  Evening  Telegram. 

One  day  there  came  a  cable  ftfl 
Paris.  It  read : 

“Discharge  Mels.  James  Gordon  Ba 

nett.” 

And  no  one  knows  to  this  day  whyl 

B 

MEDALS  FOR  STUDENTS 

EGINNING  next  June  the  Oki 
State  University  Department  of  Jo® 

nalism,  Columbia,  will  give  a  nie4 

donated  by  Robert  F'.  Wolfe,  prindp 
owner  of  the  Dispatch  and  the  Ok 

State  Journal,  to  the  senior  in  jnuni 
ism  who  writes  the  best  thesis  on  so® 

phase  of  journalistic  work  which  is  •! 

proved  by  Prof,  j'oseph  S.  Myers,  !i0 of  the  department  of  journalism, 

Wolfe  has  given  $1,000  for  the  foun* 
tion  of  the  medal  fund  in  order  to  a 

courage  journalism  students  to  stui 

the  practical  problems  of  ncwspJI* 
work.  The  medal,  designed  by  Pi® 

T.  E.  French  of  the  engineering  dep*® 

ment,  has  on  its  obverse  a  classic  fispi 

of  journalism,  with  one  hand  on  a  pri® 

itive  printing  press  and  the  other  IwM 
ing  a  laurel  wreath  which  she  is  aW 

to  place  on  the  head  of  a  seated  wfi** 
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CHESTER,  PA. 

SPACE  BUYERS  CHART 

Population  City 
1920  Ceniiu  .  69,030  Classed 

A.  B.  C.  City  .  68,080 

A,  B.  C.  City  and  Suburban  118,000 

Ch&mber  of  Commerce,  City  60,000  ^ 
^  Manufacturing 
Chamber  of  Commerce,  City  Induetrial 
and  Suburban  . 120,000  Center. 

NatiTO  Whitea  . 70%  Industrial  Workers  . .  80% 

Neffroes  .  10%  English  Beading  . 76% 

Foreign  Born  . 80%  Families  . 11,200 
Students  .  160  Summer  Besidents  ....Few 

Kanufacturing 
and  Industrial 
Center, 

Location 

Banks 
Truit  Companiet  .  3  Resources  . 118,169,600 

National  .  4  Resources  .  14,859,766 

Schools 
Public  Grade  . 88  Pupils  .  6,098 

High  .  1  Pupils  .  998 
Parochial  .  5  Pupils  . 8,500 

Penna.  Military  . ^  Pupils  .  160 

Theatres  Churches 
2  vaudeville  and  motion  36  churchei  of  all  de¬ 

picture  and  8  motion  pic-  nominations, 

ture  houses,  with  an  aver¬ 
age  seating  capacity  of  600. 

Chester  is  13  miles  south  of  Philadelphia  and  is  on  the 

main  line  of  the  B.  ft  0.  and  Penn,  B.  B.,  and  it  also 

served  by  the  Phila,  ft  Beading  B,  B,  Also  four  inter- 
urban  trolley  systems  covering  the  entire  county,  also 

affording  good  trolley  service  between  Chester,  Philadel¬ 
phia  and  Wilmington,  Del. 

Principal  Industries 

Ships,  engines,  boilers,  anchors,  cotton  and  woolen  tez' 
tiles,  carpets,  rope,  dyes  and  chemicals,  bronse  and  Iron 

castings,  pencils,  hydraulic  machinery,  oils,  paraflne,  mag¬ 

nesia,  fire  brick,  patterns,  rubber  tires,  furniture,  tissue 

paper  and  locomotives. 

Special  Information 
Chester  has  a  frontage  on  the  Delaware  Biver  of  8.12 

miles,  vessels  from  foreign  ports  dock  and  discharge 
here.  Located  here  is  the  Baldwin  Locomotive  Works 

and  the  Eddystone  Print  Works,  each  the  largest 

of  its  kind  in  the  United  States.  The  banka  have  a  com¬ 

bined  capital  of  81,600.000  and  deposits  of  over  $22,000,000. 

Chester’s  railroad  passenger  service  is  88  trains  dally  and 
over  100  freight  trains. 

The  City  of  Opportunities 

Suburban  and  Farm 

Residents 

Under  this  heading  must  be  listed  those  towns  bordering 

on  or  within  a  radius  of  19  miles  of  Chaster,  which  are: 

Media,  8,668;  Marcus  Hook,  6,800;  Olen  Biddle,  1,868; 

Darby,  6,806;  Bldley  Park.  1,761;  Moors,  1,060;  Clifton 

Heights,  8,166;  Bwarthmore,  1,880;  «lw>  several  small 
boroughs  and  farming  communities. 

Wholesalers  Retail  Section 
Oroceries  .  8  Chester’s  retail  shopping  dis- 

Meats  .  8  trict,  in  sise  and  oomparlson.  Is 

Fruits  .  8  up-to-dateness;  its  stores 

Bakers  .  4  charac¬ 
ter,  and  seemingly  wall  patron- 

Confeotloners  .  6 

Oroceries  .  8 

Meats  .  8 

Fruits  .  8 

Bakers  .  4 

Confectioners  .  6 

Owing  to  its  proa- 

imity  to  the  large  cen¬ 
ters  of  Philadelphia, 

Pittsburgh  and  Hew 

York,  Chester  mer¬ 
chants  and  wholesal¬ 
ers  have  on  hand  a 
full  line  of  goods. 

Residential 
Features 

Chester’s  houses  range  from  8 
to  6  stories  high,  also  a  large 

number  of  the  newer  and  more 

modem  type  of  apartments,  also 

a  few  tenements. 

Retail  Outlet  for  Nationally  Advertised  Products 

Auto.  (Passenger)..  26  Delicatessen  .  1  Furriers  .  8  Merchant  Tailors  ..  11 

Auto,  (Truck)  .  9  Dressmakers  . 48'  Oarages  . 27  MilUners  . 16 

Auto,  (Tires)  Ageys  14  Druggists  .  84  Grocers  . 870  Opticians  .  9 
Auto.  (Parts)  Ageys  84  Dry  Goods  . 89  Hardware  .  26  Photographers  .  7 
Bakers  .  17  Department  Stores . .  8  Hats  and  Cape  ....  1  Pianos  .  8 
eSgar  Stores  . 71  Electrical  .  9  Jewelry  .  19  Bestaurants  . 26 
(ncaks  and  Suits...  6  Florists  .  7  Ladies’  Tailors  .  1  Shoo  Dealers  . 28 
Clothiers  .  81  Fruits  . 28  Meat  Markets  . 68  Sporting  Goods  -  4 

Confectioners  . 98  Furniture  .  16  Men’s  FurnUhlngs  ..  27  StaUoners  .  6 

Sources  from  which  facts  and  figures  were  secured:  Chester  Board  of  Trade, 
IMwllii.  Banks,  Board  of  Education,  and  other  sources. 

Trading  Area 

Chester’g  trading  area  io  not  large  in  the  nnmber  of 
square  miles,  but  extends  in  a  radius  of  ten  miles,  cot* 

ering  one  of  the  most  thickly  populated  areas  in  the 

U.  S-  and  one  of  the  wealthiest. 

Newspapers: 
RepubUozn  (Morn.)/ 
Timot  (Eve.). 

You  Cannot  Hope  to  Cover 
THIS  RICH  INDUSTRIAL  SECTION  WITHOUT  USING  THE 

CHESTER  TIMES 
AND 

THE  MORNING  REPUBUCAN 
CHESTER,  PENNSYLVANIA 

While  Chester  is  only  15  miles  below  Philadelphia  on  the  Delaware  River  such  well  known  and 

big  stores  as  John  Wanamaker,  Strawbridge  and  Clothier,  Gimbel  Bros.,  Lit  Bros,  and  lesser  ones, 
but  nevertheless  important,  do  not  rely  on  the  Philadelphia  newspapers  to  reach  the  buyers  of  this 

community,  but  they  carry  their  advertisements  in  the  column  of  these  two  Chester  DAILIES, 

and  have  done  so  for  years,  because  it  is  the  only  means  they  have  of  reaching  nearly  all  the  buying 

public  in  one  of  the  richest  and  most  prosperous  industrial  sections  along  the  Atlantic  Seaboard. 

OVER  15,000  NET  PAID  DAILY  CIRCULATION. 

303  Fifth  Ave.,  New  York 

MEMBER  THE  A.  B.  C. 

Foreign  Representative 

FRANK  R.  NORTHROP Association  Bldg.,  Chicago 
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(Continued  from  page  17) 
_ _ 
newspaper  man,  soldier  of  fortune,  is 
dead. 

Miss  Anna  J.  Beauchemin.  aped  50, 

for  many  years  an  employee  of  the  Clin¬ 
ton  (Mass.)  Daily  Item,  died  recently. 

Ralph  Pomeroy,  aged  50,  one  of  the 
telegraph  editors  of  the  Philadelphia 

Record,  died  last  week  from  pneumonia. 

Mr.  Pomeroy  had  been  on  the  staff  of 

the  Record  for  thirteen  years.  He  w'ent 
to  Philadelphia  fifteen  years  ago  and 

worked  for  two  years  on  the  Public 

Ledger  before  joining  the  Record.  He 
was  a  native  of  .Appleton,  Wis.,  where 

his  body  was  taken  for  burial. 

E.  J.  Moyer,  editor  of  the  .\lnine 
(Tex.)  Avalanche,  died  in  .Alpine  sev¬ 
eral  days  ago. 

Charles  Listig,  aged  45,  reporter 

and  correspondent  for  Polish  newspapers 

throughout  the  United  States,  was  found 

hanging  in  his  room  at  the  .Albany  Ho¬ 
tel.  Buffalo.  .A  handkerchief  was  tied 
around  his  neck  and  attached  to  the 

frame  of  the  door.  Death  had  been 

caused  by  strangulation. 

.Alfred  Bonneau,  owner  and  editor 

of  I..a  Justice  de  Biddeford,  Me.,  French 

language  paper,  is  dead  at  the  age  of  58. 
Mr.  Bonneau  began  his  newspaper  career 
as  editor  of  a  French  publication  in 
Lowell.  Mass.  He  went  to  Biddeford 

in  1896  as  editor  of  La  Messanger.  Some 

years  ago  he  established  La  justice. 

Clifton  Beardo,  an  employee  of  tlie 

Fitchburg  (Mass.)  Sentinel,  died  recent¬ 
ly  at  Fitchburg,  of  blood  poisoning. 

Mrs*  Nelson  Dincley,  widow  of  Con¬ 
gressman  Dingley,  many  years  publisher 

of  the  Lewiston  Evening  Journal,  died 
Jan.  11  at  her  winter  residence  at  Sea 
Breeze,  Fla.  She  was  87  years  old. 

LEADBETTER  LOSES  SECOND  SUIT 

Court  Denies  His  Right  to  Repurchase 
Crown-Willamette  Stock 

(.Special  to  Editor  &  Publisher) 

Piirtij^nd,  Ore. — Fred  W.  Leadbetter, 
son-in-law  of  the  late  H.  L.  Pittock, 

publisher  of  the  Oregonian,  has  lost  his 

suit  to  recover  by  purchase  $1,000,000 
worth  of  stock  in  the  Crown-Willamette 

Pulp  &  Paper  Company.  Leadbetter, 
who  had  sold  the  stock  to  Pittock  eight 

years  before  the  latter’s  death,  .sought  to 
recover  on  the  ground  that  they  had  a 
verbal  under.standing  that  repurchase 

could  be  made  at  any  time. 

Circuit  Judge  Robert  H.  Tucker  held 
that  if  any  such  understanding  existed 

it  was  an  “incoherent  agreement’’  and 
that  l.eadbettcr  had  failed  to  take  ad¬ 

vantage  of  it  “within  a  reasonable  time.’’ 
He  called  attention  to  the  fact  that  no¬ 

where  in  Mr.  Pittock’s  private  books  did 
a  record  of  the  agreement  exist. 

This  is  the  second  important  suit  in 
connection  with  the  Pittock  estate  to  be 

lost  by  I.,eadbetter.  The  first,  brought 

by  Mrs.  Leadbetter,  sought  to  break  her 

father’s  will  wherein  he  left  the  Ore¬ 
gonian  and  other  properties,  amounting 

to  $8,000,(X)0,  in  a  twenty-year  trust. 
The  court  has  just  allowed  $50,000  in 

attorneys’  fees  to  counsel  for  the  estate 
in  that  action. 

An  advertiEenient  in  EDITOR  St 

PUBUSHER  INTERNATIONAL  "YEAR 
BOOK,  to  be  itsued  January  22  at  a 

part  of  a  regular  edition,  will  work  for 

you  every  day  in  1921. 

Information 

^  Canadian  Pacific 

Kailway,  through  its 

Bureau  of  Canadian  Infor¬ 

mation,  will  furnish  you  with  the  latest  reliable  in¬ 

formation  on  every  phase  of  industrial  and  agricul¬ 
tural  development  in  Canada.  In  the  Reference 

Libraries  maintained  at  Chicago,  New  York  and 

Montreal  are  complete  data  on  natural  resources, 

climate,  labor  transportation,  business  openings,  etc., 

in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 

Business  organizations  are  invited  to  make  use  of  it. 

Canadian  Pacific  Railway 
Department  of  Colonization 

and  Development 
165  E.  Ontario  St. 

CUengo 
335  Windsor  Station 

Montreal 

1270  Broadway 

New  Yoric 

n 

OWA 
HER  CHARACTER 

Ninety-nine  out  of  every  hundred  persons  in 
Iowa  ran  read  and  write,  the  highest  per  cent  of 
literary  of  any  state. 

Persons  of  school  age .  736,925 

Persons  attending  school .  519,814 
Enrolled  in  colleges .  25,410 
Persons  with  High  School  education .  289,109 
Persons  with  College  education .  140,009 
Number  of  Public  Schools .  20,446 
Number  of  consolidated  rural  schools .  260 

Value  of  Public  School  property . $60,000,000 

Value  of  Private  Colleges . $10,401,405 
Value  of  State  Colleges . $15,487,150 

Human  progress  is  based  upon  knowledge.  A 

people  is  judged  by  its  attitude  towards  education. 
Iowa  spends  approximately  thirty  million  dollars 

every  year  for  educational  purposes,  or  SI 2. 67  per 
capita.  Thus  her  achievements  as  a  commonwealth 
are  reasonable  and  to  he  expected. 

To  the  National  Advertiser  Iowa  offers  the  great¬ 

est  prize  for  good  advertising — good  business. 

USE  THESE  DAILY  NEWSPAPERS 

Burlington  Hawk-Eye  . 

Circu-  Rate  for 
lation  5,000  lines 

10,371  .035 
Burlington  Hawk-Eye  . 

12,510 

.035 

*Cedar  Rapida  Gazette  . 

....(E) 

17,567 

.055 

Council  Bluffs  Nonpareil  . 
.  (EftS) 

14,998 

.05 

Davenport  Democrat  ft  Leader . 

....(E) 

15,363 
.05 

Davenport  Democrat  ft  Leader . 

....(S) 

16,959 .05 
♦Davenport  Times . 

...(E) 

23,626 

.07 

Des  Moines  Capital . 

....(E) 

53,850 

.14 

Des  Moines  Sunday  CapitaL . 

....(S) 

37,935 
.14 

Des  Moines  Register  and  Tribune . 
(MftE)  109,523 

.20 

Des  Moines  Sunday  Register . 

....(S) 

82,046 

.20 

flowa  City  Press-Citizen . 

....(E) 

7,397 

.035 

♦Mason  City  Globe  Gazette . 

....(E) 

9,516 

.035 

Muscatine  Journal . 

....(E) 

8,057 

.035 
Ottumwa  Courier  . 

....(E) 

12,056 

.05 

Sioux  City  Journal  . 

.(MftE) 

52,808 .11 
Sioux  City  Journal  . 

. (S) 

32,226 

.11 

♦♦Waterloo  Evening  Courier. . 

...(E) 

15,577 

.05 

Government  Statements,  October  1st,  1920. 

♦A.  B.  C.  Publisher's  Statement,  October  Ist,  1920. 

♦♦A.  B.  C.  Audit  October  1st,  1920. 

tPublishers’  Statement. 
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1884  The  Oldest  Publithers  and  Advertisers?  Journal  ist  America  1921 

SUITE  1117,  WORLD  BUILDING,  NEW  YORK 

International  Year  Book 

Partial  List 
of 

Exclusive  Features 

Ust  of  daily  newspapers  of  the  United  States 

(drculathm  figures,  advertising  rates,  pop¬ 
ulation  of  cities,  listed  alphabetically  by 
states). 

Complete  list  of  A.  B.  C.  newspapers  (circu¬ 
lation  figures  sub-divided  as  to  distribution 
by  carrier,  mail,  city,  suburban,  etc.). 

Personnel  list  of  United  States  newspapers 

(owners,  editors,  managing  editors,  general 

managers,  business  managers,  advertising 
managers,  circulation  managers). 

Complete  list  of  newspapers  of  England,  Ire¬ 
land,  Scotland  and  Wales,  with  circulatiosis, 

rates  and  city  populatiosis. 

Complete  list  of  daily  newspapers  of  Mexico. 

Information  regarding  newspapsr  drculations, 

asaodatians,  advertising  rates,  news  re¬ 

quirements  and  other  features  of  newspa¬ 
pers  in  practically  every  European  country. 

Complete  directiny  of  American  newspaper 
associatiosu,  giving  both  state  and  national 

organization  details. 

Complete  list  of  advertising  dubs  sritb  their 
executives,  etc. 

Complete  list  of  Washingtoit  correspondents 

and  the  newspapers  which  they  represent. 

Complete  list  of  foreign  correspondents  in  ths 
United  States  srith  addresses. 

First  complete  roster  of  press  gallery  of 
League  d  Nations  at  Geneva. 

Directory  and  detailed  information  of  every 
university  of  journalism  of  the  world. 

Details  of  production,  consumption  and  price 
of  newsprint  in  every  country. 

Details  of  wire  news  services  of  the  world. 

Detailed  Wormation  of  communication  by 
tdegraph  and  cable,  including  routes  and 
rates. 

Legal  decisions  of  1>Z(,  both  news  and  adver¬ 
tising. 

Complete  list  of  recognized  advertising  agen¬ 
cies  of  the  world. 

January  22,  1921 

THE  ONLY  BOOK 

IN  WHICH  CAN  BE  FOUND 

50,000  Answers 
to  vital  questions  regarding 

— newspapers 

— news  print 

— newspaper  equipment 

— feature  sjmdicates 

— news  services 

— advertising  rates 

— circulations 

— recognized  agencies 

— advertising  clubs 

— newspaper  organizations 

— Washington  correspondents 

— foreign  correspondents 

— foreign  newspapers 

— and  hundreds  of  other  depart¬ 

ments  of  journalism  and  advertising 

An  extraordinary  regular  edition — Advertising  told  at  regular  rates  ragartfless 

of  increased  circulation — Forms  close  January  19 — Wire  reserratioB  of  q>aca 
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PERSONALS 

(Ccntinucd  from  Page  27) 

_ _ _ _ =I 

Tom  Daly,  author  of  popular  Irish 

■  and  Italian  dialect  poems  and  other 
verse,  and  an  editorial  writer  on  the 

Philadelphia  Record,  is  leaving  this  week 

for  a  month’s  lecture  tour  through  the 
Middle  West  and  New  England. 

George  M.  Graham,  former  sporting 

editor  of  the  Philadelphia  North  Ameri¬ 
can,  and  now  vice-president  of  the  Pierce 
Arrow  Motor  Car  Company  of  Buffalo, 

spoke  here  last  Sunday  before  the  Cheer 

Up ;  Don’t  W'orry  Club  on  “Ameri- 

THE  BUSINESS  OFFICE 

Frank  Wright,  for  several  years  ad 

alley  foreman  on  the  Dallas  (Tex.) 

Morning  News,  has  gone  to  Amarillo  as 
foreman  of  the  mechanical  department 

of  the  Amarillo  Morning  News. 

C.  H.  Leonard,  business  manager  of 

the  Gainesville  (Tex.)  Register,  was  the 

victim  of  an  attempted  holdup  a  few 

nights  ago,  but  when  the  newspaper 

man  made  a  double-quick  shift  and 
dodged  behind  his  automobile,  the  bandit 

fled,  evidently  fearing  trouble.  ' 

Capt.  Lester  M.  Hart,  former  city 
editor  of  the  Portland  (Me.)  Daily 

Press,  who  the  past  four  years  has  been 

private  secretary  to  Governor  Carl  E. 

Milliken,  has  joined  the  staff  of  the  ad¬ 
vertising  department  of  the  Augusta 
Kennebec  Journal! 

Horace  De  Grush,  advertising  man¬ 
ager  of  the  Perry  (la.)  Chief,  and  Miss 
Winifred  M.  Hyland,  of  Des  Moines, 
were  married  recently  in  Omaha. 

G.  Ray  Connolly,  identified  with  the 

advertising  department  of  the  Nevada 

(la.)  Evening  Journal,  and  Miss  Thelma 

Shugart  were  married  at  Des  Moines 
recently. 

WITH  THE  AD  FOLKS 

F.  S.  McVickar,  formerly  general 

manager  of  the  Encyclopedia  Brittanica 

Corporation,  and  for  several  years  with 
Shepard-Norwell  Company,  Boston,  as 

office  manager,  has  joined  the  McGraw- 
Hill  Co.,  Inc.,  New  York,  as  personnel 
manager. 

W.  H.  Milligan,  for  many  pears  ad¬ 
vertising  manager  of  Field,  Schlick  & 

Co.,  St.  Paul,  Minn.,  department  store, 

has  joined  the  staff  of  the  Minneapolis 

Journal.  He  is  succeeded  by  Randall 
Sweeney,  formerly  on  the  advertising 

staff  of  the  St.  Paul  Dispatch  and  Pion¬ 
eer  Press. 

Albert  E.  Reynolds,  recently  with 
the  advertising  department  bf  Armour 

&  Co.,  Chicago,  has  become  advertis¬ 

ing  manager  of  the  Sinbac  Shoe  Com¬ 
pany  of  that  city. 

Guy  Bolte  has  resigned  from  Frank 
Seaman,  Inc.,  New  York,  to  become 

advertising  manager  of  Cheney  Broth¬ 
ers,  silk  manufacturers. 

FIRST 
in  buying  power 

Atnehctn  AssocUtion  of  Advertising  Agencies 
credits  average  person  in  Indianapolis  Radius 
with  highest  buying  power  in  country.  You 
can  coeer  this  market  throu^ 

THEI/SDIATIAPOLB 

/itrSOyt^rs  a  NewspAp^r. 
Frtmk  T.  CmB,  AJvtrtimg  Mmtger 

Dmn  A.  CarroU,  Ncm  York  Rrprtientatiyt 
C  J.  E.  Lmtf,  Chicago  Rtptormttnt 

Russell  L.  Cook,  formerly  advertising 

manager  of  the  Icy-Hot  Bottle  Com¬ 

pany,  Cincinnati,  is  now  advertising  man¬ 
ager  of  the  Rlieinstroen  Bros.  Co.,  also 
of  Cincinnati. 

S.  Roland  Hall  has  been  retained  as 

advertising  counselor  and  agent  by  the 

Magnesia  Association  of  America. 

Howard  Berry,  advertising  manager 
of  Lansburgh  and  Bro.,  Washington, 

D.  C.,  will  have  charge  of  a  course  of 

advertising  to  be  given  under  the  direc¬ 
tion  of  the  advertising  club  of  that  city. 
The  course  will  begin  on  January  12. 

Frank  O.  Malm  has  been  elected  sec- 

•  retary  of  the  .\dvertising-Selling  League 
of  Omaha,  Neb.  He  has  been  a  sales¬ 
man  for  the  B.  F.  Goodrich  Company 

war,  he  was  a  lieutenant  with  the  89th 

and  for  the  distributor  of  Delco  Light 

products  in  Sioux  City,  la.  During  the 

Division,  serving  with  the  A.  E.  F.  and 

the  .^rmy  of  Occupatiorl. 

W.  F.  Doyle  has  been  appointed  ad¬ 
vertising  director  of  Chatfield  &  Woods 

Co.,  Pittsburgh  paper  merchants.  Mr. 
Doyle  has  spent  considerable  time  in 
South  America  in  the  paper  industry. 

David  Abeles,  formerly  for  three 

years  advertising  manager  for  Cam- 

meyer  shoes.  New  York,  is  now  asso¬ 
ciated  with  Lane  Bryant,  gowns,  in  the 

same  capacity.  For  eight  years  Mr. 

Abeles  was  with  Jules  P.  Storms  & 

Sons,  Inc.,  New  York  advertising 
agency. 

L.  Philander  Moore,  who  has  been 

district  sales  manager  for  Brown  & 

Bigelow,  St.  Paul,  has  joined  the  Borden 

Company,  New  York,  as  sales  manager 

for  Borden’s  condensed  milk. 
R.  W.  Ashcroft,  director  of  publicity 

of  the  Ames  Holden  McCready  System, 

has  been  appointed  assistant  to  the  presi¬ 
dent.  Before  joining  this  organization, 

•Mr.  .\shcroft  had  been  advertising  man¬ 

ager  of  the  United  States  Rubber  Com¬ 
pany  at  New  York. 

Charles  E.  Byrne  has  been  elected 

secretary-treasurer  and  a  member  of  the 
board  of  directors  of  Steger  &  Sons, 

piano  manufacturers,  Chicago.  Mr. 
Byrne  had  been  with  the  company  for 

ten  years,  starting  as  advertising  man¬ 
ager.  He  was  engaged  in  newspaper 
work  before  that. 

Appeal  Detroit  Wage  Award 

Detroit. — Judge  Harry  B.  Keidan, 

Perth  Amboy 
NEW  JERSEY 

One  of  the  leading  industrial 

centers  of  the  East.  Fully  cov¬ 
ered  by  the 

Evening  News 
F.  R.  NORTHRUP 

Foraiign  Representative 
303  FIFTH  AVE.,  NEW  YORK  CITY 

We  can  increase  your  business — you 
want  it  increased. 

You  have  thought  of  press  cIhn>lBCS 

yourself.  But  let  us  tell  you  how 

press  clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 
145  Lafayette  St,  N.  Y.  City 

Established  a  Quarter  of  a  Cantury 

arbitrator  in  the  wage  dispute  between 

the  newspaper  publishers  and  printers  of 

Detroit,  has  awarded  the  compositors  an 
increase  of  18  cents  an  hour  over  their 

previous  scale.  The  old  scale  ̂   was  97 
cents  an  hour,  day  work,  and  $1.02 
nights.  The  new  scale  is  $1.15  and  $1.22 
and  is  retroactive  to  November  1,  1920. 
The  contract  runs  until  Novemlier  1. 

1922.  Both  publishers  and  printers  have 

filed  notice  of  appeal  with  the  Inter¬ 
national  Board  of  Arbitration. 

ENGRAVERS’  STRIKE  DEADLOCKED 

Newspaper  Advertising  Sets  Both  Sides 

of  Case  Before  Philadelphians 

(Special  to  Editok  &  Puslishir) 

Philadelphia, — The  strike  of  the 

photo-engravers  which  started  last 

Thursday,  January  6,  seems  to  be  dead¬ 
locked.  The  men  are  still  out  and  work 

in  the  commercial  engraving  houses  has 

been  very  much  handicapped.  Eiach  side 
has  been  conducting  an  advertising  cam¬ 
paign  in  the  local  newspapers,  setting 

forth  its  side  of  the  controversy  in  ap¬ 
peals  to  the  public,  particularly  that  part 

of  the  public  which  includes  “the  buyers 

and  users  of  photo-engraving.’’ The  employers  opened  this  advertising 
battle  with  an  ad  four  columns  wide  by 

ten  and  a  half  inches  deep.  The  en¬ 
gravers,  through  their  local,  Philadelphia 

Photo-Engravers’  Union  No.  7,  replied 
the  following  day  with  space  three  col¬ 

umns  wide  by  fourteen  inches.  The  em¬ 

ployers — the  Manufacturing  Photo-En¬ 
gravers  of  Philadelphia — came  back  the 
next  day  with  another  ad  four  columns 

wide  by  ten  inches  deep.  Since  then  the 

“batteries  on  both  sides’’  have  been  silent. 
The  union  contends  that  the  new  mini- 

The  North  Jersey  Shore  draws  its  in¬ 
come  from  widely  divergent  activities. 
Thus,  this  section  enjoys  uniform  pros¬ 
perity,  unaffected  by  business  depression 
that  spells  havoc  in  localities  dependent on  one  industry. 

Asbury  Park  Press 
thoroughly  covers  this  territory  and 
through  it  the  advertiser  is  always  as¬ 
sured  of  a  highly  responsive  audience. 

Standard  Rate  Card Member  A,  B.  C. 

FVanlc  R.  Northrup,  Special  R^pressntativw 
393  Fifth  Avenue,  New  York  Qty 
Associatian  Bldg.,  Chicago^  III. 

J.  LYLE  KINMONTH.  Publkher 

Anbury  Psu-k,  N.  J. 

Qfcd  PLAII^  DE^R^N^RKET 

is  all  of  N.  Ohio 

The  Plain  Dealer 

Geveland 

Nearly  every  person  Is  Rlcknanf  rtsft  The 

NEWS-LEADER 
The  NEWS-LEADER’S  circulation  In  Richmond 

Is  greater  than  that  of  sll  the  other  Rtchmood 

pspeii  combined. 
The  NEWS-LEADER’S  dreidstlon  in  Virginia 

Is  greater  then  any  other  Virginia  newspaper. 

The  swam  statements  of  the  Richmond  ptpen 

show  THE  NEWS-LEADER  bsa  s  dally  dreuli- 
tlon  in  Richmond  which  Is  mors  than  tiiroa  times 

greeter  than  Its  nearest  compeUtor. 

Fhieign  lepreaentattvea 

Tht  Kelly-Smith  Co.,  ChlSN*.  III. 
Markrldfe  Bslldlnf,  Kelly-Smltk  Ca 
Brsadway  at  34tli  St  Lytton  BalldlBg. New  Ysrk  Uty. 

J.  8.  Kcowfh,  Candler  DilMlBf,  Atlanta,  ta. 

mum  of  $50  a  week  would  involve  ig 
expenditure  on  the  part  of  the  employen 

of  only  $130  per  week,  or,  figured  onj 
basis  of  the  340  members  of  the  union, 

only  forty  cents  per  member  per  week. 
The  emiiloycrs  in  their  reply  contend 

tl.at  “to  allow  this  minimum  wage  5#. 
crease  would,  as  is  the  history  of  onr 

previous  experiences,  result  immediatd; 
,.1  every  jouiiieynian  demanding  a  pro¬ 
portionate  increase  (a  majority  of  tht 

engravers  are  now  earning  above  the 
asked-for  minimum  of  $50  per  week) 

in  his  wage,  no  matter  what  he  is  get¬ 
ting.  This  is  the  little  Ethiopian  in  the 

cord  wood,  and  instead  of  the  innocent 

$130  a  week  addition  to  the  overhead, 
we  would  have  to  negotiate  an  increased 
cost  of  production  of  nearer  $2,000  i 

week,  or  over  $100,000  a  year.’’ .And  there  the  controversy  stands  to 

date. 

An  advertisement  in  EDITOR  4 

PUBLISHER  INTERNATIONAL  YEAR 
BOOK,  to  be  issued  January  22  m  i 

part  of  a  regular  edition,  will  work  far 

you  every  day  in  1921. 

The 

Pittsburg  Press 
Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 
Foreign  Advertising  Representativta 

Metropolitan  Tower,  People’s  Gas  Bldg. 
1.  A.  KLEIN  JOHN  GLASS, 
New  York  Chicago 

Circulation  aells  in  New 
York  for  50%  more 

Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 

World  Wide 
ADVERTISING  CORPORAnON 

Advertising  Counsel 
One  West  34th  St.,  New  York 

Tdiphones  Fitzroy  1 

Cable  Addremt! 

SCHOLZEM,  NEW  YORK 

BRIDGEPORT. 

CONNECTICUT 

Post-T  elegram 

a  copy  has  more  than  six  timet  the 
combined  circulation  oi  its  two  coo- 
temporaries  selling  at  2  cents  a  copy- 

What  it  such  m  ma- dium  worth  to  you? 
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WHAT  OUR  READERS  SAY 

The  Checking  Copy  Problem 
Austin,  Texas,  January  5,  1921. 

T„  £sitox  &  Pubushee:  The  newspapers  are 
,,rr  encerely  trying  to  do  everythinn  in  their 

cower  to  get  checking  copies  to  agencies  and 

to  advertisers,  but  there  is  just  as  much  fault 

I  agencies’  and  advertisers’  checking  depart- 
Inentt  »»  •h*’’®  *'•*’  •*'®  newspapers  

them- 

'^Here  is  a  list  of  requests  that  we  have  on 
file  in  the  Austin  American  office  showing  that 

it  ukes  considerable  ingenuity  to  even  get  out 

r'lecking  copies.  ,  . 
1— Send  checking  page  only  by  mail  every 

‘**2— Send  complete  checking  copy  every  day. 
3— Send  checking  pages  only  at  the  end  of 

"JZsend  checking  pages  only  at  the  end  of 
fverv  month  accompanied  by  invoice. 

5_Send  checking  pages  every  month  with 
invoice  and  also  mail  complete  checking  copies 

every  day. 

6

—

 

 

Send  ever^  day  ouf  advertisement  runs 

ieomplete.  

checking  

copy  
of  

all  
editions. 

7

—

 

 

Send  checking  pages  only  to  advertiser 

nd  Knd  
complete  

copies  
to  agency. 

8

—

 

 

Send  complete  copies  for  checking  pur¬ 

poses  
on  

each  
insertion  

direct  

to  
our  

checking 
lepartmcnt  

and  
at  

the  
end  

of  
each  

month end  
all  

checking  

pages  

together  

with  
invoices in  duplicate  to  our  auditor. 

Now  how  do  you  suppose  it  is  humanly  pos¬ 
sible  for  any  publisher  to  do  all  these  things 
nd  to  do  them  accurately  ? 
We  have  been  sending  out  checking  pages 

very  day  my  mail  in  a  special  envelope  for 
three  months  and  I  afn  frank  to  tell  you  that 

get  nearly  as  many  requests  for  missing 
papers  as  we  formerly  did  when  we  sent  out 

heeking  pages  as  second-class  matter.  Some- 

hing  is  radically  wrong  with  checking  depart- 

en'ts  and  agencies. 
^vcral  months  ago  an  agency  wanted  somc- 

hing  like  30  back  pages  extending  back  about 

months.  This  is  an  imposition  on  a  news- 
aper.  Anyhow,  we  finally  were  able  to  find 
ill  these  papers,  sent  them  by  express  and  had 
he  Express  Company  return  to  us  the  agency  s 
eceipt  for  them. 
About  two  weeks  later  there  came  an  in- 

istent  demand  from  the  agency  that  we  sup- 
,ly  these  papers.  .  ^ 
We  sent  them  their  own  receipt,  which  they 
d  given  the  express  company  and  then  they 
id  that  they  h.ad  evidently  mislaid  the  bundle 

ause  they  couldn’t  find  it  and  asked  for  a 
plicate  set  or  affidavits. 
We  sent  another  bunch  of  what  we  could 

..d  and  spent  $4.50  with  a  notary  to  get  the 
fcessary  affidavits.  Some  agencies  think  noth- 
Bg  of  asking  for  papers  a  year  old  and  it  is 
y  no  means  unusual  for  agencies  to  write  for 
becking  copies  for  dates  for  which  their  ad- 
ertisements  were  never  scheduled  to  appear. 

As  long  as  this  reform  is  under  way  let  us 
lake  it  mutual,  as  it  is  by  no  means  one-sided. 

KENDALL  BROOKS  CRESSEY, 

Editor  and  Publisher,  Austin  American 

Get  the  Reeders'  Verdict 
Walton.  N.  Y.,  Jan.  10,  1921. 

To  Editor  &  Publisher:  I  read  with  in- 
rest  in  your  issue  of  the  8th  “What  Papers 
ivc  the  Best  Editorial  Pages’’;  also  the 
ints  made  by  Mr.  St.  J^n  under  the 

eading  “What  Makes  an  Editorial.’’, 
I  am  only  familiar  with  the  editorial  pa^fes 
the  New  York  dailies,  but  if  one  applies 
qualifications  laid  down  by  Mr.  St.  Jonn  as 

necessary  to  the  best  and  most  influential 

litorial  page’’  it  is  clear  that  the  findings  of 
e  Jury  made  up  of  twelve  distinguished 
itors  must,  so  far  as  New  York  newspapers 
e  mentioned,  been  based  on  points  other 
an  those  set  up  by  Mr.  St.  John. 
As  proof  of  this  contention  I  will  cite  the 
ew  York  Times,  which  is  tied  with  two 
evspapers  of  other  cities  for  first  place.  I 
link  that  newspaper  men  agree  that  the 
imes  is  a  great  newspaper,  but  it  is  great, 
it  on  account  of  its  editorial  page  but  in 
ite  of  it.  Where  can  one  find  a  more 
caiy  or  tiresome  editorial  page?  It  is  a 

Nsw  Hams  ol  tha  Hartford  Times 

Concentrate  Your 

Advertising 

It’s  good  policy  to  advertise  in  a 
Mnunnnity^  that  holds  some  prom- 
w  of  doing  business  with  you, isn’t  it? 

Hartford,  at  this  writing,  is  one 
w  the  most  prosperous  cities  in  the eoontryl 

conspicuous  offender  against  “brevity.”  Its 
style  is  heavy,  its  wit  ponderous,  and  as  for 
“humanity”  if  it  is  ever  “the,  voice  of  the 
mute  and  the  tribune  of  the  weak”  a  reader 
will  never  discover  it  unless  he  classes  the 
financial  interests  of  the  country  as  the 
“weak.” 

To  a  certain  type  of  “intellectual”  the 
Times’  editorials  may  be  entirely  pleasing,  but 
editorials  are  not  written  for  the  few  but 
for  the  many;  not  for  other  editors  to  en¬ 
joy,  but  for  the  public.  1  have  often  asked 
a  steady  reader  of  the  Times  if  he  read 
the  editorials  in  it,  and  almost  the  invariable 
reply  has  been  “No.”  If  pressed  for  a  rea¬ 

son  it  would  be,  “too  long”  or  “too  dry.” Ask  a  reader  of  the  New  York  World  the 
same  question  and  the  answer  will  usually 
be  “Yes,”  and  yet  the  class  that  read  the 
Times  would  be  those  most  likely  to  read 
editorials. 

After  everything  that  goes  to  make  a  best 
editorial  page  is  weighed,  does  the  verdict 
of  the  twelve  editors  disclose  anything  of 
value  to  the  young  editorial  writer?  Is  it 
more  than  the  personal  preference  of  twelve 
professional  men?  A  jury  made  mi  of 
lawyers  might  reach  an  entirely  different 
verdict  than  a  jury  of  laymen;  a  jury  of 
editors  may  very  easily  be  in  entire  disagree¬ 
ment  with  a  jury  of  readers,  and  newspapers 
are  published  for  readers,  not  for  editors. 
A  referendum  of  readers,  if  such  a  thing 
were  possible,  would  be  the  best  means  of 
deciding  the  respective  values  of  the  edi¬ 
torial  pages  of  our  leading  daily  newspapers. 

JOHN  P.  WHITE, 

Editor,  Walton  Reporter. 

Reprinted  Laymen’s  Appeal 
Summit,  N.  J.,  Jan.  II,  1921. 

To  Editor  &  Publisher:  We  are  sending 
you. under  separate  cover  a  copy  of  our  last 
issue,  in  which  you  will  notice  that  we  have 

quoted  from  your  issue  of  January  I,  “A  New 
Year  .Appeal  by  Laymen  for  Prayer.”  We 
thought  that  this  might  interest  you  as  well  as 

the  article,  on  the  “Church  and  the  World  in 
1921,”  and  also  the  article  on  “The  Social  Mes¬ 
sage  of  Jesus”  on  another  page,  and  the  article 
which  we  quoted  from  your  publication  we 
called  attention  to  editorially.  We  find  that 
the  publication  of  these  features  has  aroused 
considerable  favorable  comment  in  the  com¬ 
munity.  We  thought  that  perhaps  you  might 
not  only  be  interested  in  seeing  these  articles, 
but  in  seeing  another  copy  of  the  Herald, 
which  we  have  sent  you  on  previous  occasions, 
and  on  which  you  have  been  so  kind  as  to  make 
favorable  criticism. 

FRED  W.  CLIFT, 

Editor  Summit  Herald. 

Worth  Doien  Years’  Cost 
Richmond,  V’a.,  December  27,  192<;. 

To  Editor  &  Publisher:  I  want  to  thank 
you  for  the  reprinting  in  Editor  &  Publisher 
last  week  the  article  by  Fred  Lockley.  The 
reading  of  this  article  alone  is  worth  more  to 

me  than  the  price  of  a  dozen  years’  subscrip¬ tion  to  the  paper.  May  I  add  my  every  good 
wishes  for  your  happiness  in  the  New  Year. 

MARVIN  S.  KNIGHT, 

Advertising  Manager,  Times-Despateb. 

The  Newspaper  Text  Book 
Burlington,  la.,  January  8,  1921. 

To  Editor  &  Publisher:  I  have  taken 

Editor  &  Publisher  so  long  that  I  have  ac¬ 
quired  the  habit.  And  have  profited  so  much 
by  its  instructive  features,  that,  though  now  an 
octogenarian,  I  am  still  a  willing  student  in 
newspaper  work,  with  Editor  &  Publisher  for 
a  text  book. 

The  strength  of  your  publication  rests  in 

The  Newton  Iowa  News 
Is  the  only  daily  newspaper  in  Jasper 

County  (one  of  the  banner  counties  of 
the  state). 

Newton  is  known  as  the  Washing  Ma¬ 
chine  center  of  the  World. 

It  is  a  city  of  diversified  industries  having 

thirty  manufacturing  plants. 
The  News  is  a  member  of  the  A.  B.  C. 

and  co-operates  with  national  advertisers. 

Represented  by 

FROST,  LANDIS  4b  KOHN 
Chicago  New  York  Atlanta 

FIRST 
The  New  York  Times  is  the 

first  and  only  New  York  news¬ 
paper  to  publish  a  million  lines 
of  automobile  advertising  in  one 

year. 
Its  record  for  1920  exceeds 

1,278,000  agate  lines  —  320,000 
lines  more  than  any  other  New 
York  newspaper. 

THE  NEW  YORK  TIMES 

the  fact  that  it  covers  practically  everything 
that  enters  into  the  making  of  a  good  news¬ 
paper  and  that  it  is  up  to  date  in  the  progress 

of  journalism  in  America. 
I  wish  you  a  happy  and  prosperous  New  Year 

and  still  other  bountiful  years  to  follow. 
Sincerely  yours, 

J.  L.  WAITE. 

Portion  Ub — NewfoontlUndera 
Toronto,  Ont.,  January  12,  1921. 

To  Editor  &  Publisher:  On  page  12  of  your 
issue  of  January  8  I  notice  an  article  under 
a  Toronto  date  line,  announcing  that  two  Cana¬ 

dian  dailies  have  “quit”  and  naming  the  two 
as  the  Windsor  (Ontario)  Sun  and  the  St. 

John’s  (Newfoundland)  Herald. 
Far  be  it  from  me  to  cast  any  aspersions  on 

the  geography  they  teach  you  fellows  in  the 
United  States  schools,  but  for  your  information 
may  I  explain  to  you  that  Newfoundland  never 
was,  and  according  to  Newfoundland  people 

themselves,  never  will  be,  a  part  of  the  Domin¬ 
ion  of  Canada?  Newfoundland  is  a  separate 
colony  of  the  British  Empire  with  her  own 
government  and  her  own  Governor  General 
appointed  by  the  British  Crown. 

JOHN  W.  TIBBS. 
News  Manager,  Canadian  press  Limited. 

Leased  'Wire  Service 
Foreign  News  Reports 
“Pony”  Services 

Teletype  Service 
Mat  and  MaU  Services. 

Speed — Reliability — Quality 

International  News 

Servif4 
lOth  floor,  World  Building, 

New  York 

The  amalgamation  ol  the  two  l~.Hi«g 
progresaive  Jewish  newsoaiMra  of 
New  York 

THE  DAY 
AND 

THE  WARHEIT 
b^ga  into  being  the  moat  powerful advertiehig  medium  in  the  Jewish  Aeld. 

Tk*  NuHoiial  Juwiah  Dnily 

composed  of  New  York  newspaper  men 
on  theatrical  assignments.  The  other 

officers  are:  Harold  Conway,  first  vice- 

president;  Harry  Hershfield,  second  vice- 
president;  Eugene  Kelcey  Allen,  third 
vice-president;  F.  J.  Hughes,  treasurer; 
H.  P.  Hanaford,  secretary,  and  William 
Pine,  recording  secretary. 

New  Paper  in  Avery,  Tex. 

Avery,  Tex. — The  Avery  Times  is  the 
name  of  a  new  paper  just  launched  here. 

,W.  G.  Bryan  and  S.  B.  Fryar. 

Receivership  for  Atlas 

John  O’Shaughnessy  and  Finar  Chris¬ 
tie  have  been  appointed  receivers  of  the 
Atlas  Advertising  Agency. 

Whiting  Quits  Boston  Record 
Boston. — Fdward  Flwell  Whiting,  for 

17  years  connected  with  the  Boston  Fve- 
ning  Record  as  an  editorial  writer,  has 

resigned.  Mr.  Whiting  came  to  the  Rec¬ 
ord  in  1903,  when  the  late  William  F. 
Barrett  was  its  publisher.  At  that  time 
the  Daily  Advertiser,  now  part  of  the 

Hearst  organization,  was  under  the  same 

management,  and  Mr,  Whiting  wrote  for 
each  of  these  newspapers.  His  editorials 
during  the  war,  and  more  recently  the 
campaign  he  carried  on  editorially  in 
the  interest  of  Calvin  Coolidge,  brought 

him  high  commendation. 

Pop«  Heads  Theatre  Reporters 

Frank  Pope,  dramatic  editor  of  the 

Journal  of  Commerce,  has  been  elected 
president  of  the  Manhattan  Cheese  Club, 

“The  African  Worid” 

& 

“Cape^to-Cairo  Express*' 
Published  every  Saturday  in 

London. 

SOLE  AGENTS  FOR  UNITED 
STATES 

The  World-WIife  Advertising 
Coiporation  (Inc.), 

No.  1  West  Thirty-fourth  St., 
NEW  YORK  CTTY 

The  Value  of  any  newipaper  ia  beat  re¬ 
flected  by  the  co^dence  of  its  Advortisers. 

THE  HOUSTON  CHROHICIE 
LED  the  entire  State  In  total  Advertis¬ 

ing  during  1919.  L^  the  entire  Soath 
in  National  Advertising.  Carries  more 
(Tlastified  Ade  than  the  other  two  Houe- 
ton  papers  combined. 

Of  TEXAS 

It’s 

THE  CHRONICLE 

„  .  Repreeentotiveo  in 

New  York  „  ^  Chioon 
St.  Lotds  Kioeae  Qty  Atlmrtn 

John  M.  Branham  Ceuvaugr 

LEADS 

all  other  Bocton  ereniiif 

newgpapen  in 

Department  Store ADVERTISING 

d  tttffidmt  raeammmdaHem  to 
ANY  tpae*  buyer. 

The 
Pittsburgh 

Post 

has  the  second 

largest  mom-  4^ 

ing  and  Sunday  circulation 
in  Pittsburgh. 

The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 
carries  more  display  ad¬ 

vertising  than  any  other 

newspaper  in  Westchester County. 

This  is  an  acknowledg¬ 

ment  of  its  power  that  the 

advertiser  should  heed,  if 

desirous  of  reaching  the 

people  of  Mount  Vernon. 

GEO.  B.  DAVID  A  CO. 

Feroiga  RaprmeBtattva 

171  Msdboa  At*.  I«W  YORK 



36 Editor  &  Publish  or  for  January  15,  1921 

PROMOTION  IDEAS 

^(>kOXT(J. — N'ew  >paiK‘r  advertising proved  its  worth  as  a  salesman  of  life 

insurance,  according  to  a  circular  just 

issued  by  the  Sherbrooke  (Que.)  Rec¬ 
ord,  The  district  manager  of  the  Can¬ 

ada  Lift  Assurance  Companj'  is  quoted 
as  saying  that  as  the  result  of  two 

advertisements  appearing  in  October  and 

Xoveml)er,  the  company  wrote  $27,106 
worth  of  insurance,  with  first  year 

premiums  amounting  to  $982.30.  In¬ 
quiries  received  from  the  advertising 
furnished  the  leads  which  were  turned 

into  contracts,  and  according  to  the 

company,  it  was  found,  on  checking  up 

the  coupon  inquiries,  that  the  advertise¬ 
ment  in  practically  every  case  had  sold 
the  iK>licy. 

Veknon,  Tex. — The  Record  has  been 

■conducting  a  cooking  school  here  during 
tlie  past  week.  The  demonstration  work 
is  in  charge  of  Miss  Edith  Lacy  and 
Miss  Eula  Goodfellow. 

Detroit. — The  Detroit  Free  Press 

Christmas  Fund  induced  5,000  Detroiters 
to  contribute  at  least  one  dollar  each  for 

Christmas  charity  work. 

St.  Paul. — The  Dispatch  and  Pioneer 

F’ress  have  issued  an  excellently  gotten- 
np  book,  known  as  the  St.  Paul  Survey, 
for  the  information  and  Ijenefit  of  ad¬ 

vertising  men  the  country  over.  It  de- 
.scribes  the  facilities,  field  circulation,  in¬ 
fluence,  etc.,  of  the  two  papers. 

Xashville,  Tenn. — The  Tennessean 

recently  published  a  double  page  adver¬ 
tisement  in  its  rotogravure  section,  de¬ 
picting  a  dozen  attractive  corners  of  a 

local  department  store,  with  breezy  de¬ 
scriptive  matter  accompanying  each  cut. 

CoLUMBi.\,  S.  C. — The  Record,  to  aid 

in  securing  $200,000  for  Chicora  Col¬ 
lege,  a  local  college  for  girls,  permitted 
a  crew  of  students  to  edit  and  issue 

a  special  section,  the  proceeds  of  which 
would  go  to  the  fund.  Twenty  girls 

were  assigned  to  editorial  and  news 

work  and  ten  were  detailed  to  “go  out 

and  get  ads.”  The  result  was  a  sixteen- 
page  section,  averaging  100  inches  of 
advertising  to  the  page. 

Buffalo. — The  Courier  and  Enquirer 

are  conducting  a  bowlers’  popularity  con- 
te.st.  The  newspapers  will  enter  the  six¬ 
teen  most  popular  teams  in  Buffalo  in 

the  American  Bowling  Congress  tourna¬ 
ment  to  be  held  in  Buffalo  next  Febru¬ 
ary  and  March.  The  teams  receiving 
the  highest  number  of  votes  will  have 
all  tournament  expenses  paid  by  the 

paiK-rs.  Coupons  only  are  used  as  votes, 
no  sub.scriptions  being  taken. 

Greenville.  Ill. — The  .\dvocate  last 

week  published  a  special  “Wanderers’ 
Edition.”  in  which  letters  from  former 
Greenville  and  Bond  county  residents  oc¬ 
cupied  several  pages  of  the  paper. 

Buffalo. — The  Buffalo  Evening  News 

on  January  1  began  the  taking,  editing 

and  presentation  of  a  weekly  motion  pic¬ 
ture  news  film,  presenting  Buffalo  and 

W  estern  Xew  York  events.  A  camera¬ 
man  and  the  editorial  staff  of  the  News 

will  work  jointly  in  obtaining  topics  for 

the  weekly.  The  lilm  will  be  shown  in 
the  Shea  theatres  in  Buffalo  each  week. 

"The  Power  of  the  Newspaper”  is  the 
title  of  a  semi-monthly  broadside  issued 

by  Knill-Burke,  Inc.,  newspaper  repre¬ 
sentatives.  Number  1  of  which  has  just 

appeared.  Articles  by  the  Blackman 
Company  and  the  Federal  Advertising 

.\gency  flank  a  five-column  argument, 
ably  presented,  for  the  daily  newspaper 

as  the  key  to  unlock  the  door  to  the  con¬ 
sumer  closed  by  the  recent  depression. 

The  paper  is  issued  to  advertisers  and 

advertising  agents  throughout  the  L'nited States. 

Indianai’oi.is. — The  year-end  review 

edition  of  the  Indianapolis  Star,  pub¬ 
lished  December  31,  was  the  largest  ever 

published  by  the  Star,  and  according  to 

VV.  D.  Keenan,  advertising  manager,  re¬ 
flects  the  sound  business  conditions  in  In¬ 
dianapolis  and  the  Indianapolis  territory. 

“We  are  starting  1921  expecting  more 

advertising  than  during  the  past  year,” 
says  Mr.  Keenan.  "We  have  shown  a 
gain  in  every  department  and  a  total 
gain  of  more  than  15  per  cent  in  space 

in  the  last  year.  The  high  spots  of  Star 

liistory  last  year  were  tlie  new  feature 

section  and  the  rotogravure  on  the  Sun¬ 

day  paper.”  Mr.  Keenan  has  announced 
two  additions  to  his  staff.  William  Akin, 
formerly  with  the  Cole  Motor  Company, 
will  have  charge  of  financial  advertising, 
and  .Mbert  Lambert  is  a  new  member  of 

the  mercantile  display  staff. 

Halif.w,  X.  S'.— Optimism  is  the  key¬ 

note  of  every  page  of  the  “end  of  the 
year”  edition  of  the  Halifax  Herald  is¬ 
sued  on  December  31.  It  is  a  review 

of  the  progress  and  prosperity  of  the 

province,  and  in  a  special  section,  printed 
in  two  colors,  it  emphatically  proclaims 

to  its  readers  that  1921  is  “a  new  year 
in  which  a  great  resolution  must  be  made 

—and  kept.  Work  and  Save.” 

Lewiston,  Me. — The  Ad  Men's  Bureau of  the  Lewiston  Chamlier  of  Commerce 

has  appointed  a  committee  to  arrange  for 
a  special  sales  week  of  merchants. 

St.  Paul. — The  Sunday  Pioneer  Press, 

December  26,  put  forth  a  “St.  Paul- 
Northwest  Issue.  Development  Review,” 
replete  with  advertisements  and  large  pic¬ 
tures  of  St.  Paul. 

Writes  of  Fifty  Years  of  Theatres 

Boston.  —  Miss  Marion  Howard 

Brazier,  the  Boston  journalist,  who  at 

70  has  written  and  published  a  review 
of  the  stage  for  the  past  50  years,  has 

received  many  congratulatory  communi¬ 
cations  from  friends  everywhere  on  this 
recent  success.  Miss  Brazier  is  one  of 

the  few  remaining  pioneer  woman 

journalists,  and  "was  associated  with  the 
Boston  Post  for  a  number  of  years. 
She  belongs  to  the  interesting  group 
which  includes  such  women  as  Helen 

Winslow,  Belle  Armstrong,  Edith  Min- 
iter,  Mary  McKay  and  Isabel  Laugh- 
lin  of  the  Globe  and  Mrs.  A.  Lincoln 

Bowles  of  the  Transcript. 

Bay  State  Bill  Board  Law  Starts 

Boston. — Elimination  of  advertising 

billboards  from  along  highways  in  ter¬ 

ritory  of  “unusual  scenic  beauty.”  and 
general  .strict  regulation  and  restrictions 
of  outdoor  advertising,  are  provided  in 

the  rules  laid  down  by  the  division  of 

highways  of  the  Massachusetts  State 
I>epartment  of  Public  Works.  The 
rules  are  made  under  authority  vested 

in  the  department  by  a  statute  of  1920 
and  became  effective  throughout  the 

Commonwealth  with  the  new  year. 

Regulatory  measures  of  the  rules  pro¬ 
hibit  the  construction  of  any  outdoor 

advertising  “within  the  bounds  of  any 
highway,  nor  on  any  location  within  300 
feet  of  any  park,  parkway,  playground. 

State  reservation  or  public  building.” 

The  name*  of  the  managing  editors 

of  all  the  daily  newspapers  in  the 

United  States  will  appear  in  EDITOR  & 

PUBLISHER  INTERNATIONAL  YEAR 

BOOK— out  January  22. 

Spach  Joins  Evening  Journal 

Lee  L.  Spach,  formerly  with  Cone, 
Hunton  &  Woodman,  Inc.,  has  become 

assistant  to  F'red  Crawford,  Western 
representative  at  Chicago,  of  the  New 
York  Evening  Journal. 

Join  New  York  Agency 

K.  IC  Humbert,  recently  advertising 

manager  of  the  H.  K.  H.  Silk  Company, 

and  R.  C.  Jones,  recently  assistant  ad¬ 
vertising  manager  of  Cheney  Brothers, 

both  of  New  York,  have  with  other  in¬ 
terests  formed  the  Ralph  Kingsley,  Inc., 

.\dvertising  Agency,  Xew  York. 

Peach  Association  Changes  Name 

The  name  of  the  association  known  as 

the  California  Peach  Grow-ers  has  been 
changed  to  the  California  Peach  &  Fig 
Growers. 

FOR  SALE 
C—  A  WORD  for  advertisements  tmder  this 

classiflcatiati.  Cash  with  order. 

Printers'  Outfitters 

Printing  Plants  snd  Business  bought  and  sold, 
American  Typefotuiders’  products,  printers  and 
bookbindera  machinery  of  every  description. 
Conner  Fendler  ft  Co.,  96  Beckman  St.,  New York  City. 

For  Sale 

Our  No.  15  Hand  Shaving  Machine  in  first 
class  condition.  Derrick  Publishing  Company, 
Oil  City,  Pa. 

For  Sale 

Automatic  steam  table  for  sale.  Duplex 
Mechanical  Compressor  for  two  forms,  oper¬ 
ated  by  small  direct  connected  motor.  No 
compressed  air.  Fastest,  simplest  and  easiest 
operated.  Displaced  by  dry  mats.  Will  sell 
at  half  price  which  is  $1,200  F.  O.  B.  cars. 
First  class  condition.  Derrick  Publishing 
Company,  Oil  City,  Pa. 

Business  Chance 

A  complete  printing  plant  and  bindery  need 
experienced  manager,  with  some  money  or  will 
sell  whole  or  in  part.  Diamond  Binding  & 
Printing  Co.,  Hagerstown,  Md, 

For  Sale 

(joss  quad  printing  press,  capacity  24,000 
copies  per  hour  up  to  sixteen  pages,  and  12,000 
per  hour  up  to  thirty-two  pages.  Type  page 

22^  inches  long.  35-inch  and  17i4-inch  rolls used.  Sheets  cut  23 '/i  inches  long.  Equipped 
with  35  H.  P.  motor  and  Cutler-Hammer  con¬ 
troller.  Address  W.  G.  Chandler,  1007  Union 
National  Bank  building,  Cleveland,  Ohio. 

For  Sale 

(joss  Semi-Rotary  flat  bed  press.  Will  print 
from  4  to  14  pages  direct  from  forms  at  speed 
of  4,000.  Machine  bought  new  in  1912.  If 
bought  today  outfit  would  cost  $25,000.  Press 
is  complete  with  motor,  belts,  shafting,  chases, 

etc.  Will  sacrifice  at  $6,000.  Times  Publish¬ 
ing  Co.,  Warren,  Pa. 

For  Sale 

1000  Cut  Glass  sugar  and  cream  sets  at  a  bar¬ 
gain.  Fine  for  premiums.  Write  for  price  on 
all  or  part.  C(5nDON  GLASS  CO.,  Toledo. 

Ohio. 

NEWSPRINT 
Publishers  by  placing  their  or¬ 

ders  with  us  can  rest  assured  of 

satisfaction  in  quality,  shipments 

as  promised  at  prices  that  war¬ 
rant  our  being  favored  with  the 

business. 

Before  contracting  ASK 

J.&J.SCOTT,Ltd. 
Pulp  ft  Paper 

33  W.  42nd  ST. 
Phone  Vanderbilt  1K7 

Ex-Editor  at  HarrUburg 

Philadelphia. — One  of  the  rectm 

elected  members  of  the  Peimsyly^ 

Legislature,  which  assembled  at  Hani 

burg  last  week,  was  W.  W.  Long 
Coatesville,  who  will  represent  the  Thj 

Chester  County  District  in  the  si 

House  of  Representatives.  Mr. 
or  “Bill”  Ixmg  as  he  is  known  to  hj 
dreds  of  newspaper  men,  is  a  form 

baseball  star  at  Lafayette  and  Pema 

vania,  and  a  well-known  ex-newspjji 
man.  He  was  sporting  editor  of  tht, 
Philadelphia  Press  for  14  years  ij 

later  city  editor.  About  twelve  ya 

ago  Mr.  Long  resigned  from  the  Pn 
and  moved  to  Coatesville,  Pa.,  whe 

he  became  the  publisher  of  the  Reco; 

.■\bout  two  years  ago  he  sold  the  Recc 
and  has  since  been  interested  in  sevc 

building  operations. 

EQUIPMENT  WANTED 
g.  A  WORD  for  adverliftement  under  i 

cl&ftsification.  Cash  with  order. 

Wanted 
To  buy  Tool  Cutter,  Shaving  Machine  a 
Trimming  Block  to  fit  one  of  the  later  mod 
of  Potter  Newspaper  Press,  Address  !i 

('•735,  care  of  Editor  &  Publisher. 

FOR  SALE 
Goi,  Straight  Line  Qaadraple  Pou- 
Deck  Taro-Page  Wide  Preai.  Pritt 
4,  6i  I,  10,  U,  U  or  16  page  paperi  a 
24,000  per  hour,  20.  M.  21  or  21  Mg 

Epera  at  12,O00  per  hour,  fotdea  a If  page  alee.  Length  of  page  UK*- 

This  Press  May  Suit  Yos 

WALTER  SCOTT  A  OOSIPANY 

PLAINFIELD.  NEW  JERSEY 

TsksUTo 

POWERS 
Open  24  Howra  oat  of  24 
The  Faateet  Engraven  m 

the  Earth 

Powen  Photo  Engrsving  Cs 

154  Nssanv  Sl,  TrOwM 
N«w  York  City 

For  Prompt  Servlet 

TYPE 

Printers*  Supplies Machinery 

In  Stock  for  Immediate  Shipment  bf 

Selling  Houses  conveniendy  locstai 

“American  Type  the  Best  in  Any  Can 

AMERICAN 

TYPE  FOUNDERS  Ca 
Boston  Pittsburgh  Kansas  09 
New  York  Cleveland  Denver 

Philadelphia  Detroit  Los  AngdM 

Baltimore  Chicago  San  Frtfidtf 
Richmond  Cincinnati  Portlafid 
Atlanta  St.  Louis  Spokane 
Buffalo  Minneapolis  Winnipef 

SUPPLIES  &  EQUIPMENT 
For  Mewspaper  Making 
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Announcements  Which  Tell  of  Better 
Positions  and  Better  Men 

SITUATIONS  WANTED 
o  A  WORD  for  advertUemenU  under  this 
OC  cUseificAtian.  Cmah  with  order.  For 

tluiee  unemployed  one  insertion  (ndv.  not  to 

0ceed  50  words)  FREE. _ 

Accountant 

Thoroughly  experienced  in  big  newspaper  con¬ 
trol  and  disbursing  accounting  seeks  position 

with  New  York  City  daily.  Can  develop  good 

oractice  and  furnish  informative  statements  to 
extent  of  profit  and  loss  per  line.  Address 

Box  C-739,  care  of  Editor  &  Publisher, 

j^verthing  and  Promotion  Manager 

at  present  employed,  seeks  propxsition  in 

medium  sized  city  offering  a  big  future.  Ex¬ 

cellent  solicitor,  correspondent  and  copy-idea- 

liyout  man  having  all  essential  qualifications 

covering  foreign,  local,  service  and  promotion 

departments.  I-ong  experience;  best  refer¬ 
ences.  Box  C-726,  care  Editor  &  Publisher. 

Wanted 
The  advertising  manager  of  one  of  the  most 

nrorainent  and  prosperous  afternoon  dail.es  in 

the  middle  west  seeks  a  change  for  personal 

reasons.  Thirty  years  old,  married.  Record 

speaks  for  itself.  Fully  qualified  to  take  over 
all  d'tails  of  advertising  and  merchandise  de¬ 

partments.  Salary  $4,000.  .\ddress  Box  C-738, 
care  of  Editor  &  Publisher. _ 

Advertiaing  Manager 
Now  connected  with  one  of  the  livest  dailies  in 
the  Northwest.  Seeks  similar  position  in 
eastern,  central  or  southern  staUs.  Twelve 
years’  experience  on  metropolitan  papers. 
Good  record.  Age  30;  married.  Wife’s  health 
demands  another  climate.  Seeking  permanent 

location  only.  Box  65~,  Hoqitiam,  Wash. 

Advertiaing  Manager 

Solicitot,  now  employed  desires  change,  12 

years’  experience.  35  years  old,  married,  .\-l 
references.  Address  box  C-730,  care  Editor  & 
Publisher.  _  . _ 

Qaaaified  Manager 

Live  young  man — experienced  classified  builder, 
capable  director  of  promotion  campaigns  and 
classified  sales — is  available  at  once.  Desires 
connection  with  daily  paper  of  over  12,000 
circulation.  East,  West  or  South.  References. 
Address  Fred  W.  Spooner,  1724  N.  College 
St.,  Decatur,  Illinois. 

Cartoonist 

Wants  position  on  newspaper.  Experienced  in 
serious  and  comic  cartooning.  Can  give  good 
reference.  My  samples  do  my  talking  and  are 
furnished  on  request.  Address  C-733,  care 
Editor  &  Publisher. 

HELP  WANTED 
A  WORD  for  advertisements  under 
this  classification..  Cash  with  order. 

Capable  Newspaper  People  Wanted 

Illinois  A.  H.  C.  daily  of  10,000  has  opening 
for  circulation  manager  who  knows  the  game 
and  can  build  circulation;  classiBed  ad.  man¬ 
ager  with  modern  ideas  and  who  can  solicit; 
copy  reader;  reporter  for  assignment  work; 
anti  woman  to  head  social  news  department. 
All  must  be  experienced,  reliable  and  of  good 
personality.  Give  experience  in  first  letter 
and  salary  expected  to  start.  Address  in  con¬ 
fidence  C-727,  care  Editor  &  Publisher. 

Wanted 

A  newspaper  man  to  establish  and  operate  a 
daily  newspaper  in  a  live  and  growing  city.  An 
excellent  opening.  Interested  parties  corre¬ 
spond  with  A.  R.  Workman,  Marseilles, 
Illinois. 

Special  Agency  Representative 
One  of  the  leading  and  oldest  special  agency 

representing  only  high  class  daily  papers  de¬ 
sires  to  engage  the  services  of  a  clean  cut  ex¬ 
perienced  and  reliable  solicitor.  In  replying 
slate  age,  experience,  salary  desired,  etc., 
^\hich  will  be  treated  confidential.  Address 

Jlox  C-741,  care  of  Editor  &  Publisher. 

WANXED 

Circulation  Manager 

Advertising  Manager 

I'or  evening  paper  in  great 
metropolitan  city.  Be  specific  in 

giving  qualifications.  All  com¬ 
munications  in  strict  confidence. 

.\ddress  E.  D.,  Box  C-732,  care 
Editor  &  Publisher. 

BUSINESS  OPPORTUNITIES 

this  claMification.  Cash  with  order. 

Eidit4>r 

Do  you  need  a  man  of  my  qualifications? 
I  am  27,  have  been  in  the  game  six  years  and 
am  now  city  and  telegraph  editor  in  town  of 
30,000.  Box  C-737,  care  Editor  &  Publisher. 

Editorial  Writer,  Paragrapher,  Executive 

Wants  connection  with  large  paper.  East  or 

W«t.  Strong  references.  Address  Box  C-731, 
are  of  Editor  &  Publisher. 

Mmaging  Editor,  Editorial  Writer  or  Sport* 
at  Editor 

Have  had  fourteen  years’  practical  experience and  can  fill  cither  one  of  above  nositions  to 
suit  best  taste.  Am  little  over  thirty  years, 
have  wife  and  tvv’o  kiddies;  know  game  from 
A  to  Z  and  seek  immediate  engagcfnent  as 

my  newspaper  suspended.  Wire  me  brief  par¬ 
ticulars,  salary,  etc.  Advertiser,  109  Tillinghast 
Place,  riint.  Michigan. 

General  Manager 

Trained  and  experienced  all  around  newspaper 

man  seeks  genera!  management  of  “live”  small 
city  daily.  Understands  modern  methods  of 
advertising,  circulation  and  all  departments  of 
newspaper  making.  Excellent  record — highest 
references.  Address  Box  C-734,  care  Editor  & 
Publisher. 

Eiportor 

Young  man  seeks  connection  with  small  town 
daily  or  weekly  as  reporter,  with  opportunity 
ultimately  to  acquire  a  financial  interest  in  the 
W>er.  Harry  Miller,  2252  Haddon  Ave., 
vhicago,  Ill. 

Youn,  Man 

years  old,  single,  wants  to  connect  with 
lire  daily  newspaper  in  city  of  25,000.  I  have 
♦  years’  advertising  agency  experience  but 
want  to  locate  in  a  small  city  with  opportunities 
to  grow.  I  want  to  take  care  of  your  local 

•oyertising  by  developing  greater  service  in  the 
Writing  of  copy  ana  planning  of  campaigns, 
rrefer  location  within  300  miles  of  New  York 
bity.  Box  C-736,  care  of  Editor  &  Publisher. 

i**®*'t«r  and  Desk  Man 

‘‘'Ijo  yMrs’  experience,  wants  position  on  paper published  in  town  within  one  hour  of  New 

fflishe'r*’''  
Editor  & 

Jmstworthy  Reporter 
JO  irregular  habits,  consequently  dependable, 

unmarried,  hustler,  fine  record,  wants  per- 
place  quickly.  Address  Box  185,  Jack- *>”,  Mich. 

NEWS  OF  ASSOCIATIONS 
AND  CLUBS 

For  Sale 

Evening  daily  and  job  office  in  Illinois  city  of 
6.000;  circulation  qver  1,200;  1920  business, 
$28,609.32;  expenses,  $15,943.06.  Equipment 
new  and  modern;  established  seventeen  years. 
$27,500  for  quick  sale.  Welcome  complete  in¬ 
vestigation.  Address  C-740,  care  Editor  &  Pub¬ 
lisher. 

Publishera 

Chance  for  publishers  of  paper  or  magazine  to 
have  your  composition  set  up  free  of  charge 
if  you  have  a  few  thousand  to  invest  in  good 
plant.  For  particulars  .address  A.  Johnson, 
244  W.  23rd  St.,  New  York  City. 

$10,000 
Half  Cash,  will  buy  established  weekly  in 
Southern  California.  1920  receipts  $8,400. 
Expenses  $3,250.  Net  profits  $5,150.  Future 
prospects  excellent.  J.  B.  Shale,  103  Park 
Ave.,  New  York  City. 

Bodenwein  Host  to  Staff 

New  London,  Conn.  Theodore  Bo¬ 

denwein,  the  publi.sher  of  The  Day,  was 
host  to  his  employees  at  a  dinner 
at  the  Mohican  Hotel,  Dec.  29.  Covers 

were  laid  for  about  fifty.  The  dinner 

was  a  get-together  of  the  various  depart¬ 
ments  of  The  Day.  The  employees 

showed  their  good  will  and  esteem  for 

their  employer  by  presenting  him  with 
a  handsome  and  expensive  traveling  bag 

and  automobile  kit.  Every  employee  had 

earlier  been  given  a  Christmas  bonus 

equivalent  to  a  week’s  pay.  Mr.  Boden¬ 
wein  reviewed  the  history  of  The  Day 
and  declared  that  its  success  and  the 

high  standard  it  had  attained  was  due 

to  the  co-operation  of  his  employees. 
Talent  from  among  the  employees  en¬ 
tertained  with  vocal  and  instrumental 

music  and  other  forms  of  entertainment. 

Favors  and  gifts  of  a  humorous  nature 
were  distributed  from  a  Christmas  tree, 

arousing  much  amusement  and  merri¬ 
ment. 

Portland,  Ore. — \V.  S.  Kirkpatrick, 

head  of  the  Kirkpatrick  Advertising 

.\gency,  has  been  elected  president  of 
the  Portland  Ad  Club.  Other  officers 

chosen  are :  Vice-presidents,  George  L. 
Kauch  and  Luther  R.  Bailey ;  secretary- 

treasurer,  William  J.  Piepenbrink ;  di¬ 
rectors,  William  J.  Ball,  William  C. 
Culberson,  Frank  P.  Tebbetts,  Wilson 

W.  Brown,  M.  R.  Klepper,  Ernest  M. 

VV'elch  and  John  J.  Lane.  The  club  is 
now  stimulating  interest  in  marine  af¬ 
fairs  by  conducting  a  contest  in  the 

building  of  ship  models  'by  school  chil¬ 
dren  of  Oregon.  As  one  of  its  annual 

philanthropic  activities,  the  club  has  ar¬ 
ranged  a  Christmas  tree  for  the  inmates 

of  the  Portland  Children’s  Home. 

Detroit. — Methods  used  in  attaining 

the  results  accomplished  through  many 

of  the  greatest  national  and  local  adver¬ 

tising  campaigns  will  be  told  and  dis¬ 
cussed  during  the  1921  advertising  course 
of  the  Adcraft  Club  of  the  Board  of 

Commerce,  according  to  the  prospectus 

now  being  prepared.  Successful  “big 
business’’  sales  managers  and  advertising 
experts  of  Detroit  and  other  cities,  in¬ 
cluding  several  who  have  pioneered  in 
the  national  field,  are  expected  to  speak 

during  the  course. 

Clevei.and. — The  Cleveland  Ad  Club 

entertained  600  newsboys  during  the  hol¬ 
iday  season  at  Hotel  Statler.  There  was 
a  lunch  with  real  pie,  an  orchestra,  and 

artists  from  Keith’s  Theater.  The  finale 
was  the  distribution  of  bags  containing 

caps,  stockings  and  candy  for  the  boys. 
All  were  donations  from  Ad  Club  mem¬ 
bers. 

Bridgeport,  Conn. — Local  newspaper 

men,  musicians  and  actors  have  formed 

an  organization  known  as  “The  Her¬ 
mits.’’  There  are  already  about  200 
members  and  many  of  the  offices  have 

been  filled  by  newspaper  men.  William 
E.  Burton,  former  city  editor  of  the 
Telegram,  who  resigned  to  take  up  the 

practice  of  law,  has  been  a  prime  mover 
in  the  association.  The  Hermits  are 

amassing  a  large  fund  for  the  city’s  poor, 
as  their  first  public  effort. 

St.  Paul. — The  advertising  committee 

appointed  by  the  Minnesota  and  North¬ 
ern  Minnesota  Editorial  Associations 

have  held  profitable  meetings  with  the 

St.  Paul  Association  of  Public  and  Busi¬ 

ness  Affairs,  tht^^inneapolis  Civic  and 
Commerce  Association  and  the  Duluth 
Chamber  of  Commerce.  The  committee 

will  make  a  report  at  the  February  meet¬ 

ing  of  the  Minnesota  Editorial  Asso¬ 
ciation  here. 

Washington,  D.  C. — The  Better  Busi¬ 

ness  Bureau  of  Washington  has  elected 
the  following  trustees:  R.  B.  H.  Lyon, 

chairman ;  E.  H.  Droop,  H.  H.  Levi. 

Chester  Warrington,  Stanley  Lansiburgh, 
George  B.  Ostermayer,  Isaac  Behrend, 
Herbert  T.  Shannon,  1.  L.  Goldheim,  Jos. 

Berberich,  Harry  W.  Hahn,  Jos.  D. 

Kaufman,  Sydney  W.  Strau.«s,  H.  J. 
Rich. 

Escanaba,  Mich. — The  Escanaba  Press 
Club  is  sponsoring  an  effort  to  organize 
the  newspaper  workers  of  the  Upper 

Peninsula  of  Michigan  through  a  din¬ 
ner  now  being  arranged.  Hal  Rammel, 

of  the  Morning  Press,  heads  the  Esca- 

$40,000  Cash 
for  first  payment  on  a  daily 

newspaper  property.  Northern 
and  western  locations  preferred. 

Proposition  V.  L. 

Charles  M.  Palmer 
NEWSPAPER  PROPERTIES 

225  Fifth  Ave.,  N.  Y. 

THOROUGHLY  POSTED 

During  our  10  years  of  experience  u 
brokers,  we  have  become  perhapi,  best 
known  through  the  important  transfers 
and  consolidations  of  daily  newspaperi 
we  have  effected. 

While  specializing  in  the  DAILY  field, 
we  are  also  equally  informed  on  WEEKLY 
newspapers:  TRADE  and  CLASS  jour¬ 
nals  and  MAGAZINES. 

•  HARWELL  &  CANNON 
Newspaper  and  Magazina  Propartiaa 

Timet  Building  New  Yoz^ 

LUDLOW  FOR  SALE 
Complete  equipment  consisting  of  Caster,  2  14- 

caae  Cabinets,  10  Sticks.  3  Sliw  Racks,  1  Blank 

Slug  Block.  3  sets  Roman  Spacing,  2  seta  Italic 
Spacing  and  6  fonts  of  faces.  Price  $2,035 
f.  0.  b. 

PRESSES  FOR  SALE 

8-pagc  Goes  Comet,  $4,000.  Febniiry. 
12-ptge  Cox  Duplex.  $6,000.  Februsry. 
16-page  Goss  with  Stereotype  Equipment,  $6,500. Immediate. 

20-pagc  Hoc.  $8,000.  Immediate. 
32-page  Goes,  $12,000.  April. 
40-page  Hoe  with  Stereotype  Eqigpment,  $15.- 

000.  Immediate. Wire  or  Write 

SOUTHERN  PUBUSHERS  EXCHANGE. 
INCORPORATED 

Newspaper  Properties  St  Equipment 
P-  O.  Bm  15$ 7  Richmond,  Va. 

Room  Zn,  U  Not^  Ninth  Street 

naba  organization,  with  Will  Doyle,  of 
the  Daily  Mirror,  as  vice-president,  and 
J.  Herbert  Kelly,  of  the  Morning  Press, 
secretary-treasurer. 

Detroit,  Mich.— About  50  veteran  De¬ 

troit  advertising  men  tendered  a  dinner 

in  honor  of  Henry  T.  Ewald,  recently 

in  the  Advertisers’  Bureau,  the  occasion 
being  the  ISth  anniversary  of  the  De¬ 
troit  Adcraft  Club,  of  which  Mr.  Ewald 
was  founder. 

Employees  of  the  Advertising  Club  of 

New  York  were  gladdened  during  the  hol¬ 

idays  when  a  fund  of  $4,200  was  distrib¬ 
uted  among  them  as  a  gift  from  the  club 
members  in  appreciation  of  the  services 
which  they  had  received  during  the  past 

year. 

St.  Paul. — The  Town  Criers’  Club 
had  a  Christmas  frolic  in  the  principal 

hotel  of  the  town.  Every  member  and 

guest  received  a  stocking  filled  with 

small  gifts  and  souvenirs  and  other  gpfts 

donated  by  firms  represented  in  the  club 

were  drawn  by  lot.  The  entertainment 
included  a  turkey  dinner  and  dance. 

Denver. — More  than  200  persons,  in¬ 

cluding  Denver  newspaper  men,  their 
families  and  friends,  attended  the  annual 

Christmas  tree  party  of  the.  Denver 

Press  Club  Christmas  Eve.  Seventy-five 
children  received  Christmas  presents 

from  the  club  Santa  Claus.  Attorney 

James  W.  Kelly,  ex-president  of  the 
club,  presided  as  chairman  of  the  cele¬ 
bration.  The  party  was  followed  by  a 

dance  after  the  illumination  of  a  huge 
Christmas  tree. 

An  advertiMmant  in  EDITOR  A 
PUBLISHER  INTERNATIONAL  YEAR 
BOOK,  to  be  iMued  Jantinry  22  na  a 
part  of  a  regular  aditum,  will  work  for 
you  every  day  in  1921. 
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AUTO  SALES  METHODS  IN  1921 

(Continued  from  page  6) 

These  will  take  the  place  of  older  con¬ 
cerns  that  may  curtail  advertising. 

However,  when  you  add  them  all  up 
with  what  is  on  the  market  it  makes  a 

big  total.  And  even  though  there  has 

been  a  sea.son  of  non-buying  there  have 
been  but  two  motor  concerns,  one  a 
car  and  the  other  a  truck,  that  the  writer 

knows  of  that  have  had  financial  diffi¬ 
culties.  These  are  being  ironed  out. 

Therefore,  when  the  buying  season 

begins,  which  will  be  early  Spring  be¬ 
cause  we  have  not  had  any  great  Winter, 
and  may  not  have,  the  big  men  will  be 

more  cheerful.  The  propaganda  of  say¬ 
ing  the  business  was  shot  to  pieces  will 
be  dissipated.  When  the  cars  get  going 

the  tires  will  begin  to  sell.  And  the 
tire  men  will  come  back  again  with  copy. 

The  papers  are  not  overloading  their 

columns  now — outside  of  show  time — 

with  publicity.  This  is  a  saving  in  space 
and  costs.  But  the  newspapers  will  Aot 

get  their  share  of  the  advertising  by 
merely  waiting  to  have  it  roll  in  to  them. 

.\s  the  dealers  have  got  to  sell  cars 
the  newspapers  will  have  to  sell  their 

product  to  the  dealers  and  the  adver¬ 
tising  managers  and  the  agencies.  Some 

of  the  advertising  managers,  where  they 
have  used  four  papers  in  a  city,  may  cut 
down  to  three  and  three  to  two,  so  they 
will  have  to  l)e  convinced  about  the 

mediums,  for  the  day  passed  long  ago 
that  copy  went  to  the  paper  that  printed 
big  stories  of  the  boss,  with  his  picture. 

News  is  what  the  people  want  to  read ; 

and  the  papers  that  make  a  real  effort 
along  that  line  will  come  into  their  own. 

PRESS REGISTRATIONS AT 
AUTO  SHOW 

American  Machinist— Fred  H.  Colvin. 
N.  W.  Ayer  &  Son  (Philadsiphia) — Edward  M. 

Powell. 

Baltimore  American — Elmer  D.  Free,  C. 
Fletcher  Donnocker. 

Baltimore  Xews — Jerome  J.  Reese. 
Baltimore  Sun — W  .  S.  Albert,  Charles  Powell, 

Herbert  L.  Carpenter. 

Bayonne  (N.  J.) — Evening  News. 
S.  C.  B?ckwith,  Special  Agency  (New  YorkO— 

A1  Seiffer. 

Boston  Globe — J.  T.  Sullivan. 
Boston  Herald — E.  \V.  Preston. 
Boston  Herald  &  Traveler — John  Dempsey. 
Boston  Post — How'ard  Reynolds,  J.  J. 

McNamara. 

Boston  Transcript — C.  F.  Marden. 
Bridgeport  Post — Robert  N.  B.  Farrell. 
Brooklyn  Citizen — VV.  E.  Schepp. 
Brooklyn  Eagle — Chester  Fox,  K.  \V.  Sykes,  Jr. 
Chicago  Daily  Journal — A.  F.  Lorenzen. 
Chicago  Evening  Post — Walter  A.  Birmingham. 
Chicago  Herald-Examiner — L.  M.  Russell. 
Chicago  Tribune — Morrow  Krum,  W.  R.  Bend, 

R.  C.  Hollis,  C.  S.  Benham,  D.  F. 
McMahon. 

Cleveland  Plain  Dealer — Byron  A.  Collins, 
H.  J.  Morley. 

XHE 

NEW  YORK 
EVENING 

OURNAL 
has  the  largest 
circulation  of 

any  daily  news¬ 

paper  in  Amer¬ ica  r 

J 

YORK, 
PA. 

POPULATION  a«,0«* 
An  ideal  manufacturing  dty  ol 
ideal  homes  and  labor  coodi* 
tions. 

**Yott*d  like  to  live  in  York** 

Hie  York  Dispoteli 
York's  only  Evening  Paper 

Detroit  Free  Press — C.  VV.  Cosgrove,  E.  Y. 
Watson,  Otis  Morse. 

Detroit  News — Eddie  Edenbaum. 
Dun*s  International  Review  (New  York)— 

Edward  N.  V'ose. 
Hudson  (N.  J.)  Dispatch — Frank  Galland, 

Morris  Miller. 
Hudson  (N.  J.)  Observer. 

Hudson  (N.  J.)  Republican— E.  C,  V^an  Loan. 
Indianapolis  News — William  Herschcll. 

The  japan  Advertiser  (New  York) — Wilfrid Fleisher. 

Jersey  Citv  Journal — D.  J.  Stuart. 
Los  Angeles  Express — Frederic-  Wagner, 
[..iterary  Digest — Arthur  B.  Cuddihy. 
Motor  — William  Martin. 
Motor  Trades  Publishing  Company — H,  M. 

Porter. 

The  Motor  (London)  England — Victor 
Beveridge. 

Manchester  (Eng.)  Guardian  Commercial — 
Williams. 

Montreal  Daily  Star — A.  C.  Morton. 
National  Farm  Power — -T.  Lewis  Draper. 
New  Haven  Register — Frank  L.  Kane. 

Newark  (N.  J.)  Call — J.  Kennedy. Newark  (N.  T.)  Ledger. 

New  Rochelle  (N.  Y.)  Standard — T.  W. 
Grecnslctt. 

New  York  American — Emil  J.  Steinheuser. 
New  Yorker  Herold — Charles  Powell. 
New  York  Evening  Journal — Davidson  Brown, 

F.  E.  Cranford,  Charles  F.  Hammond. 
New  York  Evening  Mail — John  C.  Wctmorc. 
New  York  Evening  Post — Harry  Brown. 
New  V’ork  Sun — Benton  C.  Brown. 
New  V’ork  Evening  World — J-,E.  Pool. 
New  York  News  Service — David  Robinson. 

Philadelphia  North  American — G.  W.  Thomp¬ 
son. 

Philadelphia  Public  Ledger — John  C.  Campbell, VV'm.  R.  Butler. 

Philadelphia  Record— H.  G.  Peck. 
Pittsburgh  Gazette-Times — F.  E.  Grenogle. 
Portland  Oregonian — Charles  Young. 
Rochester  Herald — D.  H.  Craigie. 

St.  Louis  Globe  Democrat — Stephen  F.  Need¬ 
ham. 

St.  Louis  Post  Dispatch — Stuart  M.  Chambers, 
C.  O.  I.»auglois,  P.  L.  Harreg^ez. 

Syracuse  Journal — Howard  J.  Wright. 
Frank  Seaman  Co.,  Inc.  (Chicago) — A.  L. Salisbury. 

Vanity  Fair — Louis  A.  Herblin. 
Washington  Post — “Si*’  Grogan. 
VV’hite  Plains  (N.  Y.)  Reporter — \V’,  Lee Tuller. 
Wilkesbarre  Record — Grey  Moore. 

Automobile  Trade  Journal  (Philadelphia)— 
T.  F.  Cullen. 

Auto  Manufacturers*  Journal — Robert  S. Kennedy. 

Everyday  Engineering  Magazine  (New  York) — Victor  Page.  ^ 

Scientific  American  (New  York) — Allan  C. Hoffman. 

Women’s  VV’ear — Joe  Bernstein. 
Ring  Lardner,  Hugh  Fullerton,  Bud  Fisher, 

Howard  L.  Spohn,  H.  L.  Haskell. 

Houx  Buys  Mexia  News-Herald 

Mexia,  Tex. — E.  P.  Houx,  well  known 

newspaper  man  of  Mexia,  who  retired 
from  the  newspaper  field  several  years 

ago,  has  purchased  the  interest  of  R.  E. 
Hutchingson  in.  the  News-Herald,  an 
afternoon  daily,  and  the  firm  name  has 
been  changed  to  the  News  Publishing 

Company.  The  owners  now  are  DeWitt 
Lamb  and  E.  P.  Houx.  Mr.  Houx  will 

iK'como  editor. 

^br€'^  e trol t  N 

The  Detroit  News, 
SUNDAY  EDITION, 

has  85%  of  its  circulation 
concentrated  where  it 
has  the  most  effect  in 

getting  advertising  re¬ 
sults — the  local  trading 
territory. 

OF  THE  SHAFFER  GROUP 

The  Louisville  Herald  led  the  other 
Louisville  morning  newspaper  in 
local  display  advertising  for  the  first 
ten  months  of  1920  by  171,669  agate lines. 

THE 
LOUISVILLE 
HERALD 

KeBtuclcsr-s  Greatest  Newspaper. 

OF  NEWSPAPERS 

SPHINX  TALKS  FOREIGN  TRADE 

Proper  Credit  Relations  Needed  to  Sell 
Goods  Abroad,  McHugh  Declares 
International  affairs  were  the  main 

topic  at  the  Sphinx  Club  dinner  at  the 
Waldorf-Astoria,  New  York,  on  Janu¬ 

ary  11.  John  McHugh,  vice-president 
of  the  Mechanics  &  Metals  Bank  of 

Manhattan ;  Alexander  Konta,  who  has 

just  returned  from  a  trip  to  Europe; 

Dr.  John  H.  Finley,  who  joins  the  New 
York  Times  staff  today,  and  William 

H.  Rankin,  the  Chicago  advertising 

agent,  were  the  speakers. 

Mr.  McHugh  declared  that  interna¬ 
tional  credit  must  be  utilized  to  the  full¬ 
est  extent  and  under  the  wisest  possible 

direction  during  the  coming  year  to 

support  and  develop  the  foreign  trade 
of  the  United  States.  He  said  that  the 

irony  of  the  existing  business  situation 
is  that,  although  American  factories  and 
mills  are  shortening  their  hours  of  work 

and  although  prices  have  dropped  25 

per  cent  in  a  few  months,  the  outside 
world  would  willingly  take  all  the  goods 

the  United  States  could  spare  and  that 

Europe  is  calling  urgently  for  goods  and 
aid. 

Mr.  Rankin  told  of  the  coming  visit 

of  Chicago  advertising  men  to  the 

Sphin.x  Club  as  dinner  guests.  He  also 
referred  to  the  foreign  trade  situation 

and  urged  upon  advertising  men  the 

necessity  of  a  world-wide  viewpoint. 

The  Standard  of  InHuence 

Discriminating  readers  and  advertUers 
know  that  generations  have  found 
such  power  behind  their  favorite 

paper, 

I^ittaburg  Bfapateb 
the  tame  year  in  and  year  out. 

Branch  OScaot 

Wallace  G.  Brooke, 

Brunswick  Building,  New  York 
The  Ford- Parsons  Co., 

Marquette  Building,  Chicago,  Ill. 
IN 

LOS  ANGELES 
IT  IS  THE 

Government  Circulation  Statement 

April  1,  1920 

134,686 
The  home  paper  of 
Southern  California 

MEMBER  A.  B.  C. 

Million 

Dollar 

H  e  a  r  s  t 
Features 

The  World’s  Greatest  Circulation 

Builders 

International 

Feature  Service,  Inc. 

New  York 

Mr.  Konta  predicted  that  the  begio. 

ning  of  the  new  administration  wouK 
see  an  improvement  in  American  foreigi 

trade. 

Dr.  Finley’s  talk  was  on  “Truth  h 
Advertising”  and  was  of  an  inspirational 
character. 

New  P.  M.  Paper  for  Lansing 

(By  Telegraph  to  Editor  &  Publisher) 

Detroit,  Mich.,  Jan.  12. — Lansin; 

Mich.,  will  have  a  new  daily  afternoog 

newspaper,  the  Capitol-News,  beginnhy 
.\pril  1,  according  to  announcement  mai 
here  today  by  Arthur  L.  Francis,  pub¬ 
lisher  of  the  Portland  Observer,  whs 

will  be  business  manager  of  the  new 

enterprise.  Edward  M.  Lucas,  former 

managing  editor  of  the  Grand  Rapidi 
Herald,  will  be  editor.  -Articles  of  in¬ 
corporation  will  be  filed  next  week.  Mr, 

Lucas  says  the  paper  will  be  owned 
exclusively  hy  Lansing  people.  It  hu 
already  been  assured  the  support  of 

Lansing  business  men. 

Miller  to  Meet  Sports  Editors 

-Alb.^ny. — Governor  Miller  will  short¬ 

ly  announce  the  date  for  a  meeting  witk 

sporting  editors  of  this  State  to  talk 
over  a  comprehensive  legislative  pro¬ 

gram  for  sports  control  which  he  has  in 
mind.  Boxing,  baseball,  racing  and  oth¬ 

er  sports  will  be  included  in  the  pro¬ posed  legislation.  j 

IN  NEW  ORLEANS 

IT’S - 

THE  NEW 

ORLEANS  ITEM 

Few  Papers-— (if  any)— surpass  tha 

TRENTON  times 

NEW  JERSEY 

AS 
A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  sise  of  out 
regular  weekly  Thursday  food  featuie- 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday,  Music  Page. 
Circulation  26,649  Member  A.  B.  C 

KELLY-SMITH  CO. 

Maiin-idge  Bldg.  Lytton  Bldg. 
Naw  York  Chicago 

TO  BEACH  THE  RICE 
TRADE.  OF  KANSAS 

SToppka 

Bafly  Capital 
Sworn  GoTemment  Report 

for  6  Months  ontfing  Oct.  1, 

33,137 
Its  sales  promotion  department  k 
at  the  serdee  of  adverdters.  Aai 

it  really  promotes. 

Member  A.  B.  C.  PublUkm- 
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“OHIO is  a  state  where  advertisers,  using 

Ohio  newspapers  can  get  their  mes¬ 
sage  in  the  homes  of  responsive 
buyers  in  the  shortest  time. 

As  a  center  of  merchandising  distribution,  in  relative  proportion  to 

area-population-resources,  there  is  no  doubt  that  it  is  Ohio  First  of 
all  her  sister  states — with 

Over  13,000  total  railway  trackage. 

5,759,394  people  (1920  census). 

Over  200,000  farm  owners. 

Over  15,000  industrial  plants  em¬ 
ploying  over  500,000  workers  who 

earn  over  $250,000,000  per  year.  Con¬ 
centrate  your  sales  effort  in  Ohio 

newspapers  with  vigor  and  you’ll find  that  Ohio  is 

FIRST” Circu- 
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I 'I 

I 

Regarding  Advertising  Rate 
A  Statement  of  Extraordinary  Interest  and  Importance  to  Advertisers  and  Publish 

In  many  ways  it  seems  to  be 
particularly  unfortunate  for  those 
representing?  advertisers  to  go 
about  uttering  views  which  are 
detrimental  to  advertising  and 

business.  Some  people  seem  to  for¬ 

get  that  long  before  soda-crackers 
were  wrapped  in  gaudily  colored 

boxes  and  sold  for  many  times  old- 
time  bulk-goods  prices,  our  news¬ 
papers  and  periodicals  existed  in 
fairly  prosperous  condition. 

There  are  those  who  seem  to  for¬ 

get,  or  probably  have  not  thought 
deeply  enough  to  realize,  that  what 

is  nowadays  known  as  adver¬ 
tising  is  the  greatest  selling  force 
in  modern  business  and  that  with¬ 

out  it  many  a  present-day  enor¬ 
mous  enterprise  would  rapidly  go 
to  smash. 

It  is  unfortunate  that  certain 

advertisers  and  advertising  agen¬ 
cies  cannot  get  a  clear  idea  of 

conditions  owing  to  the  ever- 
impeded  view  they  get  of  rates. 
What  a  thing  costs  seems  to  them 

much  more  important  than  the  re¬ 
sults  it  produces.  They  are  using 
the  wrong  end  of  the  opera 

glasses,  as  it  were. 

Competition  may  be  depended 
upon  to  make  for  fair  prices.  Until 

advertising  rates  are  much  higher 
than  they  are.  no  advertiser  need 

worrv'  regarding  his  ability  to  use 
.»•  .e  to  a  profit,  if  lie  uses  it  in¬ 
telligently  for  an  article  for  which 
a  general  demand  can  be  created 
at  a  fair  price. 

Advertising  rates  are  bound  to 

swing  to  lower  levels  as  the  price 

of  print  paper  and  other  high  pro¬ 
duction  costs  go  down.  These 

costs  are  to-day  higher  than  at 
any  previous  time  and  the  peak 

of  high  prices  with  the  publisher 

will  not  have  been  passed  until 

the  second  quarter  1921. 

Adrertising  rctes  were  about 
the  last  item  in  the  cost  of  na¬ 
tional  distribution  to  go  up.  At 
a  time  when  manufacturers  sold 

only  "at  price  current  at  time  of 
delivery"  publishers  were  blindly 
selling  at  firm  prices  a  whole 

year  in  advance. 
Under  such  conditions  it  took 

the  average  publisher  a  full  year 
to  increase  his  rates,  and  it  will 

take  him  about  s  full  year  after 

the  peak  of  expense  is  passed  be¬ 
fore  he  can  get  them  down  after 
eqoalizing  his  own  higher  costs 
of  manufacture. 

We  have  been  asked  for  facts  re¬ 
garding  the  cost  of  advertising  and 
a  challenge  to  publishers  was  recently 
issued  to  justify  the  necessity  for 
higher  rates.  I  take  pleasure  in  giv¬ 

ing  the  advertising  world  some  data 
regarding  The  New  York  Globe: 
Labor  costs  (Year  1914) .  $2,000  per  day 

“  “  (Year  1920) .  4,000  “  “ 

Paper  costs  (Year  1914) .  1,000  “  “ 
“  “  (Year  1920) .  5,000  “  “ 

Gross  operating  expense  for  produc¬ 
ing  The  Globe: 
Year  1914 .  $1,140,000.00 

“  1920 .  2,800,000.00 

Increase .  $1,660,000.00 

Less  increased  circulation  rev¬ 
enue  represented  in  going 

from  1  to  3  cents  the  copy. .  680.0(K).(X) 

Increase  to  be  offset  by  adver¬ 

tising  earnings .  $980,000.00 

On  the  volume  of  advertising 
(4,000,000  lines)  carried  in  1914,  this 
would  have  meant  an  increase  of 
about  80  cents  a  line  in  net  cost  of 

manufacturing  a  line  of  advertising. 

Thanks  to  forced  economies  in 

production  and  an  increased  volume 
of  advertising,  we  have  been  able  to 
hold  down  the  increase  in  the  net  ad¬ 
vertising  rate  earned  to  7  cents  a  line, 
an  increase  of  only  88^5  per  cent, 
over  1914. 

Translated  into  other  figures,  the 
situation  with  us  has  been  like  this: 

Print  paper  bill  (Year  1914)... .  $320,000.00 
“  “  “  (Year  1920)... .  1,000,000.00 
“  “  “  (‘Year  1921)...  1,500,000.00 

*Based  on  price  of  contract  tonnage  for 

first  quarter  1921. 
In  answer  to  those  inclined  to 

suspect  that  our  publishers  are  prof¬ 
iteering  in  selling  their  newspapers 

at  three  cents  per  copy  and  their  ad¬ 
vertising  on  higher  levels,  let  me  give 
these  compari.sons : 

In  October,  1914,  with  the  news¬ 
paper  selling  at  one  cent  per  copy  ami 
print  paper  at  equivalent  of  present 
F.  O.  B.  mill  prices,  $29  the  ton: 

Paper  bill .  $34,000 

Circulation  receipts .  31,(XK) 

$3,000  loss 
In  October,  1920.  with  the  news¬ 

paper  selling  at  three  cents  per  copy 
and  print  paper  $180  per  ton,  F.  O.  B. 
mill: 

Paper  b  11 .  . $107,000 

Circulation  receipts .  93,000 

$14, (KM)  loss 
In  other  words,  the  price  of  print 

paper  has  advanced  faster  than  our 
newspapers  have  been  able  to  advance 
the  price  to  the  reader. 
We  are  actually  losing  more  money 

telling  newspapers  at  three  cents  to¬ 
day  than  when  we  sold  them  at  one 
cent  in  1914. 

Pay  roll  expense  has  increased  from 
$12,000  in  1914  to  over  $28,000  a  week 
in  1920.  Here  are  some  of  the  de¬ 
tails  showing  monthly  totals: 

1914 

•1920 

Lditorial . 
. $13,500 

$33,400 
Circulation . 

.  17,100 
36,200 C^omposition . 

.  7.600 19,800 Press  Room . 

.  3.800 
9,900 

(general . 
.  9;300 16,800 

For  the  information  of  those  ad¬ 
vertisers  who  think  that  they  are  the 

only  people  in  business  who  base 
their  prices  on  cost  of  manufacture 
and  selling,  plus  a  reasonable  profit,  I 
will  present  some  further  data. 
The  New  York  Globe  bases  its  rate 

on  exact  cost  plus  a  reasonable  profit, 
but  during  the  past  three  years,  with 

rapidly  advancing  costs,  we  have  sel¬ 

dom  been  able  to  operate  on  a  fixed 

ba.se  long  enough  to  realise  the  reason¬ 
able  profit  part  of  the  business. 

During  1920  we  will  net  less  than  8 

per  cent,  on  our  turnover  and  much 
less  than  that  on  a  reasonable  capital¬ ization  of  the  property. 

I  figure  the  cost  of  a  line  of  adver¬ 
tising  as  gross  expense  less  circulation 

receipts,  divided  by  lines  of  adver¬ 
tising. 

By  this  rule  the  approximate  cost 
of  a  line  of  advertisine.  based  on 
present  costs,  figures  this  way: 

Approximate  gross  expense .  $3,200,000 

Lm  approximate  circulation  re¬ 
ceipts .  1,000,000 

Divided  by  8,000,000  lines .  $2,200,000 

equals  cost  27  cents  a  line 

Our  present  minimum  contract  rate 
nets  us  29.16  cents  per  line  or  just 

about  10  per  cent,  over  cost,  but  our 
actual  net  rate  earned  for  the  year  will 

only  figure  the  narrowest  possible 
margin  above  the  approximate  cost 
of  2734  cents,  as  above. 

This  discrepancy  is  accounted  for 
in  this  way.  The  present  rate  of 
29.16  cents  has  only  lieen  in  opera¬ 
tion  for  the  last  quarter  of  1920  on 
new  business  and  on  those  contracts 

which  permitted  adjustment.  I.ike- 
wi.se,  the  rate  in  force  up  to  October 

1,  1920,  was  still  a  shade  lower. 
In  estimating  costs  for  1921  we 

faee  a  probable  increase  of  $250,000 
more  for  paper  and  $100,000  more  for 
labor  tBan  in  1920,  a  total  of  $3.50,000, 
which  divided  bv  8.000.000  figures  an 
increased  cost  of  4.4  cents  a  line. 

In  order  to  be  reasonably  safe  we 
have  increased  our  gross  rate  5  cents 
a  line  from  .Tanuary  1.  1921,  which 
when  discounted  for  full  copy  and 

V  less  agent’s  commission  nets  about  8% 
cents  a  line,  or  more  than  34  cent  less 

than  the  expected  increase  in  co.sts. 

I  sincerely  believe  that  the  esti¬ 
mated  increased  costs  provided  for  in 

our  advance  of  .January  1  will  sub¬ 
side  during  the  second  quarter,  and 
that  we,  in  accord, ince  with  our 

frankly  announced  policy,  will  gradu¬ 
ally  reduce  our  rates  in  accordance 
with  lowering  price  of  print  paper and  labor.  , 

As  a  further  evidence  of  our  en¬ 
tire  good  faith  in  the  matter,  we  gave 
all  advertisers  of  record  and  all  ad¬ 
vertising  agents  opportunity  to  close 
firm  contracts  for  1921  at  the  price 
established  for  the  fourth  quarter  of 
1920  if  made  by  December  81,  1920. 

This  proce.ss  has  obviated  the  neces¬ 
sity  for  increases  in  their  ca.ses  and 
has  been  cordially  responded  to  by them. 

It  is  to  be  regretted  that  adver¬ 
tisers  as  a  bodv  .should  not  take  a 
more  sincere  interest  in  working  to 

help  make  advertising  more  produc¬ 
tive  of  results  than  In  centring  their 
fire  on  rates. 

Standard  advertised  goods  are  gen¬ 
erally  conceded  to  be  better  goods 
than  unbranded  articles  whose  man¬ 
ufacturers  are  ashamed  of  their  off¬ 

spring,  as  It  were. 
Instead  of  limiting  the  scope  of  the 

publisher  In  his  effort  toward  mak¬ 
ing  a  better  and  more  responsive 
medium,  the  talk  about  reducing  ex¬ 
penses  by  firing  editors,  cutting  off 
circulation,  etc.,  etc.,  indulged  in  by 
advertisers,  seems  wholly  injudicious. 

The  theory  that  the  dlrecton 
the  various  important  lines  of  na 
ally  advertised  goods,  who  flj 
pass  upon  advertising  appropria 
are  not  and  cannot  be  interestcfH 

garding  the  details  of  advertisig 

largely  defective. The  construction  of  Roger  Bab 
announced  statement  that  mans 

turers  will  use  newspapers  inste 

magazines  to  mean  certain 
papets  according  to  requireruent 
overcoming  trade  resistance. 

New.spaper  advertising  is  local] 

vertising  and  we  of  the  news 
industry  will  be  wholly  satisfie 
the  wonderful  demonstration  wlj 

will  come  to  those  who  earnestly 
it  a  fair  trial,  city  by  city,  state| 

state,  or  in  any  other ‘way  they] 
sire  trade  stimulation. 

I  could  go  on  to  endless  lindt*^ 

garding  extra  expense,  but  i 
others  are  worrying  about  such 
ness  T  have  been  working  on 
serious  matters — to  help  speed  npj 

duction  in  price  of  print  paper,*; 
Through  the  functioning  of 

Publishers  Buying  Corporation,  i 

ganized  by  me,  and  my  other 
ities,  we  defeated  the  efforts  of] 
paper  manufacturers  to  gel  ai| 
with  a  minimum  of  8  cents  a 

in  1921. 
Instead  of  8  cents  they  will 

634  cents  for  the  first  quarter 

and  priees  will  recede  to  534 cents  for  the  second  quarter, 

drop  to  834  or  4  cents  later  In  | 

year. 

As  every  cent  of  reduction  In 
per  pound  means  $50,000,000  to  j 
publishers  of  the  United  Stat 
figure  that  I  have  Indirectly  sir 
pir  advertisers  anywhere  from  $1 
500.000  to  $800,000,000  for  the 

year  1921. I.ast  .Tune  new.spapers  were  ptjj 

12.  18.  14,  and  as  high  as  17  cent 
■lound  for  print  paper.  There 
every  indication  of  eyen  higher  pri 

Those  in  control  of  paper  sua 
barred  from  activities  In  the  Uni 

States  contrary  to  our  federal 
iites.  had  stepped  quietly  over  _ 

Canadian  line  and  devised  plan  ’ which  they  produced  satisfactory! 
suits — for  themselves. 

.Tobbers  bought  supplv  in  an 
nation  of  16  and  18  cent  pric 

October.  Publishers  could  not  ■ 

any  supply  except  at  ruinous  prI 
We  preached  the  gospel  of  con 

vation,  started  importing  ton 
from  abroad,  kept  publishers 
foolishly  bidding  one  against 
other,  and  utterly  defeated 
schemes  of  the  operators  in  the  i ring. 

In  this  recital  I  but  hint  at1 

things  done  by  our  publLshcrs 

estly  seeking  to  Prevent  the  ml 
tion  of  an  Indu'  If  we  had  ( 
mitted  the  paper  pirates  i  ave  * 
wav  advertisint  rates  wonid  be  « 
higher  than  they  are  or  will  lie. 

I  may  he  pardoned  for  stating  I 
the  advertiser  who  protests  agi 
the  slight  advance  fn  rates  he  r 

pay  probably  does  not  know much  worse  conditions  were  ahea 
him  if  we  had  not  been  seria 
working  for  our  own  and  his  p« 
tion. 

JA.SON  ROOEII 
Publisher  The  New  York  Gk 

New  York,  January  12,  1921. 
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